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Inland  Decries  Sponsored  Radio  News, 
Celebrating  Fiftieth  Birthday 

Association  Also  Commends  Extension  of  Press-Radio  Pact,  Opposes 
Arbitrary  Food  Grading — Lin  wood  Noyes  New  President 


Chicago,  Feb.  20 — Members  of  the 
Inland  Daily  Press  Association,  , 
commemorating  the  SOth  anniversary  of  , 
their  historic  organization,  adopted  reso-  re<iinremcn 

lutions  opposing  the  sale  of  news  for 
radio  broadcasting  by  advertisers  and  ,  u  upon 

voicc<l  their  disapproval  of  “compul-  grades  with 

sorj"  grading  of  merchandise  at  the  and  emuirsenjent. 
two-dav  convention  here  this  week  at  rrovided,  that 
the  Paimer  House.  "V‘ 


By  GEORGE  A.  BRANDENBURG 


cell,  liloomimiton  (Ind. )  ll  'orlil;  II.  S. 
Davies,  Minot  ( N.  D.)  Seivs  &  Kc- 


label  grades  with  governmental  sanction  to  sell  the  greatest  iiereentage  of  pos- 
and  endorsement.  sible  buyers  jier  s(|uare  mile  in  the 

"Provided,  that  this  association  d(>es  shortest  time  at  the  lowest  cost.” 
n<»t  oppose  for  the  benefit  and  protection 


I.inwiKKl  1.  Noyes.  Ironu'ood  (.Mich.) 


More  than  225 ‘  Inlanders  and  their  ‘’f  the  consumer  the  estabr.shment  of  c.lohc.  was  elected  president  of  the  In 


State  vice-presidents  elected  were : 
CouwAno;  A.  G.  Hill,  Hxl>rt\<ts-Cou- 
rirr.  Ft.  Collins. 

Ikaho:  !•'.  !•'.  McDermott,  Post-Reg¬ 
ister,  Idaho  Falls. 

Ii.i.iNois:  A.  \\.  Shipton,  State  Jour- 


guests  attended  the  meeting.  ^  reasonable  minimum  standard  (juality  land  for  the  coining  year,  succeeding  li.i.ixois:  A.  W.  Shipton,  State  Jour- 

By  unanimcHis  vote,  the  Inland  en-  below  which  the  manufacturer  must  de-  W-rw  E.  }uy,  Centralia  (l\\.)  Sentinel.  »w/.  Springfield,  Ill. 
irsed  the  Press-Radio  Bureau  in  the  cbtfc  on  his  laliel  that  his  prinluct  falls  who  was  chosen  chairman  of  the  Iniua.na:  Walter  S.  Chambers,  Cou- 

llowing  resolution:  nunimum  standard.”  board  of  directors.  rier  Times.  New  Castle. 

“Resolved,  First,  that  the  Inland  ( Hber  resolutions  expressed  the  mem-  J.  S.  Gray.  .Monroe  (.Mich.)  Sews,  Iowa  :  A.  M.  Clapp,  f/era/d,  Clinton. 


dorsed  the  Press-Radio  Bureau  in  the 
following  resolution : 

“Resolved,  First,  that  the  Inland 


below  this  minimum  standard.” 

Other  resolutions  ex]>ressed  the  mem- 


Iowa:  a.  M.  Clapp,  Herald,  Clinton. 


Daily  Press  Association  is  opposed  to  bership^s  thanks  to  Howard  Davis,  was  elected  first  vice-jiresident.  those  K.ans.vs:  \\ .  A.  Bailey,  Kansan, 
the  sale  of  news  by  press  associations,  Aeu’  )  ork  Herald  Tribune,  president  elected _ directors  were:  ^  Kansas  City.  * 


either  directly  or  indirectly  to  adver-  ">  A.N.P..\.  and  to  retiring  president  F.  F.  .Milligan.  Tt.  Scott  (Kan.)  Kextiiky:  Klliolt  C.  Mitchell,  Sun 
tising  sponsors  for  broadcast  purposes.  \’erne  K.  Joy,  Centralta  Sentinel,  for  Tribiuie- Monitor,  re-elected  for  three  Pemorrat.  Paclucah. 

“Second,  that  operations  of  the  Press-  heir  efficient  efforts  in  adniinistratering  years;  K.  R.  O’Brien.  Coitneil  Plugs  Mk  hu.ax;  Stuart  H.  Perry,  Tele- 

Radio  Bureau  be  approved.  the  daily  newspaper  code.  (la.)  Xongireil.  three  years;  John  (/non.  .Adrian. 

“Third,  That  we  recommend  to  the  John  A.  Maloney,  Chicago  Daily  Huston,  Ottumu-a  (la.)  Courier;  re-  Mixxesota:  11.  Z.  Mitchell.  Pioneer, 
Publishers’  National  Radio  Committee  Am’S  manager  of  merchandising  .ser-  elected  for  one  year;  George  W.  Pur- lleinidji. 
j  that  the  present  Missouri:  Fred 

co-operative  arrange-  [7  ^  k  ^  -TT  n  gjgn  _ _ ^  e  t  e  r.  .Southeast 

I  ment  the  broad- 

asters,  be  maintain-  Girardeau, 

broadcasters  /9 

be  asked  to  In  c  :  Nebraska  :  Frank 

co-operative  ^^troop, 

question 

"compulsory” 

grade  the  ^  A  Geneva. 

unani-  North 

adopted  the  Norman 

r  e  s  o  1  u-  Forum. 

as  the  le-  Findlay, 

gitimate  right- 

daily  press  to  report 

adver-  ’  >>• 

rela-  '  P'. 

advantages  of  Leader, 

consumer  patrIck,  Tribwie- 

Telegram,  Salt  Lake 

“Whereas.  There 

in  Washington  'V  ^  '-jL  Wisconsin:  How- 

elsewhere  cer-  ■  y  "  ^  ^  '  ^  Quirt,  News 

are  f  '*■■ 

through 

stand-  J'* 

ardize  consumer  ~  Rur- 

'^tiise.  HBf  ^ ^  goyne,  .Standard, 

It  Catherines, 

this 

it-  ^  radio  controversy, 

as  d  'jf  ^BBt  the  a 

opposed  compul-  on 

sory  grade  labeling  [_^ _ Wr  '  *•  llt|  recently  promulgat- 

of  consumer  mer-  ed  Postal  Order 

chandise,^  and  de-  General  view  of  Inland  “Golden  Jubilee”  banquet  Tuesday  evening  in  the  Grand  Ballroom  of  the  Palmer  House,  6338,  which  was 

dare  its  intention  to  Chicago.  At  speakers’  table  (bark  row)  left  to  right,  are:  J.  W.  Brown,  publisher.  Editor  &  Publisher;  Linwood  I.  viewed  as  a  serious 

R oppose  in  every  le-  Noyes,  Ironuiood  (Mich.)  Globe;  F.  E.  Milligan,  Ft.  Scott  (Kan.)  Tribune-Monitor;  William  Allen  White,  Emporia  and  unfair  en- 

Ritmiate  way  at  its  (Kan.)  Gazette,  speaker;  Verne  E.  Joy,  Centralia  (Ill.)  Sentinel;  Elisha  Hanson,  A.N.P..\.  attorney;  George  W.  croachment  on  ad- 

disposal  the  legal  Purcell,  Bloomington  (Ind.)  ff'itrld;  John  Benson,  president.  A.A.A.A.;  and  L.  B.  Palmer,  general  manager,  A.N.P .A.  vertising  revenues 
Siactnient,  in  the  Past  Presidents  of  Inland  (front  row)  left  to  right,  are:  A.  O.  Lindsay,  Quincey  (Ill.)  Herald-fChig;  Fred  Schilplin,  of  newspapers 
^it^dtng  revision  of  St.  Cloud  (Minn.)  Times- Journal;  E.  H.  Harris,  Richmond  (Ind.)  Palladium-Item;  Col.  William  Southern,  Jr.,  Inde-  through  efforts  of 
Ijthe  federal  food  and  pendence  (Mo.)  Examiner;  E.  P.  Adler,  Davenport  (la.)  Times;  and  Frank  Throop,  Lincoln  (Neb.)  Star.  the  Postal  Depart- 
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Editor  &  Publisher  for  February  23,  1935 


Informal  group  of  Inlanders  at  Chicago  meeting  this  week,  left  to  right: 
S.  E.  Boys,  Plymouth  (Ind.)  Pilot;  J.  F.  McDermond,  Jr^  Attica  (Ind.) 
Ledger-Tribune;  Mrs.  Zell  Hart  Deming,  Warren  (O.)  Tribune-Chronicle;  and 
George  W.  Purcell,  Bloomington  (Ind.)  World,  Inland  director. 

meiit  to  promote  use  of  direct  mail  ad-  major  fraction  thereof,  as  may  be  deter- 
vertising.  The  members  adopted  the  mined  by  the  board  of  dir^tors;  said 
following  resolution  protesting  Postal  circulation  to  be  figure  submitted  by  the 


Order  6338 

“Whereas,  the  United  States  post- 
office  department  has  seen  fit  to  promul¬ 
gate  a  new  regulation  known  as  Postal 
Order  No.  6338,  dated  Oct.  12,  1934, 
permitting  delivery  of  non-addressed 
circular  advertising  matter  in  cities,  and 

“Whereas,  the  department  further  is 
going  to  the  extent  of  actually  urging 
patrons,  by  use  of  posters  in  postoffice 
lobbies,  to  make  use  of  this  new  order 
and  privilege,  and 

“Whereas,  we  are  cctivinced  that  such 
order  operates  to  the  detriment  and 
injury  of  the  advertising  business  as  a 
whole  in  a  manner  which  is  unjustified 
and  uncalled  for,  with  resultant  harmful 
effects  even  to  the  government  itself, 
now  therefore, 

“Be  it  resolved,  that  the  Inland  Daily 
Press  Association,  in  convention  as¬ 
sembled,  does  hereby  protest  against 
said  order  and  respectfully  asks  the 
postoffice  department  to  reconsider 
its  action  in  promulgating  the  order,  as 
well  as  its  policy  of  actively  promoting 
its  use.” 

The  resolution  was  introduced  at  the 
opening  Tuesday  session  by  1.  N. 
Heminger,  Findlay  (O.)  Republican- 
Courier,  in  the  absence  of  R.  L.  Hem¬ 
inger,  chairman  of  the  Inland  postal 
affairs  committee. 

George  B.  Dolliver,  Battle  Creek 
(Mich.)  Moon-Journal,  read  the  report 
of  the  A.  B.  C.  committee  in  the  absence 
of  _  A.  L.  Miller,  Battle  Creek  En¬ 
quirer-News.  Mr.  Miller’s  report  high¬ 
lighted  important  issues  discussed  and 
adopted  at  the  annual  .\udit  Bureau  of 
Circulations  convention  last  fall  and 
told  of  work  being  done  by  the  special 
A.  B.  C.  investigating  committee,  of 
which  Mr.  Joy  is  a  member.  Mr.  Joy 
stated  another  session  of  the  committee 
is  scheduled  in  Chicago  March  8. 

“We  are  hoping  we  may  have  a  report 
for  the  A.  B.  C.  newspaper  member¬ 
ship  possibly  some  time  in  .April,  making 
our  final  report  just  prior  to  the  annual 
A._  N.  P.  A.  convention  in  New  York,” 
said  Mr.  Joy. 

Retiring  President  Joy  read  his  annual 
report,  stressing  the  great  amount  of 
activity  during  the  past  year  in  con¬ 
nection  with  code  administration  and 
the  need  of  building  up  the  association’s 
reserve  fund,  if  members  are  confronted 
with  continuaiKe  .of  the  daily  newspaper 


member  in  its  report  to  the  government 
October  preceding;  provided,  that  the 
maximum  amount  of  dues  to  be  paid  by 
any  member  shall  be  $200.00.  The 
method  of  computing  dues  shall  become 


speaker  asserted,  “the  Code  does  not 
contain  a  single  provision  giving  to 
any  publisher  or  any  group  of  publishers 
any  right,  benefit,  privilege  or  selfish 
advantage.  It  is  unique  in  the  fact 
that  those  who  submitted  it  sought  no 
advantage  for  themselves  but  adhered 
strictly  to  the  purpose  of  cooperation 
in  the  reemployment  drive  without 
seeking  personal  benefit  from  that  co¬ 
operation.” 

During  his  detailed  review  of  ac¬ 
tivities  of  the  A.  N.  P.  A.  in  behalf 
of  newspapers,  Mr.  Hanson  presented 
arguments  against  the  30  hour  week 
bill  now  being  considered  by  Congress. 
He  advocated  active  opposition  to  the 
bill,  if  publishers  feel  it  will  jeopardize 
their  continued  existence. 

“As  a  result  of  your  signing  the  code 
agreement,”  said  the  speaker,  “your 
employe  costs  have  gone  up  more  than 
20  per  cent  in  the  last  year.  The  most 
conservative  estimate  of  the  increased 
cost  of  the  30  hour  bill,  as  applied  to 
the  newspaper  business,  would  be  a 
further  increase  of  50  per  cent.  You 
gentlemen  know  whether  or  not  you 
can  stand  this  bill.  If  you  cannot  stand 
it  I  suggest  that  you  communicate  with 
your  senators  and  congressmeti  and 
let  them  know  what  your  views  are.” 

In  further  discussion  of  the  code, 
Mr.  Hanson  said  it  allowed  employees 
the  right  to  collective  bargaining  and 
set  lip  an  agency  within  the  newspaper 


Another  group  of  Inlanders  attending  Fiftieth  Anniversary  convention,  left 
to  right:  Col.  William  Southern,  Jr.,  Independence  (Mo.)  Examiner;  Oscar 
Staufer,  Arkansas  City  (Kan.)  Traveler;  A.  M.  Clapp,  Clinton  (la.)  Herald; 
Frank  E.  Milligan,  Ft.  Scott  (Kan.)  Tribune-Monitor;  and  E.  J.  McCall, 
Grand  Hareen  (Mich.)  Tribune. 

effective  Jan.  1,  1936,  and  dues  shall  be  business  to  settle  disputes,  but  it  did 


payable  semi-annually,  in  advance.” 

The  association  adopted  a  new  dues 
scale  of  35  cents  per  100  circulation  as 
permitted  in  the  foregoing  change  in  by¬ 
laws. 

In  brief,  the  by-law  provides  that 
annual  dues  of  each  member  shall  be 
$10.(X(  plus  an  additional  charge  not  to 
exceed  (»()  cents  for  each  hundred  cir¬ 
culation  or  major  fraction  of  same.  The 
association  adopted  a  new  dues  scale  of 
35  cents  per  100  circulation,  as  provided 
by  the  by-law  change,  which  is  to  be¬ 
come  effective  Jan.  1,  1936,  and  calls  for 
dues  to  be  paid  semi-annually  in  advance. 

Speaking  on  the  subject.  “The  Pub¬ 
lishers,  The  Code,  and  The  Govern¬ 
ment,”  Elisha  Hanson,  A.  N.  P.  A.  at¬ 
torney  and  daily  newspaper  counsel  of 


not  give  any  other  labor  board  juris¬ 
diction  over  newsnaner  affairs  nor  did 
not  say  that  a  publisher  must  enter  into 
a  contract  as  a  result  of  the  collective 
bargaining  agreement. 

“There  is  no  reason  in  the  world,” 


argued  Mr.  Hanson,  “why  this  process 
of  adjusting  controversies  within  our 
business,  which  has  proved  so  success¬ 
ful  more  than  thirty-five  years,  should 
not  be  successful  now  unless  perchance 
certain  of  those  groups  which  are  rep¬ 
resented  on  the  Newspaper  Industrial 
Board  prefer  to  sabotage  that  board 
in  an  effort  to  obtain  some  unfair  ad¬ 
vantage  before  some  other  agency.  It 
is  a  strange  fact  that  one  group  of 
but  short  experience  in  organized  effort 
demanded  and  got  from  the  N.  R.  A.  a 
place  on  this  board  and  then  sought  by 
every  means  possible  to  make  it  impos¬ 
sible  for  the  board  to  function.” 

Under  the  present  Code  no  publisher 
can  be  forced  to  accept  a  closed  shop 
editorial  and  news  department,  he  as¬ 
serted.  If  a  publisher  wants  to  ac¬ 
cept  such  an  agreement,  it  is  up  to 
him,  but  if  he  does  so  he  is  threaten¬ 
ing  the  freedom  of  his  paper  to  act 
without  restraint  in  the  interests  of  the 
public  it  must  serve,  Mr.  Hanson  sum¬ 
marized. 

No  attempt  was  made  to  assess  or 
regiment  publishers  who  did  not  volun¬ 
tarily  assent  to  the  code,  he  stated. 

“With  their  backs  to  the  wall  the 
members  of  the  Publishers  Committee 
might  have  attempted  to  regiment  you 
into  a  phalanx  of  opposition,”  he  re¬ 
marked.  “They  might  have  started  a 
counter  propaganda  movement.  They 
did  none  of  these  things.  A  press 
regimented  even  for  defensive  action 
could  not  be  a  free  press.” 

Mr.  Hanson  cited  the  blocking  of  the 
Tugwell  food  and  drug  bill,  “to  give 
one  department  of  the  government  a 
strangle-hold  over  advertising  without 
the  right  of  court  appeal the  blocking 
of  an  attempt  to  raise  newsprint  prices 
under  the  code ;  the  checking  of  an 
attempt  to  discriminate  against  certain 
sizes  of  newsprint  paper  being  imported ; 
and  the  lowering  of  postal  rates,  as  ex¬ 
amples  where  the  A.  N.  P.  A.  had  suc¬ 
cessfully  defended  the  publishers’  rights 
and  gained  rightful  privileges. 

Concerning  postal  rates,  Mr.  Hanson 
took  a  slap  at  critics  who  assert  the 
postoffice  deficit  is  increased  by  mailing 
privileges  enjoyed  by  newspapers.  He 
blamed  the  use  of  fiat  rates,  which  do 
not  charge  for  the  particular  service 
rendered,  for  the  loss  of  business  that 
has  gone  to  competitive  private  agencies. 
Ninety-five  per  cent  of  newspapers 
mailed  are  carried  by  the  rural  car¬ 
riers,  he  declared. 

Mr.  Hanson  compared  the  postal  sys¬ 
tem  to  a  haberd.ashery,  which  charges 
$75  for  a  tie,  explaining  that  this  charge 
also  includes  all  other  articles  of  wear¬ 
ing  apparel,  even  though  the  customer 
only  wanted  a  neck  tie.  A  fair  sys¬ 
tem  of  bookkeeping  would  show  that 
the  newspapers  pay  a  fair  price  for  the 
services  rendered  them,  he  declared. 
Concluding  this  discussion,  the  speaker 
charged  the  Post  Office  Department  “is 
carrying  on  a  joint  campaign  with  the 
direct  mail  promoters  to  increase  their 
business,”  and  is  offering  to  carry  direct 
mail  pieces  without  the  necessity  of  ad- 


code  for  another  year.  He  compli-  Washington,  D.  C.,  told  Inland  members 


mented  Secretary  John  L.  Meyer  for 
his  work  in  handling  administrative  de¬ 
tail  and  commended  various  standing 
committees  for  their  co-operative 
efforts. 

Frank  E.  Milligan,  Fort  .Scott  Moni¬ 
tor-Tribune,  secretary  of  the  board, 
read  the  report  of  the  governing  body, 
which  recommended  a  change  in  asso¬ 
ciation  by-laws,  providing  for  a  slight 
increase  in  membership  dues. 


at  their  Tuesday  luncheon,  that  through 
the  efforts  of  the  Publishers  Code 
Committee,  “the  press  of  the  United 
States  has  not  had  its  foundations 
weakened  by  any  act  of  its  own  or  by 
any  act  of  the  government.”  He  em¬ 
phasized  publishers  sought  no  selfish 
privilege  in  drawing  up  the  code. 

Concerning  the  Code  for  the  Daily 
Newspaper  Publishing  Business,  which 
was  not  finally  agreed  to  until  the 


“The  annual  dues  of  each  member  of  much  debated  Section  A’^II,  guaranteeing 
this  association  shall  be  $10.00  plus  such  freedom  of  the  press,  was  included  at 
additional  sum,  not  to  exceed  60  cents  the  insistance  of  the  A.  N.  P.  .A.,  and 
for  each  one  hundred  circulation  or  the  Publishers  Code  Committee,  the 


Group  of  Inland  members  in  informal  discussion,  left  to  right:  T.  O.  Huckle, 
Cadillac  (Mich.)  News;  Fred  Schilplin,  St.  Cloud  (Minn.)  Times-] ournal, 
past  president  of  Inland;  J.  S.  Gray,  Monroe  (Mich.)  News,  newly-elected  first 
vice-president;  and  Stuart  Perry,  Adrian  (Mich.)  Telegram. 
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dreising  the  communications  deposited. 

Turning  again  to  the  work  of  the 
Code  Committee,  the  speaker  referred  to 
the  economical  operation  under  the  code 
budget  which  may  result  in  a  dividend 
being  declared  to  those  who  have  paid 
assessments,  should  the  code  be  discon¬ 
tinued  next  Jtme. 

As  he  began  his  sp^ch  Mr.  Hanson 
recalled  his  service  with  the  newspaper 
business.  He  started  his  career  with  the 
Peoria  (Ill.)  Star  in  1899  as  carrier 
boy,  and  later  became  a  reporter  on 
the  old  Peoria  (Ill.)  Journal.  He  then 
served  successively  with  the  Lee  Syndi¬ 
cate  newspapers  and  the  Chicago  Tri¬ 
bune  before  becoming  an  attorney. 

The  Inland  now  has  a  membership 
of  265,  the  largest  in  its  history.  The 
following  new  applications  for  member¬ 
ship  were  accepted: 

Beatrice  (Neb.)  Sun;  Casper  (Wyo.) 
Tribune-Herald;  Okmulgee  (Olda.) 
Times;  Two  Rivers  (Wis.)  Reporter; 
Rhinelatui  (Wis.)  News;  Berlin  (Wis.) 
Journal;  Crookston  (Minn.)  Times;  Al¬ 
liance  (O.)  Review;  Canton  (Ill.)  Led¬ 
ger;  Middletown  (O.)  Journal;  Dodge 
City  (Kan.)  Globe;  Fostoria  (O.)  Re- 
inew;  Rapid  City  (S.  D.)  Journal,  and 
Baraboo  (Wis.)  News-Republican. 

F.  W.  Schaub,  Decatur  (Ill.)  Herald 
&■  Review,  chairman  of  cost  and  pro¬ 
duction  committee,  announced  that  cost 
reports  of  participating  Inland  papers 
will  be  sent  directly  to  the  secretary 
this  year,  representing  a  change  of  pol¬ 
icy.  He  stated  that  54  returns  have 
been  received  by  the  secretary  to  date. 


Seated  at  speakers  table  at  Tuesday  luncheon  of  the  Inla  nd  Daily  Press  Association  “Golden  Jubilee”  convention 
in  Chicago,  left  to  right,  are:  Allyne  Carpenter  Nugent,  Lincoln  (Ill.)  Courier;  Linwood  I.  Noyes,  Ironwood 
(Mich.)  Globe,  newly  elected  president  of  the  Inland;  Homer  Guck,  Chicago  Herald-Examiner;  W.  J.  McRoberts, 
Peoria,  111.,  attorney;  Elisha  Hanson,  Washington,  D.  C.,  A.  N.  P.  A.  and  Daily  Newspaper  Code  attorney,  principal 
speaker;  Verne  E.  Joy,  Centralia  (Ill.)  Sentinel,  retiring  president;  William  Allen  White,  Emporia  (Kan.)  Gazette, 
who  spoke  at  the  “Golden  Jubilee”  banquet  Tuesday  evening;  Mrs.  Mabel  S.  Shaw,  Dixon  (Ill.)  Telegraph;  L.  B. 
Palmer,  A.  N.  P.  A.  managing  director;  Mrs.  Zell  Hart  Deming,  W'arren  (O.)  Tribune-Chronicle;  and  S.  E.  Thoma¬ 
son,  Chicago  Daily  Times. 


some  chain  stores  to  obtain  percentage 


Mr.  Schaub  also  related  his  paper’s  contracts,  Mr.  Gray  said 


experience  in  operation  of  teletypesetter 
equipment  installed  on  an  old  Linotype 
machine.  He  emphasized  no  employes 
have  been  eliminated  as  a  result  and 
stressed  that  the  teletypesetter  has  yet 
to  be  operated  at  its  maximum  produc¬ 
tion.  The  best  eight-hour  output  to  date 
has  been  17  columns  of  seven-point  type 
on  an  eight-point  slug,  he  said,  with  the 
average  daily  output  between  12  and  15 
columns. 

Mr.  Schaub  told  Inlanders  tliat  tele¬ 
typesetter  equipment  requires  better 
mechanical  operation  of  the  type-set¬ 
ting  machine  than  is  necessary  in 
manual  operation. 

Mr.  Joy  also  related  his  paper’s  ex¬ 
perience  with  teletypesetter  equipment 
installed  on  a  new  machine,  explaining 
that  no  reduction  has  been  made  in  the 
composing  room  staff,  but  that  in¬ 
creased  production  has  resulted  with 
an  average  of  3,01J  lines  set  during 
an  eight-hour  day. 

Mr.  Gray’s  report  on  chain  store 
relations  and  policies  relative  to  Mont¬ 
gomery  Ward’s  reported  efforts  to  ob¬ 
tain  percentage  advertising  contracts, 
based  on  gross  sales  volumes  of  indi¬ 
vidual  Ward  chain  stores,  caused  con¬ 
siderable  discussion  and  comment.  Mr. 
Gray  reported  that  Sears,  Roebuck  & 
Company,  in  answering  his  request  for 
1933-34-35  advertising  appropriations 
and  breakdown  as  to  amounts  spent  in 
newspaper  and  other  media,  replied  as 
follows : 

Sears  spent  $7,362,346  in  newspapers 
in  1933 ;  an  estimated  $8,()()0,000  in 
newspaper  advertising  in  1934;  and  that 
while  1935  plans  were  still  indefinite, 
there  would  be  no  change  in  its  basic 
policy  of  spending  its  major  share  in 
newspapers. 

He  said  Ward  officials  denied  any 
attempt  was  being  made  to  coerce  news¬ 
papers  into  accepting  percentage  adver¬ 
tising  contracts,  as  far  as  the  central 
office  was  concerned.  Several  Inland¬ 
ers  reported  individual  instances  where 
publishers  had  been  approached  with 
such  an  offer  by  Ward  store  onagers. 
Ward’s  central  office  asserted  that  any 
such  contracts  now  in  force  were  with 
approval  of  publishers  who  had  initi¬ 
ate  such  an  arrangement.  Ward’s 
reported  a  total  newspaper  advertising 
expenditure  of  approximately  $3,0()0,0()() 
in  1934  with  “some  increase”  expected 
this  year.  Wards  spends  85  per  cent 
of  its  advertising  budget  in  newspapers 
and  15  per  cent  in  other  media,  includ¬ 
ing  circulars,  radio  and  billboards,  it 
was  stated. 

Commenting  upon  apparent  efforts  of 


“I  cannot  see  how  any  publisher  can 
grant  percentage  contracts  without 
causing  confusion  in  his  rate  structure.” 

Stuart  Perry,  Adrian  (Mich.)  Tele¬ 
gram  expressed  his  views,  stating: 

“Any  contigent  payment  plan  for  ad¬ 
vertising  is  fundamentally  wrong  and 
forces  the  publisher  to  assume  the  risk 
of  the  advertiser.” 

T.  O.  Huckle,  Cadillac  (Mich.) 
News,  commented:  “When  chain  store 
officials  say  they  have  not  attempted  to 
coerce  publishers  into  accepting  per¬ 
centage  contracts,  in  my  opinion,  they 
are  not  telling  the  whole  story.” 

He  cited  his  own  experience  in  this 
connection  and  stated  he  understood 
W'ard  stores  were  offering  IJ^  to  3  per 
cent  contracts,  based  on  gross  sales 
volume. 

W.  R.  Roland,  Mitchell  (S.  D.) 
Republic,  chairman  of  the  subscription 
costs  and  practices  committee,  amplified 
his  previous  report  on  circulation  costs, 
based  on  a  survey  made  among  Inland 
papers.  He  emphasized  the  necessity 
of  publishers  obtaining  more  revenue 
from  their  circulation  and  pointed  out 
how  net  returns  per  subscribers  can  be 
increased.  Net  return  per  subscriber 
is  determined  by  two  factors,  he  said, 
cost  of  operation  of  circulation  depart¬ 
ment  and  subscription  rates  charged. 
He  urged  publishers  to  carefully  scruti¬ 
nize  each  of  these  factors,  and  work  to¬ 
gether  to  eliminate  cut-rate  subscription 
prices. 

Fred  Schilplin,  St.  Cloud  (Minn.) 
Times-Journal.  declared  Mr.  Roland’s 
report  “embodies  one  of  the  most  vital, 
serious  problems  confronting  publishers 
today.” 

“We  are  collecting  our  income  from 
too  small  a  percentage  of  our  cus¬ 
tomers,”  he  said.  “The  action  advo¬ 
cated  by  Mr.  Roland  embodies  much  of 
the  future  growth  and  stability  of  the 
newspaper  inihlisliing  business.” 

The  following  were  named  members 
of  the  resolutions  committee:  L.  A. 
Weil.  Port  Huron  (Mich.)  Times- 
Herald,  chairman :  F.  R.  Starbuck, 
Racine  (Wis.)  Journal-Times;  R.  R. 
O’llrien,  Council  Bluffs  (la.)  Non¬ 
pareil ;  and  Norman  D.  Black,  Fargo 
(N.  I).)  Forum. 

At  the  Tuesday  afternoon  executive 
session,  the  Inlanders  heard  the  news¬ 
print  situation,  including  prices  and  con¬ 
tracts,  discussed  by  E.  P.  Adler, 
Davenport  (la.)  Times,  chairman  of 
the  newsprint  committee.  Harvey  J. 
Kelly,  chairman  of  the  A.  N.  P.  A. 
Special  Standing  Committee  and  News¬ 
paper  Industrial  Board,  and  L.  B. 


Palmer,  A.  N.  P.  A.  managing  director, 
commented  briefly  on  newspaper  indus¬ 
trial  trends  and  code  matters.  The 
question  of  circulation  agreements  be¬ 
tween  competitors  was  also  thoroughly 
aired. 

Mr.  Harris,  chairman  of  the  press- 
radio  committee,  discussed  the  subject 
of  radio  news  competition,  stating  in 
part : 

“In  the  last  year,  your  committee 
has  waged  a  fight  against  the  sale  of 
news  to  broadcasting  stations  for  resale 
to  advertising  sponsors.  We  believe 
news  should  not  be  sold  to  an  adver¬ 
tiser  to  be  re-sold  for  broadcasting 
purposes.  Just  recently  there  has  been 
a  disturbing  development.  Large  de¬ 
partment  stores  have  purchased  a  news 
service  from  an  anti-newspaper  news 
agency,  and  they  have  broadcast  this 
news  service  direct  from  the  adver¬ 
tising  departments  of  their  stores.  The 
radio  station  has  no  control  over  this 
news.  The  editing  of  the  news,  there¬ 
fore.  is  in  the  hands  of  the  advertiser. 

“If  radio  stations  of  the  United 
States  are  permitted  to  sell  time  for  the 
purpose  of  broadcasting  advertising 
sponsored  news  programs,  this  policy 
will  destroy  the  control  over  the  news 
and  place  the  editing  and  censoring  oi 
the  news  in  the  hancls  of  the  advertisers. 
An  identical  situation  would  be  found 
in  the  newspaper  field,  if  the  newspapers 
sold  the  news  to  the  advertiser  for  edit¬ 
ing  and  censorship  and  then  gave  away 
their  circulation  to  their  subscribers. 
Such  a  policy  would  soon  destroy  the 
value  of  all  news,  because  the  public 
would  be  confused  as  to  the  authenticity 
of  any  news,  whether  broadcast  or 
printed.  It  would  devalue  all  news. 
Therefore,  the  newspapers  should  op¬ 
pose  the  sponsorship  of  news  by  radio 
advertisers  because  this  is  a  definite 
step  toward  the  destruction  of  public 
confidence  in  news  value,  even  in  the 
printed  word. 

“We  also  wish  to  call  your  attention 
to  the  fact  that  some  progress  has  been 
made  toward  the  introduction  of  tele¬ 
vision,  and  it  is  possible  that  within 
the  next  year  some  practical  form  of 
television  will  be  developed  in  this 
country.  England  already  has  taken 
definite  steps,  and  is  now  building  a 
television  station  to  supply  a  service  to 
radio  listeners.  While  the  American 
broadcasting  interests  have  not  divulged 
their  plans,  it  is  understood  that  steps 
are  being  taken  to  present  a  practical 
plan  for  television  in  the  United  States 
very  shortly. 

“It  might  be  of  interest  to  present 
the  following  figures  in  reference  to  ad¬ 
vertising  in  the  United  States  in  1934; 


Advertising  by  Major  Media 

Radio  Broadcasting . $72,887,169 — 10.8% 

National  Magazines .  116,268,492 — 17.1% 

National  Farm  Papers...  5,200,067 —  .8% 
Newspaper  .  485,481,718 — 71.3% 

“The  cosmetic  industry  was  the 
largest  network  advertiser  .in  1934, 
amounting  to  24.4%  of  gross  time 
sales. 

“Foodstuffs  registered  second,  drugs 
third,  gas  and  accessories  fourth,  and 
beverages  fifth.  The  rise  of  cosmetics 
from  third  to  first  and  the  drop  of  to¬ 
bacco  from  second  to  sixth,  probably 
was  an  important  indication  of  the 
trend  in  the  sale  of  network  sponsorship 
since  1932.  These  figures  were  ob¬ 
tained  from  the  National  Association  of 
Broadcasters.” 

In  a  talk  before  the  Inland  on  Wed¬ 
nesday,  Walter  P.  Burn,  director  of 
R.  L.  Polk’s  Consumer  Census  Di¬ 
vision,  showed  a  slide  film  describing 
the  making  of  a  Polk  Consumer  Census 
and  quoted  from  the  statistical  results 
of  the  work.  According  to  Mr.  Burn, 
successive  surveys  show  increasing 
brand  consciousness  and  selectivity. 
Taking  the  “no  choice”  factor  as  an 
example  for  food  and  drug  items  meas¬ 
ured  in  Hartford,  Conn.,  in  1933  and 
Miami,  Fla.,  just  completed,  the  fol¬ 
lowing  percentages  were  cited  as  typ¬ 
ical  ; 

“no-choice”  survey 


Hartford 

Miami 

Coffee  . 

..  27.7% 

12.2% 

Breakfast  Food. 

..  59.5 

24.1 

Laundry  Soap.. 

..  24.5 

9.5 

Bath  Soap  . . . . 

..  20.8 

8.1 

Canned  Goods . . 

..  67.0 

61.8 

Tooth  Paste  . . 

..  31.2 

20.3 

Shaving  Cream. 

. .  43.0 

34.2 

Cigarettes  . . . . 

..  15.1 

Men  5.5 

Women  2.3 

“No  choice,”  Mr.  Burn  explained, 
was  the  percentage  of  women  heads  of 
families  interviewed  who  either  stated 
they  had  no  choice  or  failed  to  state  a 
choice  within  five  seconds.  He  also 
said  that  while  a  contrast  of  only  two 
markets  was  shown  for  clarity,  mark¬ 
ets  surveyed  in  the  intervening  time 
showed  an  intermediate  position  on  all 
brand  “no  choice.” 

The  .\merican  press  deserves  a  public 
vote  of  confidence  for  steadfastly  main¬ 
taining  its  role  of  interpreter  and  critic 
of  national  events  and  for  refusing  to  be 
stampeded  by  the  propaganda  barrages 
laid  down  by  special  interests,  Harry  F. 
Harrington,  director  of  the  Medill 
School  of  Journalism  of  Northwestern 
University,  told  members  of  the  Inland 
Wednesday.  Speaking  on  the  subject. 
“As  Today  Blends  Into  Tomorrow,” 
Dean  Harrington  told  the  assembled 
(Continued  on  page  45) 
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FIFTY  YEARS  OF  INLAND  HISTORY 

Business  Practices  of  Newspaper  Publication  Began  in  1887  With  Cooperative  Purchase  of 
Supplies  and  Sale  of  Space — None  of  Founders  Now  Living 


Back  in  the  early  months  of  1885, 
following  the  bitter  campaign  of  the 
three  K’s,  which  was  successful  in 
sweeping  into  ijower  in  the  government 
a  new  (leal,  known  later  by  its  political 
partisanships  for  its  "innocuous  desue¬ 
tude”,  tl'.ere  met  here  in  Chicago,  a 
growing  city  of  000,000  an  ambitious 
group  of  pioneering  editors. 

These  editors,  whose  common  urge 
was  to  make  of  their  profession,  a  busi¬ 
ness  of  publishing  a  daily  newspaper, 
gathered  to  seek  common  methods  for 
operation  of  their  four  page  dailies, 
whereby  the  prolitable  experience  of  the 
one,  might  be  assimilated  into  more  sat¬ 
isfactory  business  operation  of  the 
whole.  They  were  in  search  of  a  busi¬ 
ness  C(xle  which  they  were  iileased  to 
call  IDPA. 

Tile  war  over,  reconstruction  com¬ 
plete,  western  development  ramiiant,  the 
Middle  West  had  shaken  off  the  la.st 
vestige  of  the  frontier  to  turn  its  atten¬ 
tion  to  the  utilization  of  its  potential  re¬ 
sources.  The  newspaper  was  in  the 
vanguard.  From  the  list  of  the  grow  ing 
numlier  of  dailies  in  these  central  states, 
somebody  called  together  a  number  of 
these  ambitious  souls. 

Who  suggested  this  call,  no  one 
knows.  Who  issued  the  invitation,  files 
fail  to  confide,  and  even  of  the  exact 
date  of  the  initial  meeting,  there  is  no 
known  record  to  lie  founcl.  TTie  late  J. 
K.  Grtxim,  nestor  of  Aurora,  thought 
that  it  was  in  January  or  February, 
1885,  that  14  to  16  editors  met.  in  the 
old  Tremont  House.  .\n  old  bulletin 
states  that  it  might  have  been  May  7, 
1885. 

But  it  was  the  first  meeting  of  the 
Inland  Daily  Press  Association.  That 
was  the  name  adopted,  and  it  is  evident 
that  the  roots  of  this  organization  were 
firmly  established.  Forty  years  later, 
Mr.  Groom  thought  that  the  following 
fourteen  men  attended  this  initial  meet¬ 
ing : 

Robert  Mann  WihxI,  Joliet  (Ill.)  Rc- 
fiuhlic-Sun. 

E.  A.  Nattinger,  Olltmti  (Ill.)  Times. 
John  Fornof,  Strealor  (Ill.)  Free 
Press. 

H.  F.  Bliss,  Jauesi-ille  (Wis.)  Gaz¬ 
ette. 

(ieorge  E.  Doying,  Jacksonville.  111. 
W.  R.  Jewell,  Dam’ille  (Ill.)  Netvs. 
Ira  G.  Carpenter,  Miehigau  City 
(Ind.)  RcpMican. 

A.  H.  Lowrie,  lilgin  (Ill.)  A'ni'S. 

S.  W.  Grubb,  Galesburg  (Ill.)  Re- 
puhliean-Register. 

Pierce  Burton,  Aurora  (111.)  E.vpress. 
J.  Bent  W'lson,  Lafayette  (Ind.) 
Journal. 

Thomas  Rees,  Springfield  (Ill.)  State 
Register. 

F.  W.  Starbuck,  Raeine  (Wis.)  Jour¬ 
nal. 

J.  K.  Grcxnn,  Moline  (Ill.)  Dispateh. 
Mr.  Grcxiin  also  inclmled  in  the  pos¬ 
sibilities  of  those  attending  that  initial 
meeting ; 

Thomas  H.  Adams,  Vineeiines  (Ind.) 
Commercial. 

Smith  I).  .Xtkins,  Freeport  (Ill.) 
Journal. 

Will  M.  Narvis  Muscatine  (Iowa) 
Journal. 

Frank  R.  Gilson.  Benton  Harlwr, 
Mich 

Lack  of  records  of  the  meetings  of  the 
first  two  years  of  the  Inland  leaves  a 
void  in  knowing  who  were  its  first  offi¬ 
cers  and  governing  Iward.  The  record 
starts  in  1887,  and  the  oldest  known 
document  is  the  original  charter  granted 
hv  the  State  of  Illinois,  on  March  21, 
1^7. 

The  object  of  the  association,  legally 
stated,  was: 

“The  mutual  co-operation  to  secure 

•Excerpts  from  an  address  delivered  before 
the  50th  annual  meetine  of  Inland  Daily  Press 
.\ssociation.  ChicaRO,  Feb.  19,  19,15. 


By  GEORGE  W.  PURCELL  * 

Publisher,  Bloomington  (Ind.)  World 


news  service,  telegraph  plates,  miscel¬ 
lany,  illustrations,  atlvertising,  supple¬ 
ments,  corresjtondence  and  the  purchase 
of  materials  and  supplies.” 

The  board  of  directors  signed  the 
charter.  These  were :  T.  H.  Adams, 
F.  W.  Starbuck.  E.  A.  Nattinger,  Smith 


Iowa, 


took 
years  until 
Mever  was 


his 

his 


Tufford  of  Clinton, 
duties,  continuing  30 
death,  when  John  L. 
lected. 

During  this  period  of  organization 
the  association  records  reveal  the  ef¬ 
forts  of  these  founders  to  co-operate 


PAST  PRESIDENTS 

of  the 

INLAND  DAILY  PRESS  ASSOCIATION 
1885-  (No  Record)  1910 — ’Frank  D. Throop,  Musealine, 

1886  (No  Record) 


la. 


1887 —  *E.  A.  Nattinger,  Ottawa,  Ill. 

1888 —  ’E.  A.  Nattinger,  Ottawa,  Ill. 

1889 —  *A.  H.  Lowrie,  Elgin,  Ill. 

1890— -*Robert  M.  Woods,  Joliet,  Ill. 

1891 —  *F.  W.  Starbuck,  Racine,  Wis. 

1892 —  *.4.  H.  Lowrie,  Elgin,  Ill. 

1893—  -*Q.  A.  Hossler,  Warsaw,  Ind.. 


1911 —  *A.  M.  Snook,  Aurora,  III. 

1912 —  *A.  M.  Snook,  Aurora,  111. 

1913 —  H.  H.  Bliss,  Janesville,  Wis. 

1914—  11.  H.  Bliss,  Janesville,  Wis. 
1915  -  .4.  L.  Miller,  Battle  ('.leek, 

Mich. 

1916 — A.  L.  Miller,  Battle  Creek, 
Mich. 


1894  *F.  R.  Gilson,  Benton  Harbor,  1917 — E.  P.  Adler,  Davenport,  la. 

1918 — *.4.W.  Peterson,  Waterloo,  la. 
1895-  *W.  M.  Narvis,  Muscatine,  la.  1919_*A.W.  Peterson,  Waterloo,  la. 


1896  (No  Record) 

1897 — (No  Record) 

1898  (No  Record) 

1899  -*J.  E.  Sutton,  Logansport,  Ind. 
1900 — ’Wil  V.  Tufford,  Clinton,  la. 


1920 —  ’John  Sundine,  Moline,  III. 

1921 —  ’John  Sundine,  Moline,  Ill. 

1922—  F.  H.  Burgess,  LaCrosse,  Wis. 

1923—  F.  H.  Burgess,  La  Crosse,  Wis. 
1924  -  Geo.  D.  Lindsay,  Marion,  Ind. 


1901— ’(ieo.  T.  Campbell,  Owosso,  1925-  Geo.  D.  Lindsay,  Marion,  Ind. 
Mich. 


1902 —  A.  W.  Glessner,  Galena,  Ill. 

1903 —  A.  W.  Glessner,  Galena,  Ill. 
1904  M.  W,  Whittaker,  Jackson, 

Mich. 

1905—  M.  W.  Whittaker,  Jackson, 

Mich. 

1906—  M.  W.  Whittaker,  Jackson, 

Mich. 

1907 —  ’Will  Curtis,  Kewanee,  Ill. 

1908 —  ’Will  Curtis,  Kewanee,  HI. 


1926 —  Wm.  Southern,  Jr.,  Indepen¬ 

dence,  Mo. 

1927 —  ’John  H.  Harrison,  Danville, 

III. 

1928—  -’John  H.  Harrison,  Danville, 

III. 

1929 —  E.  H.  Harris,  Richmond,  Ind. 
1930  E.  H.  Harris,  Richmond,  Ind. 

1931 —  Fred  Schilplin,  St.  Cloud, 

Minn. 

1932 —  A.  O.  Lindsay,  Quincy,  Ill. 


1909— ’Frank  D. Throop,  Muscatine,  1933— C.  R.  Butler,  Mankato,  Minn. 

la.  1934 — Verne  E.  Joy,  Centralia,  Ill. 

’Deceased. 


1).  Atkins  and  John  W.  Fornof.  Nat¬ 
tinger  was  elected  president  that  year 
and  served  during  1887  and  1888. 

Viewing  a  perspective  of  the  fifty 
years  of  Inland  growth  and  develop¬ 
ment — this  half  century  can  be  divided 
into  three  more  or  less  distinctive 
jieriods.  For  the  sake  of  the  brief  con¬ 
sideration  to  be  given,  may  I  suggest : 

The  Period  of  Organization — 1885- 
1895. 

The  Period  of  Stabilization — 1895- 
1920. 

The  Period  of  Expansion — 1920-1935. 

First  dues  in  Inland  so  far  as  known 
were  $2  a  year,  payable  semi-annually. 
New  membership  fees  were  placed 
at  $5. 

Earliest  minutes  now  extant  were  of 
March  22,  1887.  ,4  four-page  copy  of 
the  Constitution  and  By-I.aws  probably 
was  issued  in  1889.  A  record  of  1887 
reveals  some  circulation  figures  for 
newspajiers  in  the  Inland  field.  These 
were : 

Alton  (Ill.)  Tclej’raplt,  Spring- 
field  (III.)  State-Register.  3,()l)0;  Fort 
U'ayne  (Ind.)  .VciCj.  3.(KK);  .S'lm/Zi  Pend 
(Ind.)  Tribune.  1.500;  Purlington 
(Iowa)  Hau’keyc,  4,300;  Des  Moines 
(Iowa)  Capital,  2,000;  Des  Moines 
(Iowa)  Register,  6,206;  Battle  Creek 
(Mich.),  “combined  circulation  of  two 
dailies,  2,115;  Piqua  (Ohio)  Call.  816; 
Fau  Claire  (Wis.)  leader.  1,000; 
Fond  du  Lac  (Wis.)  Commonzeealth, 
750. 

John  W.  Fornof  was  secretary  in 
1887,  and  continued  for  three  years, 
when  J.  K.  Grixim  took  over  the  duties 
for  a  year.  Ira  Carpenter  of  Michigan 
City  was  electetl  secretary  Oct.  20.  1891, 
and  continued  until  1902,  when  Wil  V. 


in  the  purchase  of  machinery,  equip¬ 
ment  and  supplies,  especially  of  tele¬ 
graph  plates  and  print  paper. 

The  need  for  more  foreign  advertis¬ 
ing  was  paramount.  Thomas  H.  Adams 
of  Vincennes  was  the  first  national  ad¬ 
vertising  agent.  As  an  agent  he  was 
forced  to  offer  pay  for  some  of  the 
advertising  he  placed  with  ink,  paper, 
rollers  and  merchandise.  He  made  one 
contract  for  $40,000  worth  of  advertis¬ 
ing  with  a  perfumery  concern  in  To¬ 
ledo  and  Detroit.  It  went  bredee,  and 
he  was  forced  to  take  over  a  patent 
medicine  company  as  part  payment. 
Mr.  Adams  agreed  to  buy  space  in  In¬ 
land  papers  at  a  price  ranging  from  $25 
to  $40  annually  for  6  inches  of  space, 
312  insertions. 

Louis  Lloyd  &  Co.  followed  Mr. 
Adams  as  the  Chicago  agent  for  Inland, 
but  this  plan  met  with  opposition.  One 
member  did  not  want  to  ^  obligated  in 
taking  advertisements  secured  by  the 
company,  as  his  paper  “was  sufficiently 
well  filled  with  home  advertisements.” 

The  late  H.  F.  Bliss  countered  with 
a  “prediction”  that  by  personal  efforts 
he  thought  at  least  $40,000  worth  of 
foreign  advertising  could  be  annually 
secured  for  the  meml)ers.  .4n  associ¬ 
ation  rate”  was  suggested  and  the  fol¬ 
lowing  was  adopted: 

Dailies;  Price  per  inch,  one  time: 
Circulation  less  than  500,  IS  cents:  ex¬ 
ceeding  500,  20  cents;  exceeding  1,000, 
25  cents:  exceeding  1.500,  30  cents;  ex¬ 
ceeding  2,000,  35  cents;  exceeding  2,500, 
40  cents ;  exceeding  3,000,  45  cents ;  with 
discounts  :  6  times,  15  per  cent ;  12  times, 
20  per  cent ;  26  times.  30  per  cent ;  3 
months,  45  per  cent ;  6  months.  60  per 
cent,  and  12  months,  75  per  cent.  There 


was  also  a  “special  discount”  of  25  per 
cent  from  the  net  card  rates  to  <jrders 
including  the  entire  list. 

Inasmuch  as  most  of  the  Inland  mem¬ 
bers  at  that  time  continued  to  publish 
their  weeklies,  the  association  rates  for 
weeklies  were  uniformly  5  cents  an  inch 
higher  for  the  same  daily  circulations. 
Discounts  were  announced  at  1('  per 
cent  ior  4  times,  20  per  cent  for  8 
times,  30  per  cent  for  3  months.  45  per 
cent  for  6  months,  and  (50  per  cent  for 
12  months. 

The  trend  of  the  efforts  of  the  early 
Inland  organization  is  revealed  from  the 
standing  committees  named  in  the  meet¬ 
ing  of  March,  1887.  These  were: 

-Advertising  and  Advertising  Agency 
— T.  H.  Adams,  Vincennes  (Ind.) 
Commercial ;  Pierce  Burton,  Aurora 
(Ill.)  Express;  R.  M.  Wooids,  Joliet 
(Ill.)  Republic-Sun. 

Plates  and  Editing  Plates — W.  R. 
Jewell,  Danville  (Ill.)  News;  P.  E. 
Lowe,  Morris  (Ill.)  News;  Smith  D. 
.Atkins,  Freeport  (Ill.)  Journal. 

Purchasing  Paper — Mr.  Livingston, 
Kankakee  (Ill.)  Times;  H.  F.  Bliss, 
Janesville  (Wis.)  Gazette;  J.  K. 
Groom,  Moline  (Ill.)  Dispatch. 

Railroads  and  Transportation— The 
President,  E.  A.  Nattinger, Ottawa  (Ill.) 
Times;  B.  C.  Allensworth,  Pekin  (111.) 
Times:  J.  H.  Brown,  Galena  Gazette. 

At  the  March,  1887,  meeting,  held  in 
the  Tremont  House,  the  first  official 
roster  of  the  Association  showed  33 
members.  These  were : 

Smith  I).  Atkins,  Freeport  (Ill.)  Journal. 

E.  A.  N.ittinger,  Ottawa  (111.)  Times. 

F.  \V.  Starbuck,  Racine  (Wis.)  Journal. 

T.  H.  .^dams,  Vincennes  (Ind.)  Commercial. 

H.  F.  Bliss,  Janesville  (Wis.)  Gazette. 

Pierce  Burton,  .\urora  (Ill.)  Express. 

J.  K.  Groom,  Moline  (Ill.)  Dispatch. 

H.  J.  Dunlap,  Champaign  (Ill.)  Gazette. 

Van  Skiver  &  Fornof,  Streator  (Ill.)  Fret 

Press. 

W.  R.  Jewell,  Danville  (Ill.)  News. 

Miller,  Botsford  &  Co.,  Rockford  (111.) 
Register. 

K.  M.  Woods,  Juliet  (Ill.)  Republic-Sun. 

B.  F.  Shaw,  Dixon  (Ill.)  Telegraph. 

I. owrie  &  Tomlinson,  Elgin  (Ill.)  Ne'is. 
Livingstone  &  Shaw,  Kankakee  (111.)  Times. 

P.  E.  Lowe,  Morris  (Ill.)  News. 

Coffman  &  Rosehro,  Crawfordsville  (Ind.) 

Argus-News. 

J.  H.  Brown.  Galena  (III.)  Gazette. 

Post  Publishing  Co.,  Appleton,  Wis. 

Review  Printing  Co.,  Elkhart,  Ind. 

I.  W.  Potter,  Rock  Island  (Ill.)  Argus. 
Monmouth  Printing  (^.,  Monmouth,  Ill. 
Galesburg  Publishing  Co.,  Galesburg  (111.) 

Republican-Register, 

S’uuman  &  Randall,  Waukesha  (Wis.) 
Freeman. 

J.  B.  Stoll,  South  Bend  (Ind.)  Times. 

John  Micks,  Oshkosh  (Wis.)  Nerthwestern. 
Jasper  Packard,  (.aPurte  (Ind.)  Public 

Spirit. 

Tom  S.  Applegate,  Adrian  (Mich.)  Times. 
T.  11.  Collins,  Seymour  (Ind.)  Democrat. 
Times  Publishing  Co.,  Pekin,  III. 

News,  Goshen,  Ind. 

Reporter,  Fond  du  Lac,  Wis. 

State  Gazette,  Green  Bay,  Wis. 

Meetings  of  frequent  occurrence  were 
held  in  Chicago,  averaging  one  about 
every  six  weeks,  during  1887,  1888  and 
1889.  The  Railroad  and  Transporta¬ 
tion  Committee  evidently  was  function¬ 
ing  efficiently. 

Turnover  in  membership  was  experi¬ 
enced  with  delinquencies  in  dues.  Dif¬ 
ferences  in  opinion  arose  over  plans  to 
sell  advertising  collectively,  due  to 
varying  circulations,  payments  of  cop 
mission,  and  inability  to  sell  the  entire 
list  to  some  advertising  concerns. 

Confidential  comparisons  of  prices 
paid  for  suitplies  oti  contracts  revealed 
varying  charges,  which  actuated  some 
members  to  urge  joint  purchasing. 
This  was  true  relative  to  buying  of 
telegraph  plates.  A  threat  was  made  to 
establish  a  company  to  manufacture 
telegraph  plates  if  relief  was  not  ob¬ 
tained. 

The  fir.st  membership  survey  was 
made  on  May  5,  1887,  when  a  question- 
(Continued  on  page  9) 
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Men  Who  Have  Led  LD.P»  A. Through  50  Years  of  Progress 
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A.  L.  Miller 
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A.  W.  Petebson 
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John  Sundimb 
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John  H.  Harrison 
1927-1928 


.  II.  HARRIS 
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r  RED  Cll  II ILPLIN 


1931 
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naire  sought  the  volume  of  newsprint 
used  per  month,  tlie  luimher  of  reams 
of  ruled  stock  disposed  of,  the  reams 
of  Hat  paper,  number  of  envelopes, 
whether  you  were  willing  to  trade  with 
other  members  to  obtain  liefter  prices, 
and  willing  to  place  monthly  orders 
on  one  or  two  grades  of  print  paper  so 
that  houses  could  handle  the  stock 
more  economically, 

.\dvertising  discussions  were  current 
topics  during  the  18S9  meetings.  An 
advertising  office  in  New  York  was  a 
daring  suggestion,  which  never  mate¬ 
rialized.  A  Chicago  solicitor  had  se¬ 
cured  some  business,  but  the  matter  of 
special  assessments  to  finance  co¬ 
operative  solicitations  proved  unsatis¬ 
factory. 

The  metropolitan  dailies  were  con¬ 
stant  worries  of  these  early  members, 
and  it  is  said  the  Chicago  dailies  would 
not  carry  any  notices  of  their  meetings. 
How  to  maintain  the  liH'al  field  against 
the  encroachment  of  the  larger  dailies 
was  a  frequent  topic  of  discussion. 

I'.arly  in  1892  it  was  discovered  that 
print  prices  ranged  from  $2.90  to  $4.25 
delivered.  Differences  in  quality  and 
quantity  purchases  were  given  as  a  rea- 
-son  for  the  wide  spread,  but  it  was 
shown,  that  with  the  .same  quality  and 
quantity,  the  price  varied  at  least  one 
cent. 

-\ot  until  1894  was  the  question  of 
circulation  premiums  discussed.  Debates 
on  the  subject  aroused  great  interest, 
with  the  portfolio  of  fine  art  pictures  the 
prevriUnt  (xipular  form  of  the  premium. 

\\  ith  the  close  of  1894  the  records 
ot  Inland  for  six  years  are  missing, 
either  lost  in  transit  to  a  meeting  or  else 
destroyed  in  an  office  fire. 

With  the  opening  of  the  second  jK-riod 
of  Inland  history,  one  of  the  important 
develojiments  in  the  postal  service  gave 

great  impetus  to  newspaper  circula¬ 
tion.  In  1896,  the  rural  free  delivery 
system  was  established.  The  Spanish- 
American  war  in  1898  proved  the  neces¬ 
sity  of  more  telegraphic  news,  and  a 
growing  use  of  typesetting  machines 
u  as  revealed. 


'Hiese  momentous  events  caused  dis¬ 
cussion  of  more  modern  subjects  con¬ 
cerning  newspaiicr  publishing.  Rela¬ 
tionship  of  advertising  space  to  the 
reader  sjxice  total  was  a  topic.  Co¬ 
operative  purchasing  power,  however, 
never  lost  its  emphasis.  Some  Inlanders 
argued  that  memberships  in  the  .\sso- 
ciation  should  be  limiteil  to  50,  with  only 
one  to  a  locality. 

‘‘Advertising  Kates — What  is  a 
Reasonable  Fee  for  1,(KM)  Circulation." 
was  discussed  in  one  l‘XH)  meeting. 
"The  Rural  Free  Delivery — Its  hLffect 
on  Daily  Circulation,”  was  another. 

Inland  went  on  record  in  the  June 
19,  1900,  meeting  as  favoring  the  estab¬ 
lishment  of  a  paper  mill  to  supply  the 
needs  of  its  members. 

In  1902  one  Inlander  told  his  fellow 
members  how  best  to  illustrate  his  daily 
new'spaper.  With  the  advent  of  type¬ 
setting  machines,  the  problem  of  news- 
paiKT  composition  was  revolutionized. 
It  was  in  this  year  that  $60,0(K)  worth 
of  print  paper  was  imrchased  by  mem¬ 
bers  freim  fine  firm,  and  the  record 
indicate  “the  trust  prices  were  smashed.” 

In  October,  FX)2,  fine  Inlander  re¬ 
ported  raising  his  department  store 
advertising  rate  to  10  cents  an  inch, 
nearly  double  the  rate  charged  other 
local  merchants.  Position  charge  was 
extra.  His  circulation  was  3,000.  He 
stated  he  could  set  ads  for  214  cents 
an  inch,  and  that  the  union  rate  in  his 
town  was  $10  a  w'eek,  and  the  price  for 
machine  composition  was  7l4  cents  per 
thousand  ems. 

The  early  meetings  of  the  1900's  heard 
the  serial  story  entering  in  for  a  share 
of  discussion.  Some  publisher  had 
started  keeping  detailed  accounts  of  cir- 
culatifin  and  advertising  receipts.  The 
sliding  scale  for  advertising  rates  came 
into  vogue  about  this  time,  with  dis¬ 
counts  allowed  foreign  advertisers  if  they 
furnished  plates.  resume  of  Inland 
benefits  made  at  the  February,  1903, 
meeting  by  Smith  .\tkins,  pointed  out 
that  while  Inlanders  hack  in  1885-1887 
were  paying  $15  a  week  for  telegraph 


plates,  this  price  had  been  reduced  to 

a  week  through  co-operative  effort. 

S.  G.  Goldthwaite  of  Boone,  la.,  in 
1903  reported  that  Inland  members  used 
ubfiut  75,000  pounds  of  ink.  Quotations 
for  this  quantity  brought  bids  ranging 
Irom  4  to  6  cents.  A  bid  of  4}4  cents 
was  adopted  because  it  did  not  require  a 
100  per  cent  acceptance  by  the  mem¬ 
bership. 

Inland  went  to  the  World’s  Fair  in 
St.  Louis  in  l‘X)4.  At  the  October  meet¬ 
ing  of  that  year,  F'rank  F.  Noyes  tif 
Marinette  gave  Inland  its  first  table 
of  labor  statistics,  wages  and  hours  in 
various  mechanical  shops  of  Inland 
members. 

On  July  11,  1905,  Inland  members 
subscribed  to  143  cars  of  newsprint 
with  one  supply  house.  Kliniinating  free 
puhlicity  for  theatres  was  fliscussed, 
but  it  was  pointed  out  that  usually  (i 
free  tickets  to  each  performance  were 
given  in  exchange  for  the  reading 
notices.  Trouble  in  collecting  legal  ad¬ 
vertising  was  general,  and  plate  houses 
were  denounced  soundly  for  sending  out 
political  publicity.  More  and  better  fire 
insurance  coverage  for  newspaper  plants 
was  urged. 

.'Xt  the  February,  1906,  meeting,  the 
constitution  and  by-laws  were  revised. 
Publishers  were  urged  to  charge  for 
printing  the  proceedings  of  city  council 
and  school  board  meetings.  Magazine 
advertising  was  recognized  as  compe¬ 
tition. 

At  the  June.  1906,  session,  E.  P.  .\dler 
of  Davenport,  made  one  of  his  first 
reports  on  the  newsprint  situation,  and 
a  frustrated  kidnap  attempt  has  been 
the  only  serious  menace  to  the  2^)  annual 
reports  made  ever  since.  He  told  that 
after  Inland  made  its  huge  contract  pur¬ 
chase  in  1905,  some  members  had  pur¬ 
chased  more  cheaply  from  the  “trust.” 
A  secret  meeting  to  discuss  this  situa¬ 
tion  followed.  .\  syndicate  offered  to 
furnish  cartoons  in  plate  form  for  $1 
each  at  this  meeting. 

The  postal  rate  on  second  class  mat¬ 
ter  loomed  up  as  serious  and  a  delega¬ 
tion  was  sent  down  to  Waslvngton  and 


at  t!ie  ( Ictober  meetbig  a:,  assessment 
of  $2  per  mcmlxjr  was  voted  to  pay  the 
e.vpense  of  this  lobby. 

In  l'X)7,  members  who  came  to  Inland 
for  the  first  time  had  to  pay  cash  for 
their  transportation,  or  else  walk.  Hoard 
of  Trade  discussions  dominated  thjs 
meeting,  with  members  telling  of  their 
efforts  to  Ixiost  “home  town  projects.” 
.All  railroad  time-tables  were  voted  out 
Ilf  newspapers. 

Open  vs.  closed  shop  topics  were  up 
for  discussion  this  year,  together  with 
credit  ratings  fer  advertising  agencies. 

The  midsummer  meeting  of  l‘X)7  dis¬ 
cussed  how  hest  to  handle  rerpiests  to 
keep  news  out  of  a  paper,  the  carrier 
collection  vs.  the  office  collector  system, 
and  whether  syndicate  feature  services 
were  jiractical. 

In  FX)8  topical  discussions  included 
the  domination  of  the  eilitorial  rixim  by 
the  Iiusiness  department,  proposed  in¬ 
creases  in  circulation  rates,  and  the 
value  of  premiums.  Frank  Thr<iop_  re¬ 
ported  that  his  treatment  of  Billy  Sun¬ 
day  and  his  revival  produced  circulation 
bulges.  The  government  was  denounced 
for  its  parcel  post  legislation  as  favor¬ 
ing  the  mail-order  house,  and  voting 
contests  were  held  to  lie  of  doubtful 
circulation  ■•••'hie. 

Free  publicity  came  in  for  another 
lashing,  while  better  country  correspond¬ 
ence  was  urged,  and  classified  advertis¬ 
ing  rates  discussed.  Bulk  vs.  flat  rate 
for  display  was  touched  upon. 

In  1909,  typography  of  the  news  and 
advertising  pages  was  studied,  while  the 
government  entering  the  business  of 
printing  envelopes  was  the  source  of  a 
resolution  against  Washington.  .Ml  bids 
for  furni'-hing  Inland  newsprint  were 
rejected.  The  telephone  wire  news  re¬ 
ports  were  lauded  as  superior  to  tele¬ 
graphic  reports.  The  Rockford  Republic 
was  the  first  paper  west  of  New  England 
to  adopt  the  telephone  system.  On  one 
day  that  paper  reported  getting  across 
2800  words. 

“Stick  to  your  rates”  was  the  1910 
slogan.  Get  subscriptions  in  advance, 
(Continued  on  page  61) 
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DAILIES  AND  STATIONS 
ARE  COOPERATING 

New  Twin  City  Organisation  Will 
PaM  on  Agency  Recognition 
and  Exchange  Credit 
Information 


Formatiun  of  the  Association  of  Twin 
City  Newspapers  and  Broadcasting  Sta¬ 
tions  was  brought  about  at  a  recent 
meeting  of  the  hve  daily  newspapers  and 
the  four  broadcasting  stations  in  the 
Twin  Cities. 

James  Cole,  national  advertising  man¬ 
ager,  Minneapohs  Tribune,  was  chosen 
cliairman  of  the  new  organization. 

Included  in  the  new  group  are  the 
Minneapolis  Journal,  St.  Taul  Dispat ch- 
Tionecr  Tress,  Minneapolis  Star,  St. 
Taut  Daily  Aews  and  Minneapolis  Trib¬ 
une. 

Radio  stations  represented  include 
WCCO,  KSTP,  WTCN  and  WDGY. 

Ihis  body  will  have  a  two-fold  pur¬ 
pose,  the  hrst  being  to  pass  on  all  auver- 
tising  agency  recognitiun,  and  the  sec¬ 
ond  oeing  the  interchanging  of  credit 
information. 

Radio  stations  of  the  Twin  Cities  had 
already  organized  the  Twin  City  Broad¬ 
casters  Association,  and  the  new  organ¬ 
ization  was  the  result  of  ttie  amalgama¬ 
tion  of  the  broadcasting  unit  with  rep¬ 
resentatives  of  the  newspapers. 

Activities  of  the  twin  V-ity  Broad¬ 
casters  Association  resulted  in  the  plan¬ 
ning  and  the  establisiiing  of  a  code  lor 
the  recognition  of  Twin  city  and  North¬ 
west  advertising  agencies,  it  has  been 
in  operation  for  a  period  of  some  six 
weeks.  Under  the  new  code  of  the 
Twin  City  Broadcasters  Association, 
four  principles  were  set  up  in  the  recog¬ 
nition  of  advertising  agencies,  as  follows : 

1.  F'inancial  stability:  the  agency 
must  furnish  evidence  of  its  financial 
stability.  It  must  have  resources  ade¬ 
quate  to  its  needs  and  tiave  business 
practices  that  are  sound. 

1.  Demonstrated  ability ;  The  prin¬ 
cipals  as  individuals,  and  the  agency  as 
an  organization,  must  have  demonstrated 
their  ability  to  develop  aitd  serve  adver¬ 
tisers.  The  individual  applicant  must 
|iave  satished  the  Association  of  his  or 
its  integrity  and  financial  ability  to  meet 
its  just  obligations. 

3.  Ethical  practices ;  (a )  The  agency 
must  be  operating  primarily  in  the  ad¬ 
vertising  agency  business  with  a  mini¬ 
mum  oi  three  accounts,  (b)  Transla¬ 
ting  the  commissions  paid  by  the  radio 
stations  into  service  to  the  advertiser 
without  direct  or  indirect  rebating. 

4.  Cooperative  in  practice:  No 

agency  commission  will  be  paid  on  ac¬ 
counts  which  the  station  has  developed 
and  where  the  station  salesman  has 
secured  the  order  and  schedule  prior  to 
receiving  an  agency  order.  Regular 
commissiixis  will  be  gladly  paid  to  the 
agency,  however,  on  any  subsequent 
contract  or  schedule  that  may  come 
through  an  agency  for  this  same  account. 

The  work  of  the  association  thus  far 
is  reported  to  have  set  a  new  precedent 
in  national  advertising  circles. 


.  RETAIL  SALES  UP  14% 


1934  Total  Wa*  3^  Billion  More 
Than  in  1933 

Retail  sales  in  the  United  States  in¬ 
creased  $3,511,000,000,  or  14  per  cent, 
last  year  as  compared  with  1933,  says  a 
report  of  C.  T,  Murcliison,  director  of 
the  Bureau  of  Foreign  and  Domestic 
Commerce. 

Last  year’s  sales  were  $28,548,000,000, 
as  compared  with  $25,037,000,000  in 
1933. 

Sales  of  mail  order  houses  ranked 
first  with  a  23  per  cent  increase,  the 
automotive  group  was  second,  with  a 
22  per  cent  increase.  Restaurants,  ap¬ 
parel  stores,  farmers’  supply  and  coun¬ 
try  general  stores,  and  furniture  and 
household  stores  were  next  with  an 
increase  of  18  per  cent  each. 

The  lowest  increases  were  in  the 
food  group,  7  per  cent,  and  variety 
stores,  9  per  cent. 

The  18  per  cent  increase  in  res¬ 
taurant  sales  were  credited  by  the 
bureau  largely  to  prohiWtion  repeal. 


which,  aside  from  adding  dollars  to  the 
business  of  established  concerns,  was 
held  responsible  for  a  large  number  of 
new  restaurants,  beer  parlors  and  simi¬ 
lar  establishments. 

Total  retail  sales  in  1934  had  re¬ 
covered  to  a  point  where  they  were  58 
per  cent  of  the  1929  total.  They_  were 
down  to  the  depression  low  point  in 
1933,  at  51  per  cent  of  the  1929  total. 


BRISTOL  SEES  BLOW 
AT  PROFIT  MOTIVE 

Attack*  Profeaaional  Reformer*  A* 
“Social  Paraaite*”  —  Urge* 
Advertuing  Men  to 
Aid  Mead  Bill 

Defending  the  profit  motive  in  busi¬ 
ness,  which  he  said  a  new  form  of 
“social  parasite’’  seeks  to  destroy,  Lee 
H,  Bristol,  former  president  of  the 
.Association  of  National  Advertiser_s,_  in 
an  address  Feb.  21  at  the  Advertising 
Club  of  New  York  observed  that  “any 
system  of  government  that  offers  the 
same  reward  to  him  who  loafs  as  to 
him  who  works  hard  is  going  to  kill 
the  greatest  force  that  has  made  the 
United  States  the  country  it  has  be¬ 
come  in  150  years.” 

The  subject  of  Mr.  Bristol’s  address 
was  “New  Challenges  of  Advertising.” 
In  it  he  appealed  to  the  advertising 
men  to  support  the  Mead  Bill  pending 
in  Congress  to  revise  the  Federal  Pure 
Food  and  Drugs  Act. 

“During  the  depression  there  has 
sprung  up  a  new  form  of  social  para¬ 
site,”  declared  Mr.  Bristol.  “I  refer 
to  the  professional  reformer  who  pre¬ 
sumes  to  represent  all  the  consumers 
— the  composite  consumer.  These  self- 
appointed  zealots  and  idealists  might 
be  more  credible  if,  perhaps,  they  did 
not  employ  the  very  advertising  of¬ 
fenses  they  presume  to  attack  and,  like 
anyone  else,  striving  for  dramatic  ef¬ 
fect,  they  fall  into  the  error  of  gen¬ 
eralizing  from  exceptional  cases  and 
even  more  often  drawing  false  and 
illogical  conclusions  from  what  little 
evidence  they  do  use. 

“But  it’s  a  great  racket,  and  makes 
best  sellers  in  book  shops. 

“The  current  Copeland  Bill  is  a  re¬ 
write  of  the  original  Tugwell  Bill.  It 
says,  in  effect,  that  the  operation  of 
its  provisions  to  prevent  the  adulter¬ 
ation,  misbranding  and  false  advertis¬ 
ing  of  foods,  drugs,  and  cosmetics  shall 
be  accomplished  by  regulations  to  be 
issued  W  the  Department  of  Agricul¬ 
ture.  The  word  ‘regulation’  occurs 
nearly  50  times  throughout  the  bill. 

“In  contrast  to  the  theory  of  the 
Copeland  Bill,  the  Mead  Bill  is  definite 
throughout,  stating  clearly  what  the  law 
is  and  leaving,  I  believe,  no  ambiguity. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  26 — New  England  Adver¬ 
tising  Executives  Assn.,  meeting, 
Parker  House,  Boston. 

March  7-9  —  Nebraska  Press 
Assn.,  75th  anniversary  meeting, 
Lincoln. 

March  17-18 — Interstate  Circu¬ 
lation  Managers  Assn.,  meeting, 
Penn-Harris  Hotel,  Harrisburg. 


It  you  interpret  the  difference  between 
the  two  bills  more  broadly  you  will  see 
at  once  that  the  difference  is  whether 
the  Government  will  govern  the  indus¬ 
tries  by  regulations  or  whether  the  in¬ 
dustries  will  be  regulated  by  statutes 
and  laws  that  clearly  state  their  lim¬ 
its  and  extent” 


STAHLMAN  FILES  COMPLAINT 


Nashville  Banner  Criticises  A.P.  in 
Front-Page  Story 

iBy  telegraph  to  Editor  &  Publisher) 

Nashville,  Tenn.,  Feb.  20 — The  er¬ 
roneous  flash  released  by  the  Asso¬ 
ciated  Press  on  the  Hauptmann  ver¬ 
dict  caused  the  Nashville  Banner  to 
release  several  hundred  extras  saying 
that  the  slayer  of  the  Lindbergh  child 
had  lieen  given  a  life  sentence. 

When  the  correction  came  eleven 
minutes  later,  e.xtras  telling  of  the 
death  \erdict  were  thrown  on  the  street. 
These  were  followed  by  a  third  edi¬ 
tion  giving  details  on  the  court  de¬ 
cision. 

The  following  day  the  Banner  car¬ 
ried  on  page  one  an  explanation  for 
the  erroneous  extra  of  the  night  be¬ 
fore.  The  two-column  head  was:  “As¬ 
sociated  Press  Has  Flimsy  Alibi  for 
Boner  on  Hauptmann  Verdict.” 

With  the  explanation  was  the  fol¬ 
lowing  telegram  sent  by  James  G. 
Stahlman,  publisher  of  the  Banner,  to 
Kent  Coojier,  general  manager  of  the 
.\ss(x:iated  Press,  as  soon  as  the  error 
was  discovered: 

“The  erroneous  bulletin  on  the 
Hauptmann  verdict  put  out  by  the  As¬ 
sociated  Press  was  bad  enough  and 
inexcusable  in  itself,  but  to  have  waited 
eleven  minutes  to  kill  the  error  is 
indefensible.  It  caused  untold  confusion, 
premature  and  erroneous  extras  and 
otherwise  made  newspapers  the  pub¬ 
lic  laughing  stock.  There’s  nothing 
comparable  to  it  since  the  premature 
•Armistice  story  of  sainted  memory.” 


HARTFORD  DAILY  WANTS  RADIO 

The  Hartford  (Conn.)  Times  has  ap¬ 
plied  to  the  Federal  Communications 
t  ( emission  for  a  construction  permit 
for  a  radio  broadcasting  station  of  100 
watts  power,  nights,  250  w'atts  days, 
unlimited  time. 


A.  P.  DENIES  NEYLAN’S 
PHOTO  CHARGE 

Says  Wirephotos  Produced  by  Same 

Organixation  a*  Mailed  Prints — 
Slump  Would  Affect  Entire 
Service 

The  Associated  Press,  Feb.  19  trans- 
mitt^  over  its  wires  addressed 
to  adl  members  and  managing  editors  of 
member  papers  a  statement  denying  the 
charge  made  by  John  Francis  Neylan, 
general  counsel  of  the  Hearst  news¬ 
papers,  that  since  inauguration  of  the 
wirephoto  service  the  regular  photo 
service  has  been  allowed  to  deterioratt 
Mr.  Neylan’s  charge,  carried  in  last 
week’s  Editor  &  Publisher,  was  em¬ 
bodied  in  a  letter  sent  by  Mr.  Neylan  to 
all  A.  P.  members. 

The  A.  P.  statement  this  week  said: 

“In  the  letter  of  John  Francis  Neylan 
to  members  of  the  Associated  Press  ap¬ 
peared  this  paragraph :  ‘Since  wirephoto 
was  inaugurated,  members  have  written 
me  that  the  photo  service  is  being  al¬ 
lowed  to  deteriorate,  in  the  expecta¬ 
tion,  no  doubt,  of  thus  forcing  this  new 
service  on  unwilling  members.’ 

“The  condition  inferred  could  not 
exist.  There  are  several  methods  of 
delivering  the  news  photo  product, 
wirephoto  being  the  newest  and  fastest, 
but  there  is  only  one  AP  News  Photo 
Service;  one  source  of  supplying  pic¬ 
tures  to  the  Associated  Press.  If  the 
news  photo  service  were  allowed  to  de¬ 
teriorate,  it  would  equally  reduce  the 
quality  of  wirephotos.  Members  must 
realize  it  is  the  staff  and  of^rating 
structure  of  the  news  photo  service  that 
produces  the  photographs  for  every  de¬ 
partment  in  the  service,  whether  it  be 
for  transmission  over  wire,  in  print 
form  by  mail,  or  for  use  in  mats.  The 
member  using  photographs  by  wire  is 
as  dependent  on  the  excellence  and  per¬ 
formance  of  the  news  photo  service  as 
the  member  receiving  the  photograph 
for  use  in  mat  form  or  by  expedited 
mail  delivery. 

“Wirephoto  simply  is  a  delivery  sys¬ 
tem  of  wires,  the  benefits  of  which  are 
being  shared  with  every  member  of  the 
organization  printing  news  photographs. 
Combined  with  a  news  photo  service 
which  in  every  respect  exceeds  that 
delivered  by  mail  prior  to  the  advent 
of  wirephoto,  the  members  using  photo¬ 
graphs  in  either  print  or  mat  form  are 
publishing  these  pictures  with  the  added 
margin  of  speed  the  wire  system  gives 
them  over  former  methods  of  delivery. 
Besides  the  element  of  speed,  wirephoto 
has  compelled  an  elevation  of  craftman- 
ship,  standards  and  service  in  photo 
service  by  mail  never  before  attained. 
Wire  transmission  in  this  short  period 
has  caused  the  photo  member,  receiving 
either  a  print  or  a  mat,  to  benefit  from 
^tter  photography  and  cameramanship, 
improved  prints  and  correspondingly 
better  mats. 

“The  complaint  of  deterioration  is 
placed  upon  the  comment  of  a  few  mem¬ 
bers,  who  apparently  were  unacquainted 
with  the  news  photo  service  organiza¬ 
tion.  It  being  obvious  that  deterioration 
could  not  administratively,  mechanically 
or  operatively  be  possible,  it  likewise 
is  unthinkable  any  such  misguided  mo¬ 
tive  or  practice  could  come  into  the 
minds  of  men  who  cooperatively  have 
at  heart  the  whole  interests  of  the 
Associated  Press. 

“The  Assoc  iated  Press.” 

MAT  HEARING  POSTPONED 

(Special  to  Editor  &  Publisher) 

Washincto.n’.  D.  C.,  Feb.  20 — .A  pub¬ 
lic  hearing  on  proposed  uniform  sales 
contract  forms  for  the  stereotype  dry 
mat  industry  which  was  scheduled  for 
Feb.  20.  has  lieen  postponed  by  NR  A 
until  April  17.  The  forms  are  proposed 
to  cover  both  syndicate  and  newspaper 
mats. 


TO  REPRESENT  ILLINOIS  PAPER 

Prudden,  King  &  Prudden,  Inc.,  has 
been  appointed  to  represent  the  Cham- 
paign-Vrbana  (Ill.)  News-Gasette. 
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NEWSPAPER  LINAGE  OFF  IN  JANUARY 


Automotive  and  Financial  Make  Net  Gains,  Others  Sag,  Although  Remaining  Well  Ahead  of  Year 
Ago — Broadcasting  Sets  New  Record — Magazines  10.9%  Ahead  of  1934 


By  ROBERT  S.  MANN 


NEWSPAPER 

(Compiled  from  Media  Records 

UNAGE 

measurements 

in  52  cities) 

Current 

Preceding 

Pet.  of 
Year 

E.&P. 

Linage 

Barom- 

Linage 

Year 

Before 

eter 

1  Total  Advertising : 

January,  1935  . 

88,054,983 

82,454,643 

106.8 

86.2 

December,  1934  . 

105,668,881 

96,715,692 

109.2 

89.1 

November,  1934  .... 

106,998,808 

99,823,309 

107.2 

86.2 

October,  1934  . 

108,809,838 

105,970,192 

102.7 

80.6 

September,  1934  .... 

96.377,922 

92,617,963 

104.0 

80.7 

.August,  1934 . 

87,692,250 

86,338,635 

101.6 

83.6 

July,  1934 . 

83.183,488 

78,319,115 

106.2 

80.0 

1  Display  Only: 

January,  1935  . 

72,274,146 

67,409,337 

107.2 

86.5 

December,  1934  _ 

88,279,994 

81,167,906 

108.8 

89.1 

1  Classified: 

January,  1935  . 

15,780,837 

15,045,306 

104.9 

85.1 

December,  1934  .... 

17.388,887 

15,547,786 

111.8 

89.3 

1  Retail:  I 

January,  1935  . 

48,942,024 

45,342,962 

107.9 

88.9 

December,  1934  .... 

69,445,675 

63,451,402 

109.4 

89.7 

1  Department  Store:  1 

January,  1935  . 

20,220,400 

19,353,833 

104.5 

93.6 

December,  1934  .... 

28,378,288 

27,026,763 

105.0 

95.6 

1  General :  1 

January  1935 

14,988,580 

13,976,589 

107.2 

85.6 

December,  1934  .... 

13,482,344 

12,274,633 

109.8 

96.5 

1  Automotive: 

January,  1935  . 

6,260,229 

5,931,237 

105.5 

91.0 

December,  1934  _ 

3,919,522 

3,936,126 

99.6 

87.3 

1  Financial: 

January,  1935  . 

2,083,313 

2,158,549 

96.5 

.50.2 

December,  1934  .... 

1,432,453 

1,505,745 

95.1 

44.3 

NETWORK  BROADCASTING 

(Compiled  from  reports  of  National  Advertising  Records) 

Current 

Preceding 

Pet.  of 

Pet.  of 

Period, 

Year, 

Year 

4-Year 

Dollars 

Dollars 

Before 

Average 

Total  January,  1935  .... 

4,645,577 

3,797,615 

122.3 

140.4 

Total  December,  1934  . . 

4.450,523 

3,697,283 

120.4 

136.7 

NBC  January,  1935  . 

2.894,366 

2,391,667 

121.0 

NBC  December,  1934  . . . 

2,776,436 

2,324,567 

119.4 

CBS  January,  1935  . 

1,751,211 

1,405,948 

124.6 

CBS  December,  1934  . . . 

1,674,087 

1,372,716 

121.9 

Following  the  advertising  rush 
of  IJecember,  1934,  newspaper  ad¬ 
vertising  fell  off  more  than  seasonally, 
according  to  the  January  figures  of 
Media  Records,  Inc.,  covering  52  cities 
giving  a  cross-section  of  the  nation. 

.As  a  result,  the  Editor  &  Publisher 
Linage  Barometer  dropped  back  nearly 
three  points  from  December’s  high 
level,  the  January  standing  being  just 
the  same  as  that  of  November  and 
still  substantially  higher  than  in  the 
previous  months  of  last  year. 

January  linage  was  6.8  per  cent  ahead 
of  that  in  January,  1934,  but  this  gain 
was  at  a  slower  rate  than  in  December, 
when  the  increase  was  9.2  per  cent 
over  December,  1933.  The  accompany¬ 
ing  table  shows  the  percentages  of  gain 
for  earlier  months. 

The  only  classifications  to  make  bet¬ 
ter  showings  in  January  than  in  De* 
cember  were  automotive  and  financial 
advertising.  Department  stores  and 
other  retailers  held  up  well. 

.Automotive  advertising  in  the  52 
cities  amounted  to  6,260,229  lines, 
which  was  some  330,000  lines  more 
than  in  January,  1934,  and  about  2,- 
240,000  more  than  December.  Most 
of  this  gain  over  December  represented 
the  usual  January  advance,  but  the  rise 
of  the  automotive  Linage  Barometer 
from  87.3  in  December  to  91.0  in 
January  shows  that  in  part  there  was 
a  real  gain  of  more  than  seasonal  pro¬ 
portions. 

Financial  advertising  in  the  52  cities 
totaled  2,083,313  lines  in  January,  which 
was  75,()00  lines  less  than  in  January, 
1934.  But  while  financial  still  con¬ 
tinues  to  lag,  it  made  a  little  progress 
in  cutting  its  losses,  and  its  standing 
in  the  linage  barometer  rose  nearly  6 
points.  True,  it  still  stands  at  a  level 
only  about  half  the  five-year  averages 
for  this  time  of  year. 

All  other  classifications  of  newspaper 
advertising  ranged  ahead  of  January, 
1934,  by  from  4.5  to  7.9  per  cent. 
These  gains  were  smaller  than  in  re¬ 
cent  months,  however,  and  the  Linage 
Barometer  declined  m  each  instance, 
as  shown  in  the  accompanying  table. 

The  only  important  drop  in  the  bar¬ 
ometer,  however,  was  in  general  ad¬ 
vertising,  where  the  11 -point  loss  can¬ 
celed  in  large  part  the  unexpected  De¬ 
cember  jump.  The  December  peak  in 
general  advertising  apparently  was  due 
partly  to  the  way  in  which  various 
depression  years  used  in  the  compari¬ 
sons  had  slumped  at  the  year-end. 

Broadcast  advertising  on  the  two  big 
network  systems  continued  to  go 
through  the  roof,  the  January  figures 
for  time  sales  being  the  highest  ever 
reported  for  any  month.  The  time 
sales  reported  by  National  -Advertising 
Records  were  $4,645,577.  The  previous 
mark  had  been  set  last  October,  when 
the  total  was  $4,528,032. 

The  January  broadcast  total  was 
22.3  per  cent  ahead  of  that  in  January, 
1934,  a  somewhat  better  percentage 
than  the  20.4  gain  in  December.  Com¬ 
paring  the  figures  with  monthly  aver¬ 
ages  over  the  preceding  four-years,  we 
get  a  broadcast  barometer  reading  of 
40.4  for  January,  against  36.7  in  De- 
cenilier.  In  the  broadcasting  field,  in¬ 
cidentally,  it  seemed  inadvisable  to 
adopt  live-year  averages,  as  has  been 
done  in  the  newspaper  comparisons. 
The  four  years  from  1931  to  1934, 
inclusive,  have  been  used  for  the  1935 
comparisons. 

Magazine  linage,  as  reported  by  Na¬ 
tional  Advertising  Records,  Inc., 
amounted  to  $3,258,223  for  a  group  of 
10  January  weeklies  and  semi-monthlies, 
and  $5,850,495  for  a  list  of  more  than 
60  February  monthlies  appearing  dur¬ 
ing  January.  The  total  is  $9,108,718. 
comparing  with  $8,209,343  for  the  same 
period  a  year  ago. 

The  gain  in  magazine  linage  thus  in¬ 
dicated  is  10.9  per  cent  over  1934. 


In  consulting  the  F'ditor  &  Publisher 
Linage  Barometer  on  this  page,  read¬ 
ers  should  note  that  the  base  has  been 
changed  to  a  moving  five-year,  rather 
than  four-year,  average.  This  gives  a 
broader  basis  and  avoids  making  com¬ 
parisons  of  1935  linage  against  a  period 
altogether  in  the  trough  of  the  de¬ 
pression. 

■At  the  same  time,  the  advent  of  a 
new  year  has  necessitated  advancing 
the  chart  on  this  page  by  six  months, 
so  that  it  now  runs  from  July  to  June, 


rather  than  from  January  to  Decem¬ 
ber. 

I  his  permits  showing  the  Janu¬ 
ary  trend  in  proper  relation  to  that 
of  the  last  half  of  the  calendar  year 
1934,  and  avoids  a  break  in  the  line 
at  the  end  of  the  calendar  year. 

The  100  per  cent  level  in  the  chart 
represents  the  five-year  averages,  month 
by  month.  Thus  the  November,  1934, 
linage,  for  example,  is  shown  in  per¬ 
centage  of  the  average  for  that  month 
from  Novemlier,  1929  to  November, 


Am  Sipi  Oci  Nov  Dk  Jan.  Fii.  Mm  An.  Mav 

LINAGE  BAROMETER.  1934-35  Rfv.sin 


_ LINAGE  BAROMETER  1933-34  Rivisid  (MtaflefO 

Vertical  Bars  indicate  ACTUAL  LINAGE  1934-35  (Scalr at fli^) 

This  rhart  has  been  advanced  six  months  beyond  the  one  which  has  appeared 
here  in  recent  months,  so  that  the  dotted  line  covers  the  period  from  July,  1933 
to  June,  1934,  and  the  solid  line  the  period  from  July,  1934  to  January,  1935. 
F^or  each  month,  100  per  cent  on  the  scale  at  the  left  represents  the  average 
for  that  month  in  the  la.st  five  years.  For  fuller  explanation  of  the  revision  of 
this  rhart  see  latter  part  of  the  accompanying  story. 


1933,  while  the  January,  1935,  linage 
is  shown  in  percentage  of  the  average 
January  from  January,  1930  to  Janu¬ 
ary,  1934.  The  dotted  line,  represent¬ 
ing  the  trend  from  July,  1933,  to  June, 

1934,  has  been  recalculated  so  that 
each  month  will  be  comparable  with 
the  corresponding  month  shown  on  the 
solid  line. 

This  revision  of  the  chart  means  that 
the  percentages  marked  on  it  are  dif¬ 
ferent  from  those  published  in  past 
months,  but  the  trend  indicated  is  prac¬ 
tically  the  same.  The  Linage  Barom¬ 
eter  is  designed  primarily  to  show  short¬ 
term  movements  up  or  down  as 
promptly  as  possible. 


NEW  LUCKY  STRIKE  COPY 

“I'm  Your  Best  Friend’’  It  Theme 
of  Ten-Week  Campaign 

•A  new  advertising  campaign  for 
Lucky  Strike  cigarettes  which  began 
this  week  in  almost  1,800  daily  news¬ 
papers  throughout  the  country  is  bas^ 
on  a  new  theme.  Copy  is  written  in 
the  first  person :  ‘‘I’m  your  best  friend. 
1  am  your  Lucky  Strike.  I  give  you 
the  mildest  smoke.  ...” 

First  advertisement  of  the  series  de¬ 
picted  a  youth  and  a  girl  in  party  garb, 
with  the  wording,  “When  you  need  an 
excuse  to  stay  a  little  longer  .  .  . 

I’m  your  best  friend.  .  .  .”  Other 

advertisements  are  to  show  similar  oc¬ 
casions  when  a  “best  friend”  is  needed. 

The  campaign  is  to  run  twice  weekly 
for  ten  weeks,  ranging  from  750  lines 
to  1,414  lines.  Similar  copy  is  appear¬ 
ing  in  car  cards  and  will  appear  in 
magazines  soon.  Radio  and  outdoor 
advertising  probably  will  also  be  used. 


SELLS  AGENCY  INTERESTS 

Otis  Carl  Williams,  founder  of  O.  C. 
Williams,  Inc.,  Worcester.  Mass., 
agency,  has  sold  his  interest  in  the 
agency  to  C.  Jerry  Spaulding,  vice- 
president,  who  becomes  president.  Mr. 
Williams  has  joined  the  John  C.  Mac- 
Innes  Company,  Worcester  department 
store,  as  advertising  and  sales  promo¬ 
tion  manager.  He  was  formerly  assis¬ 
tant  business  manager  of  the  W^cester 
Telegram  and  national  advertising  and 
promotion  manager  of  the  Worcester 
Telegram  and  Gazette. 

EXHIBIT  BEGINS  APRIL  19 

The  .Art  Directors  Club,  New  York, 
will  hold  its  14th  annual  Exhibition  of 
Advertising  .Art  at  the  R.  H.  Macy 
department  store  April  19  to  May  11, 
it  was  announced  this  week.  Partici¬ 
pation  is  open  to  anyone  in  th'-  United 
States  who  has  produced  or  directed 
advertising  art  which  has  been  used 
between  Jan.  1,  1934,  and  March  1, 
1935. 


O’MEARA  VICE-PRESIDENT 

Walter  0*Meara,  for  three  years 
copy  chief  of  Benton  &  Bowles,  Inc., 
has  been  made  a  vice-president.  Mr. 
O’Meara  was  in  the  Chicago  office  of 
the  J.  Walter  Thompson  Co.  for  ten 
years  before  joining  Benton  &  Bowles. 
He  was  also  formerly  with  the  Chicago 
offices  of  Lord  &  Thomas.  He  is  a 
graduate  of  Wisconsin,  class  of  1920. 

“WHITE  COLLAR’’  JOB  OFRCE 

.A  new  public  employment  office 
opened  recently  at  363  Lexington  ave¬ 
nue,  New  York  by  the  New  York 
State  Employment  Service  is  devoted 
to  “white  collar”  workers,  including 
copywriters  and  others  listed  as  pro¬ 
fessional,  also  technical,  commercial 
and  merchandising  employes. 


PLANNING  INSURANCE  WEEK 

Young  &  Rubicam,  Inc..  New  York, 
has  been  appointed  to  conduct  adver¬ 
tising  of  life  Insurance  Week,  begin¬ 
ning  May  13,  under  joint  sponsorship 
of  large  life  insurance  companies. 
Newspapers  are  to  be  used. 
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GOLD  CASE  COVERAGE  COMPUCATED 

Nineteen  Newspapermen  In  Courtroom  For  History-Making  Verdict — Struggle  for  “Beat”  Was 

[intense — Incomplete  Associated  Press  Report  Throws  Wall  Street  Into  Confusion  i 


WITH  the  entire  world  waiting  for 
the  news,  19  Washington  reiwrt- 
ers  sat  tensely  in  the  solemn  chambers 
of  the  United  States  Supreme  Court 
Monday  noon  faced  with  one  of  the 
toughest  assignments  on  the  books — 
that  of  flashing  in  split-second  time 
the  momentous  decision  of  the  court 
on  the  famous  gold  cases. 

Behind  their  first  hasty  analysis  of  the 
decision  was  the  consciousness  that  do¬ 
mestic  and  foreign  stock  exchanges 
were  waiting  for  the  word,  that  in  the 
political  world  the  first  bulletins  would 
tell  whether  the  New  Deal  had  been 
upheld  or  given  a  IxkIv  blow.  In  its 
world-wide  implications,  the  Haui>tmann 
verdict  announcement  was  as  nothing 
compared  with  this. 

Usually  complete  decisions  must  be 
listened  to,  but  Chief  Justice  Charles 
Evans  Hughes,  tliis  time,  gave  the  re¬ 
porters  a  break.  Before  going  into 
the  exhaustive  opinion  of  the  high 
tribunal,  he  read  the  court’s  decisions 
on  each  of  the  five  cases,  fairly  brief 
and  to  the  point,  tlius  upsetting  Su¬ 
preme  Court  tradition.  Tlie  procedure 
usually  has  been  to  read  the  long  opin¬ 
ions  and  then  render  tlie  verdict. 

When  he  finished,  copies  of  the  sum¬ 
mary  were  distrilnited  to  the  newspa- 
l)ermen  in  the  chambers,  wlio  then  dis¬ 
tributed  them,  in  as  dignified  manner 
as  possible,  remembering  the  anxiety  of 
editors  in  home  offices,  to  their  col¬ 
leagues  just  outside  tlie  cliamhcr  doors, 
who  jumped  to  tlieir  ojhmi  telephones 
to  .speed  tlie  W'ord  to  bureau  headquar¬ 
ters.  From  there  it  went  to  the  world. 

It  was  about  12:().S  o’clock  that  the 
first  flash  declaring  that  the  government 
had  won  its  private  bond  case  and  that 
the  gold  clause  in  corp<,)rate  securities 
was  invalid,  was  received  in  New  York. 

A  minute  later  the  flash  on  the 
Liberty  bond  case  was  received.  Ac¬ 
cording  to  editors  in  New  York,  an 
incomplete  report  on  this  case,  .sent 
out  by  the  Associated  Press,  caused 
great  confusion  in  newspaiH'r  offices, 
and  a  partial  check-up  of  afternoon 
papers  reveals  that  the  W  'orld-Telcfmim 
and  Post  in  New  York  and  the  Star  in 
Washington  issued  extras  with  the 
incomiilete  information.  The  World- 
Telegram  sold  alxiut  6,0(K)  extras  with 
its  erroneous  information,  carrying  the 
head,  “Government  Must  Pay  Its  Bonds 
in  Gold  Value.’  The  Actt*  I  ork  Sun 
replated  three  times  before  going  on 
the  street  with  the  correct  interpreta¬ 
tion. 


short,  however,  when  the  Chief  Justice 
went  on  to  say  with  respect  to  the  other 
government  bond  case: 

••  ‘We  hold  that  the  joint  resolution 
(decreeing  that  gold  payments  were  un¬ 
necessary  )  is  valid.’ 

“Later  the  Chief  Justice  explained 
that  even  though  the  resolution  was  un¬ 
constitutional,  the  Ixjiidholders  had 
shown  no  actual  damage  and  therefore 
had  no  standing  in  the  Court  of  Claims, 
the  only  tribunal  through  which  money 
can  be  recovered  from  the  government.’’ 

The  A.  P.  <lisi)atch  which  caused  the 
confusion  stated : 

“Chief  Justice  Hughes,  in  a  sum¬ 
marization  of  the  decisions,  disclosed 
the  court’s  ruling  that  Government 
‘gold-clause’  l/onds  must  l)e  paid  off  in 
gold  or  the  equivalent  of  devalued  cur¬ 
rency. 

“This,  in  effect,  means  that  for  every 
$l,fK)0  gold  bond,  the  Government  must 
pay  $l,f)90.’’ 

Not  only  in  newspaixjr  circles,  but 
in  Wall  Street  was  there  confusion  be¬ 
cause  of  the  garbled  reports.  When  the 
news  was  received  in  the  financial  dis¬ 
trict  on  the  private  bond  cases,  a  burst 
of  securities  buying  ensued. 

But.  according  to  the  A'cze  i'ork 
I  imes,  the  initial  spurt  was  short¬ 
lived.  “Brokers  were  confounded,’’  the 
Times  said,  “when  a  press  as.sociation 
Imlletin  at  12 :06,  asserting  that  the 
government  had  won  also  its  Liberty 
bond  case,  was  followed  by  a  flash  one 
minute  later  ‘killing’  it.  The  press  ser¬ 
vice  then  put  out  a  bulletin  indicating 
that  the  c(»urt  had  decided  that  the  gov¬ 
ernment  must  meet  its  own  Ixmds  with 
gold  or  its  e(|uivalent.  .Meanwhile  a 
financial  news  service  flashed  a  state¬ 
ment  that  the  administration  had  won 
all  five  of  its  cases.  Brokers  and 
clients  were  trying  to  reconcile  these 
conflicting  reixirts  when  newspaper  ex¬ 
tras,  declaring  that  the  administration 
had  lost  its  Liberty  bond  suit,  flooded 
the  linancial  district.” 

The  United  Press  sent  (»ut  a  dispatch 
Feh.  19  saying  that  “world-wide  confu¬ 
sion  prevailed”  in  foreign  capitals  as 
well  as  in  this  country  because  of  the 
A.  P.  flash,  and  told  of  the  reaction  in 
London,  and  Buenos  .-\ires.  The  bulle¬ 
tin  praised  the  accuracy  of  the  U.  P. 
reiX)rt. 

The  A.  P.  incomplete  flash  was  also 
furnished  radio  stations  h>-  the  Press- 


Radio  bureau  at  12 :22.  It  was  soon 
corrected.  Tbe  Columbia  and  NBC 
chains  did  not  broadcast  the  disputed 
flash. 

One  contention  condoning  the  A.  P. 
flash  is  that  it  might  be  construed  as 
correct,  in  that  the  right  of  a  govem- 
nient  Inmd  holder  to  sue  the  govern¬ 
ment  U)V  the  gold  value  of  government 
Ixjuds  is  still  undecided. 

Early  Monday  morning  a  Supreme 
Court  attache  sent  a  cryptic  notice  to 
the  Senate  and  House  press  galleries 
“that  those  new.spaix;rmen  who  covered 
the  hearings  of  the  gold  cases  liefore  the 
Supreme  Court  lie  in  their  seats  in  the 
court  room  at  11  :45  a.  m.”  This  was 
the  tip-off  that  the  long-awaited  story 
was  going  to  break. 

.Ml  four  major  press  services  were 
in  the  courtnxjin  with  one  or  two  men, 
as  were  ten  indeiiendent  correspondents 
representing  the  Wall  Street  Journal, 
A'cii’  Vork  Herald  1  rihune,  A  cte  York 
'limes,  Acte  )'ork  Journal  of  Com¬ 
merce.  Clueaijo  Tribittie,  Baltimore 
Sun,  H'asliinjiton  Post,  Christian  Sci¬ 
ence  Monitor,  Central  News  and 
Scripps-I  loward  Newspa(x;rs. 

The  scene  was  colorful  with  the 
wives  of  several  of  the  justices  present 
as  well  as  other  high  government  not¬ 
ables. 

There  was  a  buzz  of  conversation 
until  the  justices  entered  and  Chief 
Justice  llughes  began  reading  the  sum- 
inar>  of  the  cejurt’s  decision.  Para¬ 
graph  l)\  paragraph  the  corresixtndents 
relaved  the  momentous  fla'-hes  to  their 
colleagues  outside  the  chamber  doors, 
who  hojiped  to  their  siiecial  telephone 
hoiikups  to  speed  their  information  to 
bureau  headfptarters. 

In  addition,  the  White  House,  Justice 
Department.  Congress,  Treasury  De¬ 
partment  and  Securities  Exchange 
Commission  were  all  specially  covered 
for  reactions  if  the  gold  decision  was 
against  the  government. 

The  fact  that  the  decisions  of  the 
court  favored  the  government  made  the 
story  easier  to  cover,  correspondents 
said. 

This  is  how  the  various  news  serv¬ 
ices  covered  the  decisions ; 

.\ss(k'I.\tki)  Pkkss  :  .\s  on  every 

Monday  when  opinions  are  handed 
<lown.  the  veteran  John  T.  Suter  was 
at  his  desk  slightly  below  the  bench 
where  the  Siti»reme  Court  justices  were 


SENATOR  GLASS  “AT  HOME”  TO  PRESS 


According  to  information  obtained 
from  New  York  editors,  after  the  in- 
comidete  .A.P.  flash  on  government 
bonds  had  lieen  received,  the  A.P.  was 
sending  a  bulletin,  lead,  and  interrupted 
it  to  kill  the  second  flash.  Then  a  new 
lead  was  .sent  which  gave  the  correct 
interpretation  of  the  court’s  decision.  It 
took  eight  or  nine  minutes  to  get  the 
matter  cleared  up.  Editor  &  Pi  hlfshkr 
was  told. 

The  Associated  Press  explained  the 
situation  in  the  following  note  to  edi¬ 
tors  Feb.  18: 

“In  view  of  various  apparent  inconsis¬ 
tencies  in  dispatches  today  dealing  with 
the  gold  decision,  attention  is  called 
to  the  following,  sent  for  publication 
if  desired,  and  also  to  the  text  of  the 
court’s  summary,  already  cleared: 

“Washington,  Feb.  18  (AP) — Gov¬ 
ernment  lawyers,  listening  to  Chief  Jus¬ 
tice  Hughes’  gold  opinion  today,  had 
one  very  anxious  moment. 

“After  upholding  the  government  in 
the  private  bond  cases,  Mr.  Hughes 
announced  that  in  one  of  the  government 
bond  cases  the  court  had  founo  plain¬ 
tiff  entitled  to  no  damages. 

“Administration  officials  and  news¬ 
papermen  alike  got  a  momentary  im¬ 
pression  this  meant  a  complete  govern¬ 
ment  victory.  They  were  brought  up 


A  fiery  press  conference  held  on  the  appropriation  bill,  with  colorful  Senator 
C.arter  Glass,  of  Virginia,  shown  meeting  reporters  in  Washington  recently.  He 
is  chairman  of  the  Senate  appropriations  committee  which  considered  the  $4,880.- 
000.000  public  works  relief  hill. 


seated.  Nearby,  in  a  spectator’s  chair, 
sat  Melbourne  (Tiristerson,  occupied 
with  the  color  of  the  occasion,  while 
Mr.  Suter  reported  the  decisions  as 
they  were  revealed. 

In  the  marshal’s  office  just  outside 
was  Nathan  Robertson,  who,  with  Sam 
Bledsoe,  took  turns  rushing  the  copy 
received  from  court  messengers  to  the 
open  A.P.  telephone  and  telegraph 
wires  in  a  corridor  cubbyhole  fronting 
the  highest  court.  These  wires  were 
manned  by  Richard  Rendell  and  Wil¬ 
liam  E.  Warne,  the  former  dictating 
the  pencilled  copy  and  the  latter  ab¬ 
stracting  the  five  opinions  as  rapidly  as 
they  reached  him. 

At  the  White  House,  Justice  Depart¬ 
ment,  Treasury,  Slate  Department  and 
Securities  Commission  Francis  M. 
Stephenson,  Edwin  A.  Haakinson, 
Charles  P.  Shaeffer,  Lloyd  A.  Lehrbas 
and  James  R.  Brackett  were  respective¬ 
ly  giving  “fill-ins”  and  communicate 
what  reaction  there  was  to  the  office 
lieriodically.  D.  Harold  Oliver  at  the 
Senate  and  Clarence  M.  Wright  at  the 
House  likewise  received  the  word  as 
fast  as  developments  occurred,  and 
communicated  the  congressional  recep¬ 
tion  of  the  decision  to  the  office  by 
dictation. 

With  the  distribution  of  each  opin¬ 
ion,  a  duplicate  copy  was  sped  to  the 
bureau  by  taxicab,  and  was  put  on 
the  trunk  wires  as  conditions  allowed 
and  for  morning  paper  reporters  to  l)e- 
gin  work  at  once  on  their  “night  leads.” 
i'he  major  “A.M.S.”  lead  was  turned 
out  long  before  dark  by  Richard  L. 
Turner,  side  stories  being  written  by 
W.  B.  Ragsdale,  William  H.  Mylaiider 
and  others. 

In  the  bureau  the  copy  was  handled 
during  the  rush  day  hours  by  the  reg¬ 
ular  day  crew.  News  IMitor  Edward 
J.  Duffy,  Janies  W.  Douthat,  V\'.  L. 
lieale,  Jr.,  and  others. 

In  all  the  A.  P.  transmitted  alx>ut 
I.^.IMIO  words  of  the  estimated  2(),(X)0 
words  of  the  entire  proceedings.  The 
text  of  the  majority  of  the  justices,  and 
a  half  of  the  remarks  of  Justice  Rey¬ 
nolds.  were  cleared  before  five  o’clock. 
New  York  time.  Transmission  of  the 
text  of  the  proceedings  continued  up 
to  10  p.  m. 

U.NiTKD  Press:  The  United  Press 
Supreme  Court  staff,  headed  by  John 
Reichmann,  was  under  instructions  to 
send  out  in  its  first  bulletins  exactly 
what  the  Chief  Justice  .said  and  not 
to  endeavor  interpreting  what  the  ef¬ 
fect  of  the  opinion  would  be. 

Reichmann  and  .Arthur  Defireve 
were  in  the  courtroom.  Defireve  back- 
stopping  Reichmann  and  working  on 
a  color  story.  Russell  Turner  was  on 
the  telephone  outside  the  courtroom  and 
Carl  Skinner  was  running  the  story  to 
Turner.  Duane  Wilson  was  patroling 
the  main  entrance  to  the  courtroom 
seeking  comments  from  dignitaries 
present. 

M.  T.  Akers,  United  Press  news 
editor  planned  the  coverage  on  the  gold 
story,  and  the  flashes  to  the  Washing¬ 
ton  bureau  were  handled  by  Lyle  C. 
Wilson  and  Julius  Frandsen.  Harrison 
Salisbury  was  in  charge  of  the  side 
stories. 

Open  telephone  lines  were  maintained 
to  key  points  throughout  W'ashing- 
ton.  The.se  were  manned  by  Richard 
Gridley  at  the  treasury,  George  M. 
Johnson  at  the  S.  E.  C.  office.  Fred 
Othman  at  the  justice  department,  and 
h'red  A.  Storm  at  the  White  House. 
The  Senate  and  House  were  also  cov¬ 
ered. 

International  News  Service:  A 
private  telephone  line  was  installed  in 
the  Capitol  building,  connecting  up  the 
1.  N.  S.  offices  with  a  Ixioth  just  out¬ 
side  the  courtroom.  From  the  time  the 
justices  mounted  the  bench  at  12  ium)ii. 

{Continued  on  page  63) 


P 


t 


Editor  &  Publisher  for  February  2  3,  1935 


$41  ALASKAN  NEWSPRINT  POSSIBLE 

Expert  Estimates  Price  Would  Be  Appreciably  Under  Canadian  Rates  If  Government  Forces 

Rise — Outlines  Basis  for  His  Contention 


The  recent  attempt  to  boost  the 
price  of  newsprint,  which  may  be 
the  forerunner  of  action  by  the  Ca¬ 
nadian  government  to  fix  prices  in  the 
future  at  a  higher  rate,  has  already 
caused  the  paper  committee  of  the 
A.N.P.A.  to  think  of  encouraging  the 
development  of  new  and  cheaper 
sources  of  supply.  One  such  source  ex¬ 
ists,  potentially,  in  southeastern  Alaska, 
where  a  production  of  4,000  to  5,000 
tons  a  day  could  be  made  from  the 
annual  growth  of  the  Tongass  National 
Forest. 

How  would  the  cost  of  such  .Alaskan 
production  compare  with  Canadian 
costs?  In  considering  the  latter  it  is 
necessary  to  take  into  account  not  only 
the  present  actual  price,  but  the  prob¬ 
able  strength  of  the  newsprint  manu¬ 
facturers’  combination  and  of  Canadian 
government  policies. 

Premier  Taschereau  of  Quebec,  in 
forcing  the  cancellation  of  contracts 
entered  into  by  the  St.  Lawrence  Com- 
lany  to  supply  paper  at  $40,  made  the 
following  statement: 

“The  Government  has  only  one  way 
of  protecting  the  interests  of  Quebec 
against  the  destruction  of  material  re¬ 
sources,  for  the  sole  benefit  of  a  group 
of  industrialists  and  the  American  pub¬ 
lishers.  This  is  to  withdraw  from  them 
(the  St.  Lawrence  Company)  favors 
and  privileges  granted,  so  as  to  induce 
them  to  pay  reasonable  wages  to  their 
employes  and  to  pay  reasonable  divi¬ 
dends  to  those  who  have  invested  their 
savings  in  the  industry.” 

President  Belnap,  of  the  Consolidated 
Paper  Corporation,  closed  his  last  an¬ 
nual  report  by  saying: 

“The  solution  of  the  newsprint 
manufacturers’  problem  is  stabilization 
of  a  price  level  which  will  permit  a 
fair  return  on  invested  capital.” 

.At  what  price  would  it  be  possible 
for  Canadian  companies  to  pay  “rea¬ 
sonable  wages  to  employes  and  reason¬ 
able  dividends  to  investors”?  The  In¬ 
ternational  Paper  Company  published 
an  advertisement  in  the  Dec.  1  issue 
of  Editor  &  Publisher  which  throws 
a  certain  amount  of  light  on  the  latter 
point.  The  net  investment  in  their 
three  Canadian  mills  is  given  in  this 
advertisement  as  77,447,000.  The  net 
loss  before  interest  in  operating  these 
mills  was  $417,967  in  1933,  and  $500,370 
in  the  first  nine  months  of  1934.  Dur¬ 
ing  the  latter  period  the  mills  ran  at 
87.5  per  cent  of  their  Newsprint  Ser¬ 
vice  Bureau  rated  capacity,  which  is 
1,817  tons  per  day.  It  is  evident  from 
the  above  figures  that  an  increase  of 
more  than  $10  a  ton  in  the  price  of 
newsprint  would  have  been  necessary 
to  cover  an  interest  return  of  6  per 
cent  on  the  net  investment  in  these 
mills,  which  are  more  modern  and 
operate  at  a  higher  percentage  of  ca¬ 
pacity  than  the  rest  of  the  Canadian 
industry. 

If  Premier  Taschereau’s  goal  of 
“reasonable  wages  and  reasonable  divi¬ 
dends”  is  to  be  attained  for  the  entire 
Quebec  industry,  it  is  likely  that  the 
price  of  newsprint  would  have  to  be 
set  considerably  above  $50  per  ton, 
perhaps  nearer  $60  than  $50. 

In  order  to  obtain  a  comparison  of 
the  probable  cost  of  Alaskan  paper 
with  the  probable  cost  of  Canadian  pa¬ 
per  if  the  policies  of  the  Quebec  gov¬ 
ernment  and  Canadian  newsprint  manu¬ 
facturers  are  carried  to  a  successful 
conclusion,  a  rough  preliminary  esti- 
tnate  of  Alaskan  paper  cost  has  been 
made  and  is  given  below.  This  -  esti¬ 
mate  indicates  that  its  cost,  including 
6  per  cent  interest  on  construction  cost 
and  working  capital,  1  per  cent  sinking 
fund  and  $3  a  ton  depreciation,  as  well 
as  “reasonable  wages,”  would  be  in 
the  neighborhood  of  $41  a  ton  f.o.b. 
vessel  in  New  York.  The  estimate  is 
made  on  such  a  conservative  basis, 
with  no  allowances  for  possible  im¬ 
provements  in  new  construction,  that 


By  J.  H.  CUNNINGHAM 

_  Mr.  Cunningham  has  befin  connected  with  the  newsprint  industry  for  25  years. 
His  experience  included  participation  in  the  merger  negotiations  in  1932  between 
leading  Canadian  producers,  and  gave  many  opportunities  for  studying  the  impor¬ 
tant  factors  influencing  Canadian  costs  and  prices.  An  article  by  Mr.  Cunning¬ 
ham  in  Editor  &  Publisher  of  Dec.  8,  1934,  in  which  he  urged  the  return  of 
paper  making  to  the  United  Slates,  caused  considerable  comment. 

it  is  quite  conceivable  that  the  real  cost  of  retail  sales  or  use  in  other  more 
of  -Alaskan  paper  might  be  somewhat  remunerative  fields  than  newsprint.  An 
less  than  $41.  _  _  .Alaskan  manufacturer  need  fear  no 

Information  used  in  making  the  es-  such  competitive  diversion.  He  could 
tiniate  was  derived  from  the  U.  S.  draw  on  a  dense  stand  of  very  access- 
I'orest_  Service,  the  Federal  Power  ible  timber  in  perpetuity,  with  no  risk 
Commission,  various  leading  oil  com-  of  serious  losses  by  fire,  or  of  inter- 
panies  and  steamship  agents,  and  from  ference  in  supply  by  the  hostile  action 
records  of  performance,  steam,  power  of  foreign  governments.  Too  much 
and  materials  consumption  in  existing  emphasis  cannot  be  placed  upon  the 
mills.  A  few  words  about  possible  im-  permanence  of  -Alaska’s  natural  advan- 
provements  follow  the  cost  estimate,  tages.  The  preliminary  estimate  of  the 
Favorable  sites  for  large  power  con-  cost  of  paper  from  this  source  follows: 

centrations  exist  in  the  neighborhood  of  <  ai  i.  w 

..II  j  I.I  .  i_-i  j  •  Probable  Cost  of  Alaskan  Newsprint 

both  Juneau  and  Ketchikan,  and  in  Estimated  Cost 

making  the  figures  the  construction  and  Per  Ton  cf  Papw 

full  operation  of  a  large  mill  has  been  Kaw  Materials 

assumed  in  one  of  the  other  of  these  suw'urs .  M 

localities.  I.imrstutie  . 09 

Canadian  government  authorities  have  ^  . . ^ 

been  taking  an  active  part  in  forward-  ^  ^ 

ing  the  interests  of  their  newsprint  ‘h'fratinn  Materials  • 

maniifacturtrs  at  the  expense  of  Amer-  Docker  &  Cylinder  FaciiiRS . 03 

lean  publishers.  There  is  a  good  op-  I'aiier  .Machine  Wet  Felts . 30 

portunity  here  for  the  U.  S.  govern-  j’aper  M.ichine  Dryer  Felts . ^ 

nient  to  protect  American  publishers,  lu.iUnK  .03 

secure  stumpage  dues  from  timber  sales,  I. -ihricants  '.07 

royalties  from  power,  and  a  high  in-  .Miscelluneous  . 35 

terest  rate  on  money  loaned,  by  fur- 

nishing  P.W.A  funds  for  an  Alaskan  Maintenance  Materials 

development.  Not  only  .American  pub-  Ordinary  .Maintenance  .  $0.50 

publishers,  but  also  American  construe-  K.xtranrdinary  .Maintenance . 10 

tion  companies,  oil  producers,  steam-  jq  ^ 

ship  lines,  makers  of  paper  mill  ma-  ,.jniM.inK  and  Shipping  -Materials 

cliinery  and  supplies,  and  a  large  num-  Wrai.pcr  .  $0.10 

her  of  -American  workmen  would  also  Cores  . lo 

henplit  .Miscellaneous  FinishinR  Supplies  ...  .03 

J  t  1  .  J  .Miscellaneous  ShiiipiiiK  Sujiplies . 05 

For  years  past  Canada  has  conducted  _ 

an  aggressive  and  successful  campaign  ,,  $0.28 

to  establish  manufactures  of  all  sorts  ^“‘erials  .  $8.87 

within  her  borders.  In  most  cases  this  OperatinR  Supervision  and  Labor 

is  done  at  the  expense  of  .American  •;••••. . 

manufactures— that  is,  by  transfer  of  (^'<Widwo?.d Im 

production  from  the  United  States  to  Sul  bite  . 20 

Canada.  Aside  from  newsprint,  the  . 

names  of  General  Motors  of  Canada,  FinrshinK "!!!!!!"!!..!!!!!!!!!!!!!!!!  !i5 

Ford  of  Canada,  Canadian  General  Foil  Storage  and  Shipping . 25 

Electric,  Canadian  Westinghouse,  Ca-  . )n 

nadian  Ingersoll  Rand,  Canadian  Fair-  M‘i«^e'iianeous . m 

banks  Morse  and  many  others  are  wit-  . — ^ 

nesses  to  the  success  of  this  policy.  So 

is  the  decline  in  the  value  and  quan-  Mai'Urp-'mce  Supervision  and  Labor  __ 

tity  of  United  States  exports  to  Can-  i.abor^V.iinary  Maintenance . 60 

flcla.  it  is  Quite  possible  and  econom-  I-abor — Extraordinary  Maintenance.  .10 

ical,  however,  to  bring  back  a  good  ^  — 

share  of  the  lost  newsprint  business,  „  ,  „  ,  i  u  .'.ci 

given  sufficient  incentive.  Fue?  2;“ 

There  are  some  unique  features  of  Power  3.93 

the  Alaskan  situation  whose  attractive-  M'>l  Administration  . « 

ness  cannot  be  expressed  in  fibres.  Total  Stock  and  Conversion  ....  yrw 

'S  Head  Office  Administration  . 50 

developed  with  the  ultimate  end  in  view  Taxes  . 15 


$1.53 

Maintenance  ^^atcrials 

Ortlinary  Maintenance  .  $0.50 

Kxtraiirdinary  Maintenance . 10 

$0.60 

Kinisliin^r  ant!  Shipping  Materials 

Wrapper  .  $0.10 

(ores  . 10 

Miscellaneous  Finishing  Supplies  ...  .03 

Miscellaneous  Shipping  Supplies . 05 

$0.28 

Total  Materials  .  $8.87 

Oi*erating  Supervision  and  Labor 

Salaries  .  $0.50 

Wood  Treparing  . 30 

(■round wood  . 50 

Sul  hite  . 20 

News  Rolls  .  1.40 

('ores  . 02 


Finishing  . 

Roll  Storage  and  Shipping 

Steam  . 

I’ower  . 

Miscellaneous  . 


Maintenance  Supervision  and  Labor 

Salaries  . 

Labor — Ordinary  Maintenance  . 

I.abor — Extraordinary  Maintenance. 


Total  Supervision  and  Labor 

Fuel  Oil  . 

Power  . . 

Mill  Administration  . 


Total  Stock  and  Conversion  ....  $19.90 

Head  Office  Administration  . 50 

Taxes  . 1$ 


GET  THE  STORY! 

By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Call-Bulletin 

Perhaps  it  was  a  cheap  and  trashy  serial- 
Some  critics  said  so. 

But  a  voice  on  the  telephone 

Called  the  paper  that  was  running  the  story: 

“Could  you  let  me  have  the  last. 

Unpublished  chapters - my  mother - 

She  has  only  a  few  more  days  to  live. 

The  doctors  say.  And  she  wants  to  know 
What  happens  to  the  girl.” 

So  the  writer  of  the  serial 

Took  her  final  chapters 

To  the  bedside  of  the  dying  woman. 

Slipping  painlessly  into  the  shadows— 

And  read  to  her 

At  the  end  of  the  story 
A  gentle  voice  said: 

“I'm  so  glad  the  girl  came  out  all  right.” 

And  as  the  serial  story  finished. 

The  listener’s  story  finished  too. 


Insurance  . 15 

Selling  Expenses  . 20 

Total  Mill  Cost  of  Paper  . $20.90 

Interest  on  Mill  Construction  at  6%..  6.97 

Sinking  Fund  at  1% . .  1.1^ 

Interest  on  Working  Capital  at  6%..  .97 

Depreciation  .  3.00 

Total  Cost  of  Paper  Lab.  vessel 

at  Junea*  or  Ketchikan . $33.00 

Transportation  .  8.00 

Cost  of  Paper  f.o.b.  vessel  at 
New  York  .  $41.00 

Savings  possible  in  newsprint  manu¬ 
facturing  costs  in  new  mill  construction 
(these  possible  savings  have  not  been 
used  in  the  foregoing  cost  estimate) 
follow : 

Paper  Machines:  During  a  period 
of  several  years  studies  of  the  operat¬ 
ing  costs  and  performances  of  paper 
machines  of  different  types  were  made 
in  the  mills  of  one  of  the  large  Cana¬ 
dian  companies.  The  studies  covered 
machines  varying  in  width  from  80 
inches  to  234  inches  and  in  speed  from 
500  feet  to  1,030  feet.  They  indicated 
that  beyond  certain  points  in  speed  and 
width,  costs  increased  rather  than  de¬ 
creased.  More  steam  and  sulphite  were 
needed,  and  machine  clothing  costs  were 
higher.  It  is  (juite  jxjssihle  that  if  new 
pajier  machines  were  designed  with  the 
primary  objective  of  low  cost  per  ton 
rather  than  high  production,  a  more 
economical  type  than  most  of  those  now 
in  operation  would  result.  There  might 
be  savings  in  construction  cost  as  well 
as  operation.  A  machine  of  the  speed 
and  width  indicated  as  most  desirable 
by  the  studies  referred  to  could  be  run 
by  mechanical  rather  than  sectional  elec¬ 
tric  drive  if  desired,  and  could  be  of 
comparatively  light  construction.  There 
is  a  critical  point  of  maximum  efficiency 
at  which  the  important  cost  elements  of 
sulphite,  steam,  labor,  machine  clothing, 
repairs  and  interest  on  construction  cost 
combine  to  form  the  least  total  cost  per 
ton.  It  would  be  interesting  to  see 
a  machine  designed  with  this  sole  end 
in  view.  Incidentally  it  would  be  easier 
to  make  paper  of  good  quality  on  such 
a  machine  than  on  machines  of  higher 
speeds  and  greater  widths. 

Poiver:  Steam  for  cooking  sulphite 
and  drying  paper  is  ordinarily  used  at 
alxjut  90  pounds  and  15  pounds  pressure 
respectively.  If  a  paper  mill  steam 
plant  were  built  to  generate  steam  at 
high  presusre,  a  considerable  propor¬ 
tion  of  the  total  mill  power  could  be 
obtained,  by  the  use  of  bleeder  tur¬ 
bines,  through  the  difference  between 
generating  and  operating  pressures. 
This  process  would  be  facilitated  if  the 
mill  were  large  enough  to  have  a 
more  even  load  curve  than  usually 
occurs  in  a  small  mill,  and  would  be 
aided  by  the  use  of  steam  accumu¬ 
lators.  It  is  a  source  of  power  that 
is  very  little  used  in  the  industry  to¬ 
day,  one  reason  being  that  most  mills 
have  primary  power  contracts  large 
enough  to  supply  their  entire  needs. 
It  would  be  particularly  applicable^ to 
new  construction  in  Alaska,  in  which 
the  mill  would  have  to  build  its  own 
hydro-electric  plants.  Its  cost  is 
cheaper  than  power  from  any  other 
source.  The  estimate  assumes  that  all 
power  required  would  be  hydro-elec¬ 
tric,  disregarding  possible  savings  from 
this  source. 

White  Water  Recovery:  Most  mills 
use  some  method  of  filtration  for  re¬ 
covering  fibre  from  white  water.  There 
are  one  or  two,  however,  which  use 
sedimentation  tanks  for  this  purpose, 
and  their  records  indicate  that  this  is 
a  considerably  more  efficient  method. 
It  also  has  the  advantage  of  saving  the 
fine  stock  which  is  most  useful  for 
closing  uo  the  sheet,  giving  it  a  smooth 
opaque  finish,  and  preventing  “strike 
through.”  Filtration  systems  are  not 
only  less  efficient  in  total  performance, 
but  lose  a  far  greater  proportion  of  the 
fine  stock. 

(Continued  on  page  62) 
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Editor  &  Publisher  for  February  2  3,  1935 


VIOLENCE  IN  NEWARK  GUILD  STRIKE;  .“In  SECY.  ROPER  REPORTS 

LEDGER  REJECTS  NEW  PROPOSALS  SS  L.we  an  dependent,  in.partn.1  UPWARD  TREND 

arbitration  board  or  refer  the  case  to  - - 

Reporter  Slugged  Has  Slight  Concussion — Seven  Arrested  After  tiie  Newspaper  Industrial  Board  under  Reporu  Justify  Optimiim, 


SECY.  ROPER  REPORTS  ^ 
UPWARD  TREND 


Street  Fights — Guild  Denies  Blame,  As  Trustees  Deinuid 
End  Agitaticm 

S’ OTHER  impasse  between  the  1  hese  are  typical  examples  of  the  new 
'  -Newark  (N.  j.)  Newspaper  Guild  course  of  the  Newark  strike.  The  guild. 


the  President’s  orders. 

"We  decline  to  proceed  under  or 
submit  to  violence,  coercion  and  duress 
even  if  it  results  in  suspending  pub¬ 
lication.” 


He  Says,  Urging  Merchants 
to  Increase  Sales  by 
Advertising 


a',  j  Ouiid  course  ot  the  Newark  strike.  1  he  guild,  Robert  C.  Ring,  chairman  of  the  Business  information  gathered  by  the 

Md  the  Newark  Ledger  over  tlK  long-  in  a  conversation  with  Editor  &  Pub-  negotiations  committee  of  the  guild,  sent  G.  S.  Department  of  Commerce  justi- 
awn-out  and  bitter  strike  ot  ^itorial  uisher,  attributes  them  to  spontaneous  lollowing  reply  to  the  trustees:  fies  "great  encouragement  with  regard 

e^loyes  was  rtached  heb.  20,  when  combustion,  as  a  result  ot  a  breach  of  "Replying  to  your  letter  of  today’s  to  the  future  of  American  business,” 

the  trustees  of  the  Ledpr  declined  the  laith  on  the  part  of  the  newly-appointed  date,  as  modilied  by  x\lr.  McCarter  at  Secretary  Daniel  C.  Roper  told  a  na- 
sic  proposals  of  the  guild  for  a  trustees  of  the  paper.  Ihe  daily  execu-  this  morning’s  conference,  1  am  directed  tional  conference  of  business  paper  edi- 
c  A  *‘ves  s^  m  the  acts  of  violence  an  at-  committee  to  inform  you  that  tors  at  the  National  Press  Club,  Wash- 

1  here  were  five  major  points  in  the  tempt  to  bludgeon  the  trustees  into  ac-  gu^d  would  be  very  glad  to  renew  ington  Feb.  15 

guild  pro^sals ;  (1)  recognition  of  the  cepting  a  guild  contract.  cordial  conferences,  in  view  of  your  He  cited  the  following  factual  evi- 

guild  2)  discharge  ot  strike  break-  Accordmg  to  L.  1.  Russell,  publisher  readiness,  as  expressed  by  Mr.  Me-  dence  to  uphold  this  view ; 
ers,  (3)  reinstatement  of  strikers,  (4)  intimidation  activities  ot  the  guild  (jarter  to  negotiate  with  the  guild  with-  "N'et  sales  of  wholesalers  increased 
a  signed  contract,  and  (5>  a  grievance  mcre^mg  constantly  since  drawing  into  the  situation  other  ^  billion  and  three-quarters  dollars,  or 

conimitt^.  t  C  nstmas.  He  cited  the  throwing  ;^ewark  newspapers.  about  14  per  cent  last  year.  Retail  sales 

The  daily  issued  a  statement  follow-  of  a  stink  bomb  in  the  Ledger  offices  dd  has  been  responsible  for  increased  about  three  and  one-half  bil- 

ing  the  meeting  outlining  its  objections  ‘  “  »his  strike.  We  Hon  dollars,  which  was  the  first  yearly 


.  u*  1  'fi.-  L  J  I  li»niivan  vivitiiAt  ui  iiiia  aitiivA.  ..v  non  QOiiars,  wnicn  was  me  nrsi  ycariy 

to  the  guild  s  proposals.  This  had  not  shall  continue  to  urge  our  supporters  increase  in  the  dollar  value  of  reuil 

a,.d  ,«mpa,h,z.r,  ,o  cgnduc.  .heir  ac-  ,p29.  Th,  in.p,o..n«„.  in 


at  time  of  going  to  press. 

Mr.  Russell  told  Editor  &  Publisher 
that  the  Ledger  had  offered  a  minimum 


tlashlight  powder  m  the  engine  to  render 
mm  signtiess. 

The  management  also  said  that  the 


tivities  peacefully  and  legally. 


purchasing  power  of  the  farm  popula- 


guild  appeals  to  you  as  trustees  of  tion  was  a  notable  feature  of  the  year 
the  Ledger  to  order  cessation  of  vio-  1934^  the  gain  in  cash  farm  income  be- 


- - — ----  - — --  --  ,  I  I  .  I  I.iararriitii,  m  lu  u.viai  tyja  me  gain  in  casn  larm  income  oe- 

wage  scale  qi  ^  for  beginners,  $35  f^vert  sers  w  h  uroSk^  lence  and  intimidation  on  the  part  of  i„g  m  excess  of  one  billion  dollars, 

for  those  with  three  years  experience  wUh  propaganda  messages  strikebreakers.  (  nmnleie  statistics  for  1934  indicate  that 


and  $45  for  those  with  five  years’  ex-  within  the  past  week, 
perience.  Emmet  Crozier,  president  of  the 

Sick  leave  and  dismissal  proposals  Newark  guild,  attributed  the  acts  of 


Strikebreakers.  Complete  statistics  for  1934  indicate  that 

"Ihe  guild  has  never  imported  pro-  the  physical  volume  of  exports  increased 
fessional  pickets  or  agitators  from  New  g  per  cent  in  1934  as  compared 

\  ork  or  any  other  place,  it  has  no  with  the  previous  year,  primarily  as  the 


were  also  given  the  guild,  Mr.  Russell  violence  to  the  reported  fact  that  the  intention  of  doing  so.  \Ve  shall  con-  result  of  the  expansion  in  foreign  sales 

„  Jid  when  the  picketing  by  guild  mem-  of  semi-manufactures  and  finished  ar- 

had  rejected.  breaking,  laith  witii  the  guild  when  the  volunteers  as  present  tides.  Since  the  first  of  the  year  the 

Strike  violence  brolx  out  over  the  Ledger,  in  contradiction  to  expressed  themselves.  You  will  recall  tliat  the  uDward  trend  has  not  abated.  In  some 
week*end  in  the  relentless  controversy  terms,  released  to  the  press  a  state-  ixirtiiiii  ot  v'our  letter  rtf»ierrim»  to  u*  a' 

i^M.  J"  .i"  *  .-Ti  ment  savincr  a  settlemc-nt  most  include  ^  we  are  approachii^  or  ^exceeding 


between  the  Ledger  and  its  striking 
reporters. 

Four  striking  employes  of  the  Ledger 


ment  saying  a  settlement  must  include  picketing  was  amended  by  Mr.  Mc- 
other  Newark  newspapers.  Ihe  terms  1  artnr 
were  that  public  utterances  should  be 


xting  was  amended  by  xMr.  Me-  1939  levels.  An  example  is  that  of  the 
.  •,  r  automobile  industry  in  which  the  pro- 

Ihe  guild  has  never  been  guilty  of  duction  in  January  is  estimated  to  have 


and  three  present  employes  were  ar-  issued  over  the  joint  signature  of  the  issuing  lalse  or  libelous  statements  or  u  __  ,He  highest  for  this  month  since 
rested  Feb.  16,  charged  with  disorderly  publisher  and  the  guild.  propaganda  by  use  of  the  sound  trucks  lanuarv  1926  with  the  exception  of 

^■‘»ncluct.  Concerning  the  attack  on  ;iucker,x\lr.  in  the  Guild  Reporter.  It  asks  the  ,q^’  Ac  Jvhv  irtKrhl^ 


Joseph  Denarie,  striking  photog¬ 
rapher,  and  Bronson  Conway  and 
George  Lewin,  striking  reporters,  were 
in  an  argument  with  Jeremiah  Arling¬ 
ton  and  Philip  Chapman  of  the  Ledger 
staff.  Police  arrested  all  five. 

Later  another  argument  took  place 
in  front  of  the  Ledger’s  offices  which 
resulted  in  the  arrest  of  Arthur  War¬ 
ner,  business  manager  of  the  Ledger, 
and  Andrew  Denarie,  brother  of  Joseph 


lilt  .iiiaxr.  X...  AUAIVA.,  in  ttie  GuilO  Reporter,  it  asks  tne  lanuarv  1929  Activity  in  the  rubber 

orthe" guild He'saKe'guUdSS  Pu'^l'sh  or  advertise  false  „,anufacturing  industriL  recently  has 

±  been  at.a  high  rate  for  this  time  of  the 


against  individual  attacks  such  as  this 
because  it  does  not  clarify  or  further 
the  issues  the  guild  is  fighting  for. 
"We  are  doing  everything,’’  he  said,  "to 
keep  things  on  an  orderly  basis.” 

Air.  Crozier  reported  that  financial 
supiKirt  to  the  strike  was  continuing 
strong,  with  at  least  55  guilds  con¬ 
tributing  appreciably.  "The  strike  can 


guild  and  the  strike.” 

CODE  CONFERENCE  ON  WAGES 

Members  of  Code  Authority  and  Guild 
to  Meet  in  Washington 

(Sjit'cial  to  Editos  &  Publishes) 
Washington,  D.  C.,  Feb.  19— Code 


year  while  operations  in  the  iron  and 
steel  industry  expanded  rapidly  during 
December  and  January  as  a  result  of 
the  improved  demand  from  a  number  of 
major  consuming  industries.  I  might 
prolong  this  recital  indefinitely  but  these 
data  give  evidence  that  there  are  bases 
of  fact  to  account  for  the  widespread 


Denarie,  and  also  a  striking  photog-  uu 


rapher. 

All  are  free  on  bail. 

In  addition,  there  are  several  news¬ 
papermen,  strikers  and  those  in  the  em¬ 
ploy  of  the  L^ger,  who  have  black 
eyes  and  contusions  as  a  result  of  the 


go  on  iiidetinitel>— five  years,  ten  autijurif/  members  and  representatives  courage  and  optimism  that  now  pervades 
tears”  he  said  of  the  American  Newspaper  Guild  were  all  segments  of  business. 

■  During  the  last  three  months  guild  f  heduled  to  be  here  TJtursday  for  what  "Publishers  look  with  confidence  upon 
members  throughout  the  country  have  Administrator  Jack  B.  Tate  the  new  and  increased  opportunities 

contributed  $16,000  to  support  the  New-  describe^l  as  a  post-hearing  conference  created  by  consistent  recovery  and  in- 
1.  ctrikx  wage  and  hour  proposals  to  govern  creases  in  advertising  linage  and  income 


ark  strike  ®  propos 

Trusteed  of  the  Ledger  earlier  this  de^rtnxents, 

week  notified  the  Guild  that  they  t.ach  group  has  subr 


ws  writing  departn\ents.  are  indicative  of  these  beneficial  results. 

Each  group  has  submitted  recom-  With  an  ever-increasing  buying  power 


bitter  controversy.  week  notified  the  Guild  that  tney  ™„,,(iations  but  thev  are  far  auart  and  to  draw  iinon  advertisers  are  in  a  oo- 

The  most  severe  casualty  accordinir  would  conduct  no  more  negotiations  are  tar  apart  and  to  draw  u^n,  advertisers  ^e  m  a  po 

to  infoSioTobtaiiied  bv  Editor  I  with  representatives  of  striking  work-  ‘he  purpose  of  the  meeting  is  to  develop  sition  greatly  to  increase  their  business 

Pums™  tte  wS  1  llewark  was  .^rs  „l  te  nowipapcr  u.tes  .  stop  » ‘"'i.i.'; 


Publisher  this  week  in  Newark,  was  the  newspaper  unless  a  stop  oroDoses  to  oorts  have  come  to  me  showing  greater 

that  of  Thomas  TiirWer  a  suburban  IS  put  to  the  Violent  conduct  of  the  SIDIC,  saia  ivir.  laie,  wno  proposes  lo  pons  nave  come  to  me  snowing  greater 

mat  oi  1  nomas  lucker,  a  suburban  ,  -V.  >•  have  the  transcripts  and  evidence  of  the  public  responsiveness  to  advertising 

correspondent,  who  was  covering  a  la-  i  Vonip  W  MrCarter  and  Henrv  S  fwo  public  hearings  already  held  on  than  has  been  the  case  for  some  time, 
bor  gathering  m  Newark,  ast  Sundav  ueorge  W.  Mccarier  anu  nenry  o.  ,  .  ^  .u- r _ ......1, 


SrSeS  ? New\'rk“ILl"sundav  <^eorge  W.  McCarter  and  Henry  S.  fwo  public  hearings  already  held  on  than  has  been  the  case  for  some  time 

^r  gathering  in  Newark,  last  hunday  the  trustees,  demanded  that  all  Iwi'd.  ,  ,  Now  is  the  time  for  merchants  to  stock 

^^cker  it  aboears  announced  him-  iorms  of  agitation,  with  exception  of  Informal  post-hearing  conferences  are  their  shelves  and  advertise  their  wares, 

lucxer,  11  app^rs  announced  mm  nicketing”  cease  Their  let-  customarily  held  by  NRA  following  There  will  be  fluctuations,  of  course, 

self  as  a  Ledger  representative  orovoked  bv  a  series  of  fights  formal  public  hearings,  and  Thursday’s  in  the  trend  of  business,  but  the  general 

at  the  meeting.  Subsequently,  while  ‘^ver  the  °  session  is  in  that  cafegory,  the  division  direction  should  be  upward.” 

the  meeting  was  in  session,  he  “^r  t^  week  end  between  strikes  3d„i„i3jrator  explained  Secretary  Roper  denied  that  the  ad- 

was  jwinted  out,  and  when  he  left  was  trustees  wrote  to  the  guild:  -  ministration  is  opposed  to  business 

assailed  by  a  group  who  knocked  him  -We  regret  that  the  violent  conduct  MAGEE  PLANS  WEEKLY  profits. 

rbanap  i-n^^l  /‘’♦T  of  the  stfikers  culminating  in  one  of  Carl  C.  Magee,  former  editor  of  the  "Nothing  could  be  further  from  the 


assailed  by  a  group  who  "knocked  him 
on  the  head  and  took  $1  and  some 


clmnge  in  his  pwket.  according  to  the  ^he  hospital  last  Oklahoma  City  News,  now  practicing  truth,”  he  said.  “The  President  has 

Ledger  interpretation  of  the  occurrence.  ^jgHt  makes  it  impossible  for  us  to  law,  has  announced  that  he  will  issue  emphatically  stated  his  position  in  this 
Me  was  sent  to  the  City  Hospital  pon^Hiue  further  negotiations  unless  the  first  edition  of  a  new  weekly  news-  regard.  The  profit  motive  and  principle 
where  he  had  three  sfdclies  taken  over  jj^j3  vigig^ce  ceases.  As  officers  of  paper  in  Oklahoma  City  March  1  which  must  be  a  mainspring  of  human  action 
his  eye  and  then  discharged.  At  home  Court  of  Chancery  we  cannot  coun-  will  be  state-wide  in  circulation.  Gil-  in  our  economic  and  social  system.  It 
the  next  <^y  he  complained  of  pains  jg^ance  such  conduct.  1’®*’*  Garretson,  publicity  director  and  is  indispensable  as  an  incentive  for 

in  the  head,  was  re-examined  and  said  “We  will  be  glad  to  renew  cordial  professor  of  journalism  at  Oklahoma  initiative  and  accomplishment  in  all 
to  have  a  slight  concussion  of  the  brain,  conference  when  you  agree  to  the  fol-  City  University,  has  resigned  to  be-  fields  of  private  economic  enterprise. 

B.  Peters,  who  operates  a  pho-  jowing :  come  managing  editor  of  Mr.  Magee’s  However,  it  is  mandatory  upon  the 

tographic  studio  in  Newark  and  who  ..ngfinitelv  eliminate  violence  both  P^PC-  Frank  Burnett,  business  man-  Federal  Government  to  initiate  methods 

sells  pictures  to  the  Ledger,  reported  to  JJ^hnitely  e^inate  violence  Dot  Beacon.  Okla-  and  develop  safeguards  which  will  pro- 

l-j  ^"Cease  importing’  professional  agita-  ^  business  manager,  tect  the  public  against  practices  which 


^  -  •  j  j  'j  iciiaiiGC  sum  guiiuu«.u 

fi-  kf  and  said  ^H1  be  glad  to  renew  cordial 

to  have  a  slight  concussion  of  the  brain,  conference  when  you  agree  to  the  fol- 
Drew  B.  Peters,  who  operates  a  pho-  lowimr  • 
tographic  studio  in  Newark  and  who  -,1  •  .  *1  wu 

sells  pictures  to  the  Ledger,  reported  to  ,  Definitely  eliminate  violence  both 
the  police  and  the  Ledger,  that  stones  by  words  and  acts;  ,  .  , 

had  been  hurled  through  the  windows  Cease  importing  professional  agita- 
of  his  home,  and  that  he  had  been  pickets  from  New  York; 

warned  anonymously  by  telephone  not  to  Confine  _  your  strike  activities  to 
“show  up  at  the  Ledger  with  any  pic-  peaceful  picketing  by  former  Ledger 
tures  or  we’ll  get  you.”  employes  now  on  strike; 

Milton  Lowenthal,  a  Ledger  photo-  "Eliminate  from  noise  truck  and 
Rrapher,  reported  that  when  he  was  Guild  Reporter  false  propaganda  awut 


tect  the  public  against  practices  which 
allow  the  making  of  unsound,  unethical 
and  exorbitant  profits.  Let  us  remem- 


“Confine  /our  strike  activid^^^^  to  JOIN  A.P.  STAFF  and  exorbitant  profits.  Let  us  remem- 

peaceful  picketing  by  former  Ledger  Four  additions  to  the  personnel  of  ber  that  the  tax  system  of  this  govern- 
employes  now  on  strike;  the  .Associated  Press,  effective  Feb.  16,  nient  is  based  entirely  upon  the  profit 

"Eliminate  from  noise  truck  and  have  been  announced.  ^Villard  Keefe,  system,  and  to  eliminate  profits  would 
Guild  Reporter  false  propaganda  about  New  York  American,  joined  the  New  "lean  to  abolish  the  source  of  the  gov- 


leaving  ’the  office  Sundav  night  in  his  our  unio”  labor  status ;  end  libelous  York  staff.  Jerry  Greene,  formerly  of  ernment’s  sustenance  and  revenue.  Th^us 
car.  he  got  a  flat  tire.  A  woman  com-  personal  attacks  and  confine  both  these  the  Little  Rock  (Ark.)  Gazette,  joined  "’e  reco^ize  the  vast  difference  be- 
panion  was  with  him  When  he  got  propaganda  agencies  to  acquainting  the  the  Washington  staff.  Gordon  C.  tween  eliminating  abuses  in  the  profit 
out  to  look  at  the  tire,  he  reported,  he  public  with  your  five  basic  demands  Nixon,  managing  editor  of  the  Mt.  system  and  in  abolishing  the  system  it- 
received  a  barrage  of  eggs,  and  a  ‘ind  discussing  their  merits  as  you  wish  Vernon  (O.)  Daily  Banner,  became  a  self.  It  is  just  as  significant  to  note 


“group”  jumped  at  him.  He  held  one  to  apply  them  to  the  Ledger. 


of  his  assailants  until  the  cops  came.  “If  yon  decline  to  subscribe  to  these  John  Minnoch,  Herkimer  (N.  Y.) 


member  of  the  Columbus  bureau,  and  the  related  truth  that  widespread  gov- 


participation  during  an 


The  case  comes  up  in  police  court  peaceful  relations  during  negotiations.  Telegram,  was  employed  on  the  Albany  emergency  must  not  be  interpreted  as  a 


Thursday 


we  will  apply  to  the  courts  at  once 


drift  toward  state  socialism. 
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Excerpts 

From 

Interview 

With 

Gordon  Selfridge 

« 

The  advertising  pages  of  the 
leading  newspapers  of  America 
constitute  a  market  place  for 
every  housewife,  for  every  man. 

« 

In  the  Eighties,  Marshall 
Field  and  I  thought  that  when 
we  appropriated  seven-eighths  of 
1  per  cent  of  our  receipts  for 
advertising  it  was  quite  liberal. 
Last  year  I  spent  per  cent 
of  our  receipts  in  newspaper  ad¬ 
vertising.  We  will  probably 
spend  more  than  that  in  1935. 

« 

When  an  advertiser  buys 
space  in  a  newspaper  of  one  or 
two  million  circulation  he  is 
hound  to  have  a  far  bigger  per¬ 
centage  of  waste  circulation  than 
if  he  advertised  in  a  newspaper 
of  one  to  five  hundred  thousand 
circulation  that  has  become 
established  as  an  institution. 

He 

There  is  little  if  any  waste 
circulation  in  high-class  news¬ 
paper  advertising  mediums. 

* 

1  could  not  continue  business 
successfully  without  the  liberal 
use  of  the  advertising  pages  of 
the  leading  daily  newspapers. 

« 

Without  newspaper  advertis¬ 
ing  I  could  not  have  gone  very 
far. 


average  net  paid 


Gordon  Selfridge,  founder  of  the  famous 
London  department  store  that  bears  his  name. 


“In  the  United  States  every  important  city 
has  at  least  one  and  sometimes  two  advertising 
mediums  indispensable  to  business  men,  if  they 
are  to  succeed.  THE  NEW  YORK  TIMES 
ranks  at  the  top  in  New  York  City.  Any  firm 
or  commodity  appearing  in  the  advertising 
columns  of  THE  NEW  YORK  TIMES  wins 
distinction.” 

Gordon  Selfridge  in  an  interview  in 

The  New  York  Times,  February  11,  IQ 35 

®l)f  New  fork  (KtmeH 

SALE  470,000  WEEKDAYS,  730,000  SUNDAYS 
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NEWSPAPER  CAMPAIGN 
BOOSTS  TOBACCO 

Danrille  (Va.)  Sales  Volume  Increase 
Traced  to  Modest  Campaign  Or- 
ganiaed  by  Civic  Groups — 

Price  Better,  Too 

(Special  to  Editor  &  Publisher) 
Danville,  Va.,  Feb.  20 — When  the 
Danville  tobacco  market  closed  its  1934- 
1935  selling  season  here  January  31/ 
1935,  it  had  sold  during  the  season 
47,067,294  pounds  of  leaf  tobacco,  or 
246,498  pounds  more  than  was  sold  the 
previous  season,  despite  the  one-third 
crop  reduction  program  enforced  by  the 
Federal  government.  This  volume 
brought  the  growers  $13,465,179.70,  as 
compared  to  last  season’s  value  of 
^,043,936.74,  a  gain  in  dollar  value 
of  $5,421,242.%.  The  average  price  for 
the  season  was  $28.61,  as  compared  to 
last  season’s  average  of  $17.18.  This 
latter  figure  placed  the  Danville  mar¬ 
ket  at  the  head  of  the  world’s  loose- 
leaf  markets,  with  the  highest  average 
price. 


JOHN  W.  FANZ  PROMOTED 

Named  Buainess  Manager  of  Dailies 
on  25th  Anniversary 


Named  Business  Manager  of  Dailies  Dolliver  Holding  Co.,  formed  lor 
on  25th  Anniversary  the  purpose  of  acquiring  and  holding 

John  W.  Fanz  observed  his  25th  an-  stock  of  ^e  Moon-Journal  Publishing 
niversary  with  the  New  Orleans  (La.)  pufifishcr  of  the  Battle  Creek 


FORMING  HOLDING  COMPANY  Ir^es  L,  S,  to  Register 

Articles  of  association  for  the  George  i.  •  ii  »•  . 

1.  Dolliver  Holding  Co.,  formed  lor  t OTeigIt  EropUgOnctlStS 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  18 — The 
.McCormack  Committee  investigating 
Nazi  and  other  propaganda  has  pre- 


Itcm-Tribune  on  (Mich.)  Moon-Journ^.  were  filed  at  ^t^er  propaganda  has  pre- 

Feb.  15.  At  the  ‘h?  “unty  clerks  office  in  Marshall,  report  to  the  House  with  the 

same  time,  James  *  I  eb.  15.  There  are  750  shares  fallowing  recommendation:  “That  the 

M.  Thomson,  of  preferred  st^k,  with  par  value  of  should  enact  a  statute  re- 

publisher  of  the  $100  a  share,  and  five  shares  of  common  ^\\  publicity,  propaganda,  or 

two  newspapers,  stock,  of  no  par  value,  with  a  l^k  He  relations  4ents  or  other 


announced  that  ^alue  of  $100  a  share.  1  he  board  of  ‘  agencies  who  represent  in  this 

the  title  of  busi-  Jrectors  consists  of  Mr.  Dolliver  presi-  foreign  government  or  a 

ness  manager  had  dent  of  the  Moon-Journal  Publishing  foreign  in¬ 

bee  n  conferred  Co  ;  his  two  sons,  George,  Jr.,  and  Hustrial  commeVcial  organization,  to 
upon  Mr.  hanz  Clark  ;  Neil  S.  Purdy,  Moon-Journal  with  the  Secretary  of  State  of 

Most  of  the  du-  advertising  manager  and  Austin  C.  United  States,  and  to  state  name 

ties  of  this  office  Batdorff  publisher  of  the  Friwcrje  City  p^^Hon  of  such  foreign  employer, 

have  been  handled  Record-Eagle  Mr.  Dolliver  owns  five  j^e  character  of  the  service  to  be  ren- 
by  Mr.  hanz  tor  shares  of  preferred  stock,  and  a  similar  compensation 


John  W.  Fanz  cially  since  Ar¬ 

thur  G.  Newmyer,  associate  publisher. 


left  the  Item  in  January  of  tliis  year  to 
iKCoiiie  the  publisher  of  the  H'ashinyton 
rimes  for  W.  K.  Hearst. 


some  time,  espe-  amount  of  common  stock. 

cially  since  Ar-  - 

isociate  publisher,  HEARST  TO  PAY  $1,439,062 


paid  or  to  be  paid  therefor.” 

The  committee  was  appointed  by  act 
of  Congress  last  March  with  a  $30,000 


1  he  I  learst  organization  on  March  appropriation  and  has  held  hearings 
1  will  disburse  $1,439,062  for  retire-  in  several  cities, 
nient  of  maturing  biand  obligations  and  _ 


Mr.  Fanz,  a  native  of  Xew  Orleans,  semi-annual  interest  payments.  Hearst 
is  41  years  old.  He  attended  the  Will-  Magazines,  Inc.,  will  redeem  a  block 


^ _  _  GRADS  FINDING  JOBS 

Although  the  price  rise  can  be  attrib-  laiii  (3.  Roger  and  Wright  sclicxils  in  of  $1,000,(X)0  6  per  cent  serial  bonds  (Special  to  Editor  &  Publisher) 

uted  to  the  acreage  reduction  program.  New  Orleans  and  joined  the  Item  wlien  and  pay  $120,()00  semi-annual  interest  Norman,  Okla.,  Feb.  19 — Employ- 

Danville’s  record  in  selling  over  200,000  he  was  lO,  working  his  way  up  to  the  on  an  out,standing  issue.  Illinois  Pub-  ment  of  newspaper  workers  trained  in 

pounds  of  tobacco  this  season  in  ex-  jiositions  of  auditor  and  assistant  gen-  fishing  and  Printing  Company,  publish-  the  University  of  Oklahoma  school  of 

cess  of  last  season’s  volume  furnishes  eral  manager.  ing  the  Chicago  Herald- Examiner,  will  journalism  increased  approximately  13 

concrete  evidence  of  the  drawing  power  Other  employes  of  the  Item  orgamza-  take  up  $12S,0()0  6'/^s  for  redemption  per  cent  in  the  last  year,  a  survey 


concrete  evidence  of  the  drawing  power  Other  employes  of  the  item  orga 
of  carefully  planned  advertising.  tion  presented  Mr.  hanz  with  a  s 

Cooperating  with  the  Retail  Mer-  service  in  honor  of  his  anniversary.  ^  ^ 

chants’  Association,  the  Chamber  of  Mr.  Thomson  also  amiouiiced  the  ap-  Comiiany,  publishing 


Other  employes  of  the  Item  organiza-  take  up  $12S,0()0  6/4s  for  redemption 
tion  presented  Mr.  Fanz  with  a  silver  and  at  the  same  time  disburse  $134,062 


and  at  the  same  time  disburse  $134,062  completed  this  month  by  H.  H.  Her- 
interest;  while  the  Times  Publishing  bert,  director  of  the  school,  reveals. 


Detroit  .\t  present  263  men  and  women  who 


Commerce  and  other  civic  groups,  the  pointment  of  Joseph  11.  Melcher  as  7 itnes,  disburses  $60,000  semi-annual  studied  journalism  in  the  university  are 
Tobacco  Association  last  spring  raised  auditor.  interest.^  The  latt^  company  is  an  af-  engaged  in  some  phase  of  writing  or 

an  advertising  fund  of  almost  $5,000  npw  puoTn  ^FRVirp  filiate  of  Hearst  Consolidated  Publica-  publishing.  Last  year’s  survey  show^ 

for  the  purpose  of  promoting  the  Dan-  Clarence  B  ?Iitchel^fornierl^  of  profession, 

ville  market  among  the  leaf  growers.  Harbara,  has  organized  Photo  ( 


At  the  beginning  of  the  season  full-  i„e.  with  offices  and  studios 

page  and  double-page  advertisements 

Xew  York. 


interest.  The  latter  company  is  an  af-  engaged  in  some  phase  of  writing  or 
filiate  of  Hearst  Consolidated  Publica-  publishing.  Last  year’s  survey  showed 


tions,  Inc. 


22*)  in  the  profession. 


were  used  by  the  association,  and  each 


f  .  u  -  •  j  _ _  Mitchell  is  president  of  the  new 

of  the  nine  warehouses  (arried  separ^e 


ads,  varying  in  size.  Week-end  cam¬ 
paigns  were  used  in  the  local  papers, 


in  Chicago  and  Santa  Barbara  and 
which  will  siiecialize  in  advertising  and 


and  in  daily  and  waakly  pap«s  in  ^  "  i,r  iS™  ^  ^ 

M,.  MUchen  a„  E.nile  C.  Schnn. 

the  local  market  were  featured  in  these 

ads.  the  names  of  prominent  growers  in  ^  '  ‘  .  '  ;• 

strategic  sections  Ling  featLed  along  Bureau  and  Rober  M.  Raines,  formerly 
with  the  prices  paid.  Explorations  and  Ewing  Gal- 

The  campaign  obtained  results  for  *oway.  _  _ 

others  not  directly  connected  with  the  w  n  pri  •  rv  sPNTPisirpn 
tobacco  industry.  Several  local  mer-  ,  v*  C  ^ 


OSZUopfiMowD 

- INIHPffilMRf - 

WORCESTER  S  stability  of  buying  habits  and  buying  power  is  strikingly 
illustrated  by  the  1934  ERA  census  of  homes  in  Worcester  and  '  the 
Worcester  area.  Of  64,140  dwelling  units  studied  — 


others  not  directly  connected  with  the  D  PELLEY  SENTENCED 

tobacco  industry.  Several  local  mer-  Asheville,  X.  C.,  Feb.  18-William 

chants  report^  the  largest  volutne  of  p^„  journalist 

business  m  the  history  of  their  firms,  colorful  chief  of  the  Silver  Shirts 

and  others  reported  sales  larger  than  America.  t.K.k  a  sentciKe  imiK>sed 

at  any  time  previous  to  19^.  Stocks  Buncombe  Superior  Court  here  of 

of  merchandise  were  sold  out,  re-  ■ 

ordered,  and  the  shelves  cleaned  again,  suspended,  and  paid  a  fine 

as  powers,  with  cash  money  in  their  ^7J9  50 

pockets  for  the  first  tune  in  sevpal  ^joiation  of  the  capital  issues  law. 
yeps,  liought  much-needed  merchandise  ^ase  was  based  on  an  advertisement 

In  commenting  on  the  value  of  Liberation,  an  organ  pro¬ 
newspaper  space  m  making  the  ex-  ' 

tensive  advertising  campaign  a  sue- 

cess,  V.  P.  Paulette,  supervisor  of  sales  BUILDING  RADIO  STATION 

for  the  Danville  Tobacco  Association  Construction  of  a  radio  broadcast 

and  a  former  A.P.  correspondent  m  station  in  Anderson,  S.  C.,  was  started 
the  South,  stated  for  Editor  &  Pub-  week  bv  Wilton  E.  Hall,  publisher 
lisher:  We  are  extremely  well  of  the  Daily  Independent  and  Daily 

pleased  with  the  results  of  our  cam-  ^^1/.  Studios  will  be  located  in  Ander- 
paign,  and  vve  feel  that  the  newspapers  son  College.  Western  Electric  equip- 
of  this  section  have  ^en  exceedingly  tnent  is  being  used  throughout, 
valuable  to  us  in  assisting  us  to  get 
our  message  across  to  the  farmer.” 


STOCKTON  DAILY  REORGANIZED 

The  Stockton  (Cal.)  Independent, 
which  changed  its  name  to  the  Stockton 
Evening  News  some  months  ago.  re¬ 
turned  to  the  morning  field  Feb.  17  and 
reverted  to  the  title  under  which  it  had 
t^en  published  for  78  years.  The  pub¬ 
lisher  is  Franklin  O.  Schroeder,  who 
is  also  vice  president  and  general  man¬ 
ager  of  the  publishing  company.  With 
the  change  comes  the  announcement  that 
a  group  of  over  40  local  men  and  women 
have  become  identified  with  ownership 
of  the  paper  and  that  the  publication  will 
be  clear^  of  debt. 

WISN  LEAVES  CBS  NETWORK 

The  Wisconsin  News  radio  station 
WISN  at  Milwaukee  is  discontinu¬ 
ing  its  CBS  hook-up  effective  Feb. 
16,  and  will  devote  more  time  to  the 
development  of  local  progrems.  All  pro¬ 
grams  for  (Columbia  emanating  from 
Milwaukee  will  also  be  discontinued. 


63% 

49% 

18% 

12% 


Have  Been  Occupied  by  the  Same 
Familes  for  3  Years  or  More 

Have  Been  Occupied  by  the  Same 
Families  for  5  Years  or  More 

Have  Been  Occupied  by  the  Same 
Families  for  10  Years  or  More 

Have  Been  Occupied  by  the  Same 
Families  for  20  Years  or  More 


The  circulation  lists  of  the  Telegram-Gazette  reflect  the  sameystability. 
Of  all  homes  in  Worcester  and  throughout  the  average  18-mileJsuburban 
trading  area  which  everyday  take  a  Worcester  daily  papier — 


MORE 

THAN 


85% 


Take  the  Telegram 
or  Gazette  Six 
Days  Every  Week 


FIRST 

IN  VIRGINIA 

Danville  ranks  First  in  business 
recovery. — Babson's  survey  of 
the  South,  February  2nd. 

"DANVILLE  ...  24 
Richmond  .  .  ..15 
Newport  News  6 
Norfolk . 4" 

THE  REGISTER  &  BEE 

Menial  -  Evealai  -  Sasday 

THE  JOHN  BUDD  COMPANY 

Nalioaal  AdvettMaf  ReptateaWivR* 


And  have  done  so  for  several  years. 

Since  1801,  Worcester  has  turned  to  these  newspapers  for  the  news  of  the 
day.  Now  93  per  cent  of  all  people  who  buy  newspapers  in  the  city  of 
Worcester  buy  the  Telegram  or  Gazette. 

To  advertisers  interested  in  building  repeat  sales  in  increasing  volume 
for  the  coming  months  and  years,  we  recommend  the  stable  folk  of  the 
Worcester  Market  (population  433,000  within  an  average  18-mile  radius)- 

THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associates,  National  Representatives 
New  York  Boiton  Chicaio  Detroit  Philadelphia  San  Francisco  Los  Anfeles 
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Pittsburgh  Sun-Telegraph 

and ^Junda^ 


I 


NATIONALLY  REPRESENTED  BY  PAUL  BLOCK  &  ASSOCIATES 


Providence  Journal-Bulletin 


CHARLES  H  EOOV  CO 


BOSTC< 


SAN  FRANCl&CO 


18  Editor  &  Publisher  for 

Big  Increase  in  Gas  Consumption  f" 
Credited  to  Aggressive  Advertising 

(Special  to  Editor  &  Publisher)  The  local  gas  company  has  defended 

Chicago,  Feb.  19 — Once  again  its  highly  competitive  copy  on  the  basis 
newspaper  advertising  has  vindicated  of  a  quick  job  to  be  done — a  job  that 
itself  as  a  medium  to  help  create  new  normally  might  take_  10  to  IS  years  to 
thought  patterns  and  by  so  doing  mate-  accomplish  by  ordinary  merchandise  J 

rially  increase  sales  of  the  advertiser,  methods — and  therein  lies  the  cause  of  Jj 

The  decided  gain  in  sales  of  gas  by  the  the  strong  “rebuttal”  arguments  of  the  IH 

Peoples  Gas  Light  and  Coke  Company  coal  and  oil  dealers.  ^ 

last  year,  as  indicated  recently  in  the 
company’s  annual  report,  is  largely 
credited  to  aggressive  advertising  and 
sales  activities.  Editor  &  Publisher 
was  told  this  week. 

'I'he  local  gas  company  in  1934  car- 


EDITOR-SOLON  MAY 
PRINT  TAX  SALE  ADS 


MEIGS  IN  SOUTH 


One  Floriila  Law  Bars  Legislator* 
from  Public  Printing,  But  Legal 
Chief  Says  Fixed  Price  for  Ads 
Alter*  the  Case 

(Special  to  Editor  &  Publisher) 
Tallahassee,  Fla.,  Feb.  18 — The  fact 
that  a  Florida  newspaper’s  publisher  or 
other  official  is  a  member  of  the  state 
legislature  is  not  a  bar  to  that  paper 
being  selected  to  publish  tax  sale  lists. 
Attorney  General  Cary  D.  Landis  has 
held  in  an  opinion  issued  recently. 

A  state  law.  Section  1979  of  the  com¬ 
piled  general  laws,  prohibits  members 
of  the  legislature  or  other  state  officials 
being  interested,  directly  or  indirectly, 
in  award  of  contracts  for  public  print¬ 
ing. 


Los  Angeles  Times  Promoted  Classi¬ 
fied  In  January  By  Two  Plans 

Two  unique  classified  promotion  ideas, 
ried  on  the  most  pretentious  newspaper  designed  to  demonstrate  to  dealers  and 
advertising  campaign  ever  undertaken  other  regular  users  that  the  paper’s  cir- 
by  a  public  utility,  supplemented  by  culation  adequately  covers  the  potential 
radio,  billboards  and  car  cards,  to  in-  buying  power  of  the  community,  were 
crease  the  sale  of  gas  for  space  heating,  tried  last  month  by  the  Los  Angeles 
including  homes  and  stores.  Using  full  rimes.  The  two  plans  netted  a  total 
pages  aiid  1,500  line  copy  twice  a  week  of  0,283  additional  ads,  according  to 

in  rte  sLx  local  daily  newspapers  and . .  • 

additional  display  copy  in  65  foreign 
language  weeklies,  the  company 
spent  approximately  $850,000 
newspaper  space  since  the  sales  drive 
was  launched  on  July  19,  1933.  This 
includes  1,480,000  lines  of  space  in  the 
six  metropolitan  dailies  and  ‘I."!" 
lines  in  the  foreign  language  press  of 
the  city,  according  to  Winfield  Foster, 
director  of  public  relations  for  the  gas 
company. 

The  copy  is  being  placed  at  the  gen¬ 
eral  rate  through  the  Chicago  office  of 
Lord  &  Thomas  advertising  agency. 

As  a  result  of  this  continuous  dra¬ 
matic  appeal  to  the  public  through  news¬ 
paper  advertisements  on  the  merits  of 
gas  heat,  10,000  customers  were  added 
during  1934,  bringing  the  total  to  ap¬ 
proximately  22,000  since  the  campaign 
started.  Total  sales  of  gas  amounted 
to  449,174,690  therms  in  1934  as  com¬ 
pared  with  279,277,938  in  1933  and  330,- 
087,881  in  1932. 

Gas  heat  has  spread  to  various  sec¬ 
tions  of  the  city,  including  the  “gold 
coast,”  the  middle  class  areas,  and  the 
tenement  districts,  Editor  &  Publisher 
learned.  A  huge  map  of  metropolitan 
Chicago,  showing  where  gas  heat  in¬ 
stallations  have  been  made,  reveals  that 
the  response  to  this  new  form  of  house 
heating  has  Ixren  universal.  It  was 
pointed  out,  however,  the  greater  part 
of  last  year’s  gain  was  among  customers 

using  coal  stoves.  .  , _ , _ ^  .  _ ,, 

Sales  of  gas  to  other  utility  companies  Company  has  petitioned  the  U.  S.  Board 
also  increased,  it  was  stated,  liecause  of  ~  '  ‘  ' 

they  are  using  the  same  advertising  and  of 
sales  methods  and  offering  similar  ser-  wl 
vices  to  that  of  Peoples  Gas.  Associated  In 
with  the  local  company  in  its  gas  heat  in 
campaign  are  the  Public  Service  Com¬ 
pany  of  Northern  Illinois  and  Western  co 
United  Gas  and  Electric  Company,  loi 
More  than  50  suburban  daily  news-  ta; 
papers  are  carrying  large  display  space  of 
for  these  two  companies.  ac 

As  previously  reported  in  Editor  &  tb 
Pi  Hi.isHiji  for  Oct.  13,  1934,  the  local  in 
gas  company  was  faced  with  the  urgent  an 
need  of  increasing  gas  consumption,  as  er 
a  result  of  a  pipe  line  contract  made  mi 
before  the  depression  and  effective  Jan.  — 

1.  1935,  which  materially  steps  up  the 
gas  supply.  Customers  of  the  inter¬ 
ruptible  service  for  industries,  in  which 
the  largest  part  of  last  year’s  gain  was 
made,  take  huge  quantities  of  gas  at 
times  prescribed  by  the  company,  and 
the  rate  is  considerably  less  than  that 
charged  for  gas  for  general  use. 

_  In  addition  to  the  interruptible  ser¬ 
vice,  the  local  gas  company  desired  to 
increase  its  consumer  output  and  has 
concentrated  its  sales  efforts  in  bringing 
ahi  put  general  acceptance  of  the  idea 
“heat  by  gas.”  This  market  includes 
both  homes  and  stores.  The  gas  com¬ 
pany  has  featured  an 
propTsition  relative  t< 
equipment  and  rates. 


Guy  Daniel,  classified  manager. 

Ihe  first  stunt  was  a  reprint  in 
has  tabloid  form  of  all  ads  appearing  in  the 
in  paid  automobile  classifications  of  the  current 
Sunday  issue.  This  tabloid  was  mailed 
to  40,000  Ford,  Chevrolet  and  Plymouth 
owners  in  the  Los  Angeles  area,  with  no 
191,968  additional  charge  to  advertisers. 

The  second  idea  was  the  blanketing 
if  the  community  with  a  sample  section 
of  the  entire  Sunday  classified  section, 
care  lieing  taken  not  to  duplicate  to  reg¬ 
ular  Times  subscribers.  To  make  sure 
of  this,  the  classified  department  ar¬ 
ranged  with  the  circulation  department 

several  days  previous  to  count  the  num-  proposed  deficiency  $61.20 
her  of  dwellings  in  the  city  where  the  penalty  for  negligence. 
Times  was  not  delivered,  and  only  this 
number  of  e.xtra  sections  were  printed. 

The  first  page  of  the  section  was  re- 

plated  to  include  an  explanation  of  the  is 

stunt  for  the  reader,  and  to  present  a 
more  attractive  appearance.  To  give 
the  section  reader  interest,  a  hidden  ^  j 

name  stunt  was  included,  with  free  f  i 


M.  C.  Meigs  (left),  general  manager  of 
the  Chicago  American,  and  Bernard 
Cimbel.  New  York  merchant,  photo¬ 
graphed  at  Miami,  where  they  are 
spending  a  winter  vacation. 


TAX  VERDICT  APPEALED 


In  Rhode  Island  a  total  sale  oj 
108,818,247  gallons  of  gasoline  dur¬ 
ing  1934  proved  a  gain  of  8.6  per 
cent,  over  sales  of  the  previous  year. 


THE  BIGGEST  YEAR  EVER,  in  the  history  of  sasoline 
sales,  showed  ten  months  of  record-breakins  increases. 
Sales  totals  for  each  of  these  ten  months  exceeded  each 
corresponding  month  of  the  preceding  year  and  piled 
up  an  all-time  record  in  number  of  gallons  sold. 


SUBSTANTIAL  REGISTRATION  GAINS  made  dur¬ 
ing  1934  point  to  even  greater  demand  for  gasoline  in 
1935.  Opportunity  for  increased  sales  is  evidenced 
through  improved  employment  conditions  and  bigger 
payrolls.  If  you  seek  an  active  automotive  market,  turn 
to  Rhode  Island. 


— for  January,  1935,  as  com¬ 
pared  with  the  corresponding 
period  in  1934,  was  scored  by 


Los  Angeles  TIMES 
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OUR  ’«s''OMr;N<>  DR!, 


A  Thousand  Successful  Appeals 
to  the  Woman  in  the  Home 


V>ontact!  That’s  what  makes  advertising 
pay.  For  the  closer  the  connection,  the 
stronger  the  sales  pull.  And  you  can  measure 
the  contact  power  of  any  newspaper,  if  you 
know  its  reader  response. 

You  can  measure  reader  response  —  with 
surprising  accuracy — when  it  comes  to  New 
York  and  the  Herald  Tribune.  During  1934 
the  Herald  Tribune  had  over  400,000  direct 
requests  from  its  readers  —  2  inquiries  for 
every  3  readers  —  asking  for  the  kind  of  help 
they  knew  the  Herald  Tribune  could  give  them. 

When  a  great  metropolitan  newspaper  is 
consulted  nearly  200,000  times  on  matters  of 


household  management;  over  100,000  times 
on  fashions  and  beauty;  and  many  thousands 
of  times  on  child  care,  gardens,  health,  cook¬ 
ing,  schools  or  similar  problems — that  news¬ 
paper  has  right-hand  contact  with  its  readers. 
Advertisers  know  what  that  contact  means  — 
for  the  Herald  Tribune  is  a  proverbial  pro¬ 
ducer  of  exceptional  results  on  keyed  or 
coupon  copy. 


Let  us  give  you  the  benefit  of  these  “result 
records”,  for  they  are  always  definitely  helpful 
when  you  are  planning  a  New  York  campaign. 


NEW  YORK 


NEW  YORK  .  . 

CHICAGO  .  .  . 
DETROIT  .  . 

ST.  LOUIS  .  . 

BOSTON  .  .  . 

SAN  FRANCISCO 
PARIS  EDITION 


. Main  Office:  230  West  4 1st  Street 

Guy  S.  Oihorn,  Scotaro  &  Meeker,  Inc.,  360  North  Michiftan  Avenue 
.  Guy  S.  Osborn,  Scotaro  &  Meeker,  Inc.,  General  Motors  Building 
.  Guy  S.  Osborn,  Scotaro  &  Meeker,  Inc.,  Globe  Democrat  Building 

. Carrott  Judson  Swan,  926  Park  Square  Building 

. }ohn  B.  Woodward,  Inc.,  Russ  Building 

. The  Sew  York  Herald,  21  Rue  de  Berri 


w 
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INNOVATION  IN  SUNDAY  MAGAZINES 
BEGINS  CIRCULATION  FEB.  24 

‘‘This  Week,”  Issued  With  21  Metropolitan  Sunday  Papers,  Edited 
by  Mrs.  William  Brown  Meloney — R.  Gilleaudeau  Heads 
Corporation  Formed  to  Issue  Colorgravure  Section 

WITH  a  parade  of  “big  names,”  a  ixilitical  celebrities  for  the  Washington 
new  type  of  weekly  newspaper  Post  at  17,  and  at  18  covered  both 
magazine  titled  This  IVeek  takes  its  first  national  political  conventions  for  the 
bow  this  week  when  it  will  be  distrib-  Post  and  the  New  York  World,  This 
uted  with  the  P'eb.  24  Sunday  editions  Week  opens  not  only  a  new  era  in 
of  21  metropolitan  lepers  with  a  circu-  the  type  of  newspaper  magazines,  but 
lation  of  4,162,486.  also  is  a  new  field  for  fiction  writers..  Be- 


WITH  a  parade  of  “big  names,”  a 
new  type  of  weekly  newspaper 
magazine  titled  This  IFeek  takes  its  first 
bow  this  week  when  it  will  be  distrib¬ 
uted  with  the  P'eb.  24  Sunday  editions 
of  21  metropolitan  lepers  with  a  circu¬ 
lation  of  4,162,486. 

A  new  serial  by  Sinclair  Lewis, 
“Seven  Million  Dollars,”  purchased  at 
what  the  editor  termed  “competitive 
prices,”  leads  the  16-page  magazine  sup¬ 
plement,  which  includes  short  stories  by 
Fannie  Hurst,  Rupert  Hughes,  I.  A.  R. 
Wylie  and  Dorothy  L.  Sayers  and  fea¬ 
ture  articles  by  Neysa  McMein,  Roy 
Chapman  .Andrews,  and  Weare  Hol¬ 
brook. 

A  clue  to  the  policy  of  the  new  publi¬ 
cation  is  contained  in  a  statement  by  its 
publishers  that  “the  power  of  fiction  is 
indisputable.  It  is  the  fundamental  upon 
which  the  large  successful  magazines 
have  lieen  founded,  and  comprises  56% 
to  80%  of  their  content  today.” 

The  United  Newspaper  Magazine 
Corporation,  headed  by  R.  Gilleaudeau, 
with  offices  in  the  Graybar  Building, 
New  York  City,  was  formed  to  handle 
production  of  the  new  venture.  Mrs. 
William  Brown  Meloney,  editor  of  the 
Y’ork  Herald  Tribune  magazine 
section,  has  taken  over  the  editorship  of 
This  VVeek  but  retains  her  office  in  the 
Herald  Tribune  building.  For  the  pres¬ 
ent.  the  Herald  Tribune  will  add  sev¬ 
eral  features  of  its  own  to  This  Week 
to  form  its  magazine  section. 

Printed  in  full  colorgravure  by  the 
newly  j>atented  Weiss  Speedry  process, 
the  supplement  will  be  in  monotone  gra¬ 
vure  and  partly  in  color.  The  cover 
page  will  be  full-color  art.  Thomas 
Clelaiid,  who  planned  the  format  for 
Fortune,  worked  out  This  Week,  and 
F.  M.  Bender  is  manufacturing  direc¬ 
tor. 

Two  new  presses  have  been  built  for 
This  Week  and  will  soon  be  delivered 
by  the  Goss  Printing  Press  Co.  Print¬ 
ing  is  now  done  in  both  New  York 
City  and  Chicago,  the  siibscrihing  pa¬ 
pers  Ijcing  serviced  out  of  these  cities 
as  follows : 

Chicago — Chicago  Daily  Mcivs,  Cin¬ 
cinnati  Enquirer,  Clcivland  Plain  Deal¬ 
er,  Dallas  Morning  Neu’s,  Detroit 
News,  huiianapolis  Star,  Memphis 
Commercial  Appeal,  Mihvaukee  Jour¬ 
nal,  Minneapolis  Journal,  Nezv  Orleans 
Item  Tribune.  Omaha  IVcrrld-Herald, 
St.  Louis  Globe  Democrat,  Washington 
Star. 

New  York  City — Atlanta  Journal, 
Baltimore  Sun,  Birmingham  News, 
Boston  Herald,  Buffalo  Times,  Nezv 
York  Herald  Tribune,  Philadelphia 
Record,  Pittsburgh  Press. 

.Advertising  for  This  Week  is  in 
charge  of  J.  J.  E.  Hessey,  of  the  Gra¬ 
vure  Service  Corporation.  The  first 
number  carried  approximately  4,300 
lines  under  the  following  .schedule  of 
rates :  center  spread  in  color,  $22,400 : 
hack  page  in  color,  $13,000;  inside  page 
in  color,  $11,200;  inside  page  in  mono¬ 
tone.  $10,000.  The  page  size  is  1,030 
lines. 

Robert  B.  Johnson  is  Chicago  repre¬ 
sentative,  and  Ray  H.  Haun  will  be 
Detroit  representative.  Circulation  for 
the  group,  computed  on  the  basis  of 
A.  B.  C.  statements  for  the  period  end¬ 
ing  Sept.  30,  1934,  or  on  publishers’ 
sworn  statements,  climbed  from  4,051,- 
285  when  the  magazine  was  first  pro¬ 
jected  to  4,162,486.  The  advertising 
department  has  quoted  figures  showing 
56  per  cent  of  the  total  is  city  zone 
circulation,  18  per  cent  in  the  retail 
trading  zone,  and  26  per  cent  in  sup¬ 
porting  territory.  The  monotone  page 
price  of  $10,000  contrasts  with  $8,374 
for  the  same  size  in  black  and  white 
in  the  regular  sections  of  the  papers 
in  the  group. 

According  to  Mrs.  Meloney.  who 
started  writing  sketches  of  national 


thor  of  the  books  “Adam’s  Rib”  and 
“Macadam  Trail.”  Thomas  A.  Burton, 
who  served  successively  with  Crowell, 
Curtis  and  Butterick  publishing  com¬ 
panies  and  at  one  time  art  editor  of 
Everybody’s,  has  been  named  art  edi¬ 
tor  of  This  W’eek. 

Newspapers  of  the  group  have  been 
running,  for  several  weeks  in  advance 
of  the  first  issue,  extensive  promotion 
on  This  Week,  featuring  endorsements 
by  John  Erskine,  Irvin  S.  Cobb,  Octa¬ 
vos  Roy  Cohen,  Channing  Pollock,  P. 
G.  Wodehouse  and  other  leading  fiction 
writers.  Mrs.  Meloney  expressed  the 
intention  this  week  that  when  additional 
press  facilities  are  available  in  the  com¬ 
ing  weeks,  the  size  of  the  supplement 
will  be  gradually  increased,  with  no 
limit  on  the  number  of  pages  greater 
than  the  present  economic  limits  on 
general  fiction  and  feature  magazines. 

One  of  the  group  using  This  Week, 
the  Chicago  Daily  News,  has  no  Sun¬ 
day  edition  but  will  issue  on  Saturday. 

ASSAULT  CASE  POSTPONED 

The  oft-delayed  Bell  assault  case, 
scheduled  for  a  hearing  in  the  Fred¬ 
ericksburg,  Va.,  police  court  Feb.  14, 
was  again  indefinitely  postponed  be¬ 
cause  of  the  illness  of  Lewis  Brown, 
Washington,  D.  C.,  newspaper  photog¬ 
rapher,  who  charges  he  was  slugged 
with  a  church  collection  bag  last  Dec. 
9  by  former  City  Councilman  VV'illiam 
Allen  Bell.  Brown,  subject  to  recur¬ 
rent  fainting  spells  since  the  attack, 
collapsed  in  his  hotel  room  in  Fred¬ 
ericksburg  Thursday  morning  and  was 
under  the  care  of  physicians  when 
court  con\ened. 


Funds  of  Graphic  Arts 
Code  Group  are  Released 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Feb.  20 — Pre¬ 
viously  tied  up  by  a  restraining  order 
from  NR.A,  funds  of  the  joint  national 
code  authority  for  A-5  and  A-2  of  the 
graphic  arts  industries  have  now  been 
released  for  budget  disbursements. 

Deputy  administrator  Payson  Irwin 
of  the  graphic  arts  division  explained 
that  the  code  authority  had  requested 
regional  boards  to  collect  and  disburse 
funds  on  a  limited  scale,  which  was 
contrary  to  NR.A  regulations.  Dis¬ 
bursements  are  allowed  only  on  a  na¬ 
tional  basis,  stated  Irwin,  and  the  ode 
authority  in  an  attempt  to  spe^  action 
went  contrary  to  NR.A  regulations. 

About  $5,000  was  tied  up  by  the 
restraining  order.  The  budget  totals 
$600,000.  .A  temixirary  budget  is  ex¬ 
pected  to  be  approved  by  the  NR.A. 

Messina  Notified 

of  Assault  Chartres 

(Special  to  Editor  &  Publisher) 

Nkw  Dri.kans.  Feb.  18 — Joe  Messina, 
bodyguard  for  Senator  Huey  Long,  was 
notified  by  deputy  sheriffs  last  week  to 
apiiear  and  make  bond  of  $1,5(W  in  a 
criminal  proceedings  against  him  for 
the  assault  of  Leon  Trice,  .Associated 
Press  photographer,  Feb.  1. 

Messina,  in  Touro  infirmary  here  for 
an  appendicitis  operation,  promised  to 
make  bond  as  soon  as  he  was  released 
from  the  hospital.  He  is  charged  with 
assault  with  intent  to  kill. 


Mrs.  William  Brown  Meloney 
cause  she  feels  it  is  “consistent  for 
newspapers  to  run  short-short  stories 
or  short  takes  of  a  serial.”  Mrs.  Me¬ 
loney  will  use  four  or  live  short-shorts 
of  from  800  to  1,800  words  each  week. 
The  stories  she  has  purchased  so  far 
have  lieen  at  comiieting  market  prices, 
hut  she  hopes  to  pay  more  as  the  maga¬ 
zine  liecomes  established.  W'hen  she 
was  with  Butterick  Publications  she 
bought  the  first  Sinclair  Lewis  story 
serialized,  “Arrowsmith,”  at  $50,000. 

There  will  be  no  so-called  “regular” 
features,  except  Holbrook's  humorous 
article. 

From  1914  to  1920  Mrs.  Meloney  was 
editor  of  the  Woman’s  Magazine,  and 
from  1917  to  1920  was  also  associate 
editor  of  Everybody’s,  and  from  1920  to 
1926  editor  of  the  Delineator.  In  1921, 
while  editor  of  the  Delineator,  she 
originated  and  organized  the  Better 
Homes  in  .America  Movement,  which 
later  spread  to  more  than  5.(K)0  cities, 
and  with  Herbert  Hoover  as  the  first 
president,  h'or  her  work  during  the 
war  and  since,  she  has  l>een  decorated 
by  the  brench  government  and  the  Bel¬ 
gian  government  three  times. 

Mrs.  Meloney  will  be  assisted  in  her 
editorial  work  W  Richard  Lane  Fields 
and  Mary  Day  Winn,  one-time  man¬ 
aging  editor  of  the  Delineator  and  au- 
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7.3%  OF  SETS  HEAR 
AVERAGE  BROADCAST 

Cost  of  Reaching  1,000  Listener* 
Able  to  Identify  Sponsor  Ranges 
from  $1.36  to  $62.67,  Re- 
sesn'ch  Firm  Reports 

The  average  evening  radio  program 
is  heard  over  only  7.3  per  cent  of  the 
radio  sets  in  its  area,  according  to  re¬ 
sults  of  the  first  five  weeks  of  a  survey 
being  made  for  25  clients  by  Clark- 
Hooper,  Inc.,  New  York  research  firm. 
About  115,000  coincidental  telephone 
interviews  have  already  been  tabu¬ 
lated. 

The  largest  average  percentage  of 
sets  found  listening  to  any  one  pro¬ 
gram  was  29.4  per  cent,  and  the  small¬ 
est  less  than  1  per  cent.  Of  the  “sets 
in  operation,”  the  best  program  reached 
66  per  cent,  and  the  average  20  per 
cent,  while  some  reached  less  than 
1  per  cent. 

The  public,  it  was  reported,  is  dividing 
its  time  among  94  commercially  spon¬ 
sored  network  programs  between  7  and 
10  p.  m..  Eastern  time. 

Computing  talent  costs  at  approxi¬ 
mately  31  per  cent  of  the  total  cost  of 
broadcast  advertising,  the  results  of  the 
survey  thus  far  indicate  that  the  “cost 
per  thousand  sets  identifying  sponsor” 
varies  from  $1.36  to  $62.67,  with  an 
average  of  $16.22. 

The  telephone  calls  were  made  in  21 
cities.  From  13  to  28  per  cent  of  tele¬ 
phone  subscribers  were  found  not  at 
home.  On  completed  calls  these  ques¬ 
tions  were  asked: 

“1.  Were  you  listening  to  the  radio 
just  now? 

“2.  To  what  program  were  you  lis¬ 
tening? 

“3.  What  advertiser  puts  on  that 
program? 

“4.  What  pr^uct  is  advertised?” 
The  period  with  the  largest  percent¬ 
age  of  sets  in  operation  showed  45  per 
cent,  the  lowest  18.5  per  cent  (when 
averaged  for  time  zones  and  weighted 
for  percentage  of  total  sets  in  each  time 
zone).  The  average  of  all  was  36.5 
percent,  it  is  stated. 

Showing  the  eff^  of  changes  in  pro¬ 
grams,  the  investigators  reported  one 
instance  in  which  Chain  (a),  with  a 
popular  comedian,  drew  68  per  cent  of 
the  listeners  during  the  first  two  weeks 
of  the  survey,  while  Chain  (b)  drew  7 
per  cent  and  Chain  (c)  5j4  per  cent. 
The  first  then  eliminated  the  comedian, 
while  (b)  added  a  guest  star,  and  the 
percentages  became:  Chain  (a)  33  per 
cent;  (3hain  (b)  22  per  cent;  (3hain  (c) 
9  per  cent.  The  cost  per  thousand  sets 
identifying  sponsor  rose  from  $5.58  to 
$12.34  for  Chain  (a),  while  they 
dropped  from  $28.86  to  $13.43  for  Chain 
(b)  and  from  $34.36  to  $24.01  for 
Chain  (c). 


CORRESPONDENTS  GET  DEGREES 

George  Washington  University  Hon¬ 
ors  Capital  Reporters 

Recognizing  the  “contribution  of  the 
press  to  education,”  George  Washington 
University,  in  Washington,  D.  C.,  con¬ 
ferred  honorary  degrees  upon  seven 
outstanding  journalists  at  its  winter 
convocation,  Feb.  22.  Walter  Lipp- 
mann.  New  York  Herald  Tribune  syn¬ 
dicate  writer,  made  a  convocation  ad¬ 
dress. 

In  addition  to  Mr.  Lippmann,  the  re¬ 
cipients  of  honorary  degrees  were : 
Ulric  Bell,  Louisville  (Ky.)  Courier- 
Jour^  correspondent;  Fr^  Essary, 
Baltimore  (Md.)  Sun  correspondent; 
Jay  Hayden,  Detroit  (Mich.)  News 
correspondent;  Charles  G.  Ross,  corre¬ 
spondent  of  the  St.  Louis  Post-Dis¬ 
patch;  Carr  V.  Van  Anda,  managing 
editor  of  the  New  York  Times  from 
1904  to  1932;  and  Theodore  Wallen,  of 
the  New  York  Herald  Tribune. 


SUN  CLUB  HOLDS  DANCE 

The  Sun  Club,  employe  organization 
of  the  New  York  Sun,  held  its  annual 
dance  and  entertainment  at  the  Ritz- 
Carlton  Feb.  16.  More  than  600  club 
members  and  their  guests  attended. 


Dailies-NRA  Deadlocked 
on  Child  Labor  Clause 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  19— The 
child  labor  amendment  to  the  daily 
newspaper  publishing  industry  code  re¬ 
mains  in  the  same  position  it  has  oc¬ 
cupied  for  several  months  and  is  no 
nearer  enactment  into  law  than  it  was 
months  ago,  according  to  Division  Ad¬ 
ministrator  Jack  B.  Tate. 

The  main  point  of  controversy,  he  ex¬ 
plained,  is  the  "little  merchant”  pro¬ 
vision.  That  phrase  was  coined  to 
cover  boys  who  buy  and  sell  newspapers 
or  operate  on  a  commission  basis,  and 
who  are  not  on  the  payrolls  of  the 
newspaper. 

It  is  contested,  he  explained,  whether 
it  would  be  fairer  to  require  that  they 
lie  placed  on  salary  or  permitted  to  con¬ 
tinue  their  business  activities  as  at  pres¬ 
ent. 


MOVIES  BY  WIREPHOTO 

Stunt  for  Lombard  Film  Emphasize* 
Speed  of  New  Method 

{Special  to  Editor  &  Publisher) 

Los  .\ngeles^  Feb.  12 — The  A. P.’s 
Wirephoto  service  will  receive  nation¬ 
wide  attention  in  motion  picture  theatres 
booking  the  film  “Rumba”  as  the  result 
of  a  stunt  staged  last  week  to  demon¬ 
strate  the  speed  and  accuracy  of  the 
wire  pictorial  device. 

The  stunt  involved  the  transmission 
from  New  York  to  Los  Angeles  of  ap¬ 
proximately  ten  feet  of  close-up  of 
Carole  Lombard,  star  of  the  picture,  to 
be  incorporated  into  tfie  completed  film. 
The  added  close-up  was  required  after 
production  on  the  picture  had  finished 
and  Miss  Lombard  had  gone  East  on  a 
visit. 

special  trailer,  to  be  shown  in  ad¬ 
vance  of  the  picture  at  all  theatres 
playing  it,  was  made,  showing  the  send¬ 
ing  and  receiving  operations. 


MANY  AT  ‘RADICAL’  TRIAL 


Sacramento  Case  Is  Criminal  Syndical¬ 
ism  Test  for  Government 

{Special  to  Editor  &  Publisher) 

Sacramento,  Feb.  20 — A  large  dele¬ 
gation  of  California  reporters  and 
news  service  representatives  is  in  at¬ 
tendance  at  the  Sacramento  superior 
court  trial  here  of  17  “radicals”  charged 
with  the  felony  offense  of  criminal  syn¬ 
dicalism. 

The  trial  is  a  test  case  in  curbing 
and  prosecuting  radicals  who  advocate 
overthrow  of  government  and  the 
teaching  of  this  propaganda  in  public 
schools  and  universities. 

The  trial,  which  is  e-xpected  to  con¬ 
tinue  several  weeks,  is  being  covered  by 
Ross  Marshall,  International  News  Ser¬ 
vice  correspondent;  Homer  Ashbaugh, 
Associated  Press;  Melvin  Lord,  United 
Press ;  Max  Thayer,  San  Francisco  Ex¬ 
aminer;  Bert  Vaughn,  Sacramento  Bee; 
John  Wray,  Sacramento  Union;  Mrs. 
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SPINSTRESS  PROTESTS 
GRADUATION  LIST 

COLUMBIA,  S.  C.— On  one  of 
its  Saturday  feature  pages, 
the  Columbia  Record  recently 
printed  the  names  of  graduates 
in  the  first  four  classes  in  Colum¬ 
bia’s  public  school  system — 50 
years  ago.  It  asked  its  readers 
to  help  identify  those  graduates 
who  were  still  alive,  and  prom¬ 
ised  another  list  the  following 
Saturday. 

By  Monday,  protests  from 
none-too-young  ladies  reached  the 
office. 

“It's  all  right  for  married 
women,  ”  one  woman  declared, 
“but  with  single  women  it  is  em¬ 
barrassing.  Please  don’t  use  my 
name  when  you  come  to  my 
class.” 

The  series  will  run  for  four  or 
five  more  weeks. 


Frances  Quire,  radio  station  KNX ;  Gil¬ 
bert  H.  Parker,  Associated  Farmers  of 
California. 

Others  writing  up  the  court  proceed¬ 
ings  were  Joyce  Evans,  Carmel,  Cal., 
representing  the  People’s  Weekly,  a  lib¬ 
eral  publication;  Michael  Quinn  of  the 
Communist  organ.  Western  Worker, 
published  in  San  Francisco,  and  Lucille 
Pyle,  correspondent  of  the  Interna¬ 
tional  Labor  Defender  of  Chicago. 


HOST  TO  110  CARRIERS 

The  New  Bedford  (Mass.)  Standard- 
Times  was  host  to  110  of  its  carriers  at 
a  hot  dog  fest  in  Cornell  Hall,  New 
Bedford.  Feb.  14. 


Wants  U,S.  Body  to  Hear 
ComplaintsAgainstPress 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  19 — “There 
ought  to  be  formulated  by  the  United 
States  a  board  of  commissioners  to  hear 
complaints  about  the  press,  and  to 
whom  any  citizen  could  appeal  for  fair 
play,”  declared  Representative  Theodore 
L.  Moritz  of  Pittsburgh  in  a  speech  on 
the  floor  of  the  House  assailing  news¬ 
papers  of  his  home  city  for  alleged 
political  activity. 

“The  press,”  said  Mr.  Moritz,  “has 
risen  in  the  city  of  Pittsburgh  as  a  new 
political  boss  and  tyrant,  a  hidden  dic¬ 
tator,  who  for  the  last  15  years  has 
made  it  a  point  to  crush  every  man  in 
political  office  unless  that  officeholder 
bows  to  the  withering  lash  of  their  edi¬ 
torials. 

.  .  Pittsburgh  is  dominated  by 
three  capitalistic  chain-store  news¬ 
papers,  namely,  the  Hearst,  Scripps- 
Howard,  and  Paul  Block,  and  has  no 
local-owned  newspaper. 

“Every  public  official  in  the  last  IS 
years,  such  as  the  former  district  at¬ 
torney  and  the  present  district  attorney 
and  the  present  county  commissioners 
had  to  go  through  severe  and  continu¬ 
ous  denunciations,  but  these  officials 
quieted  the  newspapers  by  putting  on 
their  payrolls  newspapermen.” 


CLOSING  CHICAGO  OFHCE 

H.  L.  Winer  Special  Agency,  pub¬ 
lishers’  representatives,  are  closing  their 
Chicago  office,  effective  Feb.  1.  The 
firm  will  continue  to  operate  its  New 
York  and  Detroit  offices. 
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DISPLAY  LINAGE 

NEWARK  NEWSPAPERS 

NEWARK  EVENING  lines 
NEWS . 10,436,087 

Second  paper .  5,522,897 

tThird  paper .  3,706,186 

•Fourth  paper  .  2,359,537 
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ICE  things  happened 
in  1934.  It  was  a  swell  yearl  The 
Newark  Evening  News  again  pub¬ 
lished  more  advertising  than  any  other 
local  newspaper.  There’s  no  news  in 
that,  however;  no  one  seems  to  re¬ 
member  when  the  News  didn’t.  Why, 
the  total  is  almost  as  much  as  all  the 
others  combined.  You  must  be  able 
to  back  up  a  record  like  that.  Authority 
for  the  figures!'  Oh,  yes,  .Media  Records. 


Americans  Leading  W’eek-day  Advertising  Medium 

215-221  Market  Street,  Newark,  New  Jersey.  Eugene  W.  Faeeeix,  Butineu  and 
Adterliaing  Manager;  O'Maea  &  OauaBEE,  Inc.,  Oeneral  BeprttenlaiiteM,  New 
York.  Chicago,  Detroit,  San  FrandiGO,  Loa  Aogelea. 
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HERE’S  A  SPRING  MARKET 


®h* 
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FLORIDA  DAILIES 


TAMPA 


is  REliff  ^0?!?. 


.  .  .  .  READY  TO 
TALK  BUSINESS 
TO  THE  TUNE  OF 

300  MILLION 


THERE'S  an  eager  spring  market  in 
Florida,  created  by  more  than  250- 
000,000  tourist  dollars  earned  elsewhere 
but  spent  in  Florida,  plus  the  state's 
normal  winter  agricultural  and  industrial 
income.  Far  away  from  markets  that 


claim  them,  these  dollars  will  be  responsive 
only  to  advertising  campaigns  in  Florida. 

Alert  sales  and  advertising  managers 
will  find  in  Florida  not  only  satisfactory 
profits  but  also  an  opportunity  to  test 
spring  and  early  summer  campaigns  weeks 
before  they  can  be  run  in  the  north.  Wise 
sales  strategy  prompts  an  immediate  adver¬ 
tising  attack  on  this  promising  source  of 
profits  . . .  adequate  schedules  placed  with¬ 
out  delay  in  these  “blanket-coverage" 
Florida  dailies. 

Cultivation  of  this  market  can  be  done 
economically  through  these  dominant 
Florida  dailies.  They  give  complete  cover¬ 
age  of  every  major  center  of  population 
and  spending  power.  Each  is  the  leading 
paper  in  its  trade  territory;  each  has  a 
high  degree  of  reader  confidence  and  a 
marked  reputation  for  reader  influence. 


THE  FLORIDA  TIMES-UNION  . 
THE  MIAMI  HERALD  .... 
THE  EVENING  REPORTER-STAR  . 
ORLANDO  MORNING  SENTINEL 
THE  EVENING  INDEPENDENT  . 
ST.  PETERSBURG  TIMES  .  .  . 

TAMPA  MORNING  TRIBUNE  . 


JACKSONVILLE 

MIAMI 

ORLANDO 

ORLANDO 

ST.  PETERSBURG 

ST.  PETERSBURG 

TAMPA 
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Pi'll /?eadmg^  Times  Signs  Guild  Contract; 

V acations  ^SickP ay  ^  A  rbit  rationincluded 


FOR  NLRB  RULING 

N.  Y.  Guild  Decries  Action  in  Jen¬ 
nings  Case — Williams  Says  Guild 
Resolution  Reflects  on  N.  1.  B. 
Labor  Members 


A  resolution  censuring  President 
Roosevelt  for  having  taken  the  case  of 
Dean  Jennings,  discharged  San  bran- 
cisco  Lall-JiHllclin  editorial  man,  out  of 
the  jurisdiction  of  the  National  Labor 
Relations  Hoard,  which  had  ordered  his 
reinstatement,  was  adopted  Feb.  19  at  a 
general  membership  meeting  of  the 
Newspaper  Guild  of  New  York. 

Stating  that  newspaiK*rmen  and 
women  throughout  the  coiuitry  have 
been  shocked  by  the  order  "taken  at  tlie 
instance  of  organized  newspaijer  pub¬ 
lishers”  the  resolution  said  that  "in  so 
doing  the  President  has  delivered  the 
rights  of  wage  earners  into  the  hands 
of  employer-controlled  industrial  boards, 
with  no  avenue  of  appeal,  establishing 
virtually  a  system  of  comjmlsorj  arbi¬ 
tration.’ 

The  resolution  closed  with  an  em¬ 
phatic  protest  against  the  President’s  or¬ 
der  and  stated  that  the  guild  will  pro¬ 
ceed  with  its  plans  for  a  mass  meeting 
"with  other  groups  to  clarify  and  give 
voice  to  labor’s  position  on  the  Presi¬ 
dent's  action.’’ 

S.  M.  Williams,  manager  of  the  Code 
Authority  for  the  Daily  Newspaper 
Publishing  Business,  made  the  follow¬ 
ing  statement  on  the  guild  resolution 
Wednesday : 

“The  Newspaper  Industrial  Board 
which  the  New  York  Newspaper  Guild 
in  published  resolutions  denounces  as 
'employer  controlled’  was  created  to  ad¬ 
judicate  all  labor  disputes  arising  under 
the  DaiW  Newspaper  Code.  It  is  com¬ 
posed  of  four  representatives  of  organ- 
ued  labor  and  four  representatives  of 
the  employers,  with  provision  for  a 
ninth  member,  selected  by  unanimous 
consent,  to  act  as  impartial  chairman  in 
ca»e  of  tie  vote  in  the  Board. 

“The  four  members  representing  em¬ 
ployes  are  the  presidents  respectively 
of  the  Typographic,  Photo- Kngraving 
and  Stereotype  International  Unions  and 
the  executive  secretary  of  the  American 
Newspaper  Guild. 

“With  such  balanced  membership,  the 
New  'York  Guild’s  assertion  that  the 
Board  is  ‘^ployer  controlled’  impugns 
the  integrity  of  labor’s  representatives 
on  the  Board." 


(Sfecial  to  Kuituk  &  Publishes) 

RK.aDIN'G,  Pa.,  Feb.  18 — The  Kead- 
iny  I  lines,  Saturtlay,  Feb.  16,  for¬ 
mally  signed  a  contract  with  the  Read¬ 
ing  Newspaper  Guild.  Announcement 
that  a  contract  would  be  signed  and 
that  the  main  points  had  been  agreed 
upon,  was  made  the  previous  Monday. 

The  Times  today  carried  the  insignia 
of  the  American  Newspaper  Guild  in  a 
page  one  ear,  alongside  tlie  typographical 
union  label,  and  the  NKA  Blue  Eagle. 
'I'he  announcement  was  carried  on  page 
one.  The  Times,  a  six-day  morning 
paper,  is  owned  by  John  H.  Perry,  of 
New  York. 

Terms  of  the  contract  call  for: 
40-hour,  five-day  week. 

Graduate  iiay  with  a  journeyman 
wage  of  at  least  $40. 

Closed  shop. 

Check-off  by  the  publisher  of  Guild 
dues. 

One  week  vacation  with  pay  for  em¬ 
ployes  of  six-month  service;  two  weeks 
with  pay  for  employes  of  more  than 
one  year  service;  three  weeks  with  pay 
for  employes  of  10  years  or  more  of 
service. 

Sick  leave  with  pay. 

An  arbitration  board  to  .settle  any 
future  problems. 

Dismissal  notice  of  two  weeks  for 
each  six  months  of  continuous  service, 
or  payment  of  a  sum  equal  to  salary 
for  the  period,  with  a  maximum  dis¬ 
missal  notice  of  six  months. 

The  graduate  pay  system  sets  up  a 
scale  of  minimum  salaries.  Higher  sal¬ 
aries  can  be  paid  and,  it  was  announced 
by  the  Guild,  are  being  paid  in  many 
instances.  However,  in  no  case,  the 


advertising  pages  removed 

CONTRACT  IS  REFUSED 
TOLEDO  GUILD 

Blade  Management  Hold*  Such  a 
Step  Would  Destroy  Individual 
Initiative — Blanket  Pay  Rise 
Refused 

(.Special  to  Editor  &  Pubi.isiier) 
Toledo,  F'eb.  19. — Executives  of  the 
Toledo  Blade,  a  Paul  Block  newspa¬ 
per,  in  a  conference  Monday  with  the 


contract  provides,  sliall  the  salaries  be 
less  than  $15  for  the  first  year  of  news¬ 
paper  experience ;  $20  for  the  second 
year,  $23  for  the  third  year,  $30  for  the 
lourth  year,  $35  for  the  fifth  year,  and 
$40  thereafter.  Higher  salaries  are  set 
lor  executive  positions. 

The  contract  provides  that  in  case  of  _  _  _  _ _ 

overtime  the  publisher  shall  give  the  executive  board  of  the  Toledo  News- 


employe  a  similar  time  ort,  in  units  of 
not  less  than  one  work  clay  and  that 
this  time  shall  not  accumulate  more 
than  tnree  months.  In  lieu  of  time 
off  he  can  be  paid  at  the  rate  of  time 
and  half  time. 

The  sick  leave  provision  requires  that 
the  publisher  pay  the  regular  salary  for 
such  a  period  as  he  does  not  find  it 
necessary  to  hire  a  substitute  worker. 
This  leaves  in  the  hands  of  fellow  em¬ 
ployes  the  requirement  to  “cover  up” 
lor  the  sick  person  and  permits  the 
waiving  of  overtime  during  such  a 
lieritxl  on  the  part  of  those  carrying  on 
for  the  sick  employe. 

In  the  case  of  a  reporter  or  editor 
leaving  the  paper,  the  publisher  is  en¬ 
titled  to  a  notice  period  of  equal  length 
with  the  time  that  would  be  required 
were  the  employe  being  dismissed. 
The  contract  reads  that  “should  an 
employe  fail  to  give  such  notice  the 
Guild  agrees  to  discipline  such  member 
by  expulsion  from  the  Guild  and  ask 
the  American  Newspaper  Guild  to  no¬ 
tify  all  other  guilds  of  the  action.” 
Should  the  Guild  find  an  employe  lax 
in  his  work  during  the  notice  period, 
the  Guild  may  authorize  jhe  publisher 
to  curtail  the  period. 

No  overtime  is  to  be  charged  for 
work  incident  to  election  editions. 


CENSORSHIP  PLAN  IS 
OFFERED  BY  NAMM 

Would  Put  Fair-Practice  Provisions 
in  Advertising  Contracts,  Re¬ 
quire  Proof  of  Doubt¬ 
ful  Claims 


NEW  WATERBURY  OFFICERS 

I^ymond  J.  Fitzpatrick,  reporter  and 
radio  commentator  of  the  Waterbury 
(Conn.)  Evening  Democrat,  was  elected 
president  of  the  Waterbury  Newspaper 
Guild,  succeeding  Frank  T.  Jolmson, 
assistant  city  editor  of  the  Morning  Re¬ 
publican,  at  the  recent  annual  meeting. 
Other  elected  were:  Vice-president, 
Williarn  W.  Vosburgh,  editor,  Sundav 
Republican;  secretary,  Leon  Campbell, 

ir.,  state  editor.  Republican;  treasurer, 
Irs.  _  Bertha  Brown,  proof  reader, 
American;  executive  committee,  the  of¬ 
ficers  and  John  J.  Daly,  city  editor, 
Naugatuck  News;  John  A.  Quney, 
sports  editor.  Democrat;  Raymond  J. 
Fanning,  city  editor.  Evening  Ameri¬ 
can  ;  Thomas  R.  Goodman,  photogra¬ 
pher,  Republican;  Miss  Mollie  Cullen, 
feature  writer,  Sunday  Republican.  Mr. 
Vosburgh  is  chairman. 


27  Police  Guarding 
Against  NR  A  Leaks*’ 

(.Speeiel  to  Editor  &  Publishbr) 

Washington,  D.  C.,  Feb.  19 — To 
prevent  “leaks”  in  its  press  department, 
the  NRA  has  assigned  27  new  policemen 
to  guard  news  of  pressed  NRA  legisla¬ 
tion  and  future  action  before  release 
through  official  channels. 

The  guards  have  been  assigned  to  the 
inultigraph  and  press  rooms,  with  the 
official  explanation  that  an  epidemic  of 
petty  thieving  is  the  cause  for  hiring  70 
new  policemen  for  the  Commerce  build¬ 
ing. 


A  three-point  program  for  elimination 
of  unfair  practices  in  newspaper  adver¬ 
tising  was  offered  by  Major  Benjamin 
H.  Namm,  president  of  the  Namm 
Store,  Brooklyn,  speaking  at  the  12th 
annual  banquet  of  the  National  Notion 
.\ssociation  F'eb.  14  at  the  Hotel  Astor, 
New  York. 

The  program  follows : 

"1.  Newspapers  to  censor  all  unfair 
advertising  by  means  of — 

“(a)  Adoption  of  a  uniform  code  of 
fair  practice. 

“(b)  This  code  to  be  made  a  part  of 
every  advertising  contract. 

“2.  Newspapers  to  place  burden  of 
priKif  upon  all  advertisers  by — 

"(a)  Demanding  that  all  doubtful 
claims  be  substantiated. 

“(b)  Requiring  that  every  advertised 
mis-statement  of  a  material  fact  be  fol¬ 
lowed  by  an  advertised  correction. 

“3.  Newspapers  to  foster  reader  con¬ 
fidence  in  advertising  by — 

“(a)  Printing  its  fair-practice  rules 
in  frequent  issues. 

“(b)  Advertising  its  ‘truth-in-adver¬ 
tising  campaign’  to  the  public. 

“I  feel  sure  that  I  know  the  minds 
of  retailers  well  enough  to  state  that  at 
least  90  per  cent  of  them  would  wel¬ 
come  the  above-mentioned  program,” 
.said  Major  Namm.  “It  is,  in  fact,  no 
different  from  that  program  which  mer¬ 
chants  now  insist  upon  in  their  own 
shopping  news  publications.  As  regards 
the  remaining  10  per  cent  of  retail¬ 
ers,  can’t  we  all  agree  that  these  re¬ 
calcitrants  have  Instructed  progress 
and  lowered  standards  just  about  long 
enough  ? 

“A  revival  of  faith  in  advertising  will 
give  to  business  that  which  it  most  needs 
— confidence.  It  will  sharpen  the  edge 
of  the  most  formidable  tool  that  busi¬ 
ness  has  yet  fashioned — advertising.  As 
every  retailer  knows,  merchandise 
moves  goods  to  customers  and  advertis¬ 


ing  moves  customers  to  goods.  Adver¬ 
tising  is  just  as  necessary  to  merchan¬ 
dising  as  .^mos  is  to  .\ndy  or  bacon  to 
eggs. 

"My  own  faith  in  the  great  power 
ot  advertising  has  never  been  shaken, 
Iiarticularly  my  faith  in  the  power  of 
newspaper  advertising.  As  A1  Smith 
says,  ‘let’s  take  a  look  at  the  record.’ 
Our  store  in  Brooklyn  has  spent  over 
five  million  dollars  for  newspaper  ad¬ 
vertising  during  the  past  ten  years. 
This  represents  over  90  per  cent  of  our 
total  advertising  appropriation.  And 
we  expect  to  spend  another  five  million 
dollars  for  newsiiajicr  advertising  dur¬ 
ing  the  next  ten  years.” 


GRAPHIC  EQUIPMENT  GONE 


paper  Guild,  refused  to  sign  a  contract 
for  the  Blade  unit  embodying  a  wage 
increase,  pledge  of  universal  live-day, 
40-hour  week,  dismissal  bonus  scale 
and  provision  for  an  arbitration  board. 

Stanley  C.  Speer,  business  manager, 
said  the  Blade  could  not  enter  into  a 
contract,  because  the  management  felt 
that  placing  the  editorial  department  on 
a  contract  basis  would  destroy  indi¬ 
vidual  initiative. 

In  replying  to  the  salary  increase  re¬ 
quest,  which  specified  a  20  per  cent 
raise  lor  all  editorial  employes  over 
what  they  were  receiving  Sept.  1, 
1934,  Mr.  Speer  pointed  out  that  some 
increases  had  b^n  granted  and  said 
others  were  being  planned  as  fast  as 
business  warranted.  He  said  the  Blade 
could  not  agree  to  a  blanket  percentage 
increase,  declaring  he  felt  such  a  plan 
would  be  unjust  for  individual  em¬ 
ployes.  Small  individual  raises  were 
granted  last  September. 

On  the  five-day  week  and  dismissal 
bonus  objectives,  Mr.  Speer  said  both 
now  were  in  effect  and  that  no  consid¬ 
eration  had  been  given  to  discontinuing 
them.  The  guild  contended  that  the 
five-day  week  was  not  being  applied  to 
all,  but  Mr.  Speer  said  it  had  been  of¬ 
fered  to  all  except  executives  and  that 
those  who  were  working  six  days  were 
doing  so  by  choice.  He  pointed  out 
that  the  dismissal  bonus  system  now 
in  effect,  which  guarantees  an  employe 
from  one  week  to  six  months’  pay  on 
dismissal,  according  to  length  of  serv¬ 
ice,  was  instituted  voluntarily  by  Mr. 
Block  and  said  there  had  been  no  in¬ 
timation  that  it  would  be  taken  away. 

In  its  fourth  objective  the  guild  had 
asked  that  in  event  of  inability  to  agree 
on  enforcement  of  any  provisions  of 
the  proposed  contract  an  arbitra¬ 
tion  board  composed  of  a  representa¬ 
tive  of  the  publisher,  a  representative 
of  the  guild,  and  the  chairman  of  the 
sub-regional  labor  board,  be  set  up.  To 
this  Mr.  Speer  replied  that  since  all 
negotiations  up  to  the  present  had  been 
entirely  amicable  he  saw  no  reason 
why  an  outside  agency  should  be 
brought  in  to  adjudicate  hypothetical 
disputes. 

Mr.  Speer,  Grove  Patterson,  editor, 
and  Charles  R.  Corbin,  managing 
editor,  represented  Mr.  Block.  Eight 


$50,000  Auction  Disposes  of  Final 
Items  of  Old  Macfadden  Paper 

An  auction  sale  Feb.  19,  realizing  members  of  the  guild  executive  board. 


about  $50,000,  disposed  of  the  remain 
der  of  the  equipment  of  the  New  York 
Ei'ening  Graphic.  The  Hoe  and  Scott 
presses  were  sold  several  weeks  ago  by 
direct  negotiation. 

Haydock  Miller,  vice-presiuent  of 
Macfadden  Publications,  Inc.,  publish¬ 
ers  of  the  Graphic,  interpreted  the  great 
number  of  bids  from  distant  points  and 
surrounding  states  as  an  indication  of 
improvement  in  the  publishing  business, 

SI'  ^ 


headed  by  Carl  P.  .\damshick,  presi¬ 
dent  of  the  guild,  and  R.  P.  Overmyer, 
guild  secretary  and  president  of  the 
Blade  unit,  spoke  for  the  employes. 
Further  conferences  are  planned. 


Atlantic  City,  Scranton,  Omaha  and 
New  Orleans,  among  many  other  cities. 

The  sale  was  conducted  by  Samuel 
T.  Freeman  &  Co.,  Auctioneers.  Mr. 
Miller  represented  the  owners. 


CONTRACT  EFFORT  CONTINUES 

In  answer  to  the  reply  by  the  Netv 
York  Herald  Tribune  refusing  the  pro¬ 
posals  of  the  New  York  newspaper 
guild  for  a  contract  with  the  paper,  the 
executive  committee  of  the  guild  wrote 
this  week  that  it  regarded  the  Herald 
Tribune’s  communication  as  “a  step 
toward  the  meeting  of  minds  implicit 
in  the  term  ‘collective  bargaining.’  ”  "l^e 
letter  took  issue  with  several  specific 
Iioints  made  by  the  Herald  Tribune,  in¬ 
dicating  that  a  compromise  might,  in 
some  instances,  be  reached. 


LEAVES  WASHINGTON 

General  New*  Co.,  Racing  Wire  Ser¬ 
vice,  Avoids  Possible  Prosecution 

Washington,  D.  C.,  Feb.  20 — Moe 

■fr;:;;  ‘■phiKShirKr- 

pany,  which  avoided  prosecution 
der  the  gambling  statutes  by  withdraw¬ 
ing  its  race  track  results  service  from 
Washington,  when  District  Attorney 
Leslie  C.  Garnett  appeared  before  the 
District  of  Columbia  crime  investigat¬ 
ing  committee  of  the  House, 

The  committee  is  inquiring  into  the 
cause  and  spread  of  crime  with  i»r- 
ticular  relation  to  the  efficacy  of  exist- 
ting  police  and  prosecuting  methods. 

General  News  Company,  a  race  track 
wire  service,  made  a  proposition  to 
withdraw  from  the  capital  and  thereby 
avoid  prosecution,  and  the  proposition 
was  accepted  after  a  conference  with 
the  Department  of  Justice,  Garnett  tes¬ 
tified. 

He  questioned,  he  added,  whether 
successful  prosecution  could  have  been 
brought. 


research  man  says  heavy  volume 

OF  NEW  DEAL  NEWS  MOSTLY  UNBIASED 

Study  of  11  Important  Papers  Reveals  96.3  Aversige  Percentage 
of  Purely  Factual  Coverage — Groiq*  Investigated  Published 
102,560  Inches  in  Three  Months 
By  REUEL  R.  BARLOW 

AMociate  ProfeMor  of  Journalism,  University  of  Illinois 

Eleven  leading  American  daily  York  Herald  Tribune  carried  the 
newspapers,  situated  in  cities  from  largest  amount  of  New  Deal  news,  ap- 
Boston  to  Denver,  published  102,560  proximately  22,000  inches,  during  the 
inches,  or  approximately  5,200  columns  three  months.  The  smallest  amount 
of  news  about  the  New  Deal  during  was  carried  by  another  New  York  City 
the  three  months’  period,  October  1  to  daily,  2,677  inches.  Tabloids  were  not 
December  31,  1934.  Only  straight  news  included  in  the  list  studied, 
matter  was  counted  in  the  computation.  The  news  was  classified  not  only  as 
Of  this  amount,  purely  factual  news,  to  whether  it  was  factual  or  colored, 
without  any  evidence  of  bias  by  the  but  also  as  to  whether  it  was  pro¬ 
reporter  or  headline  writer,  totalled  New  Deal,  anti-New  Deal,  or  neutral 
94,429  inches^  or  92  per  cent.  News  in  its  probable  effect  upon  the  reader’s 
matter  containing  coloring,  even  in  a  attitude  toward  the  New  Deal.  Thus 
very  slight  degree,  that  indicated  a  a  factual  story  might  be  pro-New  Deal- 
bias  for  or  against  the  New  Deal,  factual  or  anti-New  Deal-factual,  and 
amounted  to  8,131  inches,  or  8  per  so  on.  It  should  be  explained  also 
lent.  that  a  small  amount  of  coloring  or 

This  8  per  cent  of  colored  news  was  bias  in  the  headline  or  the  lead  of 
divided  into  anti-New  Deal  colored  story  condemned  the  entire  story  as 
news,  5.5  per  cent  of  the  whole;  and  being  colored. 

pro-New  Deal  colored  news,  2.5  per  It  was  found  that  the  purely  factual 
cent  of  all  New  Deal  news.  news  that  was  favorable  to  the  New 

The  new  deal  news  was  analyzed  to  Deal  constituted  13  per  cent  of  the 
show  statistically,  as  clearly  as  possible,  whole ;  the  factual  news  that  presented 
how  newspapers  are  doing  the  job  of  the  New  Deal  in  an  unfavorable  light 
“reporting  Washington”  in  time  of  constituted  12.2  per  cent;  and  the  fac- 
stress.  The  writer’s  own  newspaper  tual  news  that  was  neutral  in  its  ef- 
training  was  rigid  in  impartiality,  and  feet  in  that  it  probably^  would  not  in- 
the  “coloration”  studied  in  this  report  dine  the  reader  for  or  against  the 
was  determined  by  the  reporters’  use  of  New  Deal  amounted  to  66.8  per  cent, 
editorial  words  or  phrases  which  indi-  The  total  amount  of  news  that  pre¬ 
dated  a  bias.  For  example:  “Washing-  sented  the  New  Deal  favorably,  whether 
ton  (Kfupus.”  factual  or  colored,  was  15,844  inches. 

Some  coloration  is  obviously  inevi-  or  15.5  per  cent  of  the  total  space  de- 
tahlc  in  any  news  reporting,  but  this  voted  to  New  Deal  news.  The  amount 
survey  gives  eight  of  11  papers  an  ex-  that  presented  unfavorable  news, 
cellent  record  for  impartiality.  Three  whether  colored  or  factual,  was  18,288 
of  the  jiapers  obviously  used  their  news  inches,  or  17.7  per  cent.  The  remain- 
columns  to  support  their  editorial  pol-  ing  68,428  inches,  or  66.8  per  cent  was 
icy.  For  e.xample :  an  anti-New  Deal  neutral  in  its  probable  effect, 
story  of  statistics  on  increased  Wash-  These  figures  show  that  the  news 
ington  payrolls,  or  a  speech  attacking  that  was  unfavorable  to  the  New  Deal 
X.R..^.  An  “anti”  story  might  be  in  its  effect  upon  the  reader  was  about 
either  factual  or  colored.  On  the  other  equally  bajanced  with  news  creating  a 
hand  a  pro-New  Deal  story  on  a  favorable  impression. 

Rwisevelt  speech  praising  recovery  Four  of  the  11  newspapers  printed 
progress  might  be  reported  factually  considerably  more  New  Deal  news  dur- 
and  impartially  or  the  writer  might  ing  the  week,  Nov.  12-19,  following 
color.  the  election,  than  during  the  week,  Oct. 

\\  here  the  story  was  anti  in  one  29-Nov.  5,  preceding  the  election ;  one 
part  and  pro  in  another  the  number  of  newspaiier  printed  less,  and  six  printed  chee  (Wa.sh.)  Daily  lYorld.  who  led 
inches  of  each  kind  was  added  in  each  about  eijual  amounts  before  and  after,  the  battle  for  the  $t)3,000,0(X)  Grand 
classification.  The  small  percentage  of  colored  Coulee  Dam  in  VVashington,  was  in 

I'igures  on  anti  and  pro  news  are  news  found  in  most  of  the  papers  New  York  City  this  week  after  a  five 
useful  in  showing  whether  the  editors’  studied  diminished  after  the  election  in  week  stay  in  Washington,  D.  C.,  where 
selection  favored  the  New  Deal  or  not.  four  newspapers,  increased  in  one,  and  he  has  been  wtirking  in  behalf  of  North- 
Thc  survey  showed  a  close  balance  be-  varied  only  slightly  in  six,  of  which  west  fruit  interests  and  also  the  enlarge- 
tween  the  two  in  most  papers,  indicat-  two  contained  none.  However,  in  one  ment  of  the  Grand  Coulee  project. 


PEPSODENT  CONTEST 
DREW  HUGE  RESPONSE 


FORGETTING  AMBASSADORIAL 
CARES 


Largest  Returns  in  Its  History  Re¬ 
ported  in  Casb  Prise  Competition 
Promoted  Through  News¬ 
papers  and  Radio 

(.Special  to  Koitok  &  Publishes) 

Chicago,  Feb.  18 — Pepsodent  Com¬ 
pany  reports  the  largest  returns  in  its 
history  on  a  single  offer  and  a  tre¬ 
mendous  increase  in  sales  of  Pepsodent 
Tooth  Paste,  as  a  result  of  its  recent 
“Amos  ’n’  Andy  contest,  offering 
$30,985  in  cash  prizes,  Harlow  Roberts, 
advertising  manager,  told  Editor  & 
Publisher  here  today. 

So  stupendous  were  returns  of  the 
contest,  announced  to  the  public  through 
newspapers  and  radio,  that  special  crews 
of  workers  have  been  employed  day  and 
night  to  open  and  sort  mail  containing 
contest  entries.  Additional  trucks  at 
the  local  postoffice  were  needed  to  de¬ 
liver  mail.  The  morning  after  the  con¬ 
test  closed,  postal  department  employes 
were  swamped.  Company  policy  pro¬ 
hibits  Mr.  Roberts  from  divulging  ex¬ 
act  returns  of  the  contest,  but  when 
asked  if  the  number  exceeded  200,000 
he  laconically  replied:  “Which  day?” 

Mr.  Roberts  also  stated  he  has  been 
unable  to  date  to  determine  whether  the 
color  comic  advertising  in  newspapers 
or  Amos  ’n’  Andy  regular  nightly  broad¬ 
casts  were  largely  responsible  for  this 
phenomenal  response,  which  caused 
vigorously  anti-administration  news-  'iiany  drug  stores  to  be  entirely  sold 
paper  it  jumped  from  6  per  cent  be-  Pepsodent  Tooth  Paste,  necessi- 

fore  the  election  to  29  per  cent  after  toting  air  express  shipments,  and  in 
the  election.  In  another  anti-New  Deal  instances  making  it  necessary  to 

iiewspaper,  it  decreased  from  13  per  honor  Pepsodent  Antiseptic  cartons  in- 
cent  before  to  1  per  cent  after  the  stead  of  the  tixith  paste  cardboard  boxes, 
election.  ^  contest  ran  for  two  weeks  and 

News  favorable  to  the  New  Deal  days,  closing  Feb.  3.  It  was  an- 
increased  noticeably  after  the  election  noimced  to  the  public  in  half  pages  of 
in  six  newspapers  studied.  color  comic  advertising  Jan.  M  in  46 


Robert  W.  Bingham,  United  States 
Ambassador  to  the  Court  of  St.  James 
and  publisher  of  the  Louisville  Courier- 
Journal  and  Times,  is  shown  above  as 
he  relaxed  recently  on  his  estate  at 
Albany,  Ca.,  with  his  favorite  dogs. 


MANILA  CORPS  HONORS  GOVERNOR-GENERAL 


amazing  “by-product”  of  the  contest 
was  the  volume  of  unique  entries. 

PUBLISHERS  LAUD  DAVIS 

Howard  Davis,  |>resident  of  the  Amer¬ 
ican  NewspajK-r  Publishers  .Association 
and  chairman  of  the  newspaper  code 
authority,  was  jiraised  for  the  “brilliant 
and  constructive  service  he  has  given  to 
the  new.spapers  of  the  country”  in  a  reso¬ 
lution  passed  recently  by  the  Pacific 
Northwest  Newpaper  Association,  "nic 
resolution  said  further:  “We  hope  his 
unselfish  service  in  the  interest  of  our 
great  profession  may  continue  at  least 
for  another  year  both  as  jiresident  of 
the  Ameican  Newsi«per  Publishers 
.\ssociation  and  as  chairman  of  the  rode 
authority.”  _ 

PROMOTIONS  ON  COAST 

George  h'ngstrom,  advertising  man¬ 
ager  of  the  Sacramento  (Cal.)  Bee  has 
been  named  business  manager  of  the 
Fresno  (Cal.)  Bee,  to  succeed  the  late 
F.d  S.  Riggins.  Montague  A.  Tancock, 
formerly  of  the  Omaha  (Neb.)  World- 
Herald.  who  has  been  assistant  advertis¬ 
ing  manager  of  the  Sacramento  Bee 
has  been  named  advertising  manager  to 
succeecl  Mr.  Engstrom. 


•American  dailies  in  a  period  of  vigor-  .  j  r  ^ 

ous  political  discussion  covering  six  ^  .  j  '  -e 

weeks  before  a  national  election  and  I 

weeks  after  the  and  im- 

the 

above  those 

are  a 

the 

a  group 

figures 

presented  as  being  absolute,  but 
they  are  the  findings  of  a  group  of 

rather  carefully  trained  observers  and  The  Manila  corps  of  foreign  correspondents  gathered,  Jan.  21,  at 
analysts.  at  the  home  of  Walter  Robh,  Chicago  Daily  News  correspor 

New  Deal  news  was  defined  as  news  Governor-General  Murphy,  who  left  Jan.  23  on  a  trip  to  Wasb 
dealing  with  the  Roosevelt  administra-  from  the  left;  Antonio  Escoda,  New  York  Herald  Tribune;  G 
tion,  including  the  local  phases  of  fed-  Frank  Murphy;  Mr.  Robb.  Standing,  from  the  left:  Edward 
eral  recovery  and  relief  effort.  Mat-  dated  Press;  Frederic  S.  Marquardt,  International  News  Service; 
ter  by  columists,  commentators,  and  in-  United  Press;  Robert  Aura  Smith,  New  York  Times;  David  T. 
terpretative  writers  was  excluded.  editor  of  the  Manila  Tribune;  Norman  Hill,  private  secretary  t 
-According  to  this  study,  the  New  General. 
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NEW  EDITORIAL  TECHNIQUE  SEEN  AS 
NEED  OF  WEEKLY  NEWSPAPERS 


usually  are  the  most  prosperous  look¬ 
ing  with  advertising,  which  means  cir¬ 
culation  and  coverage — the  rendering 
of  a  news  service  that  no  competitor 


Two  Pennsylvania  Papers  Successfully  Apply  Feature  Idea  to  can  imitate  or  duplicate. 


Combat  Competition  of  Dailies — One  Adds  Tabloid 
Magazine — Alert  Promotion  Called  Essential 


TWO  Pennsylvania  experiments,  both 
attempting  to  improve  the  editorial 
appeal  of  rural  weekly  newspapers, 
indicate  that  future  gains  and  advances 
of  the  rural  American  press  depend 
upon  better  writing  and  editing  of  the 
weeklies. 

Clark  Queer,  publisher  of  the  Mount 
Pleasant  (Pa.)  Journal,  on  Nov.  2, 
1934,  and  Marion  S.  Schoch,  publisher 
of  the  Selinsyrorc  (Pa.)  Times,  on 
N’ov.  22.  1934,  both  undertook  editorial 
additions  and  changes  tliat  today  stand 
as  successful  innovations  in  the  rural 
weekly  field. 

Editor  Queer  added  a  16-page  tab¬ 
loid  magazine  section  to  his  eight-col¬ 
umn,  eight-page  newspaper  and  simul¬ 
taneously  began  to  supply  the  other 
member  newspapers  of  tlie  Westmore¬ 
land  County  Weekly  Newspaper  .\sso- 
ciation  with  the  magazine  as  an  added 
feature  to  their  papers. 

Mr.  Queer  edits  and  publishes  the 
magazine  and  handles  all  advertising 
accounts.  Profits,  above  the  cost  of 
production,  are  distributed  among  the 
several  newspapers  on  a  basis  of  cir¬ 
culation. 

Editor  Schoch  discarded  the  conven¬ 
tional  news  make-up  of  the  front  page 
of  his  Times,  adopting  a  magazine  tech¬ 
nique  in  its  place,  and  concentrated  on 
developing  a  type  of  local  news  much 
in  demand  by  readers  and  which  com¬ 
petitors  cannot  supply.  .At  the  same 
time,  he  supplemented  the  annual  sub¬ 
scription  plan  of  selling  newspapers 
with  a  carrier  boy  system. 

The  plans  of  both  Mr.  Queer  and 
Mr.  Schoch  contain  the  answer  to  sev¬ 
eral  of  the  baffling  problems  faced  by 
editors  when  they  consider  the  future 
of  their  country  weeklies. 

Most  of  the  weeklies,  in  the  opinion 
of  these  editors,  require  only  three 


weekly  agricultural  or  monthly  peri- 
(xlicals ;  or,  linally,  they  also  receive 
news  over  the  radio. 

riiese  are  the  reasons  easiest  to  de¬ 
fine,  but  are  not  the  real  causes  'fpr 
discontinuing  a  subscription  that  has 
been  paid  for  generations. 

The  real  reason  is  that  the  news¬ 
gathering  machinery  of  the  weekly  is 
Ijreaking  down,  and  the  stereotyped 
method  of  chronicling  deaths,  weddings, 
births  and  week-end  travels  and  visits 
of  members  of  the  community  is  in¬ 
sufficient  to  satisfy  brains  seeking  for 
something  more;  brains  accustomed  to 
reading  and  hearing  the  best  author¬ 
ities  on  every  subject  under  the  sun. 
.And  the  dailies,  magazines  and  radio 
bring  the  best. 

Twenty  years  ago  transportation  and 
communication  facilities  were  such  that 
the  weekly  was  the  sole  agency  for 
disseminating  all  of  the  local  and  a 
sliare  of  the  state  and  national  inform¬ 
ation.  Mr.  Schoch  describes  the  situ¬ 
ation  then,  as  follows: 

“When  I  bought  the  Times  in  1909, 
the  paper  was  the  only  source  of  local 
news,  but  the  developments  of  the  past 
25  years  have  enabled  daily  newspapers 
to  expand  their  news  coverage  and  dis¬ 
tribution  to  include  many  small  towns, 
such  as  Selinsgrove.’’ 

(ireat  progress  in  public  ^ucation, 
economical  production  and  wide-spread 
distribution  of  transportation  and  com¬ 
munication  inventions  have  cultivated 
and  sharpened  rural,  as  well  as  urban, 
appetites  and  interests. 

Those  are  as  diversified  as  there 
are  members  of  a  community.  They 
cannot  be  satisfied  with  a  horizontally- 
edited  weekly  paper ;  that  is,  a  news¬ 
paper  filled  with  items  contributed,  or 
those  that  just  happen,  or  are  obtained 
from  routine  sources  of  public  inform¬ 
ation.  Few  news  stories  develop  in 


Having  discovered  these  major  in¬ 
terest  groups  in  a  community,  plenty 
of  items  with  a  local  punch  are  avail¬ 
able.  A  few  of  these  permit  a  liberal 
interspersing  of  general  subject  ma¬ 
terial.  This  is  selective  editing — find¬ 
ing  the  interest  and  then  directing 
efforts  to  obtain  news  about  that  ac¬ 
tivity. 

Extensive  application  of  this  type 
editing  will  take  country  weeklies  out 
of  competition  with  those  other  agen¬ 
cies  which  the  long-time  subscriber 
claims  is  giving  him  all  the  news  he 
can  read  or  assimilate. 

While  emphasizing  the  feature  ma¬ 
terial,  it  is  also  imperative  that  the 
weekly  maintain  its  record  of  vital 
statistics,  which  is  a  community  ser¬ 
vice  the  paper  owes  posterity  even 
though  it  fails  to  retain  its  drawing 
and  holding  power  upon  present-day 
readers. 

Interpretive  reporting  of  IcKal  govern¬ 
ment  affairs,  too,  rather  than  the  mere 
chronicling  of  the  acts,  draws  readers 
to  the  weekly.  For  in  the  realm  of 
local  matters  of  government,  only  the 
home  town  weekly  can  opinionize  with 
authority. 

Better  writing  and  editing,  incorpora¬ 
tion  of  new  features  should  be  adver¬ 
tised  by  the  weekly  pancr,  not  only  tu 
its  own  columns  but  also  by  placards, 
posters,  promotion  stunts.  To  convert 
non-readers  to  subscribers,  it  is  neces¬ 
sary  to  reach  them  first  through  some 
medium  they  will  see  often. 


has  a  new  sales  talk.  His  product 
remains  the  same — a  newspaper ;  the 
package  is  identical  in  size  and  form, 
but  all  contents  are  entirely  new. 

Boy  salesmen  and  numerous  con¬ 
veniently  located  newsstands  comprise 
the  most  effective  selling  force.  The 
prospective  subscriber  may  refuse  the 
solicitor  the  half-dozen  times  in  a  year 
that  he  talks  in  terms  of  an  annual 
subscription,  but  the  same  prospect, 
when  asked  52  times  a  year,  usually 
becomes  a  part-time  subscriber,  at  least, 
depending  upon  the  editorial  appeal  of 
the  paper  from  week  to  week. 

The  newspaper  salesman  is  just  as 
welcome  once  a  week  as  the  door-to- 
door  bread,  meat  or  grocery  distributor. 

As  a  further  reason  for  this  type 
of  weekly  newspaper  salesmanship,  pub¬ 
lishers  need  look  only  to  the  success 
of  the  dailies  which  sell  their  product 
by  week  or  month.  Rural  readers  are 
accustomed  to  buying  their  daily  news¬ 
papers,  or  magazines,  in  this  manner. 
The  wise  weekly  will  capitalize  on  this 
habit  already  formed  to  regain  old  read¬ 
ers  and  to  increase  the  regular  weekly 
flow  of  subscription  revenue.  Three 
cents  each  Thursday  afternoon  looks 
small  compared  to  $1.50  any  afternoon. 

Until  this  point  in  weekly  develop¬ 
ment,  publishers’  organizations  have 
been  waging  a  successful  fight  to  con¬ 
vince  weeklies  of  the  necessity  of  cost 
accounting  systems  and  improved  me¬ 
chanics.  The  victory  is  not  complete, 
by  a  wide  margin. 

But  unless  emphasis  is  placed,  too, 
on  improved  editorial  content,  imme¬ 
diately,  a  lot  of  weeklies  will  not  need 
accounting  systems  or  improved  me¬ 
chanics,  neither  of  which  help  a  paper 


Every  real  and  prospective  subscriber  to  survive  the  progressive,  expert  forces 


in  a  weekly’s  circulation  territory 
should  be  told  at  least  once  a  week 
how  completely  that  particular  news¬ 
paper  serves  its  public. 

And  just  as  often  every  prospective 
subscriber  should  be  asked  to  buy  the 
weekly  newspaper  serving  his  home 
community.  Each  week,  the  publisher 


of  radio,  magazine  and  daily  newspaper 
competition  for  circulation  and  interest. 


REPRESENTATIVE  NAMED 

Prudden,  King  and  Prudden,  Inc.,  New 
York,  have  been  appointed  national  rep- 
re.sentatives  for  the  Champaign-Urhana 
(Ill.)  Ne'i's-Cacette.  effective  March  1. 


things  to  restore  circulation  and  ad-  these  ways  that  will  appeal  to  a  whole 
vertising  prestige:  community  or  any  one  of  the  major 

1.  Better  writing,  selective  editing,  interest  groups  every  week. 

2.  Promotion  through  well-directed  \  definite  feature,  department  or 

advertising  and  publicity.  page  must  be  originated  to  attract  the 

3.  Modernized  merchandising.  attention  of  each  of  the  major  inter- 

The  two  Pennsylvania  plans  embody  est  groups.  This  is  vertical-editing, 

these  _  features.  They  imply  an  under-  dividing  a  broad  plane  into  the  several 
standing  of  the  shifting  news  interests  parts  that  penetrate  deeply  beneath  the 


and  habits  of  rural  folk. 

This  shifting  is  being  caused  by 
forces  outside  of  the  weekly  newspaper, 
and  ordinarily  the  first  indication  that 
the  latter  is  not  keeping  pace  with  its 
community  is  declining  circulation. 
The  substantial  men  and  women  who 
for  years  were  taking  the  home  town 
weekly  are  paying  up  and  ordering 
their  subscriptions  discontinued. 

Usually,  their  reasons  are  that  they 
are  getting  a  daily  newspaper  from  a 
nearby  city  and  thus  receive  each  day 


level.  Clark  Queer  voices  the  idea  in 
his  further  plans  for  his  magazine: 

“I  expect  to  improve  the  reading 
content  with  a  woman’s  favorite  recipe 
page  and  possibly  a  children’s  page.” 

Mr.  Schoch’s  Times  for  the  past  two 
summers  has  featured  a  home  and 
garden  news  page,  and  for  the  past 
year  a  regular  weekly  home-makers’ 
page. 

School  news  columns  and  pages, 
farmers  columns  and  departments,  rail¬ 
road  news  columns,  sports  pages,  all 


BURGESS  CHROME  MATS 


Laboratory  Research  Developed 


BURGESS 

CHROME  MATS 


the  news  of  the  community  as  it  hap-  carry  out  this  idea  of  vertical  editing, 
pens;  or,  they  receive  a  number  of  They  are  found  in  the  weeklies  that 


Capable  Salesman  Wanted 


To  a  thoroughly  capable  salesman,  well  versed 
in  advertising  and  circulation  methods,  a 
travelling  position  is  open  to  sell  a  circulation 
and  advertising  feature. 

Only  experienced  newspaper  salesman,  with 
definite  record  of  success  and  unqualified  stand¬ 
ing  in  the  industry  need  apply. 


Telephone  or  write  for  appointment  to  Mr. 
Owens,  Room  610,  Whitehall  4-4199. 


PUBLISHERS  SERVICE  COMPANY 

75  WEST  STREET  NEW  YORK,  N.  Y. 


That  old  teacher  “shop 
experience”  proves  time 
after  time  that  Burgess 
Chrome  Mats  ^  cut 
stereotype  costs. 


BURGESS 


CELLULOSE  COMPANY 


Freeport,  Illinois 


CHROME  MATS 


A  LABORATORY  PRODUCT 


Pacific  Coait  RcprescntatiTC,  RALPH  LEBER, 
426  Polaon  Bid,.,  Seattle,  Washington 


BURGESS  CHROME  MATS 


What  the  Autopaster 
Can  Do  for  You 

It  can  increase  the  production  of  your  presses. 

It  can  shorten  their  running  time. 

It  can  improve  the  quality  of  their  printing  and 
folding,  by  maintaining  a  uniform  printing  and 
folding  speed. 

It  can  reduce  your  newsprint  waste. 

It  can  cut  down  your  consumption  of  power  and 
reduce  your  wear- and -tear,  by  maintaining  uni¬ 
form  velocity  and  eliminating  the  “roller-coaster” 
effect  of  slowdowns  for  paper  replenishment. 

It  can  lessen  the  strain  on  your  pressmen  by 
lessening  the  number  of  webs  to  be  rethreaded 
because  of  paper-breaks. 

It  can  make  possible  later  starts  and  earlier 
finishes. 

So  markedly  can  the  Autopaster  alter  your 
pressroom  economy  that  its  use  will  hasten  the 
publication,  reduce  the  costs,  and  improve  the 
typographical  appearance  of  your  paper. 

And  it  can  pay  for  itself  out  of  its  savings. 


Wood  Newspaper  Machinery  Corporation 


MAKERS  OF  FINE  NEWSPAPER  MACHINERY 
Originators  of 

Automatic  Stereotyping  Modern  Fast  Newspaper  Printing  Automatic  Web  Splicing 
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NEWSPAPER  BILLS  UP 
IN  MOKE  STATES 

California  Measure  Would  Permit 


Daily  Accepts  Speaker's  Challenge^ 

Then  Sets  About  to  Expose  Charges 


PUBLICITY  LIMIT  ON 
IRIALS  SUGGESTED 

Newton  D.  Baker  Assads  Lack  of 


Withholding  Source  of  Informa¬ 
tion — Dentists’  Copy 

a  Target 

Keports  supplementing  tliose  published 
here  last  week  from  Hditur  &  PuB- 
iJSiiKR  correspondents  in  many  states 
tell  ((1  additional  legislative  pro¬ 
posals  affecting  newspapers  and  adver¬ 
tising. 

1  lie  follow  ing  material  includes  both 
reiKjrts  Irom  states  which  could  not  lx; 
reached  in  time  for  inclusion  in  last 
week's  article,  and,  in  a  tew  instances, 
additional  material  from  states  already 
listed. 

Arizona 

Senate  Bill  3,  legally  delining  a 
newspaper  and  its  eligibility  to  accept 
legal  advertising  paid  lor  with  public 
funds,  has  been  adopted.  It  requires 
that  newspapers  to  accept  such  legal 
advertising  shall  have  been  admitted  to 
the  United  States  mails  as  second-class 
niatter  for  at  least  a  year,  regularly 
issued  for  the  dissemination  of  news 
and  intelligence  of  a  general  and  public 
character  at  stated  short  intervals  of 
time,  from  a  known  office  of  publica¬ 
tion,  liearing  tlie  dates  of  issue  and 
numbered  consecutively,  and  not  de¬ 
signed  primarily  for  advertising,  or  for 
free  circulation,  or  for  circulation  at 
nominal  rates,  but  having  a  tiona  fide 
list  of  paid  subscribers.  This  is  aimed 
at  “handbill”  newspapers,  purely  po¬ 
litical  propaganda  sheets  and  other  "ffy- 
by-nights.” 

Senate  Bill  45,  dealing  with  a  new 
dental  code,  sets  up  strict  limitation 
on  advertising  dentists  licensed  to  prac¬ 
tice  in  Arizona.  They  may  announce 
in  a  newspaper  by  a  professional  card 
not  larger  than  1  column  by  2  inches, 
containing  only  name,  title,  degree, 
address,  telephone  number,  office  hours, 
or  any  particular  branch  of  dentistry 
to  which  practice  may  be  limited. 

Arizona  Newspaper  Association,  num¬ 
bering  all  Arizona  newspapers  in  its 
membership,  and  Arizona  Newspaper 
Publishers’  Association,  the  organiza¬ 
tion  of  the  daily  newspapers,  have  pro¬ 
tested  the  section  of  the  bill  affecting 
rights  of  dentists  to  advertise.  It  is 
before  committees  of  the  legislature  and 
had  not  been  acted  on  yet. 

California 

L^islation  involving  newsi>a)>ers  was 
limited  as  compared  to  the  number  of 
bills  in  previous  legislative  sessions,  as 
the  California  legislature,  now  in  re¬ 
cess,  prepared  for  resumption  of  the  last 
half  of  the  1935  session  next  month. 

One  important  measure  would  permit 
newspaper  reporters  to  withhold  the 
source  of  their  information  in  any  con¬ 
troversial  story,  this  bill  being  similar 
to  protective  measures  adopted  in  other 
states.  Legislative  observers  predicted 
that  the  measure  will  be  jiassed  during 
the  March  session. 

A  drive  against  increases  in  chain 
stores  was  contained  in  a  series  of  new 
bills  to  fix  a  high  rate  of  taxation  on 
these  chain  establishments.  This  pro¬ 
posal  is  expected  to  meet  aggressive 
opposition. 

Missouri 

The  Missouri  legislature  soon  will 
receive  a  new  dental  bill  which  makes 
advertising  by  a  licensed  doctor  of  den¬ 
tal  surgery  a  sufficient  cause  for  re¬ 
vocation  of  his  license  to  practice  in 
the  state.  The  proposed  measure  is  be¬ 
ing  opposed  by  many  Missouri  dentists, 
who  have  found  it  profitable  to  ad¬ 
vertise. 


(Stfcial  to  Editob  &  Publishek) 

Binghamton,  n.  y.,  Feb.  i9— 

This  is  the  story  of  a  goat,  cod 
fish,  loose  talk,  babies,  telephone  wires 
and  a  newspaper  which  declined  to  be 
bamboozled  or  let  its  public  be  bam- 
biKizled  either. 

Telephones  began  jingling  in  Bing¬ 
hamton  doctors’  offices  and  drug  stores 
the  other  day ;  anxious  mothers  were 
iiu|uiritig  rather  peevishly  why  their 
tiabies  were  lieing  fed  “stuff  that  would 
kill  a  goat.” 

Some  of  the  mothers  had  attended  a 
lecture  given  at  the  Binghamton  Civic 
I'orum  the  night  before.  The  speaker, 
I.  B.  Matthews,  staff  lecturer  for  the 
League  for  Industrial  Democracy,  had 
been  scheduled  to  talk  on  two  years  of 
the  Roosevelt  administration  but  his  an¬ 
nounced  subject,  as  it  turned  out,  was 
merely  a  .suitable  duck  blind  from  which 
to  potshot  at  newspaper  advertising  and 
particularly  pharmaceutical  advertising. 

He  drew  an  analogy  between  the 
profit-making  motive  reflected  in  the 
Roosevelt  administration  and  the  profit¬ 
making  motive  of  newspapers  and  ad¬ 
vertisers.  Specifically  he  laid  his  re¬ 
spects  to  cod  liver  oil  advertising  and 
jarred  his  hearers  with  the  statement 
that  Cornell  university  experimentalists 
had  brought  about  the  death  of  a  labor¬ 
atory  goat  by  administering  to  it  for 
three  weeks  the  same  doses  of  cod  liver 
oil  that  are  usually  prescrilied  for  in¬ 
fants.  Credulous  mothers  in  the  audi¬ 
ence  shivered. 

Then,  like  so  many  others  of  the  sort, 
lie  made  a  mistake.  From  the  rostrum 
of  the  Forum  he  defied  the  Binghamton 
newspapers  to  print  what  he  had  said — 
about  the  goat  and  the  cod  liver  oil. 
The  Binghamton  newspapers  printed  it. 
The  editorial  staff  of  the  Binghamton 
Press  went  into  a  huddle  in  the  manag¬ 
ing  editor's  office  the  next  afterniKiii 
and  reporters  were  sent  out  to  inter¬ 


exempt  any  display  and/or  classified 
advertising  in  newspaper  publications 
that  are  sold  for  a  fixed  price  per  copy 
daily.” 

.Another  bill  would  prevent  the  adver¬ 
tising  in  Ohio  of  any  insurance  com¬ 
pany  that  has  not  complied  with  the 
insurance  laws  of  the  state. 

A  third  bill  would  not  prohiliit  den¬ 
tists  from  advertising,  but  would  ban 
any  claim  as  to  service  or  skill,  or  any 
listing  of  prices.  Another  bill  would 
exempt  magazines  shipped  as  second- 
class  matter  from  the  provisions  of  the 
sales  tax,  as  newspapers  are. 

Papers  purporting  to  lie  newspapers 
but  which  do  not  conform  to  the  laws 
governing  such  publications  would  lie 
required  to  file  sworn  statements  of  all 
receipts  and  expenses,  according  to  an¬ 
other  bill.  _ 

Washington 


One  bill  in  the  present  legislature, 
H.  B.  346,  introduced  by  a  Seattle  man, 
provides  that  any  news  item  would  be- 


L«»  Hi«n  2%  of  Th*  D*i 


Ohio 

Five  bills  have  been  submitted  to  the 
Ohio  House  of  Representatives  which 
will  affect  newspapers  and  advertising. 
The  first  seeks  to  amend  the  sales  tax 
law  and  would,  in  effect,  make  news¬ 
papers  “vendors”  of  advertising  and  tax 
collectors  from  their  advertisers.  The 
proposed  amendment  reads :  “That 
nothing  in  this  act  shall  be  construed  to 


Moines  Register  and  Trib¬ 
une  subscribers  living  out¬ 
side  Des  Moines  read  both 
morning  and  evening  edi¬ 
tions.  Advertisers  need 
BOTH  for  complete  cov¬ 
erage. 


view  most  of  the  leading  physicians  oi 
the  city  on  the  subject — men  who  have 
the  confidence  of  thousands  of  patients. 
Then  the  timeclocks  on  tlie  long-distance 
switchboarus  ticked  off  a  big  toll  bill 
while  other  reporters  talked  with  the 
research  department  ai’.d  the  public  re¬ 
lations  division  of  Cornell  university. 

Meantime  arrangements  were  being 
made  to  obtain  a  goat  or  more  goats, 
in  the  event  it  became  necessary,  and 
put  those  goats  on  a  cod  liver  oil  diet 
under  the  direction  of  exiierts  from 
Kilmer  Pathological  Laboratory  in 
Binghamton. 

But  there  wasn’t  any  need  for  experi¬ 
ments  with  smelly  goats.  Binghamton’s 
doctors,  some  slightly  annoyed  at  the 
preposterous  nature  of  the  charge,  spoke 
their  minds  for  publication.  One  sug¬ 
gested  that  if  the  goat  had  actually 
died  from  taking  cod  liver  oil  it  was 
probably  liecause  somebody  had  for¬ 
gotten  to  remove  the  bottle. 

And  meantime  the  scientists  at  Cor¬ 
nell  were  speaking  right  out  in  meet¬ 
ing.  They  were  annoyed,  too. 

It  wasn’t  the  first  time,  according  tc 
the  public  relations  division  of  the  uni¬ 
versity,  that  the  same  sort  of  story  had 
come  to  them  and  from  the  same 
speaker.  Not  only  did  the  university 
vigorously  deny  any  such  experiment 
having  anything  to  do  with  human  re¬ 
search  work  but  it  was  indicated  quite 
briskly  that  the  legal  department  of  the 
university  would  be  asked  to  take  steps 
to  restrain  Mr.  Matthews  from  making 
such  cracks  in  future. 

The  Binghamton  Press  told  the  whole 
story  under  an  eight-column  banner, 
“CORNELL  SAYS  M.ATTHEWS’  COD  LIVER 
OIL  STORY  IN  BINGHAMTON  IS  FISHY.” 

Telephone  bells  ceased  jingling. 

Babies  re.sumed  their  cod  liver  oil. 

Mothers  stopped  w'orrying. 

Reporters  had  done  their  jobs  thor¬ 
oughly. 


come  common  property  as  soon  as  sold, 
dedicated  or  distributed  to  any  portion 
of  the  public  at  large.  Radio  compa¬ 
nies  under  this  bill  could  broadcast  all 
the  news  in  a  newspaper  the  moment 
the  first  paper  reached  the  street. 

Other  bills  are  aimed  at  cutting  news- 
liaiier  advertising.  The  latest  is  one  by 
Representative  Kelly  of  Spokane  to 
prohibit  dentists  from  advertising  in 
newspapers,  the  bill  making  no  men¬ 
tion  of  radio. 

Another  bill  would  virtually  eliminate 
advertising  by  optometrists. 

Washington  newspapers  have  been 
slow  to  send  men  to  lobby  against  these 
bills. 


Dignity  in  Trying  Hauptmann— - 
Thinks  Press  Treatment 
Weakened  Justice 

Suggestion  of  a  joint  committee  of 
the  American  Bar  Association  and  the 
American  publishers  for  the  siiecific 
purpose  of  fixing  “proper  limits  of  pub¬ 
licity  for  pending  (legal)  proceedings,” 
was  made  to  Editor  &  Publisher  this 
week  by  Newton  D.  Baker,  one  of  the 
nation’s  outstanding  lawyers.  Secretary 
of  VN'ar  under  President  Wilson  anil 
prominent  in  the  political  life  of  the 
country  for  several  decades.  His  law  ' 
firm.  Baker,  Hostetler,  Sidlo  &  Patter¬ 
son,  is  counsel  for  the  Scripps-Howard 
Newspapers. 

Mr.  Baker's  comments  were  an  out¬ 
growth  of  the  Hauptmann  trial  in  b’lein-  I 
ington,  N.  J.  Asked  for  his  reactions, 

Mr.  Baker  made  the  following  state¬ 
ment  : 

“I  think  there  were  very  many  sluxk- 
ing  and  prejudicial  incidents  connected 
with  the  Hauptmann  trial.  After  all, 
this  man  was  on  trial  for  his  life  and 
stKiety  was  engaged  in  performing  one 
of  its  most  solemn  acts.  There  is  no 
degree  of  dignity  and  repression  which 
would  lie  t<M)  much  at  such  a  moment 
and  upon  such  an  occasion.  The  treat¬ 
ment  of  the  episode  by  the  public  press 
cheaixned  and  weakened  the  whole  ad¬ 
ministration  of  justice,  and  this  is  i>ar- 
ticularly  unfortunate  at  a  time  when  the 
nation’s  effort  to  repress  crime  is  one 
of  its  most  difficult  problems. 

“I  think  there  are  remedies  apart 
from  legislation.  I  think  the  courts 
have,  in  the  first  place,  inherent  iwwer 
to  protect  the  dignity  and  effectiveness 
of  their  own  administrations  and  while 
I  have  no  criticism  to  make  of  Judge 
Trenchard,  who  seems  to  have  won  the 
respect  of  the  entire  country.  I  still  be¬ 
lieve  that  if  the  higher  courts  would  act 
authoritatively  in  matters  of  this  kind 
the  lower  courts  would  have  the  courage 
and  confidence  necessary  to  make  of  a 
trial  the  next  thing  in  solemn  dignity 
to  a  great  religious  service. 

“Apart  from  this,  however,  I  think 
another  remedy  is  available  and  per¬ 
haps  much  to  be  preferred.  If  the  pub¬ 
lishers  of  American  newspapers  would 
appoint  a  committee  to  meet  with  a  like 
committee  apiiointed  by  the  American 
Bar  Association,  the  proper  limits  of 
publicity  for  iiending  proceedings  could 
easily  be  fixed.  Reputable  newspapers 
would  abide  by  such  an  arrangement. 

The  courts  could  then  very  quickly  and 
effectively  take  care  of  irresponsible 
violators  among  the  lesser  press.” 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


HOW  THE 
FRONT  PAGE 
HAS  CHANGED! 

^^IMPROVEr^ 

is  the  demand  of  Progress 

A  great  help  in  satisfying  this  demand  for  speed  has 
been  the  increased  flexibility  of  equipment.  Wood  Dry 
Mats  have  fitted  admirably  into  these^developments  for 

"Imprevcl"  if  th«  Weed  tiesan. 


WOOD 

FLONC  CORPORATION 

HOOSICII  FALLS.  N  Y _ 

WOOD  DRV  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 


lUaxUStaA 


GREATEST 
RETAIL  LINAGE 
GAIN  IN  UNITED  STATES 


WE  ARE  HAPpy  TO  SAY 
THAT  THE  OTHER  BUFFALO 
NEWSPAPERS  GAINED,  TOO — 
PROVING  BUFFALO  IS  A  PROF¬ 
ITABLE  MARKET  RIGHT  NOW. 


URING  1934,  The  Buffalo  Times  gained 
2,149,641  lines  of  Retail  Display — the  largest  gain  recorded  hy 
Media  Records  for  any  newspaper  in  the  Ignited  States. 


N  Total  Advertising,  The  Times  gained 
2,577,776  lines,  a  record  exceeded  by  only  one  other  newspaper. 


HESE  tremendous  increases  are  signifi¬ 
cant  of  the  wide  recognition  of  the  influence  and  momentum 
of  Buffalo's  Scripps-Howard  newspaper  today — the  new  Buffalo 
Times. 

Tt/E  growing  circulation  of  The  Times 
represents  sound  Scripps-Howard  value  and  provides  powerful 
('overage  in  Neic  York  State’s  Second  Largest  Market, 


The  Buffalo  Times 

A  Scripps  •  Howard  Newspaper 


nationai,  advertising 


SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE 


SAN  FRANCISCO 


LOB  A. NOBLE 


MEMBER  OF  THE  I  NITED  PRESS 
THE  ASSOCIATED  I*  R  E  S  S 
AUDIT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS,  THIS  WEEK  lllld  oj 
MEDIA  RECORDS,  INC. 


PHIL  A  l>  K  1.  r  H  I 


^Vljiaii!l!!if 


Last  August  the  world’s  largest  manufacturer  of  heating  equipment  decided 
to  tie  up  with  Uncle  Sam’s  plan  ‘Ho  modernize  the  home.” 

American  Radiator’s  affiliate,  the  Heating  and  Plumbing  Finance  Corpora¬ 
tion,  arranged  to  make  it  simple  and  easy  for  the  home  owner  to  take  ad¬ 
vantage  of  the  co-operation  offered  by  the  Federal  Housing  Administration. 

On  August  26th,  a  first  American  Radiator  advertisement  offered  “to  lend 
money  with  no  strings  attached”,  on  the  easiest  terms,  no  down  payment. 


FOR  A  NEWS  TIE-UP 


no  mortgages,  no  indorsers,  with  three  years  to  pay.  And  the  Heating  and 
Plumbing  Finance  Corporation  bought  the  first  contract  for  modernizing 
under  the  Federal  Housing  Act. 

Three  one  thousand  line  advertisements  were  followed  by  seven  of  six 
hundred  lines,  or  more  than  seven  thousand  lines,  in  twenty-one  news¬ 
papers  in  twenty  cold-weather  cities. 

Each  advertisement  contained  a  coupon  offering  free  a  Modernization 
Budget  Book. 

The  returns  from  this  short  campaign  were  immediate  and,  to  quote 
President  R.  J.  Hamilton,  ‘ffrom  eight  to  ten  times  as  great  as  from  any 
previous  American  Radiator  advertising”  ...  so  great,  in  fact,  as  to  cause 
wide  newspaper  comment. 

Sales  immediately  jumped  ahead  of  1933,  and  additional  money  was  made 
available  to  continue  the  campaign  with  four  hundred  fifty  line  advertise¬ 
ments  until  the  arrival  of  cold  weather. 

For  1935,  American  Radiator^s  plans  call  for  a  continuation  of  the  liberal 
use  of  newspaper  space. 


ADVERTISE  DURABLE  GOODS  IN  THESE  NEWSPAPERS 


Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
CiNCTN’NATi  Enquirer 
Cleveland  Press 
Cleveland  Plain  Dealer 
Detroit  News 
Fall  River  Herald  News 


Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier- Journal 
Iajuisville  Times 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 


Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Daily  Chronicle 
Spokane  Spokesman-Review 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


■ 
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E  D  I 

SPRING  BUSINESS 

A  PRONOUNCED  gap  in  the  trade  cycle  of  the 
past  three  months  is  evident  upon  examination 
of  current  statistics.  Industrial  production 
began  advancing  in  November,  continued  through 
the  Christmas  holidays  and  took  a  marked  upward 
move  in  January,  especially  in  the  automotive  and 
allied  lines.  Retail  trade  was  Ijettcr  than  was  ex- 
I)ected  in  the  holiday  season,  with  more  than  the 
usual  reaction  in  January.  Newspaper  advertising, 
of  satisfactory  volume  in  most  cities  during  the  holi- 
<iays,  also  tapered  off  too  sharply  in  January,  though 
it  exceeded  its  volume  of  the  previous  year. 

Despite  the  overhanging  menace  of  the  gold  case 
decisions,  the  general  tone  of  business  statistics  since 
January  1  has  been  encouraging.  Probably  some  of 
the  production  noted  has  been  in  anticipation  of 
.Spring  buying,  with  the  late  Easter  a  strong  factor 
in  many  lines.  Some  of  it  may  have  been  in  the 
vague  hope  of  being  on  the  right  side  of  the  Supreme 
t  ourt’s  decisions  in  the  gold  matter.  Whatever  the 
reason,  there  is  no  doubt  that  behind  the  retail  line 
there  is  a  wide  variety  and  a  large  quantity  of 
goods  to  be  sold  to  the  public.  The  price  uncer¬ 
tainty  that  seemed  to  inhere  in  the  gold  cases  has 
Ix-en  a  major  factor  in  holding  up  the  advertising 
program  needed  to  move  these  goods  to  market. 
With  it  out  of  the  way,  the  last  important  barrier 
to  distinct  improvement  in  business  volume  dis¬ 
appears. 

.\rc  newspapers  going  to  get  their  full  share  of 
the  increased  advertising  appropriations  that  must 
precede  and  accompany  increased  trade?  We  be¬ 
lieve  they  will,  for  throughout  the  depression  the 
intrinsic  merit  of  the  newspaper  medium  has  enabled 
it  to  hold  its  position  with  a  bare  minimum  of  pro¬ 
motion.  Other  media,  notably  the  broadcasters,  have 
carried  on  vigorous  propaganda  and  there  is  no 
question  that  their  headway  has  been  tremendous, 
even  though  not  at  newspapers’  expense.  Recent 
months  have  seen  the  radio  intensifying  its  drive 
on  the  national  advertiser’s  dollar,  and  it  would  be 
complacent  stupidity  to  assume  that  it  will  not  make 
further  inroads  into  old-established  channels,  in¬ 
cluding  newspapers. 

The  daily  newspaper’s  advertising  story  is  amaz¬ 
ingly  simple,  and  is  so  familiar  to  all  that  its  essen¬ 
tial  truth  and  importance  is  not  always  realized. 
There  is  need  again,  if  newspapers  wish  to  protect 
themselves  against  even  temporary  loss  to  competi¬ 
tive  media,  for  concentration  of  the  best  brains  of 
the  publishing  industry  upon  how  best  to  impress 
the  old  truths  upon  this  generation.  It  is  time  again 
to  sell  the  newspaper  against  the  whole  field,  not 
publisher  against  publisher,  nor  city  against  city. 

Har  association  has  reco*nmended  legislation 
to  curb  jake  breach  of  promise  and  alienation 
of  affection  cases.  The  press,  often  used  by 
blackmailing  shysters,  would  be  a  direct  bene¬ 
ficiary. 


WOULD  COMPEL  BY-UNES 

A  MEMBER  of  the  New  Mexico  legislature, 
one  Eduardo  H.  Baca,  has  introduced  a 
bill  which  “instructs”  the  press  to  publish 
the  names  of  the  authors  of  all  articles,  except 
those  which  carry  the  logotypes  of  accredited  press 
associations.  The  object  is  to  make  writers  per¬ 
sonally  responsible  for  utterances  in  print. 

This  idea  reappears  periodically  in  legislatures. 
It  probably  would  not  accomplish  the  end  its  spon¬ 
sors  have  in  mind.  Editors  and  publishers,  the 
responsible  persons,  can  be  held  for  all  matter 
appearing  in  their  columns.  If  every  piece  of 
writing  were  to  be  credited  to  a  person,  news  pages 
would  be  cluttered  with  names  which  could  only 
bore  the  reader.  Editorials  are  properly  anony¬ 
mous  because  they  speak  the  mind  of  the  paper, 
not  that  of  an  individual.  Most  newspapers  pub¬ 
lish  by-lines  over  important  news  and  feature  mat¬ 
ter,  not  to  make  writers  more  responsible,  but  to 
add  a  touch  of  personal  interest.  Of  course,  no 
legislature  has  any  right  to  “instruct”  editors  to 
publish  the  names  of  their  writers.  The  law  would 
not  hold  in  a  constitutionality  test.  We  notice 
the  New  Mexico  case  only  to  indicate  how  that 
old  by-line  idea  persists. 

Fight  the  racket  behind  the  transmission 
through  the  mails  of  unsolicited  merchandise 
and  reading  material! 


RIAL 


Let  not  mercy  and  truth  forsake  thee: 
write  them  upon  the  table  of  thine  heart. — 
Proverbs,  III;  3. 


tions.  Only  two  or  three  machine  manufacturers, 
all  reputable,  have  widespread  retail  outlets,  and 
not  all  of  these  are  equipped  for  adequate  service. 
Of  the  thousands  of  local  lumber  yards  throughout 
the  land,  few  stock  the  woods  needed  by  the  amateur 
carver  and  cabinet  maker,  leaving  an  open  field  for 
the  distant  mail  order  advertiser.  Metals  and  the 
small  tools  and  fittings  needed  for  their  fabrication 
are  generally  absent  from  retail  markets. 

The  newspaper  that  starts  a  hobby  column  has 
only  begun  the  job  of  service  to  its  clientele.  Care¬ 
fully  selected  advertising  is  an  integral  part  of  such 
service.  Promotion  that  will  make  local  merchants 


GHOSTLY  NEWS 

I  was  with  the  greatest  difficulty  that  news- 
pa])er  correspondents  in  Berlin  finally  confirmed 
the  fact  that  two  women  had  been  executed  for 
alleged  espionage  in  gloomy  Ploetzensee  prison. 
Though  this  act  of  the  Hitler  regime  has  horrified 
the  civilized  world,  the  facts  concerning  the  execu¬ 
tion,  indeed  the  truth  about  the  alleged  crime,  still 
remain  in  doubt.  Treason  was  unquestionably 
charged— but  whether  proved  is  unknown.  “Be¬ 
traying  military  secrets”  is  a  loose  term  which 
might  mean  anything.  The  victims  may  have  been 
guilty  or  innocent.  After  being  lied  to  by  high  pub¬ 
lic  officials  at  the  Foreign  Office,  glared  at  dumbly 
Ity  prison  officials,  driven  from  pillar  to  post,  re¬ 
porters  finally  decided  from  such  evidence  as  the 
sight  of  a  double  hearse  in  the  prison  yard,  that  the 
two  women,  descrilied  as  beautiful  and  intellectual, 
had  been  beheaded  by  Hitler’s  axeman,  in  a  dress 
suit  and  a  silk  topper.  Their  hair  was  “mercifully” 
cut.  Their  necks  were  nicely  shaved.  Similar 
Ntomach-turning  details  may  have  been  true  or  false. 
.\11  (ierman  news  is  suspect  in  our  eyes. 

But  nothing  is  left  in  doubt  as  to  the  character  of 
the  Government  of  Germany.  It  can  be  described 
in  positive  terms,  graven  on  the  tablets  of  time.  It 
is  a  vicious  retrograde  into  the  black  abyss  of  medi¬ 
eval  brutality.  A  nation  governed  by  wifeless 
men,  neurotic  poseurs  in  uniforms,  with  glassy  and 
glaring  eyes,  sensuality  covering  hideous  counte¬ 
nances,  sabre  rattling,  declaring  themselves  to  be  of 
the  Deity,  ruling  millions  through  trembling  fear, 
some  of  them  well-known  psychopathic  cases,  groan¬ 
ing  in  some  strange  ecstasy  under  the  spell  of  Wag¬ 
ner  opera  one  minute  and  the  next  flying  into  violent 
and  murderous  rages — such  men  might  receive  from 
a  beheading  of  pretty  women  sensations  not  to  be 
understood  among  normal  persons. 

The  censorship  leaves  the  world  to  wonder.  With 
all  their  skill  and  equii»nent  American  and  English 
correspondents  could  not  penetrate  the  fog  of  propa¬ 
ganda,  deliberate  falsehood  of  public  officials,  sealed 
courts  and  all  the  rest  of  the  infamous  set-up  which 
has  as  its  purpose  the  entrenchment  of  weird  men 
in  the  role  of  rulers  of  one  of  the  world’s  great 
peoples.  Modern  history  holds  no  comparable  chap¬ 
ter  of  national  degeneracy.  Grotesque  Hitler  leers 
between  the  lines  of  every  Berlin  despatch.  His 
only  service  to  mankind  could  be  to  illustrate  the 
horror  which  is  inherent  in  fascism. 

Eddie  Bemays  proposes  a  cabinet  office  of 
Secretary  of  Public  Relations.  Goebbels  is  our 
candidate. 


see  the  possibilities  of  new  sales  through  local  ad¬ 
vertising  also  belongs  definitely  in  the  picture.  Once 
started,  on  no  matter  how  narrow  a  front,  newspaper 
service  that  helps  people  to  improve  their  leisure 
will  attract  a  widening  circle  of  readers,  and,  in¬ 
telligently  promoted,  can  pay  its  own  way  in  adver¬ 
tising  never  before  seen  in  newspapers. 

For  ten  years  .Vew  York  Sun  has  been  edi¬ 
torially  resisting  construction  of  dirigibles  as 
instruments  of  defense,  on  the  ground  of  in¬ 
competence  and  unwarranted  cost.  “Now  the 
Macon! — Have  ive  stood  enough  folly f’’  is  its 
latest  question.  Consider  the  saving  in  lives 
and  millions  if  Congress  had  heeded  the  Sun! 

RECKLESS  ADVERTISING 

HE  composing  room  foreman,  a  veteran  typo¬ 
grapher,  handed  us  a  piece  of  department  store 
copy  he  had  just  received,  and  wearily  re¬ 
marked:  “What  do  you  think  of  that?” 

It  was  done  in  pencil,  on  brown  paper,  with  several 
inserts  hanging  from  pins  to  the  edges.  It  was  the 
work  of  an  amateur,  rough  and  careless.  There 
were  many  opportunities  for  a  printer  to  go  wrong, 
for  the  written  characters  were  sloppy. 

This  advertisement  was  to  cost  the  store  something 
over  $250.  The  purpose  was  to  generate  public  in¬ 
terest  in  a  sale  of  women's  expensive  coats. 

We  fiad  this  thought  about  it:  Judged  by  the  cir¬ 
culation  of  the  newspaper  serving  the  advertiser  in 
question,  the  advertisement  would  be  read  by  at 
least  35,000  people  in  the  community.  Yet  it  was 
treated  in  routine,  careless,  half-hearted  manner.  We 
wondered  how  that  merchant  would  act  if  he  were 
to  be  invited  to  appear  in  person  before  35,000  people 
of  his  city,  assuming  that  such  a  vast  audience 
could  be  assembled  to  listen  to  a  sales  talk.  Would 
he  permit  an  unskilled  writer  to  dash  off  a  few  reck¬ 
less  items  on  a  sheet  of  brown  paper,  pinning  up  an 
array  of  inserts  so  carelessly  that  the  reader  must 
puzzle  his  brain  to  determine  their  place  and  mean¬ 
ing?  Or  would  the  merchant  see  to  it  that  the  best 
copy  writer  worked  up  the  most  interesting  and  con¬ 
vincing  sales  argument  within  his  power  of  expres¬ 
sion?  Without  question,  the  advertiser  would  take 
a  lively  personal  interest  in  his  appearance,  make 
the  best  possible  presentation. 

Because  the  newspaper  audience  is  unseen,  it  is 
none  the  less  real.  The  day  by  day  representations 
an  advertiser  makes  in  newspaper  space  give  form 
to  public  opinion  concerning  him  and  his  institution. 
Wise  merchants  are  as  scrupulously  careful  in  tlicir 
newspaper  copy  as  in  their  window  dressing. 


HOBBIES  AND  PROFIT 

OBBY  columns,  sometimes  extending  to 
weekly  pages,  have  been  added  by  a  number 
of  newspapers  in  recent  months,  responding 
to  an  undoubtedly  important  demand  from  readers 
in  search  of  ways  to  fill  idle  moments.  A  dozen  or 
more  magazines  have  arisen  during  the  past  three 
years,  catering  to  the  same  need.  The  magazines 
look  prosperous,  with  a  considerable  volume  of  mail 
order  advertising  supporting  a  respectable  display 
linage.  Newspaper  hobby  columns  carry  compara¬ 
tively  little  advertising,  except  that  of  dealers  in 
stamps  and  philatelic  supplies.  No  one,  it  appears, 
has  yet  found  the  way  to  capitalize  for  newspaper 
advertising  the  hundreds  of  other  useful  amusements, 
mainly  for  the  reason  that  few  retail  merchants  have 
discovered  the  potential  market. 

Homecraft  machinery  to  the  extent  of  several  hun¬ 
dred  thousand  dollars  a  year  is  being  sold,  mainly 
through  mail  order  magazine  advertising.  Quality 
varies  greatly,  without  reference  to  price,  and  we 
have  no  doubt  that  inexperienced  people  are  being 
swindled  frequently  in  these  sight  unseen  transac- 


For  rapid,  intelligent,  clear  interpretation  of  a 
complicated  news  story,  IVashington  corre¬ 
spondents  distinguished  themselves  on  the  gold 
case. 

WOULD  BAN  STRAW  POLL 

ROPOSED  legislation  at  Washington  would 
ban  the  straw  vote  as  an  interference  with  the 
operations  of  the  democratic  form.  The  law 
would  be  directed  mainly  at  such  enterprises  as  that 
of  the  Literary  Digest.  The  American  people  being 
notoriously  gregarious,  it  is  believed  public  opinion 
can  be  swung  to  any  point  of  the  political  compass 
by  pre-election  polling  of  sentiment.  This  is  a 
possibility.  It  may  be  a  mischievous  influence.  But  by 
what  right  would  Congress  act  against  such  enter¬ 
prise?  Such  a  law’  would  surely  contravene  the 
free  press  right.  The  Literary  Digest  makes  the 
straw  vote  scheme  a  circulation  and  free  publicity 
device,  as  well  as  an  editorial  service.  However,  we 
do  not  see*  that  it  could  be  attacked  on  the  ground 
of  commercialism..  We  imagine  that  nothing  will 
come  of  the  proposed  legislation. 
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PURELY  PERSONAL  Two  Sous  of  Ncw  Yovk  Advertising 
TEE  OLWELL,  publisher  of  the  a  J  Mauagsr  Preparing  for  Journalism 

l-J  York  Journal  and  George  Buckley,  ^  ,  .i-,-,.  .  •  • 

vice-president  of  the  National  City  s'  EORGfc.  J.  ALliK,  advertising  football  team  which  went  through  an 

Hank,  New  York,  were  fellow  passen-  manager  of  the  New  York  Herald  undefeated  season  last  year.  For  two 

ccrs  on  the  S.  S.  President  Cleveland  of  Tribune  and  president  of  the  Newspaper  years  he  had  been  advertising  manager 


Lee  OLWELL,  publisher  of  the  Neiv 
J  York  Journal  and  George  Buckley, 


gtrs  on  the  S.  S.  President  Cleveland  of  ‘  rtbune  and  president  ot  the  JNewspaper  years  he  had  been  advertising  manager 
the  Dollar  Steam>hip  Line,  arriving  in  Advertising  Executives  Association,  has  of  the  Papyrus,  before  being  promoted 
Los  Angeles  this  week  from  the  Canal  sons  following  his  journalistic  foot-  to  the  business  managership, 

and  (.  arribbean  points.  steps,  Ixith  of  them  serving  on  their  The  two  boys  early  showed  an  in- 

Ralnh  H.  Ouinn  nresident  and  husi-  respective  college  publications.  _  clination  to  newspaper  work.  They 


and  (.  arribbean  points. 

Ralph  H.  Quinn,  president  and  busi¬ 
ness  manager  of  the  Cincinnati  Post  and 
his  wife  and  son  Stewart,  were  enter¬ 
tained  at  dinner  by  Ambassador  Jose¬ 
phus  Daniels  at  the  American  embassy 
in  Mexico  City  Feb.  8.  Mr.  Quinn  and 
party  left  Cincinnati  Feb.  2  for  a  Mexi¬ 
can  tour  and  will  return  about  March  1. 

.Manchester  Boddy,  publisher  of  the 
Los  Antjeles  Jllustratcd  Daily  Neivs, 
and  the  Hvcnitiff  Post-Record;  Harold 
E.  Swisher,  managing  editor  of  the 
Hollyii’ood  (Cal.)  Citiccn-Xews,  and 
Roy  L.  French,  head  of  the  University 
of  Southern  Califortiia  journalism 
school,  were  speakers  at  a  banquet  of 
journalism  students  of  the  .Mexander 
Hamilton  and  Polytechnic  high  schools, 
Los  .Uiigeles,  Feb.  14. 

Phil  Hanna,  Chicago  Journal  of  Com¬ 
merce  editor,  is  in  Florida  this  month. 


George  j.  Auer,  Jr.,  editor-in-chief  are  emulating  their  father,  who  started 
of  Tufts  lYcekly,  is  a  senior  at  Tufts  his  career  in  the  profession  as  advertis- 
College,  Boston. 

He  w'as  selected 
class  historian 
and  president  of 
the  local  chapter 
of  Zeta  Psi,  na¬ 
tional  social  fra¬ 
ternity.  He  has 
been  on  the  staff 
of  the  college 
publications  for 
three  years,  hav¬ 
ing  served  as 
managing  editor 
during  his  junior 

George  J.  .\uer  Hernmard  M.  Acer  George  J.  .Xuer,  Jr. 

Bernhard  M. 

.\uer,  following  his  father’s  business  ing  manager  of  the  Schenectady  (N. 


They  Foretold 
The  Decision 

On  GOLD 

Drew  pearson  j - 1 

Uom-UT  S  HUGHES 


Hernmard  M.  Acer  George  J.  .Xuer,  Jr. 


office  “bent,"  is  business  manager  of  Y.)  Gazette.  He  later  became  business 
\\illiam  .Allen  W  hite,  hmporta  'j'aft  Papyrus,  weekly  publication  manager  of  the  .4 /6<»iy  (N.  Y.)  Knick- 
(Kaii. )  i/art’/tc,  was  host  to  Herbert  Taft  Preparatory  School  in  \Va-  erhoeker  Press.  For  several  years  he 

_L^i’  tertown.  Conn.  .As  a  memlier  of  the  was  an  executive  of  the  Hearst  organ- 
senior  class  there  he  has  receiveel  ization  in  .Atlanta,  Ga.,  and  New  A’ork 


when  he  entertained  Mr.  Hoover  and 
several  .Missouri  and  Kansas  friends  at 
dinner  Sunday  evening.  Mr.  Hoover 


many  honors,  being  liead  monitor, 
president  of  the  .Alpha  division  of 


Palo  All'o**' 


City.  He  has  been  a  member  of  the 
Herald  Tribune  advertising  staff  since 
1922. 


E.  Robert  Stevenson,  editor-in-chief,  '  ~ 

H'aterbury  (Conn.)  American  and  Re-  Josephus  Daniels,  Jr.,  business  man- 
publican,  is  giving  a  weekly  series  of  ager,  Raleigh  (N.  C.)  Neivs  &  Ob- 
talks  at  7 :45  o’clock  Saturday  nights  senrr,  has  been  nominated  by  Raleigh 
over  WTXBS’,  the  dailies’  station  on  Post  No.  1  of  the  .American  Legion  as 
“Our  Connecticut  Clock  at  an  Editor’s  a  candidate  for  department  commander 


Fireside.” 

Hilton  U.  Brown,  chairman  of  the 
Ixjard  and  secretary-treasurer,  /m/tan- 


(Ind.)  A' is  visiting  in  Miami,  the  Gannett  newspapers,  Elmira,  ad- 


Josephus  Daniels,  Jr.,  business  man-  returned  to  his  office,  after  a  lengthy 
;er,  Raleigh  (N.  C.)  Neivs  Tr  Ob-  illness. 

rrer,  has  been  nominated  by  Raleigh  Henry  .\L  Healy,  advertising  man- 
Dst  No.  1  of  the  .American  Legion  as  ager,  Holyoke  (Mass.)  Transcript- 
candidate  for  department  commander  Telegram,  has  been  discharged  from 
of  the  organization  upon  the  expiration  the  hospital  after  a  recent  operation, 
of  the  term  of  H.  E.  Olive.  Lewis  Dayton,  general  manager  of 

Frank  E.  Tripp,  general  manager  of  the  Yonkers  (N.  Y.)  Herald  States- 
e  Gannett  newspapers,  Elmira,  ad-  „ian,  and  Hugh  W.  Robertson,  vice- 


Wilton  FL  Hall,  publisher,  Anderson  on  “The  Far  Blast.’’ 


drcssecl  the  Olean,  N.  Y.,  Rotary  Qub  president,  Westchester  County  (N.  Y.) 


(S.  C.)  Independent,  has  been  appennted 
by  Governor  Olin  D.  Johnston  as  chair- 


Charlie  Miller,  assistant  general  man¬ 
ager,  Louisinlle  Herald  Post,  who  has 


man  of  the  South  Carolina  PWA  board,  been  ill  since  December  following  an 
Dean  Hoffman,  editor-in-chief,  Har-  operation,  has  been  sent  on  a  southern 
risbterg  (Pa.)  Evening  Neivs  and  Mom-  trip  by  his  doctors  to  speed  his  recov- 
ning  Patriot,  and  Mrs.  Hoffman  have  ery.  Mr.  Miller  expects  to  return  the 


returned  from  a  vacation  in  Florida. 
George  D.  Lindsay,  publisher,  Sar- 


early  part  of  March. 


Publishers,  attended  the  one-day  con¬ 
vention  of  the  New  York  Society  of 
Editors,  at  Utica,  Jan.  28. 

Carl  G.  Milligan,  general  manager, 
Brculford  (Pa.)  Era,  has  entered  the 
Physical  Culture  hotel  in  Dansville, 
N.  Y.,  for  a  period  of  recuperation. 

Jean  Rahn,  formerly  of  the  Dayton 
(O.)  Herald  advertising  department. 


.  rf-i  Y  u  Lewis  M.  Palmer,  circulation  man-  (U.)  Herald  advertising  department, 

luota  (Fla.)  Herald,  and  the  Marion,  Portsmouth  (Va.)  Star  suffered  !«s  joined  the  Dayton  Daily  News 

nd.  newsp^ers,  IS  en-route  with  Mrs.  a  fractured  skull  as  a  result  of  walk-  retail  advertising  department. 

**^’,u*^  Honolulu  for  » Jthree  j^g  ejjgg  ^  Richard  D.  Hamilton,  foreign  ad- 

R  *1  daughter.  Major  David  darkened  library  of  the  Star  of-  vertising  manager,  Portsmouth  (Va.) 

th.  temporary  charge  of  week.  His  condition  is  not  Star,  is  a  patient  in  Protestant  Hos- 

f  loriaa  paper.  considered  serious.  pital,  Norfolk,  where  he  successfully 

KTc  1^' hr  C.  B.  Binder,  advertising  manager,  underwent  a  major  operation  for  a 

f  Arthur  (Ont.)  News-Chronicle,  stomach  disorder, 

board  of  Norfolk  addressed  the  Advertising  Club  of  Mon-  Frank  A.  Daniels,  treasurer,  Raleigh 
F'b.  13  on  the  service  rendered  (N.  C.)  .Vavs  and  Obsener.  was 
yS,^’Shadow  Fay”  vice-president  of ,  the  Rajeigh 


(N.  C. )  .Weivs  and  Observer.  \vas 
elected  vice-president  of  the  Raleigh 


F.  L.  Hafer,  circulation  manager.  Merchants’  Association  for  1935. 


s'SS"  SwaShmort^' Pa.°^  wS!  Times-Union,  Jacksonville,  ha;  (Conffnurd  on  next  page) 


Ellis  Service,  Swarthmore,  Pa.,  was 
guest  speaker  at  a  community  celebra¬ 
tion  of  the  birthday  of  Thomas  A.  Edi¬ 
son  in  Ft.  Myers,  Fla.,  Feb.  10. 

Edward  j[.  Stackpole,  Sr.,  owner  and 
editor-in-chief,  Harrisburg  (Pa.)  Tele¬ 
graph  Newspapers,  is  spending  a  winter 
vacation  in  St.  Petersburg,  F'la.  Albert 
H.  Stackpole,  general  manager  of  the 
newspapers,  with  Mrs.  Stackpole,  is  on 
a  trip  to  Bermuda. 

C.  E.  Broughton,  editor,  Sheboygan 
(Wis.)  Press,  left  F'eb.  14  for  the  south 
enroute  to  Mexico  City  with  a  group 
of  men  from  New  York,  Pitsburgh, 
Chicago,  Minneaptilis  and  Milwaukee 
interested  in  investments  in  Mexico. 
They  will  return  the  early  part  of 
March. 

Roy  A.  Roberts,  managing  editor  of 
the  Kansas  City  Star,  was  the  principal 
.sjKaker  at  the  luncheon  of  the  Adver¬ 
tising  Club  of  Kansas  City,  Feb.  11  on 
the  subject  “How  News  Makes  Adver¬ 
tising  Pull.” 

IN  THE  BUSINESS  OPHCE 

Adolph  S.  OCHS,  general  man¬ 
ager,  Chattanooga  (Tenn.)  Times, 
addressed  a  dinner  meeting  of  the 
Chattanooga  Chamber  of  Commerce, 
Feb.  15. 


You  can't  do  better 

with  white  paper,  than 

DIXIE  DUGAN 
JOE  PALOOKA 
BUNGLE  FAMILY 

All  six  times  a  week  in  strip  and  Sunday  in  color. 

These  jand  other  comics  available  in  tabloid  color 
page,  as  well  as  full-size. 


^  and  ROBERT  S. 
•ALl.FiN,  whose  fore- 
<'usts  of  national  ev  ents 
in  their  eolninn.  "The 
\\  a.shington  Merry-(  lo- 
Rouiul,”  have  been 
marked  by  nneaniiy  ac¬ 
curacy,  achieved  another 
notable  nn^ord  in  fore¬ 
shadowing  the  United 
States  Supreme  (’.onrt 
decision  on  the  gold 
cases,  handed  down 
F'ebruary  IK.  Mere  is 
The  Merry-Go-Round 
record : 

As  •■arly  as  .lamiary 
IT,  Pearson  and  Mien 
predicted  that  the  Su¬ 
preme  Court  “will  iijH 
hold  the  constitutional¬ 
ity  of  the  gold  »'laus«',’’ 
and  emphasized  one  i 
point,  later  brought  out 
by  the  majority  opinion, 
namely  that  ‘Momesti- 
cally  the  dollar  has  suf- 
fennl  no  loss  in  piireha.s- 
ing  jK)wer  as  a  result  tf 
devaluation.” 

On  January  20,  The 
.Merry-flo-Round  point¬ 
ed  out  that  the  govern¬ 
ment  could  not  Ik-  sued 
without  its  consent. 
This  was  brought  out  in 
the  Suprenn-  Court’s  di;- 
cision  denying  the  Court 
of  Claims  jurisdiction 
over  government  Ixind 
cases. 

On  F'ebruary  1,  The 
.Merry-Go-Round  ana¬ 
lyzed  the  traditions  and 
backgrounds  of  the  nine 
Justices,  and  indicated 
the  five-to-f(»ur  det-ision 
precisely  as  the  Court 
finally  lint-d  up.  In  view 
of  certain  confused  re¬ 
ports  that  followed  the 
reading  (»f  the  decision. 
The  Merry-Go-Round 
comment  that  “You 
never  can  tell  which  way 
Hughes  is  going  until  the 
last  paragraj>h  of  his 
opinion,”  was  «wpe<’ialiy 
noteworthy.  Incidental¬ 
ly,  the  column  men¬ 
tioned  Justice  .McRey- 
nolds’s  “undisguised 
rudeness  R)ward  the  lib¬ 
eral  nieml)ers  of  the 
c<jurt,”  whu'h  was  Ixirne 
out  by  his  tirade  against 
the  majority  memiMTs  at 
the  time  the  ihNasion 
was  ren«lered. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
President 


**  You  nootr 
can  t«//  which 
way  Hughaa  i» 
going  until 
tha  laat  para¬ 
graph  of  hit 
opinion.** 


••Aloof  and 
impartial-  It 
may  fall  upon 
him  to  catt 
tha  daeiding 
vota.** 


SUTHERLAND 

••Inharitad  hit 
aeonomic  phi- 
lotophy  from 
tha  laittat- 
faira  dayt  of 
tha  pionaar 
Watt.** 


VAN 

DEVANTER 

**Ha  !•  a  faroid 
opponant  of 
mny  oattiga  of 
goparnmant 
c  O  n  t  r  o I  or 
ragulation  of 
induttry.** 


McRETNOLDS 

•*Vnditgmitad 
rmdanatt  to¬ 
ward  tha  tih- 
arml  mambart 
of  tha  Court.** 


**Mmda  a  for- 
tuna  at  lagai 
champion  far 
tharailroadM.  * 


STONE 

••Kickad  up* 
ttairt  aftar  too 
much  aetiaity 
in  inamttigating 
tha  Aluminum 
Trutt  af  hit 
Cahinat  col- 
laagum,  Andrew 
Mallon** 


••Brilliant  and 
liharal  racard 
at  Chiaf  Judga 
of  tha  Now 
York  Stata 
Court  of  Ap- 
paalt.** 


BRANDEIS 
‘*Daan  of  tha 
Court  in  aga, 
ttill  carriat  on 
mora  than  hit 
tharm  of  itt 
work.  Ona  of 
tha  outttand- 
ing  libaralt  in 
itt  hittory.** 


It  is  in  the  authoritative  accuracy 
of  its  reporting  that  The  Washington 
Merry-(io- Round  commands  leader¬ 
ship  in  the  Washington  field.  F'or 
terms  and  samples,  daily  and  Sun¬ 
day,  please  write  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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John  A.  Derhain,  comptroller  of  the 
Chicago  Tribune,  with  his  wife  and  son 
sailed  from  Los  Angeles  Feb.  0  on 
the  Mariposa  for  a  visit  to  Honolulu. 

Worth  Wright,  previously  classilied 
manager  for  the  Los  Angeles  Exam¬ 
iner,  Seattle  Post  Intelligencer,  Atlanta 
Georgian  and  other  Hearst  papers,  has 
joined  the  Los  Angeles  Times,  where  he 
is  handling  special  classified  promotion. 

James  B.  Warner,  for  the  past  five 
years  associated  with  the  Janesville 
( Wis.)  Daily  Gacette,  has  been  named 
manager  of  local  display  advertising 
to  succeed  Harold  K.  Green,  who  has 
assumed  position  as  local  display  ad¬ 
vertising  manager  for  the  Charlotte 
(X.  C.)  Observer.  Green  was  with 
the  Gazette  for  13  years. 


IN  THE  EDITORIAL  ROOMS 

Mb.  MOKTOX',  managing  editor, 
•  Nash7'ille  (  Teiin. )  lianncr,  who 
was  injured  Jan.  21  when  struck  by  a 
taxicab,  has  recovered  sufficiently  to  be 
removed  to  his  home. 

C.  G.  Marlisall,  managing  editor  of  the 
Ciiited  States  iWeivs,  W  ashington,  sailed 
from  New  York  recently  to  be  gone 
four  months  on  a  trip  around  the  world. 

Keville  Glennan,  managing  editor, 
A'orfolk  (Va.)  Ledger-Dispatch,  has 
lieen  seriously  ill  at  his  home  with  the 
grippe. 

Dale  Stafford,  sixiris  editor,  Pontiac 
( M  ich. )  Daily  Press,  has  returned  to 
his  desk  after  a  two-week  vacation. 
James  Moore,  of  the  Philadelphia 
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Evening  Ledger  news  staff,  and  Mrs. 
Moore  are  the  jiarents  of  a  son  born 
Feb.  14. 

John  Marshall,  of  the  ll'indsor  Bor¬ 
der  Cities  Star,  was  elected  president  of 
the  Ontario  Legislature  Press  Gallery 
Feb.  13.  L.  V.  McKechnie,  of  the  Eve¬ 
ning  Telegram,  Toronto,  was  chosen 
vice-president,  and  Ralph  Hyman,  Mail 
and  Empire,  Toronto,  secretary-treas¬ 
urer. 

-Mvin  ,‘\ustin,  night  editor,  and  Larry 
De.sautels,  night  sports  editor.  Grand 
I  tirks  Herald  and  J.  Cameron  Sim, 
managing  editor,  East  Grand  Porks 
(Minn.)  Weekly  Record,  recently  ad¬ 
dressed  the  Grand  Forks,  N.  D.  Central 
High  School’s  senior  class  in  journalism. 

Henry  Sutherland  of  the  Butte 
(Mont.)  Post,  has  joined  the  Salt  Lake 
Telegram  editorial  staff. 

John  Craig,  Chicago  Daily  News  city 
editor,  returned  this  week  from  a  vaca¬ 
tion  trip  to  Florida. 

George  O’Connell,  tennis  writer,  Chi¬ 
cago  Tribune,  visited  Ormond  Beach, 
Fla.,  recently,  while  headed  toward  the 
Southern  part  of  the  State  for  a  win¬ 
ter  vacation.  He  was  accompanied  by 
.Mrs.  O'Connell. 

Hickman  Powell,  of  the  .Vtfu  York 
Herald  Tribune,  and  Walter  Brown, 
chief  of  the  .^.Ibany  bureau.  Associated 
Press,  were  speakers  at  the  annual  win¬ 
ter  meeting  of  the  Capital  District 
Scholastic  Press  association,  held  Feb. 
15,  in  Castleton  Union  High  school, 
Castleton-on- Hudson.  ,'\ppro.\imately 
.5(M)  students  and  faculty  members,  rep¬ 
resenting  5(1  member  .schools,  attended. 

Kay  Harms,  feature  writer  and  drama 
critic  for  the  Salt  Lake  Telegram  has 
become  a  feature  writer  for  the  Los 
Angeles  Eirning  Post  under  her  mar¬ 
ried  name  of  Kay  Proctor. 

Thomas  J.  Tobias,  reporter  and  re¬ 
write  man,  Atlanta  Georgian  and  Sun¬ 
day  American  is  conducting  a  book  re¬ 
view  column  in  the  Sunday  edition. 

1*'.  Herwig  of  the  Albany  Times- 
Dnion  editorial  staff,  is  handling  the 
publicity  for  the  25th  annual  Albany 
.•\uto  show. 

I'Yank  Brown,  of  the  Manning  (S. 
C.)  Times  staff,  has  resigned  to  join 
the  Sumter  (S.  C.)  Item. 

t.'harles  Young,  veteran  sjiorts  editor, 

.  Ilbany  Knickerbocker  Press  and  Eve¬ 
ning  Nezi’s,  is  'enjoying  his  annual  vaca¬ 
tion,  preliminary  to  going  south  with 
the  Albany  Senators  of  the  Interna¬ 
tional  league  for  spring  training  at 
Gulfport,  Miss. 

Charles  H.  (Bill)  Sykes,  cartoonist, 
Philadelphia  Evening  Ledger,  has  re¬ 
turned  to  his  desk  after  an  absence  of 
i^iix  weeks  due  to  a  leg  fracture  he 
suffered  late  in  December. 

Bob  Sills  has  left  the  rewrite  staff 
of  the  Los  Angeles  Times. 

.•\rt  Sapp,  formerly  with  the  Ottazva 
(111.)  Daily  Republican  Times  and  At¬ 
lanta  Constitution,  is  reporting  for  the 
Na.shville  Evening  Tennessean. 

Louis  Venator,  foreign  correspondent 
in  Manchukiio  for  the  Nezu  York  Times. 
arrived  in  San  Francisco  last  week  on 
the  Dollar  liner  General  Sherman  for  a 
month’s  vacation  and  a  visit  with  his 
mother  in  Los  Angeles. 

Fldgar  B.  Chesnutt,  editor,  Little  Rock 
.Arkansas  Gazette  Sunday  magazine,  has 
donated  a  medal  to  be  awarded  annually 
by  the  University  of  Arkansas  school 
of  journalism  for  the  best  newspaper 
feature  article  written  in  Arkansas. 
The  name  of  the  winner  will  be  in¬ 
scribed  on  the  medal  which  will  be  on 
display  in  the  school  of  journalism. 

Farle  Watson,  formerly  of  the  Long- 
ziezo  (Tex.)  Nezvs  and  Journal,  has 
joined  the  Tuscaloosa  (Ala.)  Nezvs 
staff. 

R.  S.  Rainey  has  discontinued  his 
daily  column  in  the  Charlotte  (N.  C.^ 
Obserz’cr,  “The  Man  in  the  Street,”  but 
will  continue  to  write  his  Monday  morn¬ 
ing  sports  column  known  as  “All  Out¬ 
doors.” 

Mac  Tince,  Chicago  Tribune  movie 
critic,  is  being  featured  in  a  special- 
sponsored  radio  program.  “Movie  Re¬ 
view,”  broadcast  over  the  Tribune’s 
radio  station  WGX.  Tlie  program  is 
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AR.  MAIN,  for  the  past  five  years 
•  with  the  Staunton  (Va.)  Nezvs- 
Leader,  a  one-handed  newspaperman, 
nas  ue\eiopecl  re¬ 
markable  speed 
and  accuracy  in 
the  operation  of 
a  typewriter. 

Finishing  high 
school  in  1917, 
Mr.  Main  starteil 
his  newspaper  ca¬ 
reer  as  a  report¬ 
er  on  the  Ro- 
anoke  Times. 
After  seven  years 
he  joined  the  As¬ 
sociated  Press 
A.  R.  Mair  and  renresented 
it  in  Charlotte, 
N.  C.,  Wilmington,  Del.,  and  Philadel¬ 
phia.  From  1927  through  the  early 
part  of  1930  he  served  on  staffs  of  the 
Washington  Times  and  the  Post. 
Since  that  time  he  has  been  associated 
with  the  Staunton-Xews  Leader. 

Mr.  .Main  is  married  and  the  father 
of  four  children.  I'ew  newspaper  re- 
IKirters  have  more  speed  on  a  type¬ 
writer  than  he  has.  despite  the  fact 
that  bis  left  arm  is  amputated  at  a 
point  four  inches  below  the  elbow. 

Mr.  .Main  is  active  in  the  civic  af¬ 
fairs  of  his  community.  At  the  present 
time  he  is  serving  as  superintendent 
of  the  Baptist  Sunday  School  and  is 
affiliated  with  the  town  government  as 
clerk  of  court. 


being  sponsored  by  a  local  department 
store. 

Jack  Gurnett,  city  editor,  .Sarasota 
(  b'la.)  Herald  for  the  last  two  and  onc- 
balf  years,  has  been  given  a  short  leave 
of  absence  by  George  D.  Lindsay,  pub¬ 
lisher,  to  establish  tlie  Sarasota  County 
News  Service,  sponsored  by  a  group  of 
citizens  and  the  chamber  of  commerce. 
W.  P.  Dozier,  Jr.,  sports  editor,  is 
iloiibling  on  the  city  desk  during  Gur¬ 
nett’  aib.sence. 

Robert  .Sullivan,  formerly  of  the  Phil¬ 
adelphia  Ez'cning  Ledger  copy  desk  and 
recently  with  the  Neze  York  Ez’ening 
Post,  joined  the  .\'ezi<  York  Daily  Nezos 
copy  desk  this  week. 

William  B.  Haskell,  veteran  drama 
critic,  radio  writer  and  interviewer  of 
the  Albany  Knickerbocker  Press,  is  un¬ 
dergoing  treatment  for  a  stomach  dis¬ 
order  at  the  .\lbany  hospital  following 
a  collapse  last  week. 

Albert  W.  Keane,  sports  editor,  Hart¬ 
ford  (Conn.)  Couraut,  and  Josepli 
M.  Murphy,  president  of  the  Columbia 
Scholastic  Press  .Association,  addressed 
300  teachers  and  students  at  annual 
Connecticut  scholastic  press  assembly 
in  Meriden,  Conn.,  Feb.  16. 

Miss  Helen  McCreedy,  a  recent  grad¬ 
uate  of  Pontiac  High  School,  lias  joined 
the  Pontiac  (Mich.)  Daily  Press  as 
assistant  city  editor. 

Miss  Rachael  Horak,  a  graduate  of 
Pontiac  High  School  in  January,  has 
joined  the  Pontiac  (Mich.)  Daily  Press 
society  department, 

Louis  R.  Chase,  former  editorial 
rooms  secretary  of  the  Grand  Rapids 
(Mich.)  Herald,  has  been  made  night 
police  reporter,  succeeding  Randall 
Brown  who  recently  joined  the  Clezr- 
land  Plain  Dealer  staff. 

W.  Dayle  Frazier  has  resigned  as 
city  editor  of  the  Columbus  (O.)  Citizen. 

Herman  J.  (Buck)  Elliott,  formerly 
city  editor,  Philadelphia  Public  Ledger, 
has  left  the  staff  of  the  Philadelphia 
Record,  which  he  joined  recently. 

Desmond  MacCarthy,  chief  literary 
reviewer,  London  Times,  spoke  at 
Swarthmore  College,  Swarthmore,  Pa., 
Feb.  14  on  the  subject  of  Ibsen. 

Nolen  Bulloch,  who  has  worked  with 
press  associations  and  newspapers  in 
Arkansas  and  Missouri,  is  working  on 
the  Nashville  Banner  telegraph  desk. 

William  Flynn,  U.P.  correspondent 
in  Salt  Lake  City,  has  joined  the  Salt 
Lake  Telegram  staff  as  re-write  man. 

(Continued  on  page  40) 
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Ink  rjils  c.irr)  the 
clean  ink  to  the 
inking  cylinder. 


...tLc  antam^atic  ink  WitL  conttol 


Control  Box,  out¬ 
side  the  press, pro¬ 
motes  safety  and 
rapid  adjustment. 


Since  this  patented  system  was  perfected  by  Hoe,  more  than 
4250  units  liave  been  installed  and  are  now  in  daily  use. 
One  man  operating  the  patented  ink  control  boxes  can 
quickly  set  all  the  color,  all  from  one  side  of  the  press, 
without  having  to  go  inside  it  or  walk  around  it.  It's  a 
finger-tip  control  which  saves  time  and  effort  and  promotes 
quality  printing  and  safety  for  the  pressmen.  Clean,  strained 
ink  is  supplied  in  direct  proportion  to  the  speed  of  the 
press  from  a  central  supply  directly  to  the  ink  distribution 
cylinders.  In  addition  to  the  individual  control  of  each 
column,  the  color  on  each  page  can  be  controlled  separately 
or  shut  off  altogether. 

Savings  in  time,  improvements  in  quality  at  maximum 
speed  plus  greatly  increased  safety  and  convenience  for  the 
pressmen— they  feature  this  Hoe  contribution  and  are  the 
basis  of  every  Hoe  development. 

Cleaner,  more  economical  and  safer. 
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S.  Raymond  Brooks,  capitol  writer 
of  the  Marsh-Fentress  and  Hanke- 
Harte  papers  of  Texas,  has  been  ap¬ 
pointed  a  member  of  the  board  of  direc¬ 
tors  of  the  Colorado  River  Authority,  a 
state  agency  created  to  take  over  a  $17,- 
000,000  program  of  hydro-electric  power 
development  in  the  Colorado  River  of 
Texas. 

William  F.  Salathe,  flying  newspaper 
man,  has  resigned  as  army  reporter  and 
aviation  columnist  of  the  San  Antonio 
livening  News  and  has  joined  the  Bra- 
niff  Airways  Inc.,  with  headquarters  at 
Oklahoma  City.  J.  Buck  Cross  of  the 
News  staff  has  taken  <)ver  Salathe’s 
former  work.  Leonard  Fohn,  formerly 
with  the  San  Antonio  Light,  is  a  new 
addition  to  the  News  reportorial  staff. 

Robert  Faherty,  former  Chicago 
newspaperman,  who  with  his  wife,  the 
former  Adeline  F'itzgerald,  society  news 
writer  for  the  Chicago  American,  is 
vacationing  in  Tahiti,  recently  received 
a  wireless  message  from  Uoubleday, 
Doran,  New  York  publishers,  as  they 
were  disembarking  from  the  liner  Ma- 
kura  at  Papeete,  Tahiti,  that  his  novel 
had  been  accepted.  Mr.  Faherty’s  book 
deals  with  life  in  the  south. 

Tom  Hanes,  sports  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  attended  the 
annual  Baseball  Writers  dinner  in  New 
York  recently. 

J.  Irby  Koon,  telegraph  editor,  Spar- 
lanthirg  (S.  C.)  Journal,  has  been  as¬ 
signed  to  cover  the  South  Carolina  Gen¬ 
eral  Assembly  at  Columbia  for  the 
Journal  and  the  Spartanburg  Herald. 

James  C.  Coogan  has  been  appointed 
secretary  to  the  Chicago  Daily  News 
city  editor,  succeeding  Thomas  Bashaw, 
who  has  resigned  to  return  to  St.  Louis, 
where  he  was  formerly  employed  on 
St.  Louis  newspapers. 

John  Bentley,  sports  editor,  Lincoln 
(Neb.)  State  Journal,  is  the  1935  presi¬ 
dent  of  the  Lincoln  Press  Club.  Larry 
Becker,  city  editor  of  the  Star,  is  vice- 
president  and  Lawrence  Pike,  Univer¬ 
sity  of  Nebraska  journalism  teacher,  is 
secretary-treasurer. 

Joe  Collier  of  the  Chicago  office  of 
the  Associated  Press  has  joined  the  city 
staff  of  the  ItuJianapolis  Titnes. 

Russell  £.  Campbell,  for  six  years 
city  hall  reporter  for  the  Indianapolis 
Star,  has  joined  the  Cleveland  bureau  of 
the  Associated  Press.  Robert  W.  Kel- 
lum  of  the  Star  copy  desk  will  cover 
city  hall.  At  a  farewell  i)arty  in  the 
city  hall  Campbell  was  presented  with 
a  traveling  bag  by  city  employes.  The 
presentation  was  made  by  Mayor  John 
W.  Kern. 

l.owell  B.  _Nussl)anni,  city  editor, 
Indianatmlis  Times,  is  spending  a  month 
in  St.  Petersburg,  Fla.  John  Pond  is 
acting  city  editor  and  Harold  LaPolt 
has  been  made  head  of  the  legislative 
staff. 

William  McGaughey,  who  graduated 
from  DePauw  University  in  January, 
has  join^  the  editorial  staff  of  the  In¬ 
dianapolis  News.  He  formerly  served 
several  months  on  the  Indianapolis 
Times. 

Fred  Coffey  has  resigned  from  the 
photographic  staff  of  the  Los  Angeles 
Times  to  join  the  Los  Angeles  Post- 
Record  in  a  similar  capacity. 

O.  G.  Willoughby,  for  the  past  three 
and  one-half  years  sports  and  local 
editor  of  the  Iron  River  (Mich.)  Re¬ 
porter,  has  taken  over  a  new  post  as 
telegraph  editor  and  sports  editor  of 
the  Iron  Mountain  Nezvs.  He  fills  the 
vacancy  left  by  W.  H.  Treloar,  re¬ 
cently  assigned  to  Ann  Arbor  as  pub¬ 
lisher  of  the  Ann  Arbor  Tribune,  pur¬ 
chased  by  Frank  Russell,  owner  of  the 
News. 

Ed  P.  Meisburger,  city  editor,  Kan¬ 
sas  City  Journal-Post,  and  Editor  & 
PuBLisHEJi  correspondent,  has  been  ap¬ 
pointed  chairman  of  the  publicity  com¬ 
mittee  of  Kansas  City  Post,  No.  35, 
Veterans  of  Foreign  Wars. 


William  V.  Burns,  of  the  Lynn 
(Mass.)  Telegram-News,  was  elected 
president  of  the  Lynn  Press  Club.  Inc., 
at  the  annual  meeting  Monday,  Feb.  4, 
succeeding  Henry  J.  Collins  of  the 
Boston  Globe. 


PRESS  ASSOCIATION  NOTES 

YRON  WHITE,  formerly  state 
and  financial  editor  of  the  Wash¬ 
ington  Post,  is  now  with  the  Baltimore 
bureau  of  the  Associated  Press. 

Rex  Saffer,  formerly  connected  with 
the  F'lorida  Bureau  of  the  Associated 
Press,  is  now  located  in  Tallahassee, 
operating  the  Tallahassee  News  Ser¬ 
vice. 

William  J.  G.  Myers,  retired  after 
40  years  with  the  Associated^  Press, 
all  but  nine  of  them  as  A. P.’s  man¬ 
ager  for  Connecticut,  sailed  from  San 
Francisco  last  week  on  the  Dollar  liner 
President  Wilson  headed  for  a  trip 
around  the  world.  He  plans  to  make 
his  home  in  Connecticut  when  he  re¬ 
turns. 

William  T.  Yarbrough,  of  the  Okla¬ 
homa  City  Times,  join^  the  Associated 
Press  Oklahoma  City  staff.  William  T. 
McCleery,  of  the  Cleveland  bureau,  has 
been  transferred  to  the  New  York  fea¬ 
ture  service  staff.  Both  changes  were 
effective  Feb.  1.  Warren  Albert  Mc¬ 
Neil,  Associated  Press  staff  writer  at 
Richmond,  Va.,  will  be  transferred  to 
the  New  York  office  of  the  Associated 
Press  on  March  1. 

Horace  Samford,  former  federal 
building  reporter,  Atlanta  Gcorgian- 
. American,  is  now  with  the  Atlanta 
bureau.  United  Press,  covering  the  state 
capital. 


president  of  the  Cattaraugus  County 
Publishers  Association  at  its  annual 
meeting  recently  in  Little  Valley. 

A.  B.  Cargill,  publisher,  Burlingame 
Adznnce,  was  elected  president  ol  the 
San  Mateo  County  (Cal.)  Pub¬ 
lishers’  Association  at  its  annual 
meeting,  recently,  succeeding:  H.  B. 
Cooks,,  Jr.,  publisher,  San  Carlo  En¬ 
quirer. 

The  New  Hampshire  Weekly  Pub¬ 
lishers’  Association  at  its  annual 
meeting  at  the  Hotel  Somerset,  Bos¬ 
ton,  recently,  voted  to  hold  its  mid¬ 
summer  convention  jointly  with  the 
V'ermont  Press  Association. 

Edward  H.  Pfund  was  recently 
unanimously  re-elected  managing  direc¬ 
tor  of  the  Baltimore  Press  Club  for 
the  22nd  consecutive  year  at  a  meeting 
of  the  Board  of  Governors.  The  24th 
anniversary  of  the  organization  to  be 
held  the  latter  part  of  April  will  be 
celebrated  on  an  elaborate  scale.  Wal¬ 
ter  R.  Hough  is  president  of  the  group. 

E.  C.  Conger,  publisher  of  the 
Bethany  (Mo.)  Republican  -  Clipper, 
was  elected  president  of  the  North¬ 
west  Missouri  Press  Association  at 
its  meeting  at  St.  Joseph  recently. 
•Marion  Stauffer,  Maryinlle  Daily 
Eorum,  and  James  W.  Price,  Princeton 
Post,  were  named  as  vice-presidents. 
Other  officers  were  re-elected. 

Phladelphia  Sporting  Writers' 
.Association  recently  re-electcd  C.  Wil¬ 
liam  Duncan  president.  Other  officers 
re-elected  were  Lou  Jaffe,  treasurer; 
l^rry  Sommer,  secretary,  and  James 
VV’.  Gantz,  second  vice-president.  John 
Webster  was  elected  first  vice-president. 


SCHOOLS 


WEDDING  BELLS 

R.ANCFS  FLOWER,  society  editor 
of  the  Milwaukee  edition,  Chicago 
Tribune,  to  Dr.  .Alexander  Montgomery 
of  Milwaukee,  Jan.  16. 

Steiiheii  Magnus,  reporter,  Hoboken 
(N.  J.)  Jersey  OUkerver  to  Miss  .Anna 
Kramer  in  Holy  Name  Church.  Union 
t’ity,  .V.  J..  h'eb.  9. 

John  R.  Herbert,  city  editor,  Quincy 
(Mass.)  Patriot-Ledger,  was  secretly 
married  Dec.  15,  1934,  to  Miss  Elsa 
Johnsi.n  of  Squantum.  Announcement 
of  the  marriage  was  made  last  week. 

John  R.  Herbert,  city  editor,  Quincy 
(Mass.)  Patriot-Ledger,  to  Miss  Elsa 
Johnson  of  Quincy,  Mass.,  in  Town¬ 
send,  Mass.,  recently. 

John  Bell,  of  the  Pittsburgh  Post 
Gazette  news  staff,  to  Miss  Marian  Lou 
Braden  of  Dormont,  a  suburb  of  Pitts¬ 
burgh,  at  Greensburg,  Pa.,  Jan.  12. 

Lloyd  Leslie,  night  rewrite  man, 
Omaha  (Neb.)  Bee-Ncnvs,  to  Miss 
Katherine  Howard,  Jan.  24. 

Lewis  Noble  Robinson,  general  as¬ 
signments  reporter  and  editor  “Review 
of  the  Week’’  department  for  Salt  Lake 
Tribime,  to  Barbara  Gray,  daughter  of 
the  late  Prentiss  N.  Gray,  New  York 
hanker. 

Albert  A.  Mason,  librarian,  Wor¬ 
cester  (Mass.)  Telegram  and  Evening 
Gazette,  to  Miss  Lucille  M.  Saluto  of 
Boston,  in  Brookline,  Feb.  9. 

Mrs.  May  B.  Johnson,  editor,  Madras 
(Ore.)  Pioneer,  to  Alva  R.  Bowen  of 
Portland,  at  Madras  Feb.  4. 


ASSOCIATIONS 

OLLIN  BRODECKER,  publisher 
of  the  Broivnstown  Banner  was 
elected  president  of  the  Indiana 
Weekly  Press  Association,  Feb.  9  at 
Walkcrton,  Ind.  Other  officers  named 
were:  Charles  M.  Finch,  editor,  IPal- 
kerton  Independent,  vice-president:  C. 
E.  Van  Valer  of  the  Gas  City  Journal, 
secretary,  and  Robert  O’Bannon  of  the 
Corydon  Democrat,  treasurer. 

Republican  Editorial  .Association 
OF  Missouri  has  elected  John  M.  Pile, 
editor,  Christian  County  Republican, 
Ozark,  Mo.,  president.  He  succeeds 
Ed  Martindale,  publisher,  Warsaw 
Times. 


Students  and  faculty  memliers 
from  12  colleges  and  universities  will 
attend  the  annual  session  of  the  South¬ 
western  Journalism  Congress  to  lie  held 
.April  12  and  13  at  Louisiana  State  Uni¬ 
versity,  Baton  Rouge.  The  announce¬ 
ment  was  made  Feb.  14  by  J.  Willard 
Ridings,  Texas  Christian  University, 
secretary-treasurer  of  the  congress. 

An  advanced  class  in  the  University 
of  North  Dakota  journalism  department 
has  begun  assisting  in  campus  coverage 
for  the  Grand  Porks  Herald.  The  in¬ 
structor  is  Joseph  H.  Mader,  Jr.,  de¬ 
partment  head,  and  Fred  J.  O’Neil,  stu¬ 
dent  editor. 

.At  ceremonies  Feb.  14.  W’ashington 
University  of  St.  Louis  opened  its  new' 
journalism  laboratory  and  the  program 
was  climaxed  by  a  dinner  at  which  the 
speakers  included  Sir  Wilmott  Lewis, 
\\'ashington  correspondent  of  the  Lon¬ 
don  Times,  and  Frank  L.  Martin,  asso¬ 
ciate  dean  of  the  University  of  Missouri 
school  of  journalism.  Guests  at  the 
speaker’s  table,  included  Qiarles  G. 
Ross,  chief  of  the  editorial  page,  and 
Benjamin  Reese,  city  editor  of  the  Post- 
Dispatch,  and  CasjK'r  S.  Yost,  chief  of 
the  editorial  page,  and  Douglas  V.  Mar¬ 
tin,  director  of  publicity  of  the  Globe- 
Democrat. 

Four-year  work  in  journalism  will 
lie  offered  at  .Arkansas  State  Col¬ 
lege,  JoneslKiro,  -Ark.,  soon,  it  has 
been  announced  by  Dr.  F.  W.  Plunkett, 
head  of  the  English  department.  Jour¬ 
nalism  was  taught  at  State  for  the  first 
time  in  1932. 

Newspaper  photography  is  being 
added  as  a  course  in  the  Depart¬ 
ment  of  Journalism,  University  of 
Pittsburgh,  at  the  opening  of  the 
spring  semester  of  the  current  year. 
The  course  will  be  given  by  Luke 
Swank,  university  photographer,  as¬ 
sisted  by  cameramen  from  the  Pitts¬ 
burgh  newspapers.  Prof.  William  S. 
Maulsby  heads  the  department. 


SPECIAL  EDITIONS 

N.ASHVII.LE  (Tenn.)  Banner,  Feb. 

17,  annual  baby  edition,  16  pages, 
tabloid  size. 

Dayton  (O.)  Daily  Nexvs,  Feb.  9, 
16-page  special  section,  in  connection 
with  the  opening  of  its  new  radio 
broadcasting  station,  WHIG. 

.Asheville  (N.  C.)  Citizen,  Feb.  13, 
12-page  section  announcing  Asheville’s 
1935  automobile  show. 


Charles  J.  Richards,  publisher  of  the  Los  .Angeles  Times,  Modes  of  Spring 
Gim<anda  (N.  Y.)  News,  was  re-elected  section,  Feb.  13,  8  pages. 


Hollywood  (Cal.)  Citben-News, 
Spring  F'ashions  section,  heb.  12,  8 
pages. 

Chattanooga  (Tenn.)  Times,  Feb. 
15,  first  annual  cook  book  and  modern 
household  appliance  edition,  16  pages, 
tabloid  size. 

Stockton  (Cal.)  Record,  32  pages, 
three  sections,  containing  six  and 
a  half  pages  of  pictures,  to  commemo¬ 
rate  the  second  anniversary  of  the  Port 
of  Stockton. 

Richmond  (Va.)  Times-Dispatch, 
Feb.  10,  automobile  show  section,  10 
pages,  full  size. 

Louisz'illc  (Ky.)  Courier-Journal. 
F'eb.  10,  automobile  show  edition,  14 
I>ages,  full  size. 

Salt  Lake  City  Deseret  News,  28-page 
tabloid  newspaper  to  discuss  and  adver¬ 
tise  Utah’s  products,  published  during 
Utah  Manufacturers’  Association  an¬ 
nual  convention,  Jan.  31. 

Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  Feb.  10,  auto  show  section,  14 
pages,  full  size. 

Richmond  (Va.)  News-Leader,  12- 
jiage  automobile  show  section,  Feb.  8. 

Raleigh  (N.  C.)  Times,  Jan.  30, 
annual  baby  edition,  12  pages,  tabloid 
size. 

Salt  Lake  City  Tribune,  Jan.  31,  28- 
page  tabloid  newspaiier,  to  discuss  and 
advertise  Utah’s  products,  published 
during  Utah  Manufacturers’  .A.ssocia- 
tion  annual  convention. 

Daily  Alaska  Empire,  Juneau,  52 
pages,  seven  sections  in  its  special 
Christmas  number  of  Dec.  23.  Five 
cover  pages  on  the  inside  sections  were 
devoted  to  Christmas  messages  from 
the  paper.  Gov.  John  W.  Troy  is  pub¬ 
lisher  and  Robert  W.  Bender  general 
manager. 

Memphis  (Tenn.)  Commercial  .Ip- 
peal,  14-page  section,  Feb.  10,  for  the 
Tri-states  automobile  show. 

Boston  Evening  Transcript,  .Annual 
Textile  Survey,  tabloid  section,  32 
pages,  Jan.  31. 

Salt  Lake  City  Telegram,  Jan.  31. 
28-page  tabloid  newspaper,  to  discuss 
and  advertise  Utah’s  products,  published 
during  Utah  Manufacturers’  .Associa¬ 
tion  annual  convention. 

Irish  Independent,  Dublin,  celebrated 
its  thirtieth  anniversary  with  16  pages 
of  feature  articles  and  cuts  on  the  his¬ 
tory  of  the  paper.  Halftones  tracing 
history  since  1904  through  Independent 
headlines  were  used  generously,  and  a 
full  page  was  devoted  to  “Firms  With 
Us  for  Thirty  Years.’’ 

Portsmouth  (Va.)  .Star,  78-page 
paper,  plus  four  pages  of  comics,  Jan. 
20,  coniineniorating  the  paper’s  40th  an¬ 
niversary. 

.Anderson  (S'.  C.)  Independent  and 
Daily  .Mail  inaugural  issue  in  honor  of 
Olin  D.  Johnson,  64  pages  including  a 
four  page  rotogravure  cover  section. 

New  York  Journal  of  Commerce. 
Jan.  28,  Annual  Textile  NumUr,  4 
sections,  52  pages. 

Dallas  (Tex.)  Morning  News,  Jan. 
27,  wholesale  section,  12  pages,  tab¬ 
loid  size. 

Houston  Post,  Jan.  25,  12  pages, 
tabloid  size,  extending  the  city’s  wel¬ 
come  to  the  National  .Association  of 
Real  Estate  Boards  and  the  Texas 
.Association  of  Real  Estate  Boards. 


CHANGES  TO  TABLOID  SIZE 

The  Moundsi'ille  (W.  Va.)  Daily 
Echo  has  changed  from  the  conventional 
newspaper  style  to  tabloid  size,  with 
the  additional  name  Weekly  Adi'ertiser, 
according  to  an  annoimccment  by  Lewis 
L.  Luster,  advertising  manager.  The 
first  two  issues,  Jan.  25  and  Feb.  1  were 
on  colored  newsprint. 


JOHNSON  SUCCEEDS  RANDOLPH 
Arthur  C.  Johnson,  Jr.,  has  been 
named  Sunday  editor  of  the  Columbus 
(O.)  Dispatch,  succeeding  M.  F.  Ran¬ 
dolph,  who  has  been  named  art  editor. 
Adrian  Fuller,  for  more  than  a  year 
drama  critic  has  been  appointed  an  edi¬ 
torial  writer. 


^ - 
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STREAMUNOTYPE  SETS  RECORD 


A  New  Light 
Put  on  Theory 
Of  Relativity 

Model  26  Linotype  Gives 
Its  Own  Explanation  of 
Einstein  Thesis. 


The  entire  scientific  world  is  just  a 
bit  ga-ga  today  over  a  new  and  amaz¬ 
ingly  simple  explanation  of  the  com¬ 
plicated  time-space  relationships  that 
have  baffled  all  but  a  handful  of  the 
scientists  since  the  problem  was  first 
raised  by  Einstein,  the  famous  Prince¬ 
ton  violinist. 

Asked  by  a  newspaper  reporter  to 
comment  on  the  newest  discoveries 
in  relativity,  the  Model  26  Linotype 
unhesitatingly  replied  that  what  the 
time-space  theory  meant  to  him  was 
filling  the  greatest  amount  of  white 
space  in  the  least  possible  time.  Re¬ 
minded  that  mass  also  entered  into  the 
Einstein  equation,  the  Mixer  Lino¬ 
type  replied:  “Show  me  a  mass  of 
copy  and  I’ll  show  you  how  quickly 
it  can  be  fitted  in.” 

Inquirers  at  the  Princeton  house  of 
Dr.  Einstein  were  curtly  informed 
that  the  maestro  was  busy  playing  his 
fiddle;  but  the  sounds  that  came  from 
the  house  resembled  more  nearly  the 
scratching  of  chalk  on  blackboard, 
and  were  taken  to  mean  that  the  doc¬ 
tor  was  trying  desperately  to  again 
abstrude  his  precious  secret  in  a  fog 
of  figures  and  formulae. 


ONLY  ONE 
KEYBOARD 
COUNT  IT! 


Operator  is  Compelled  to 
Keep  Working;  Has  No 
Place  to  Put  His  Hands. 


MODEL  26  WINS 
HEAD-SETTING 
CHAMPIONSHIP 

Mixer  Coasts  Easily  From  Deck  to  Deck.  Cheering 
Crowds  Hail  Non-Stop  Trip  as  Epoch-Making  Ad¬ 
vance  in  Newspaper  Composition.  Rivals  Had  to 
Wait  for  Matrices  to  Distribute. 


Another  headline-setting  record  was  established  today  by  the 
Model  26  Linotype.  Before  a  large  and  vociferously  cheering 
throng  of  mechanical  executives,  this  amazing  performer  dem- 
- - ♦onstrated  again  the  validity  of  its 


Search  as  you  will  on  the  Model  26 
Linotype,  you  can  find  but  one  key¬ 
board — one  single,  power-driven  key¬ 
board  from  which  the  fingers  of  the 
operator  never  wander  because  they 
have  no  place  else  to  go. 

The  action  of  the  single  keyboard 


Two-in-One 
Means  Text 
Plus  Display 

Gan  Set  All  Body  Matter 
When  Not  Required  for 
Heads  or  Ad  Display. 


claim  to  the  title  of  Headline  King. 

It  took  all  lines  in  its  stride  ...  6 
point  to  36  point . . .  and  jumped  from 
one  size  to  another  with  the  utmost 
ease.  While  giving  full  credit  to  the 
single  keyboard,  observers  noted  that 
the  Model  26  made  its  greatest  gains 
while  rival  contenders  were  sitting 
back  waiting  for  their  matrices  to  dis¬ 
tribute.  There  were  no  such  stops  for 
the  Linotype  mixer.  It  forged  right 
ahead,  raining  down  matrices  from  all 
four  magazines  and  returning  them 
to  their  proper  places  by  way  of  the 
simple  Linotype  multiple  distributor. 
From  banner  head  to  by-line  the 
Model  26  raced  on,  leaving  in  its  wake 
only  a  small  cloud  of  dust  and  a  crowd 
of  surprised  spectators. 


TWO-IN-ONE 

MODEL 

26 

EQLIPMENT 

USED  IN  SETTING 

HEADINGS 

IN 

ABOVE  SPECIMEN 

First  Main  Magazine  (72  channel  split) 

C--LI  NOTYPE 

First  Auxiliary  Magazine 

HOW  IS  ONE 

All  from  a  Single  Keyboard 

cops  ond  figures 

unwiio 

How  is  on  123  ^ 

HUWllZ 

\ 

\  Second  Auxiliary  Magazine 

—A  30  Point  Caslon  No.  3  Italic  cops  and  figures 

^  HOWISO 

Second  Main  Magazine  (90  channel) 

12  Point  Coston  No.  3  with  Italic 

=======^ 

HOW  is  one  to  assess  a  123  IVT  U'  Y  ^  ^ 

rr/^  TT/  ^  „  I'io  Linotype  Caslon,  Cheltenham,  Metro  No.  2  ond  Bodoni  Fomilies  /ml  ■T  ,  ■ 

HOW  ts  one  to  assess  a  126  Tex(  motter  in  1  and  10  point  Excelsior  i.  N  JLU  A.  ^ 

MERGENTHALER  LINOTYPE  COMPANY  •  29  RYERSON  STREET,  RROOKLYN,  N.  Y. 
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^RESEARCH  REPORTING*  terviews  are  obtained  with  authorities,  CHILDREN’S  NEWSPAPER  OUT  TRYING  CANFIELD  SUIT 

_  and  the  whole  series  put  together  care-  •  —  SmIcs  11  100  000  fmm 

NEED  OF  NEWSPAPERS  fully,  with  the  idea  of  presenting  the  Letter  from  Pre»ident  in  First  iMue  *ecutrix  Family’ 

n  r  - a  facts  from  the  combined  viewpoints  of  of  Tabloid  Weekly  (Spccia/ Ed.to.  &  Publisher, 

Dr.  Corson  Says  Scientific  Approach  authenticity  and  interest.  I.'irst  issue  of  the  Boys  and  Girls  Log  Angeles,  Feb.  18— Suit  of  Miss 

Supplements  Work  of  Regular  He  says  the  newspaper  researc  re-  Seu;s(>aper,  tabloid  weekly  for  ‘  young  l  Canfield,  executrix  of  the  es- 

Reporters  — Special  Mental  ‘  u  ^'o^  seventeen/’  made  late  brother,  Byron  Hilton 

fo- qualification  for  this  special  t>pe  ol  appearance  on  newsstands  Feb  21.  Canfield,  against  E.  W.  Scripps  and 

_ _  " ’it  ,u  ij  I  -  *i  I  tr:,'n  A  quarter-million  copies  of  the  first  other  members  of  the  publishing  family, 

Keportorial  research,  for  the  purpose  in  the\<^'ial  sdencL  Dartilmlarlv'in  ,  Holt  is  on  trial  before  a  jury  in  superior 

of  making  newspaper  reporting  more  ,  f  fioLU  nf  ornnnmirs  nolitical  science  publisher  is  George  J.  Hech  ,  court  here  after  resting  in  abatement 

accurate  and  trustworthy,  is  one  of  the  *  .  J  who  also  publishes  Af ay nearly  a  year.  Indications  are  that 

great  needs  of  the  .u  The  editor  is  Charles  G.  Muller,  writer  testimony  will  continue  late  this  week. 

KS  press  investigator  will  have  boys’  and  girls’  books  The  pub-  jhe  action  is  an  effort  to  recover 

Ur.  John  Jay  u  u  la  u  a  t  Parents  Magazine  Af-  ^i  ioo,ooO  from  the  Scripps  family,  the 

Corson,  III,  s^i-  .  ^e  should  have  a  sound  know  -  bUated  Press,  Inc.,  9  East  40th  street,  ^sUrted  value  of  stocks  in  Scripps  west- 
cial  research  m-  common  research  methods  Xew  York  City.  ern  papers  which  Canfield  pledged  as 

vestigator  of  the  a  research  worker  uses,  jbe  first  page  of  the  new  paj^r  bore  collaterM  on  three  notes,  and  which  the 

Kulwwnd  (Va.)  ^  training  in  statistical  methods  ^  picture  of  President  Roo^velt,  with  plaintiffs  charge  were  disposed  of  un- 

Ncu’s  -  Leader,  and  analyses.  ^  letter  of  go^  wishes  from  him  lawfully.  Stock  in  13  companies  in 

told  an  Kditok  &  •  cultivate  the  attitude  of  Pages  2  and  3  s^marized  general  California,  Oregon.  Washington,  Idaho 

PuHLisHFR  retire-  approach  of  a  student  or  a  news,  including  the  Hauptmann  verdict,  jT,_b  jc  listed 

seiitative  recently  Kood  newspaperman,  possessing  an  abil-  the  wrecking  of  the  Macon  the  gold  ^beir  defense  the  Scripps  family, 

in  an  interview.  V  ft.  ^y  the  Supreme  Court,  etc.  through  attorney  S.  S.  Ha£  contend 

Ur.  Corson  tions  or  prejudices  to  view  the  facts  jben  came  a  picture  page  of  boys  and  jbat  the  stock  vvas  held  as  security  on 

conducts  his  «''ject'vely,  and  to  base  his  conclusions  g.rU  m  the  news,  an  ^itorial  page,  totaling  $253,356  and  that  the 

newspaper  inves-  “’’.V?  tnnet  hr  willincr  to  A  worth  no  more  than 

Dr.  John  J.  Corson,  III  tigations  in  addi-  „  i  h  serial  Story  by  Ellis  Parker  Butler  and  $250,000.  When  the  notes  fell  overdue, 

tion  to  Iwinir  a  research  facts  cannot  be  various  features,  ending  with  a  page  the  defense  declares  the  stock  was  sold 

profcsor  u(  econ,,n,ic.  «  the  Uiiiver-  oriimcer'iikrbSljme' apSlrmf oS  _  ‘'Thb'Sion  oriuimlly  was  called  fo 

See./,  “.x'S  ,;5°..3is.'’S’?he  .riiria,rr,crbh"fV"^ 

Ur.  Uouglas  S.  hreeman,  editor  of  investigator  and  who  possess  the  will-  ^  suit  for  libel  in  whic*  $100,000  mg  an  appeal  of  the  plaintiffs  in  a  sim- 
the  News-Leader,  is  trying,  according  ^,1'^  to  ’  ork  hard  a^nd  Srs  steiiTlv  ”  '*=“"^865  is  sought  was  filed  m  Man-  jUr  action  brought  in  the  state  of 

to  reports,  to  introduce  in  his  paper  hard  and  ^rsistentlv .  hattan  Supreme  Court  this  week  Washington.  The  original  plaintiff  was 


professor  of  economics  at  the  Univer¬ 
sity  of  Richmond  and  Virginia  state 
director  of  the  NR  A. 


such  careful  and  scientific  methods  as 
he  himself  is  using  in  compilation  of 
an  exhaustive  biography  of  Robert  E. 
Lee.  He  has  spent  20  years  on  this 
work,  and  has  published  four  volumes 
on  the  subject. 


ingness  to  woTK  nard  ana  ^rsistentiy.  battan  Supreme  Court  .  this  week  Washington.  The  original  plaintiff  was 

A.P.  ANSWERS  SUIT  against  the  New  York  Daily  News  by  £.  G.  Dodge,  then  special  administrator 

Gus  Erb,  Minnie  Erb,  the  86th  Street  of  the  Canfield  estate,  but  Miss  Canfield 

Files  General  Demurrer  to  Relief-  Brauhaus  and  German  Sweet  Shop,  was  substituted  as  plaintiff  when  she 

from-Membership  Complaint  The  action  is  bas^  on  an  article  pub-  became  executrix  last  year.  The  Wash- 

.\nswering  the  suit  filed  against  the  fished  in  connwtion  with  the  Haupt-  ington  case  was  affirmed  in  favor  of 

Associated  Press  by  the  Salinas  (Cal.)  ^  summons  was  the  Scripps  family,  but  the  Canfield  es- 

Index- Journal,  the  news  agency’s  New  tate  nevertheless  decided  to  continue 

York  attorneys  filed  a  general  demurrer  Lur-v  dkULMc  c  i.- '  rvL'cifp  that 

to  the  California  daily’s  complaint  on  AGENCY  OPENS  S.  F.  OFFICE  different  issues  are  involved.  Attorneys 

Feb.  6  in  the  Monterey  County  Su-  Roy  Alden  &  Associates,  Inc.,  Los  William  H.  Neblett  and  Dean  Warner 


He  employed  Ur.  Corson,  who  had  Index- Journal,  the  news  agency’s  New  filed.  tate  nevertheless  decic 

just  received  his  master’s  degree  from  York  attorneys  filed  a  general  demurrer  dkULMc  c  i.-  rvL'cif’c  ' 

the  University  of  Virginia,  in  1929,  for  to  the  California  daily’s  complaint  on  AGENCY  OPENS  S.  F.  OFFICE  different  issues  are  invt 
special  newspaper  assignments.  Dr.  Feb.  6  in  the  Monterey  County  Su-  Roy  Alden  &  Associates,  Inc.,  Los  William  H.  Neblett  ar 
Corson  immediately  had  himself  locked  perior  Court  at  Salinas.  No  date  for  .A.ngeles  agency,  has  annowced  the  represent  the  plaintiffs, 
up  in  the  Richmond  city  jail,  and  after-  hearing  the  demurrer  has  been  set.  opening  of  San  Francisco  offices  at  423  ,  _  ~  — ; 


up  in  the  Richmond  city  jail,  and  after-  hearing  the  demurrer  has  been  set.  opening  of  San  Francisco  offices  at  423  ptiumtoc  APPniMTcn 

wards  wrote  four  intimate  articles  The  Index  Journal,  evening  daily  Russ  Building  and  the  appointment  of  “•  POWERS  APPOINTED 

about  conditions  there.  Subsequently  published  by  E.  L.  Sherman,  sued  the  Maurice  H.  Hyde  as  local  manager.  Joshua  B.  Powers,  Inc.,  New  York, 

he  has  done  many  research  assignments,  -V.P.  for  declaratory  relief  from  a  Mr.  Hyde  has  been  manager  of  has  been  appointed  exclusive  representa- 

including  a  series  on  city  financing,  the  membership  contract,  asking  the  courts  the  retail  advertising  bureau  of  the  San  tive  of  lil  Espectador,  Bogota  Col- 

state’s  school  system,  taxation,  bank-  to  force  the  news  agency  to  accept  the  Francisco  News  for  the  past  year.  umbia,  effective  March  1. 

ruptcy  laws,  city  planning,  housing  con-  resignation  of  the  Index  Journal  upon 

ditions  and  like  subjects.  two  years’  notice.  .According  to  the 

“The  published  results  of  this  kind  of  complaint  filed  by  .\ttomey  W.  C. 

research  work,’’  he  said,  “supplement  Theile,  the  Index-Journal  filed  notice 

the  work  of  the  reporter  by  bringing  resignation  of  its  membership  in  k.  ■ 

all  the  facts  of  a  particular  topic  to-  the  A.P.  two  years  in  advance  of  th®  ^ I 

gether  into  a  concerted  picture  and  pro-  desired  expiration  date,  assertedly  in  JlCiC  ■  ^  I  Iv 

viding  the  reader  with  a  view  of  the  conformance  with  the  by-laws  of  the  I  ^ 

related  whole,’’  he  continued  “Also  association.  The  .\.P.,  by  its  interpre- 

the  results  of  these  researches  are  of  ‘be  contract  insisted  upon 

eminent  value  to  the  editorial  writer  holding  the  member  newspaper  for  the 

which  will  enable  him  to  express  an  approximate  additional  two  yrars.  ^  IV  Dl 

informed  and  careful  opinion  in  his  ed-  The  Monterey  County  Superior  Court  I  \jn  page  izJ,  111  the  International  /ear  book  I  I 
itorial  column.  ''as  appealed  to  under  the  laws  of  rni  niii  /i  i 

“Newspapers  are  justly  criticized  for  declaratory  relief,  to  fix  the  date  ujwn  qJ  Editor  &  Publisher,  isSUe  oF  JanUarV  26th, 

manufacturing  news  for  various  rea-  ''h'ch  the  Index-Journal  could  le-  ,  ,  , 


sons.  But  the  research  worker  can  "’'‘hdraw  from  the  Associated 

manufacture  news  of  widespread  inter-  cess. 

est  and  significance  to  readers,  against  c/'umitt  DD/-«RR/->-rrr» 

which  there  can  be  no  just  criticism.  SCHMITT  PROMOTED 

He  manufactures  news  in  the  following  Ralph  L.  Schmitt  has  been  promoted 
three  ways:  from  assistant  advertising  manager  to 

“1.  By  unearthing  many  pertinent  advertising  manager  of  Rice-Stix  Dry 
facts  which  were  not  brought  out  as  ’  w'fiolesale  manu- 

a  rule,  he  is  able  to  add  much  to  the  ‘acturers.  with  whom  he  has  been  con- 
details  which  a  reporter  gathers  on  his  ''ccted  for  six  years, 
daily  routine.  _  _ 

“2.  By  bringing  a  series  of  relatively 
unrelated  incidents  together  in  a  con¬ 
certed  picture.  The  aspect  of  the  whole 
frequently  is  entirely  different  from 
that  which  the  reader  gains  from  brief 
notices. 

“3.  By  reinterpreting  topics  of  real 
significance,  but  dull  and  prosaic  in 
nature,  in  such  a  way  as  to  present 
them  to  the  readers  in  an  attractive  and 
interesting  style.” 

As  an  example  of  this  type  of  work 
Dr.  Corson  recalled  the  series  he  pre¬ 
pared  on  city  finances.  The  subject, 
although  significant,  is  commonly  one  in 
which  little  interest  is  manifested.  But 
he  invented  the  character  of  Jim  Roper, 
supposedly  a  taxpayer  and  a  citizen 
who  ran  a  grocery  store,  and  way  of 
articles  presented  the  entire  municipal 
interesting  conversations  with  “Jim”  the 
finance  situation  without  boring  readers. 

All  the  tools  and  technique  of  the 
research  worker  are  used  in  these  in¬ 
vestigations,  Dr.  Corson  said,  including 
library  files  and  statistical  reports.  In- 
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Washington,  D.  C. 

On  page  123,  in  the  International  Year  Book 
of  Editor  &  Publisher,  issue  of  January  26th, 
1935,  there  is  an  error  in  the  advertisement  of 

GEORGE  Hr  MORRILL  CO. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

In  the  comparison  of  their  sales  for  1934  with 
1933;  through  a  mistake  the  year  1935  was 
inserted  where  1933  should  have  been.  The 
advertisement  should  read  as  follows: 

‘‘The  demand  for  MORRILL’S 
COLORS  in  1934  required  deliveries  of 
783,055  pounds  in  excess  of  deliveries 
during  the  year  1933.” 


Asain  —  Accuracy — 

four  flashes  that  tell  the  story 


FLASH 

WASHINGTON  SUPREME  COURT  BEGINS  READING  GOLD  OPINION 

1202PM 

FLASH 

WASHINGTON  GOVERNMENT  WINS  PRIVATE  BOND  GOLD  CASES 

1205PM 


FLASH 

WASHINGTON  SUPREME  COURT  THROWS  OUT  GOLD  CERTIFICATE  SUIT 

1206PM 


FLASH 

WASHINGTON  SUPREME  COURT  THROWS  OUT  LIBERTY  BONO  GOLD  CASE 

1207PM 


United  Press  newspapers  had  fast,  accurate  coverage  on  [the 
Supreme  Court’s  gold  case  decisions. 

The  United  Press  flashes  told  accurately  and  clearly  what  the 
Supreme  Court  had  decided.  The  United  Press  did  not  mis¬ 
interpret  the  effect  of  the  Liberty  hond  decision.  At  no  time  did 
the  United  Press  change  its  original  reports  which  were  accu¬ 
rate  throughout. 
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COLORFUL  KENTUCKY 
EDITOR  IS  DEAD 

Desha  Breckinridge,  Publisher  of  the 
Lexington  Herald,  Succumbs  to 
Effects  of  Paralytic  Stroke 
Last  September 

Alter  wielding  a  powerful  editorial 
and  political  influence  in  his  commu- 
nity  for  40  years, 
Desha  Breckin¬ 
ridge,  67,  died  i 
Feb.  17  at  his 
country  home 
near  Lexington, 
Ky.  He  never  re-  j 
covered  from  a 
paralytic  stroke 
he  suffered  last 
September  while 
he  was  telephon¬ 
ing  his  paper,  the 
Lexington  Her¬ 
ald,  from  New 
r,  „  York  City. 

DrsHA  Breckinridge  A  D  e  m  o  crat 

who  gained  renown  for  his  unwilling¬ 
ness  to  go  along  with  party  leaders  on 
any  matter  with  which  he  disagreed, 
Mr.  Breckinridge  found  himself  one 
of  the  l>est  known  and  highly  respected 
men  in  his  state.  Enthusiastic  in  all 
his  likes,  as  well  as  dislikes,  he  was 
a  strong  booster  for  his  friend.  Wood- 
row  Wilson  and  for  Franklin  D. 
Roosevelt. 

Born  in  Lexington,  he  returned  there 
after  schooling  at  Princeton  Univer¬ 
sity  and  the  University  of  Virginia. 

He  was  admitted  to  the  Kentucky 
har  in  1893,  and  from  that  year  until 
1900  was  a  member  of  the  law  firm  of 
Breckinridge  &  Shelby,  of  which  his 
father  was  the  senior  member.  The 
parent  also  was  publisher  of  the  Lex¬ 
ington  Herald,  then  a  struggling  little 
newspaper,  when  Desha  Breckinridge 
liecame  interested  in  it. 

In  the  Bryan  free  silver  campaign 
of  18%  the  son  became  interested  in 
editorial  work  and  liked  it  so  well  that 
in  1897  he  became  publisher  of  the 
Herald  and  in  1904  editor.  Since  then 
it  has  become  a  leading  morning  news¬ 
paper  in  Central  Kentucky.  Mr. 
Breckinridge’s  editorials  on  scores  of 
subjects  have  been  quoted  widely  in  all 
parts  of  the  country. 

A  lover  of  the  thoroughbred  horse, 
Mr.  Breckinridge  not  only  raced  a 
stable,  but  also  expressed  his  convic¬ 
tions  on  turf  problems  through  his  edi¬ 
torial  column  on  countless  occasions, 
and  soon  became  known  as  a  champion 
of  the  i>ari-mutuel  system  of  track  bet- 
ting. 

His  debut  into  politics  came  when 
the  struggling  young  lawyer  was  ap¬ 
pointed  deputy  collector  of  internal 
revenue,  which  position  he  held  for  a 
year  and  a  half.  Resigning  this  posi¬ 
tion  at  the  outbreak  of  the  Spanish- 
American  War,  he  was  commissioned 
an  aide  on  the  staff  of  his  uncle.  Major 
General  John  Cabell  Breckinridge,  in 
the  Third  U.  S.  Volunteers. 

_  With  the  coming  of  peace,  he  re¬ 
signed  from  the  Army  and  hurried 
home  to  be  married  to  Miss  Madeline 
McDowell,  daughter  of  Major  Henry 
Qay  and  Anne  Clay  McDowell.  Mrs. 
Madeline  Breckinridge,  noted  advocate 
of  equal  rights,  died  in  1920.  In  1929 
Mr.  Breckinridge  was  married  in  New 
York  to  Mrs.  Mary  Frazer  Lebus  of 
Lexington,  widow  of  Clarence  Lebus 
of  Cynthiana,  who  survives  him. 

WALTER  F.  CUSHING 

Walter  F.  Cushing,  77,  veteran  iiub- 
lisher  of  the  Beach  (N.  D.)  Advance; 
boyhood  companion  of  Andrew  Mellon, 
fomcr  Secretarv  of  the  Treasury;  and 
intimate  friend  of  the  late  President 
Theodore  Roosevelt,  died  Feb.  13  in  a 
Bismark.  N.  D.  hospital,  after  a  long 
illness.  Cushing  led  a  colorful  life  as 
a  traveler,  community  builder,  printer, 
promoter,  reporter  and  publisher. 
While  on  one  of  his  numerous  travels, 
he  was  an  eye  witness  to  the  assas¬ 
sination  of  President  McKinlev  in  Buf¬ 
falo. 


Veteran  Connecticut  Reporter  Wat 
Among  Fir«t  to  Use  Shorthand 

Mrs.  Kate  (Woodward)  Noble,  79, 
dean  of  Connecticut  newspaper  women. 


Cl^bitisary 


MRS.  NOBLE  DIES  AT  79  dailies,  died  in  Washington,  D.  C, 

— I —  Cdfaiiu&iMt 

Veteran  Connecticut  Reporter  Was  ^  Tom  E.  Wren,  formerly  advertis- 

Among  First  to  Use  Shorthand  IT  UGH  ANTHONY  LEAMY,  3o,  jr,g  solicitor  of  the  Little  Rock  Arkan- 

Mrs.  Kate  (Woodward)  Noble,  79,  ^  managing  editor  oi  tht  Amencan  Democrat,  died  Feb.  15  of  tuber- 
dean  of  Connecticut  newspaper  women.  Magazine,  who  began  his  journalistic  culosis  in  that  city, 
died  Thursday,  F'eb.  14  at  St.  Mary’s  career  on  the  staff  of  the  Robert  Sebrinc,  31,  editorial  writer, 

Hospital,  Waterbury.  She  had  been  from  1917  to  1924  and  folio  M  River  (N.  J.)  Ocean  County 

at  her  desk  until  two  days  before  jl'^t  wi^  a  year  on  the  Boston  Leader,  and  correspondent  for  the  As' 

when  she  was  stricken  with  a  cerebrm  bury  Bark  Press  and  Standard  News 

hemorrhage.  She  would  have  completed  C^/icrj  H  ccff/y,  died  sudden  y  killed  Feb.  14  when  a 

her  40th  year  as  a  news  writer  in  ceo-  8  or  9  in  a  New  \ork  hotel.  is  valve  exploded  on  the  S.  S. 


her  40th  year  as  a  news  writer  in  i  eo.  o  or  y  in  a  i\ew  lurx  iiui  i.  steam  valve  exploded  on  the  S.  S. 

June.  body  was  not  identified  until  Feb  15.  pan.American  .at  Edgewater,  N.  J. 

Mrs.  Noble  declined  an  offer  made  ^eafli  was  apparently  due  to  natural  McKechnie,  Sr.,  76, 

by  her  publishers  several  years  ago  to  causes.  j.  McKechnie,  Jr.,  pub- 

retire  on  a  pension,  saying,  “I  dont  -Arthur  Somers  Roch^  si,  novelist  (Nev.)  Nevada 

want  to  quit  and  just  be  an  old  lady,  and  newspaper  wnter  died  in  Miami  Journal,  died  in  that  city  Feb. 

She  insisted  on  kcepins  the  duties  she  Beach,  Ha.,  Feb.  1/  from  a  heart  ail-  j2  after  a  short  illness 

had  grown  to  love:  church  editor,  mu-  ment.  Although  he  gained  most  fame  tE. 

sic  critic  and  obituary  authority.  from  his  fiction  work,  he  entered  news-  i^Hon  FnknH 

She  joined  the  American  editorial  paper  work  on  the  old  New  York  ^  19?3  .mtfl  S 

staff  in  1895  when  there  were  few  IVorld  in  1906.  Four  years  later  he  ^  .  /i?  .n  "  v  in  loti^ 

newspaperwomen  in  conservative  Con-  emerged  into  the  magazine  field.  He  merger  with  the  Aa/ion  n  31,  died 


Frederick  W.  McKechnie,  Sr.,  76, 


necticut.  She  had  formerly  been  a  wrote  23  books,  several  of  which  were  m  London  f  eb. 
teacher  and  office  worker  and  was  best-sellers.  \ 

hired  by  the  American  as  an  expert  w.  R.  Wheeler,  75,  president  and  inin 


stenographer  for  the  late  editor,  Charles  treasurer  of  the  San  Diego  (Cal.)  Cortland,  N.  Y, 

F.  Chapin.  She  assumed  reportorial  du-  Union-Tribune  Publishing  Co.,  and  “• 

ties  and  is  believed  to  have  been  the  former  assistant  Secretary  of  Com-  Mrs.  Edwin  Perkins  Clark,  who 
first  New  England  newspaperwoman  merce  of  the  United  States,  died  at  wrote  under  the  nom  de  plume  Kate 
to  have  used  shorthand  in  coverir^  his  home  Feb.  17.  Termed  by  Presi-  Upson  Clark,  died  in  Brooklyn  Feb. 
stories.  The  first  story  she  turned  in  dent  Theodore  Roosevelt  “the  strong-  17  at  the  age  of  84.  Known  by  many 
a  complete  stenographic  report  on  ran  est  man  in  public  life  today,”  Mr.  as  “The  Grand  Old  Lady  of  Brook- 
a  whole  page.  It  was  a  minor  church  Wheeler  went  to  San  Diego  in  1921  lyn,”  Mrs.  Clark  became  interested  in 
meeting  but  the  American  published  and  became  president  of  the  publishing  writing  early  in  life  when,  through  her 
it  to  cite  the  completeness  of  its  cov-  company  when  the  two  San  Diego  contributions  to  the  Springfield  (Mass.) 

erage. - papers  were  purchased  by  Ira  C.  Cop-  Republican,  she  met  Mr.  Clark,  then 

POLICE  ACE  DIES  IN  N.  Y.  ley.  managing  editor  of  the  Republican. 


Marian  de  Forest,  at  one  time  drama 


managing  editor  of  the  Republican. 
William  Henry  Harrison  S.mith, 


Frank  Gorman,  Noted  As  Favorite  of  critic  of  the  Buffalo’  (N.  Y.)  Express,  96,  newspaper  reporter  and  editor,  who 
Many  Officials,  Passes  at  58  died  in  Buffalo  Feb.  17.  Until  1924  died  in  VVashington,  D.  C,  Feb.  12  after 
Frank  Gorman,  58.  who  as  police  re-  she  conduct^  a  critical  column,  “As  a  short  illness  was  buried  in  Arlington 

porter  on  the  Ncii*  York  Evening  Jour^  I  Go  to  the  Play,”  in  the  Express.  National  Cemetery  wi^  ttill  military 

naJ  and  a  member  of  the  staff'  for  32  She  was  best  known  for  her  dramatiza-  honors  February  14.  Born  in  Nobles- 
vears  gained  the  plaudits  of  editors  and  tion  of  Louisa  M.  Alcott's  “Little  Ind.,  he  was  apprenticed  at  an 

nolice  officials  alike,  died  Feb.  15.  As  Women,”  and  knew  the  greatest  ac-  early  age  to  a  printer  thus  beginning 

he  had  wished,  he  was  inactive  only  two  tresses  of  her  generation.  his  career  on  the  Indianapolis  Cthcen. 

days,  although  a  heart  ailment  has  har-  Edward  Dixon,  80,  former  New  \hiinE 

ried  him  for  many  months.  York  drama  critic  and  one  of  the  foun- 

.'\  familiar  figure  around  police  head- 


Women,”  and  knew  the  greatest  ac-  early  age  to  a  printer  thus  beginning 
q£  1)0]*  gcncrjition  his  esreer  on  the  Indionapolts 

n. ......  BO  M-,.,  He  served  in  General  Lew  Wallace’s 

Edward  Dixon,  80,  former  New  regiment  at  Fort  Donelson  and  Shiloh 
\ork  drama  critic  and  one  of  the  foun- 

ders  of  the  t>;pographical  union  chapel  ^fter  the  end  of  the  war  he  was  in 


queers  he  was  famed  for  his  tight-  of  the /^y  (A/y  (N.  J.)  Joiir-  vVashington  as  crier  for  the  United 

hpp^,  down-totthe-bottom-of-things  re-  nal,  died  Feb.  9  m  Orange,  N.  J.  Supreme  Court.  Soon  after  he 

porting  for  the  Journal.  Although  he  Joseph  F.  Gillick,  51.  retired  presi-  went  to  Logansport,  Ind.,  to  edit  a 
worked  on  virtually  every  big  story  with  dent  of  the  .American  Type  Founders  daily'  paper,  and  since  then  had  not  stop- 
a  headquarters  angle  during  the  long  Company,  died  of  heart  attack  Feb.  ped  writing  until  his  last  years.  Mr. 
lieriod  of  service,  he  also  did  much  con-  12  in  his  Jersey  City,  N.  J.,  home.  Smith,  an  intimate  friend  of  Benjamin 
fidential  investigation  for  Arthur  Bris-  JfUAN  Christian  Hess,  58,  pub-  Harrison,  was  called  to  Washington  as 
bane,  who  regarded  him  as  “the  ablest  Usher  of  the  weekly  New  Yorker  a  confidential  adviser  on  matters  of 

police  reporter  in  New  Y'ork.”  In  1906  Schwaebischer  Wachenblatt  died  Feb.  patronage  when  Harrison  became  Presi- 
he  went  to  Europe  on  a  secret  mission  yj  j^'^w  York  City.  For  several  dent.  He  met  and  interviewed  every 

for  his  chief,  whom  he  referred  to  as  years,  in  his  earlier  days,  he  did  crayon  President  of  the  United  States  from 

“A.  B.”  portraits  for  the  New  York  Sun,  the  Zachary  Taylor  to  Herbert  Hoover, 

Former  Police  Commissioner  Edward  Globe  and  the  New  York  Times.  with  the  exception  of  Franklin  Pierce. 

Mrs.  Katherine  Burke  Delaney, 


P.  Mulrooney  once  said  of  him:  “Frank 


r-  ,  1-  L  .u  •  J.  O.  Hull,  co-owner  and  manager  -  — - -  -  - > 

Gorman  knows  more  policemen  by  their  Durham  (N.  C.)  Messenger,  lecturer  for  the  DeBoth  Cooking  and 

first  names  than  I  do,  and  I  ve  been  a  j,-  j  __  u'-u  17  -f.p-  _  Home  Making  Schools,  died  suddenly 


first  names  than  1  do,  and  1  ve  been  a  ^  ^  jUness.  Home  Making  Schools,  died  suddenly 

cop  for  forty  years  Frank  Gorman  ^  daughter  survive.  F'eb.  13  in  Lexington,  Ky.  She  had 

never  double-crossed  policemen  who  P  Tt  rl,:.;rman  just  conducted  a  school  for  the  Oil 

trusted  him,  and  because  of  that  they  {^s  BofJd  of  Select-  )  was  preparing 

trusted  him  often. _  correspondent  for  the^IFoJ-  supervise  a  school  for  the  Lexington 

WILLIAM  J.  CALHOUN  CM/cr  {Mass.)  Telegram-Gazette  for  ea  er. 

William  J.  Calhoun,  44,  managing 


10  years,  died  Feb.  16. 

Eugene  Lautier,  wlio  took  over 


Charles  V.  Barton,  74,  newspajier 
and  advertising  man,  died  in  Los  .An- 


editor,  Pottsville  (Pa.)  Morning  Paper,  geles  Feb.  16.  At  one  time  he  was 

died  Feb.  17,  following  a  six-week  ill-  ^  ‘^i?™fo'^^°ceveraf  vTaTs  editorial  writer  on  the  old  Los  An- 

ness.  Born  in  Girardsville,  Pa.,  he  rose  in  P^is  Feb.  11.  One  o^  the  ‘(e/ej  Express,  and  later  for  manv  years 

from  office  boy  to  the  jwsition  he  held  known  jourSiistV' in  pl-ance  M  the  Moriii.ii/  ll?rald. 

Lautier  began  newsnaner  work  on’  T^'-  leaving  newspaiier  work,  he  operated 


ai  1119  Al^Alll.  X1I9  11191  JUU  W<19  uil  llic  T  X*  U  1  r 

Pottsville  Republican  in  1907.  Ten  Lautier  l^gan  newspaper  work  on  Le- 
years  ago,  when  the  Pottsville  Morn-  43  years  ago. 

ing  Paper  was  established,  he  was  Mrs.  May  Catherine  Gibbs,  wife 
named  managing  editor.  He  is  sur-  of  Edmund  D.  Gibbs,  vice-president  of 


vived  by  his  wife  and  three  children. 


the  New  York  .Advertising  Club,  died  auLLLtua  i.vjku  kiuulll 
Feb.  6  in  New  York  City.  Having  Following  the  death  of  Lord  Riddell, 
a  thorough  business  knowledge  she  had  the  chairman,  several  changes  have 
aided  Mr.  Gibbs  as  advertising  direc-  been  made  in  the  directorate  of  the 


Leaving  newspaiier  work,  he  operated 
an  advertising  agency  in  Los  Angeles, 
retiring  nine  years  ago. 

SUCCEEDS  LORD  RIDDELL 

Following  the  death  of  Lord  Riddell, 


J  j>  CATLETT  “  lllOIUUgll  UUSllICbS  KllOWlCUgC  sne  liau  tuail  •••an,  iiany. 

x:.  on  V  aided  Mr,  Gibbs  as  advertising  direc-  been  made  in  the  directorate  of  the 

PRm^N  Kv^'^Feb  iql“T“'R  ‘or  of  the  National  Cash  Register  News  of  the  IVorld,  London.  Sir 
Catlett  61  editor^aiid  nublisher  of  the  Company  and  B.  F.  Goodrich  Com-  Emsley  Carr  has  been  appointed  chair- 

here  from  a  heart  altack.  Mr.  Catlett  F^erat.on  of  America.  with  H  H.  Aldridge,  a  director  of 

had  been  engaged  in  newspaper  work  Mrs.  Catherine  L.  T.  Moore,  87,  ,  ^  J  c  nthpr  Hirprmrs 

here  for  the  last  45  years  and  served  one  mother  of  W.  E.  Moore,  managing  I  ennarH  WilHp  whn  «iirrppHc  Mr 
term  as  state  sentator.  He  was  a  mem-  edi^r  of  the  Baltimore  Sun,  ^ied  \7drMge  as  ^enerM  ™ 
ber  of  the  Kentucky  Press  Association  Feb.  7.  Fif^t  ^formerlv  general  mana’ger  suc- 

and  the  Western  Kentucky  Press  Asso-  Harry  Sutphin,  76,  founder  and  reeded  hv  Mr  ^Aldridire  Harold  Ma- 


beV-t^LnlucS.  Pres^M^^^^^^^^  Feb.  7.  "  '  " 

and  the  Western  Kentucky  Press  Asso-  Harry  Sutphin,  76,  founder  and  reeded  bv  Mr  Aldridire  Harold  Ma- 
ciation.  Members  of  the  latter  associa-  editor  of  the  Borough  Bulletin  of  annointed  sewetarv  to  the 

tion  were  honorary  pallbearers  at  the  Queens,  New-  York  City,  died  Feb.  7  company  ford  Iliffe  chairman  of 
_ Lis.  home.  .As  a  young  newspaper-  &  'sons.  Ltd.,  joint  proprietor  of 

Mnppni  M-  PAPE-Dc  APPrytMx  ?*•  £’  London  Daily  Telegraph  and  a  di- 

NORFOLK  PAPERS  APPOINT  lished  a  book  of  political  epigrams,  rector  of  Allied  Newspapers,  Ltd.,  and 

Effective  Feb.  1,  1935.  the  Norfolk  ...  .  _  . 

(Va.)  Ledger-Dispatch  and  the  Vir- 


‘Sparks  and  Darts.' 


the  -Amalgamated  Press,  Ltd.,  is  to 


Mrs.  Ella  Cock  Le.\,  mother  of  succeed  Lord  Riddell  as  president  of 


ginian-Pilot  are  being  represented  in  Luke  Lea,  former  Senator  from  Ten-  the  Periodical  Trade  Press  and  Weekly 


the  Southern  territory  by  George  M 
Kohn,  Inc.,  of  Atlanta,  Ga. 


nessee  _  and  former  publisher  of  the  Newspaper  Proprietors  .Association, 
Nashville  Tennessean  and  several  other  Ltd. 
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inland  decries  sponsored 
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editors  and  publishers  that  one  of  the 
most  difficult  jobs  in  modern  journalism 
is  to  break  tnrough  the  barbed  wire  en¬ 
tanglements  of  special  privilege  and 
propaganda. 

"Ihe  newspaper  is  tlie  servant  of  the 
public,"  Dean  Harrington  said.  "Its  job 
is  to  present  a  steady,  unrelenting  ap- 
prai>ai  ot  events,  to  strip  them  of  false 
coloring  and  to  present  life  realistically. 

"In  these  days  when  stern  dictator¬ 
ships  control  editorial  utterances  abroad 
ana  block  the  flow  i.-i  tree  speed’,  it 
becomes  increasingly  important  that  the 
press  in  .\merica  r'-double  is  efforts  to 
lell  tile  world  st’  ry  with  ui’ccnipro- 
misiiig  honesty,  without  hindrance  and 
delay. 

"Washington  is  infested  with  in¬ 
spired  press  agents  representing  bu¬ 
reaus,  industries  and  individuals,  who 
crave  favorable  mention  for  their  pro¬ 
jects.  .-Ml  the  more  reason  then  for 
giving  a  vote  of  public  confidence  to  an 
institution  which  stands  guard  on  the 
sidelines  without  seeking  special  gain,  re¬ 
ward  or  advantage,  an  institution  which 
proclaims  the  menace  of  extravagance, 
half-baked  theories  and  the  blunderings 
of  party  buffoons  mas(|uerading  as 
statesmen.” 

The  newspaper  of  the  future,  said 
Dean  Harrington,  will  be  expected  to 
bring  light  to  a  bewildered  host  of 
readers  facing  a  new  social  order.  He 
pointed  out  that  an  incomplete  and  frag¬ 
mentary  picture  of  humanity  will  no 
longer  suffice  and  that  the  day  of  calm 
interpreters  and  logical,  well-informed 
commentators  has  arrived. 

Bruce  Berckmans,  of  J.  M.  Huber 
Inc.,  N’ew  York  printing  ink  linn,  sjmke 
on  the  subject,  “Ink  Spread :  Blacks 
vs.  Greys,”  in  which  he  discussed  the 
various  factors  which  may  give  trouble 
to  the  printer. 

‘When  you  are  dissatisfied  with  mile¬ 
age  or  print,  don’t  jump  to  the  con¬ 
clusion  so  often  expressed,  ‘It  must  be 
the  ink.’  Make  sure  first,  that  vari¬ 
ables  in  the  plant,  equipment,  atmos¬ 
pheric  conditions,  paper  stock  or  hu¬ 
man  elements  are  not  responsible. 
When  you  have  satisfied  yourself  by 
diligent  investigation,  call  in  your  ink 
supplier."  the  speaker  suggested  in  the 
course  of  his  discussion. 

Kxplaining  many  of  the  troubles 
which  a  printer  may  lind  w  hen  he  is 
not  getting  a  good  clean,  black  ink 
job,  the  speaker  stated  that  satisfactory 
black  ink  is  a  matter  of  contrast.  The 
same  black  ink  looks  blacker  on  a 
white  stock  than  it  will  on  any  tinted 
or  dirty  sheet.  When  he  corrects  other 
faults  and  compares  a  truly  clean  print 
with  a  previously  satisfactory  print 
made  with  the  same  ink,  he  will  be  sur¬ 
prised.  I'urthermore,  the  speaker  as¬ 
serted,  comparison  of  blacks  is  a  trained 
ink  matcher's  hardest  task.  Compari¬ 
son  of  blacks  is  largely  relative,  and 
W’hile  lamp  black  is  as  black  as  you 
wuld  want,  it  is  grey  compared  to  car¬ 
bon  black.  Likewise  bone  black  makes 
carbon  black  look  grey,  but  unfortu¬ 
nately,  .\lr.  Berckmans  said,  it  is  not 
practical  to  use  bone  black  in  news 
ink. 

How  a  “One-Man,  Part-Time  En¬ 
graving  Plant,”  is  enabling  a  small  city 
daily  to  meet  the  competition  of  the 
metropolitan  newspapers,  was  explained 
to  the  members  by  C.  F.  Jewell,  Taylor- 
I’Ule  (Ill.)  Breeze-Courier.  Explaining 
that  iiopularity  of  the  various  tabloid 
papers^  had  made  people  “picture  con¬ 
scious”  and  since  great  strides  in  print¬ 
ing  and  transportation  likewise  had  en¬ 
abled  metropolitan  newspapers  to  reach 
out  to  the  smaller  cities  with  their  quick, 
up-to-date  service,  Mr.  Taylor  said  the 
problem  of  meeting  this  competition  be¬ 
came  serious. 

The  problem  was  solved,  he  asserted, 
through  securing  an  engraving  plant, 
which  was  able  to  turn  out  pictures  of 
local  news  and  feature  stories  with  a 
speed  and  a  low  cost  that  made  such  a 
project  successful.  Now,  in  spite  of  the 
fact  that  four  metropolitan  papers  are 


jmblished  within  a  28-mile  radius  of 
laylorville,  the  Breeze-Courier  has 
more  readers  than  there  are  hornes. 

"We  have  no  axe  to  grind  with  the 
metropolitan  papers  and  we  are  willing 
to  take  our  chances  on  reaching  the  fire¬ 
sides  of  Taylorville  homes  before  they 
do,  if  the  means  of  the  reader  does  not 
justify  his  subscribing  to  more  than  one 
liajier,”  the  sjieaker  statei 

Best  methods  to  use  in  taking  local 
pictures,  and  the  most  satisfactory  ma¬ 
terials  to  employ  in  the  preparing  of  the 
engravings,  were  cited  by  the  speaker  as 
well  as  an  itemized  expense  account  for 
the  operation  of  the  plant  for  one  month. 
The  plant  averages  100  pictures  a 
month,  producing  1-column,  2-column 
and  3-column  cuts,  at  a  cost  of  $100, 
including  cost  of  film  used. 

Discussing  the  subject,  “Publishing 
Plant  Improvements  and  New  Types  of 
Construction,”  Robert  W.  Dickerson, 
Cleveland  architect,  urged  members  of 
the  Inland  to  apply  the  “engineering” 
test  and  to  strive  for  "flexibility”  when 
the  time  came  to  build  new  newspaper 
plants. 

Urging  publishers  to  shake  off  the 
fear  of  taking  over  new  ideas  in  con¬ 
struction,  the  speaker  concluded  by  de¬ 
claring  :  “By  its  very  nature,  in  its 
function  of  bridging  the  gap  betweeen 
yesterday  and  tomorrow,  no  type  of 
building  could  more  fittingly  be  the 
meeting  place  of  the  best  of  the  old 
and  the  most  promising  of  the  new  than 
the  home  of  the  newspaper.  It  is  only 
one  of  the  ways  in  which  a  newspaper 
can  meet  the  obligations  of  leadership 
which  it  has  created  for  itself.” 

More  than  425  Inland  members,  their 
wives  and  friends  gathered  in  the  grand 
ballroom  of  the  Palmer  House  Tuesday 
night  to  celebrate  the  golden  anniversary 
of  the  association.  It  was  an  occasion 
in  which  sentiment  and  wisdom  played 
a  prominent  part.  \  erne  Joy,  retiring 
president,  presided  as  toastmaster  over 
a  program  that  included  William  Allen 
White,  Emporia  (Kan.)  Gazette,  re¬ 
lating  “Fifty  Years  of  It” ;  George  W. 
Purcell,  Bloomington  (Ind.)  World,  re¬ 
citing  the  history  of  the  Inland  from 
1885  to  1935;  and  Will  Rogers,  movie 
comedian  and  newsi)aper  commentator, 
liirnishing  the  surprise  feature. 

.\s  an  added  attraction.  Inlanders  en¬ 
joyed  an  all-star  program  of  outstand¬ 
ing  floor  show  talent,  arranged  through 
courtesy  of  the  Chieago  Tribune,  with 
Phil  Maxwell,  Tribune  promotion  de¬ 
partment,  as  master  of  ceremonies.  Past 
presidents  of  the  Inland  attending  the 
banquet  were  introduced. 

Mr.  White,  who  is  also  observing  his 
50th  anniversary  in  the  newspaper  busi¬ 
ness,  told  of  his  interesting  career  as  a 
small-town  editor  who  has  watched  the 
passing  show  during  the  last  half  cen¬ 
tury.  Punctuating  his  remarks  with 
rare  bits  of  humor,  the  veteran  editor 
told  how  he  set  news  items  in  type  by 
hand  and  by  so  doing  learned  the  art 
of  “boiling  down.” 

He  told  of  the  proudest  moment  in  his 
life  when  he  became  editor  and  pub¬ 
lisher  of  his  own  paper  in  Emporia 
40  years  ago  this  coming  June.  In  a 
humorous  vein,  he  remarked:  “In  those 
days  our  business  was  nicely  balanced 
between  blackmail  and  beggary.” 

As  editor  of  his  own  newspaper  he 
said  he  felt  “a  sense  of  freedom,  know¬ 
ing  I  could  lie  the  kind  of  damn  fool 
I  wanted  to  be.” 

Mr.  White  related  how  he  hai>pened 
to  write  his  famous  editorial,  “What 
Is  the  Matter  With  Kansas?”  This 
editorial,  which  he  admits  did  not  bring 
him  any  money  but  did  get  him  fame, 
was  the  result  of  his  active  opposition 
to  the  Populist  movement  in  1896.  After 
being  severely  criticized  by  indignant 
IfKral  townspeople  in  sympathy  with  the 
Populist  party,  Mr.  White  wrote  his 
tart  editorial  and  then  left  town  on  a 
short  trip.  When  he  returned,  he  found 
half  the  people  up  in  arms  and  his 
editorial  making  the  rounds  of  Repub¬ 
lican  newspapers  throughout  the  coun¬ 
try.  He  told  of  Mark  Hanna  offering 
him  a  political  job  in  payment  for  his 
editorial  which  helped  elect  McKinley. 
Mr.  White  declined  the  offer.  He  ad¬ 
vised  his  listeners  regarding  newspaper¬ 
men  in  politics  as  follows : 


C.  C.  Marquis  (center)  of  the  Bloom¬ 
ington  (111.)  Pantograph,  charter  mem¬ 
ber  of  the  Inland  Daily  Press  Associa¬ 
tion,  at  the  “Golden  Jubilee”  banquet 
Tuesday  evening  with  Joe  Bunting, 
(left)  circulation  manager,  and  Perry 
J.  LaBounty,  (right)  advertising  mana¬ 
ger,  also  of  the  Bloomington 
Pantagraph. 


"A  news|)apernian  has  no  Inisiness 
running  for  or  holding  public  office. 
He  should  take  strict  vows  not  to  hold 
office  if  he  wants  to  be  a  success  as  a 
newsiiaperman.” 

In  closing,  he  spoke  of  the  apparent 
jiarado.x  which  has  occurred  in  Ameri¬ 
can  life,  asking  what  has  happened  in 
this  nation’s  economic  setup  which  has 
caused  our  present  maladjustment  lie- 
tween  what  seemed  to  be  an  increasing 
prosperity  and  the  jiresent  business  de¬ 
pression. 

“Where  did  the  money  come  from?” 
he  asked,  "and  where  the  devil  has  it 
gone?” 

He  professed  having  no  answer  to 
this  perplexing  problem,  stating : 

“I  am  without  anchor,  rudder  or 
compass.” 

Will  Rogers’  appearance  was  a  sur¬ 
prise.  He  had  come  to  visit  his  wife 
in  Chicago  and  said  he  did  not  look 
upon  his  appearance  at  the  Inland  ban¬ 
quet  as  a  “benefit”  inasmuch  as  _“I 
work  for  some  of  you.”  Commenting 
on  the  Supreme  Court’s  gold  decision 
this  week,  the  comedian  remarked : 

“Mr.  Hughes  has  been  nice  about  it, 
but  he  has  warned  the  Democrats  there 
is  to  be  no  more  monkey  business.” 

He  said,  previous  to  the  decision, 
Mr.  Farley  had  “nine  other  old  men 
all  picked  out,  most  of  them  his  rela¬ 
tives,  whom  he  had  already  sent  stamps, 
to  take  the  place  of  the  present  Su¬ 
preme  Court.” 

He  kidded  the  publishers  and  wished 
them  a  happy  birthday,  confiding  that 
he  reads  “country  newspapers”  from 
which  he  gets  many  of  his  gags. 

Mr.  Purcell’s  able  history  of  the 
Inland  appears  elsewhere  in  this  issue, 
recounting  the  constant  growth  of  the 
association  founded  50  years  ago  in 
this  city. 

Included  among  the  many  congratu¬ 
latory  messages  was  one  from  Howard 
Davis,  New  York  Herald  Tribune, 
A.  X.  P.  president,  who  expressed 
the  hope  “that  the  first  50  years  are 
the  toughest.” 

Calling  on  newspapermen  and  women 
to  fight  against  “subversive  propa¬ 
ganda.”  Col.  (illy  Viskniskki,  newspaper 
consultant,  addressed  members  of  the 
Inland  at  their  Wednesday  luncheon  in 
the  Palmer  House. 

“We  are  at  the  crossroads,”  declared 
Col.  Viskniskki,  “and  America  needs  a 
press  that  is  free  spiritually  as  well  as 
legally.  It’s  up  to  you.  If  we  lie  down 
and  fear  loss  of  circulation  and  adver¬ 
tising.  (iixl  help  .‘\merica.  If  we  don’t 
give  criticism  we  think  will  help  we  are 
failing  America.” 

Continuing  his  plea  for  an  alert  and 
courageous  press,  the  speaker  cited  .sev¬ 
eral  instances  where  publishers  had 
stood  for  what  they  deemed  to  be  right, 
even  though  the  rest  of  the  country  was 
opposed  to  them.  Col.  Robert  McCor¬ 


mick  of  the  Chieago  Tribwve,  Col. 
Frank  Knox  of  the  Chicago  Daily 
Nexes,  Harry  Chandler  of  the  Los  An¬ 
geles  Times,  W.  C.  Fairbanks  of  the 
Indianapolis  News  were  some  of  these 
men  specifically  mentioned.  Senator 
Carter  Glass  of  Virginia  was  also 
lauded  by  the  speaker  as  "one  man  who 
puts  country  above  party  and  fortune.” 
Chegrs  greeted  this  statement. 

Turning  again  to  tlie  duty  that  faces 
American  newspapers,  the  sjieaker  de¬ 
clared:  "We  as  newspapermen  are  in 
a  privileged  position  and  if  we  examine 
all  problems  facing  our  American  insti¬ 
tutions  and  fight  for  the  truth  at  all 
times,  we  do  not  need  to  fear  for  what’s 
ahead.  The  newsixiper  is  the  last  de¬ 
fense  of  liberty  in  .\merica.  We  must 
not  take  handouts  from  propaganda  bu¬ 
reaus  as  news.  Dig  news!” 

The  speaker  then  gave  attention  to 
the  fight  being  waged  to  make  Ameri¬ 
can  school  teachers  take  the  oath  of  al¬ 
legiance  to  the  constitution.  “.All  pub¬ 
lic  servants  from  the  soldiers  to  the 
President  are  required  to  take  this  oath. 
They  are  not  one  millionth  as  imjxjrtant 
as  the  teachers,  who  give  instruction  to 
the  youth  of  America.” 

Dealing  still  with  tlie  problems  of 
our  schools,  the  speaker  lauded  William 
Randolph  Hearsi  for  his  fight  against 
Communistic  teachings  and  its  growth 
in  America,  in  spite  of  the  active  oppo¬ 
sition  of  professors. 

t!ol.  Robert  McCormick.  Chieago 
Tribune  publisher,  reporting  as  chair¬ 
man  of  the  Inland  freedom  of  the  press 
committee,  told  Inland  members  Wed¬ 
nesday  afternoon  that  newspaper  guild 
attempts  to  organize  editorial  workers 
would  result  in  as  complete  censorship 
of  the  press  as  Hitler  now  exercises  in 
( iermany. 

Col.  McCormick  emphasized  that  this 
view  was  not  expressed  selfishly  but  in 
opposing  Guild  demands  the  newspaper 
publishers  were  thinking  of  their  duty 
to  print  the  truthful  and  full  reports  of 
the  news  for  the  benefit  of  the  Amer¬ 
ican  people. 

"If  all  newspaper  writers  were  or¬ 
ganized  and  governed  by  a  fixed  set  of 
rules,  the  right  of  individuals  to  publish 
or  write  for  publication  would  be 
blinked  and  freedom  of  the  press  would 
be  seriously  threatened,”  Col.  McCor¬ 
mick  declared. 

The  rest  of  Wednesday  afternoon’s 
session  was  executive,  after  which  the 
convention  adjourned. 

HOE  REORGANIZATION  NEARS 

Federal  Judge  Fixes  April  1 1  for 
Confirmation  Meeting 

I'ederal  Judge  Coxe  in  New  York 
Feb.  19  gave  tentative  approval  to  the 
reorganization  plan  for  R.  Hoe  and 
Co.,  Inc.,  under  Section  77 B  of  the 
Bankruptcy  Act.  He  fixed  April  11 
for  a  meeting  of  creditors  and  security 
holders  to  consider  confirmation. 

The  plan  in  general  provides  for  an 
extension  of  the  company’s  first  mort¬ 
gage  bonds,  notes  and  purchase  money 
mortgages,  and  for  the  taking  care  of 
the  accrued  interest  on  the  lionds  and 
notes  by  new  prior  preferred  and  pre¬ 
ferred  stock.  The  plan  also  makes  the 
payment  of  interest  on  the  Iwinds  and 
ni.tes  during  the  next  few  years  de- 
Iiendent  on  earnings,  and  jirovides  for 
certain  changes  in  voting  rights  of  the 
various  classes  of  stock,  and  also  for 
the  taking  care  of  general  claims. 

It  is  expected  that  the  details  of  the 
new  plan,  with  such  amendments  as 
were  tentatively  approved  by  the  court 
this  week,  will  be  announced  shortly. 

SEAGRAM  BUDGET  $3,000,000 

.An  advertising  budget  of  nearly  $3,- 
000,000  for  Seagram  liquors  in  1935 
was  announced  at  a  recent  sales  meet¬ 
ing  helil  by  the  Seagram  company  in 
New  York.  More  than  half  the  total  is 
to  go  to  newspapers.  Magazine  and 
outdoor  advertising  is  also  planned. 
Newspapers  on  the  list  now  number 

185.  -  - -  - 

CONNERSVILLE  DAILY  APPOINTS 
The  Connersville  (Ind.)  News- 
ll.raminer  has  appointed  Theis  &  Simp¬ 
son,  Inc.,  as  its  national  representatives, 
effective  March  1. 
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Advertising  Agencies 

JEROME  GRAY  OPENS 
NEW  YORK  OFFICE 

Averell  Broughton  Joint  Agency  to 

Direct  New  Branch,  Handling 
Account  of  Empire  Trust 
Company 

Jerome  B.  Gray  &  Co.,  advertising 
agency  with  headquarters  in  Philadel¬ 
phia,  has  opened  a  New  York  office  at 
580  Fifth  Avenue. 
Averell  Brough¬ 
ton,  formerly 
account  executive 
and  assistant  vice- 
president  of  Ed¬ 
win  Bird  Wilson, 
Inc.,  has  joined 
the  Gray  agency 
and  is  in  charge 
of  the  New  York 
office.  He  joined 
Edwin  Bird  Wil¬ 
son,  Inc.,  in  1927 
I  and  was  resi)onsi- 

Avereix  Broughton  there  for  the 

handling  of  much 
hank  advertising.  Before  that  he  was  an 
instructor  in  English  at  Columbia  Uni¬ 
versity  and  served  on  the  staff  of 
Columbia  College  from  1923  to  1927. 
He  holds  Columbia  degrees  of  A.B.  and 
A.M.  and  did  several  years  of  graduate 
work  in  English  and  economics. 

Mr.  Broughton  was  graduated  from 
Columbia  in  1923,  rather  late  as  the 
result  of  two  years  of  active  war  ser¬ 
vice.  He  attended  the  first  Plattsburg 
camp  in  1917,  was  commissioned  a  lieu¬ 
tenant  of  infantry,  and  served  as  regi¬ 
mental  signal  officer  in  the  305th  Infan¬ 
try,  77th  Division,  untill  he  was  severely 
wounded  inaction  on  November  1,  1918. 
He  has  been  awarded  the  Order  of  the 
Purple  Heart  and  Order  of  the  Silver 
Star. 

Immediately  after  the  war  he  spent 
three  years  at  Rensselaer  Polytechnic 
Institute  in  chemical  engineering,  leav¬ 
ing  to  attend  Columbia.  He  is  married 
and  lives  in  New  York  City. 

Simultaneously  with  the  announcement 
of  the  new  branch,  the  Gray  agency 
stated  that  it  had  been  appoint^  to 
direct  the  advertising  of  Empire  Trust 
Company,  New  York  City.  This  cam¬ 
paign  will  be  handled  by  the  New  York 
office,  under  the  charge  of  Mr.  Brough¬ 
ton.  Newsi)apers  will  be  the  chief 
medium. 

Other  accounts  announced  by  the  Gray 
agency  are: 

Hotel  Vendig,  Philadelphia.  News¬ 
papers  and  direct  advertising  will  be 
used. 

First  Credit  Corporation,  Philadelpliia. 
.\  city-wide  campaign,  principally  in 
newspapers,  will  be  launched  at  once 
for  a  new-automobile  finance  plan. 

PLAN  GAS  RANGE  DRIVE 

Newspapers  may  expect  to  profit  by 
aggressive  efforts  of  gas  utility  con¬ 
cerns  to  increase  sales  of  modern  do¬ 
mestic  gas  ranges,  fully  equipped,  it  was 
learned  last  week  with  announcement  of 
a  national  contest,  sponsored  by  the 
American  Gas  Association,  at  the  mid¬ 
west  regional  conference  of  the  A.G.A. 
in  Qiicago.  Intensive  promotion  of  gas 
ranges  will  be  carried  on  this  spring, 
according  to  H.  M.  Brundage.  Wash¬ 
ington,  D.  C.,  chairman  of  the  com¬ 
mittee.  The  national  contest  for  dealers 
and  salesmen,  sponsored  by  A.G.A.  and 
financed  jointly  by  A.G.A.,  gas  range 
manufacturers  and  utility  companies, 
will  include  cash  awards  for  the  win¬ 
ners,  totaling  approximately  $9,000. 

FOUR  ACCOUNTS  TO  MARTIN 

Martin  Advertising  Agency,  New 
^'ork.  this  week  announced  its  appoint¬ 
ment  to  handle  the  advertising  of :  J.  W. 
Roberts  &  Son,  cigar  manufacturers, 
Tampa,  Ha.;  Gordon  Manufacturing 
Company,  specialties  and  novelties.  New 
York  City ;  Masterlite  Manufacturing 
Company,  lamps.  New  York  City:  Em¬ 
pire  State  Nursery  Company,  Newark, 


RAISING  $100,000  FUND 

Florida  State  Pres*  Will  Aid  Adver- 
tuing  Presa 

{By  telegraph  to  Editor  &  Publirhsr) 

Jacksonville,  Fla.,  Feb.  19 — Spon¬ 
sored  by  the  Florida  SUte  Press  Asso¬ 
ciation  and  the  Associated  Dailies  of 
Florida,  with  162  newspapers  co-opCTat- 
ing,  a  statewide  advertising  fund  is  to 
be  raised  in  a  campaign  next  week  with 
the  All-Florida  committee  as  the  direct¬ 
ing  organization.  Col.  Albin  P.  Dearing, 
Jacksonville  newspaper  and  advertising 
man,  the  campaign  manager,  announced 
today. 

The  campaign,  Feb.  25  to  March  2, 
is  designed  to  enroll  100,000  or  more 
Floridians  as  members  of  the  All- 
Florida  committee.  The  fund  of  $100,000 
to  be  raised  will  be  used  in  advertising 
and  publicity  stressing  the  potential 
advantages  of  all  Florida. 

The  campaign  planned  by  the  news¬ 
papers  is  designed  primarily  to  attract 
homeseekers  and  to  promote  the  indus¬ 
trial  and  agricultural  development  of 
Florida,  Colonel  Dearing  stated. 

HAS  NEW  ACCOUNT 

The  Carrier  Engineering  Corpora¬ 
tion,  manufacturer  of  air  conditioning 
and  refrigeration  equipment,  has  m- 
nounced  a  resumption  of  its  advertising 
activities  in  1935.  The  company  _  will 
advertise  its  unitary  equipment^  in  a 
list  of  newspapers  and  larger  equipment 
in  national  magazines,  according  to 
Brewster  S.  Beach,  advertising  man¬ 
ager.  Both  campaigns  are  now  being 
prepared  by  the  Chas.  Dallas  Reach 
.Ngency,  Newark,  N.  J.  Trade  maga¬ 
zines  and  direct  mail  will  also  be  em¬ 
ployed. 

HAS  MOHICAN  PENCIL  ACCOUNT 

Byren-Weil-Weston,  Inc.,  Philadel¬ 
phia  agency,  has  been  appointed  to  di¬ 
rect  the  campaign  of  Mohican  Pencil 
Company,  of  that  city.  Trade  papers 
will  be  used.  Curtin  MacAfee,  form¬ 
erly  with  the  E.  A.  Clarke  agency, 
has  joined  the  agency.  He  was  pre¬ 
viously  editor  of  the  Commercial  Mu¬ 
seum  Export  Trade  Magazines,  and  ad¬ 
vertising  manager  of  Camac  Publish¬ 
ers,  and  the  ghost  writer  of  “Funda¬ 
mentals  of  Horsemanship,”  published 
by  the  latter  firm. 

DIETITIAN  ON  AGENCY  STAFF 

Miss  Gertrude  Hendriks  has  joined 
C.  Wendel  Muench  &  Company,  Chi¬ 
cago  agency.  Miss  Hendriks,  a  home 
economics  graduate  of  Iowa  State  Col¬ 
lege,  Ames,  is  handling  commercial 
food  broadcasts.  She  plans  to  offer 
the  additional  service  of  a  scientific 
testing  kitchen  to  the  clients  of  the 
agency. 

BBDO  NAMED 

The  Boston  office  of  Batten,  Barton, 
Durstine  &  Osborn  has  been  appointed 
to  handle  the  account  of  the  Liberty 
Mutual  Insurance  Company  of  that 
city. 


MIL W  AUKEE  A  G  E  N  C  Y 
IS  UQUIDATING 

Several  Freexe-Vogel  &  Crawford 

Executive*,  Including  President, 
Join  Klau-Van  Pietersom-Dun- 
lap  Associate*  Organization 

{Special  to  Editor  &  Publisher) 

Milwaukee,  Wis.,  Feb.  19 — Klau- 
\'an  Pietersom-Dunlap  Associates,  Inc., 
Milwaukee  agency,  has  announced  that 
the  executive  personnel  of  the  Freeze- 
Vogel  &  Crawford,  Inc.,  advertising 
agency  here  has  become  part  of  the  K- 
VP-D  Associates,  Inc.,  staff.  The  ab¬ 
sorption  of  the  new  officials  will  bring 
approximately  20  accounts  into  the  firm, 
several  of  which  are  planning  consider¬ 
able  billing,  according  to  Walter  F. 
Dunlap,  president  of  the  agency,  which 
was  founded  in  1907,  and  now  has  ap¬ 
proximately  75  local  and  national  ac¬ 
counts,  and  occupies  41  offices  in  the 
Commerce  Building  here. 

Tliose  joining  the  organization  are 
Col.  Garrit  C.  DeHeus.  widely  known 
Milwaukee  advertising  man  for  the  past 
six  years  associated  with  Freeze-Vogel, 
the  last  two  years  as  president,  prior  to 
which  he  served  as  sales  and  advertis¬ 
ing  manager  for  the  Sterling  Motor 
Truck  Company  and  sales  manager  of 
the  Atlas  Baking  Company,  here;  How¬ 
ard  M.  Landgraf,  vice-president  of  the 
agency  and  formerly  advertising  man¬ 
ager  of  the  Chain  Belt  Co.  of  Milwau¬ 
kee  ;  and  Clarence  F.  Schilke,  since  1928 
production  manager  of  Freeze-Vogel, 
and  previous  to  that  holding  similar 
[wsts  with  the  other  local  agencies. 

Business  during  1934  at  K-VP-D 
.Associates,  Inc.,  has  been  exceeded  only 


twice  in  the  past  ten  years,  according 
to  Mr.  Dunlap. 

“The  decided  improvement  in  business 
during  the  last  ten  months  certainly  is 
reflected  in  the  advertising  and  sales 
plans  of  national  advertisers.  All  types 
of  advertising  are  showing  increases, 
the  most  marked  being  among  tliose 
who  rely  on  daily  newspaper  advertising 
as  the  backbone  of  their  campaigns, 
he  said. 

Freeze- V^ogel  &  Crawford  it  was 
learned,  is  liquidating,  with  Hugo  Vo¬ 
gel,  vice-president  and  treasurer,  having 
formed  the  H.  C.  Vogel  Co.,  with  offi¬ 
ces  at  739  North  Broadway,  a  sales 
agency  for  signs,  printing  and  other  ad¬ 
vertising  specialties. 

GEORGE  BIJUR  TO  CBS 

Leaves  Bamberger  After  Two  Year* 
As  Publicity  and  Sales  Chief 

George  Bijur,  for  the  past  two  years 
director  of  publicity  and  sales  for  L. 
Bamberger  &  Co.,  Newark  department 
store,  has  resigned  and  will  join  the 
staff  of  the  Columbia  Broadcasting 
System,  New  York,  as  director  of  sales 
promotion.  This  was  announced  by 
Paul  VV.  Kesten,  recently  elected  an 
executive  vice-president  of  CBS,  whom 
Bijur  will  succeed  in  sales  promotion. 

Bijur’s  resignation  will  take  effect 
March  1,  after  which  he  expects  to  take 
a  brief  vacation. 

NEW  BUFFALO  AGENCY 

A  new  advertising  agency  has  been 
opened  at  713  Brisbane  Building,  Buf¬ 
falo,  by  W.  Demary  Lampman,  form¬ 
erly  vice  president  of  Wolf,  Barry  & 
Lampman  of  that  city. 


The  Intertype  AUTOSPACER  saves 
time  and  money.  It  quads  left  or 
right,  or  it  centers,  automatically, 
without  interfering  in  any  way  with 
normal  operation  of  the  keyboard. 


Give  Your  Market 
A  Definite  Character 


The  sales  promotion  of  your  newspaper  is 
your  job,  not  for  today  only,  but  next  week, 
next  month,  next  year.  Your  business  com¬ 
munity  is  like  a  department  store  whose  in¬ 
stitutional  work  has  placed  them  in  the  fore 
front  of  their  city. 

National  advertising  will  come  faster  and 
easier  if  helped  along  by  consistent  advertis¬ 
ing  of  your  newspaper. 

Dramatize  your  market — bring  out  force¬ 
fully  its  buying  ability.  Coordinate  your 
efforts  with  the  national  advertiser.  Give 
sparkle  and  animation  to  your  sales  pro¬ 
motion. 

Use  Editor  &  Publisher  regularly  to 
create  character,  prestige  and  good-will. 
An  advertising  schedule  in  our  columns  is 
like  planting  a  seed — a  seed  that  plants  in 
the  space  buyer’s  mind  the  facts  and  cir¬ 
cumstances  as  to  why  money  spent  in  your 
publication  will  yield  a  harvest  of  gratifying 
continuous  results. 

Plant  your  seed  NOW  in  time  for  an  early 
“Spring  Harvest.” 


EDITOR  &  PUBLISHER 

SUITE  1700  Times  Building,  New  York  City 
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Shalt  Not  Kill”  tells  the  story  of  the  deaths  of  36,000  persons  and  injuring  of 
nearly  a  million  persons  on  our  streets  and  highways  in  the  United  States  in  1934.  By 
means  of  unusual  photography  and  paintings  and  drawings  of  prominent  artists  and 
cartoonists,  some  of  which  illustrations  are  reproduced  in  full  color,  the  statistics  in  the 
new  booklet  are  enlivened  and  made  real. 

The  booklet  is  just  off  the  press  and  copies  are  offered  free,  as  long  as  they  last,  to 
any  and  everyone  who  would  like  to  see  an  end  to  many  of  our  highway  tragedies. 


THE  TRAVELERS 

The  Travelers  Insurance  Company 
The  Travelers  Indemnity  Company 
The  Travelers  Fire  Insurance  Company 

Hartford  Connecticut 
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AD-VENTURES 

One  Way  to  Enrl  Cooperative  Advertising  Abuses — Minimum 
Appropriations  Shown  for  Variety  Stores 

By  ROBERT  S.  MANN 


Recent  ruling  by  the  New  York 
State  Litiuor  Authority  forbidding 
retail  liquor  dealers  to  receive  advertis¬ 
ing  assistance  from  wholesalers  and 
manufacturers  after  April  1,  will  have 
widespread  effects,  it  was  said  this  week 
by  men  in  close  touch  with  liquor  ad¬ 
vertising. 

These  effects  may  be  extended  to  the 
whole  country  by  action  of  the  Distilled 
Spirits  Institute,  it  was  also  said.  Pro¬ 
posals  banning  cooperative  advertising 
are  pending  before  the  institute. 

The  practice  of  seeking  advertising 
allowances  has  assumed  large  propor¬ 
tions  in  the  liquor  field  in  the  com¬ 
paratively  short  time  that  liquor  ad¬ 
vertising  has  been  legal.  While  a  re¬ 
cent  tabulation  of  liquor  linage  by  Edi¬ 
tor  &  Publisher  showed  that  retail 
copy  accounted  for  only  one-eighth  of 
the  total  in  newspapers,  it  is  apparent 
that  even  a  large  part  of  this  amount 
has  been  paid  for  by  distillers  and  dis¬ 
tributors. 

Whereas  in  other  lines,  cooperative 
advertising  usually  takes  the  form  of 
copy  supplied  lny  the  manufacturer  and 
signed  by  the  retailer,  observation  in¬ 
dicates  that  the  typical  form  of  retail 
copy  in  the  liquor  business  has  been  that 
which  merely  listed  numerous  brands 
and  prices.  Despite  this,  the  manufac¬ 
turers  and  distributors  have  been  asked 
to  contribute  heavily  as  a  condition  to 
having  their  brands  mentioned.  Many 
firms,  including  .some  of  the  biggest  in 
the  industry — but  not  all — have  yielded 
to  these  demands.  One  leading  firm 
which  declined  to  contribute  has  been 
running  week-end  copy  of  its  own,  dis¬ 
played  in  typical  retail  style  and  listing 
various  of  its  brands  with  prices. 

*  *  * 

A  POSSIBLE  result  of  the  new  rul¬ 
ing  may  be  ^  increase  in  the  total 
of  liquor  advertising.  One  agency  man 
put  it  this  way :  The  advertising  retail 
stores  will  have  to  continue  to  adver¬ 
tise,  and  if  they  can’t  make  the  manu¬ 
facturers  pay  for  their  space,  they  will 
have  to  pay  for  it  themselves.  On  the 
other  hand,  the  manufacturers  and  im- 
ixirters  will  have  substantial  funds  re¬ 
leased  which  they  presumably  will 
spend  on  general  advertising  instead  of 
retail.  Even  if  the  retail  space  shrinks 
somewhat,  the  aggregate  should  gain. 

Incidentally,  the  ruling  may  be  ex- 
Iiected  to  .set  up  one  industry  in  which 
there  is  a  clear-cut  division  between 
copy  entitled  to  the  local  advertising 
rate  and  copy  which  is  unquestionably 
general.  .\  retailer  offering  copy  paid 
for  in  part  by  his  supply  house  would 
be  not  only  evading  newspaper  rules, 
but  risking  his  license  to  do  Inisiness. 
Text  of  the  ruling  says : 

“Resolved.  No  manufacturer  or  wholesaler 
shall  directly  or  indirretiv  nav  to.  reimburse, 
or  furnish  t<»  any  licensee  or  anv  cmnloye  or 
agent  of  such  licensee,  and  no  licensee  or  em¬ 
ploye  or  agent  of  such  licensee  shall  directly 
or  indirectly  receive  from  any  manufacturer 
or  wholesaler  or  accept  payment  or  reimburse¬ 
ment  from  anv  manufacturer  or  wholesaler, 
for  any  ifamphlet  or  printed  or  written  matter 
in  any  form  whatsoever,  or  any  advertisement 
in  whole  or  in  part  in  any  newspaper,  maga¬ 
zine  or  other  publication.  .\ny  violation  of 
this  regulation  will  l)e  deemed  to  Ik.*  a  violation 
of  Section  101.  ^Subdivision  C.  of  the  Alco¬ 
holic  Heverage  (Vntrol  Law.  and  the  licenses 
of  persons  violating  the  same  will  l»e  subjtct 
to  revocation.  Effective  April  1.  1935.** 

«  «  ♦ 

After  six  months  of  work,  the  bu¬ 
reau  of  Advertising,  A.X.P..A.,  has 
almost  completed  compilation  of  a  new 
survey  of  reading  habits  in  relation  to 
various  indications  of  buying  power,  ac¬ 
cording  to  W.  A.  Thomson,  director  of 
the  Bureau.  .Already  appointments  are 
being  made  to  show  the  material  to  ad¬ 
vertisers  and  agency  men. 

“Looking  Into  a  Million  Homes’’  is 
the  title  of  the  survey,  which  goes  into 
the  comparative  costs  of  newspapers  and 
magazines  for  reaching  automobile  own¬ 
ers,  home  owners,  savings  hank  de¬ 
positors,  owners  of  electric  refrigera¬ 
tors,  vacuum  cleaners,  etc. 

One  point  which  the  survey  empha¬ 


sizes,  according  to  Mr.  Thomson,  is  the 
duplication  in  magazine  circulation.  In 
many  cases,  he  said,  a  magazine  adver¬ 
tiser  can  Ijie  shown  that  putting  addi¬ 
tional  magazines  on  his  schedule  will 
not  improve  his  coverage  sufficiently 
to  justify  the  expense,  while  on  the 
other  hand  newsi>apers  could  Ije  used 
to  iierfect  the  coverage  where  most  de¬ 
sirable. 

*  * 

V.ARIETV  chain  stores,  selling  three- 
(piarters  of  a  billion  dollars’  worth 
of  goods  in  1933,  managed  to  do  it  at  a 
comparatively  trifling  exjjense  for  ad¬ 
vertising,  it  is  pointed  out  in  bulletin 
No.  95  of  the  Harvard  Graduate  School 
of  Business  Administration,  “Expenses 
and  Profits  of  Variety  Chains  in  1933.” 

.A  table  of  operating  results  of  28 
chains  with  4,825  stores,  representing 
more  than  80  per  cent  of  the  industry, 
showed  an  average  advertising  expendi¬ 
ture  of  only  0.17  per  cent  of  aggregate 
net  sales,  or  a  little  over  $1,100,000  for 
these  stores.  This  indicates  that  ad¬ 
vertising  cost  between  $200  and  $.300 
a  year  for  each  store,  with  the  largest 
chains  spending  least  comparatively. 
Half  the  chains  reported  figures  lying 
between  0.22  and  0.62  per  cent.  The 
percentages  were  slightly  lower  than  in 
1932. 

The  explanation  for  the  low  percent¬ 
ages,  of  course,  lies  largely  in  the 
high  rent  and  other  tenancy  costs  in 
this  industry,  reflecting  the  attempt  to 
make  location  and  display  do  the  work 
of  bringing  in  buyers.  Says  the  bulletin : 

“After  salaries  and  wages  and  tenancy 
costs,  one  ordinarily  looks  to  find  ad¬ 
vertising  as  one  of  the  most  important 
classifications  of  expenditure  in  a  retail 
business.  For  variety  chains  this  is 
emi>hatically  not  the  case.  ...  If 
location  and  display  were  not  such  im¬ 
portant  factors  in  attracting  patronage 
to  variety  chain  stores,  presumably 
greater  use  would  be  made  of  advertis¬ 
ing  and  lower  rates  of  rent  expense 
might  become  usual,  .  .  . 

“It  is  particularly  interesting  to  note 
that  the  seven  most  profitable  chains  in 
the  aggregate  expended  only  2/100  of 
1  per  cent  of  sales  for  advertising;  in 
other  words  they  were  practically  non¬ 
advertisers.  .Attention  should  also  be 
directed  to  the  fact  that  these  seven 
companies  turned  their  stock  somewhat 
more  slowly  than  did  the  others.  This 
circumstance  probably  accounts  for  the 
higher  interest  expense  of  these  chains 
and  very  possibly  was  one  of  the  factors 
contributing  to  their  higher  gross 
margin.  In  a  period  of  rapidly  rising 
prices,  concerns  with  slower  rates  of 
stock-turn  sometimes  may  reap  larger 
siieculative  profits ;  but  even  in  such  a 
periinl  delilierate  reliaiK'e  on  a  policy 
of  siieculative  buying  and  slow  stock- 
turn  may  yield  disapix tinting  results.’’ 


TO  EXPAND  SPUD  CAMPAIGN 


Axton-Fisher  Co.  Increatet  Appro¬ 
priation  20%  Over  1934 

The  Axton-Fisher  Tobacco  Company, 
Louisville.  Ky.,  manufacturer  of  Spud 
and  Twenty  Grand  cigarettes,  as  well 
as  other  tobacco  products,  has  increased 
its  advertising  budget  for  the  year 
1935  by  approximately  20  i)er  cent  over 
last  year.  The  new  budget  is  said  to 
be  the  largest  in  the  history  of  the 
company.  Sales  for  1934  were  greater 
than  any  previous  year. 

Advertising  plans  call  for  consistent 
newspaper  campaigns  to  reach  people 
who  suffer  from  hay  fever,  nasal  and 
throat  afflictions,  despite  the  fact  that 
Spud  has  become  one  of  the  leading 
general  cigarettes  in  recent  years. 


SPIER  ON  B.  B.  D.  O.  BOARD 

Batten,  Barton,  Durstine  &  Osborn. 
Inc.,  N.  A’.,  announce  the  election  of 
Carlton  L.  Spier  as  a  member  of  the 
Board  of  Directors. 


WARNER-CUFTON  NAMED 

\Varner-Chfton,San  Francisco  agency, 
lias  been  named  to  direct  the  advertis¬ 
ing  for  Krusteaz,  prepared  pie  crust, 
product  of  Continental  .Mills,  Inc., 
Seattle,  for  which  Parrott  &  Co.,  San 
Francisco,  are  sales  representatives. 
Newspapers  in  Northern  and  Central 
California,  together  with  trade  publica¬ 
tions,  are  being  used,  backed  by  mer¬ 
chandising  steps  to  tie  in  the  advertis¬ 
ing  campaign  with  retail  outlets.  The 
agency  has  also  been  named  to  direct 
the  advertising  for  Braun-Knecht-Hei- 
mann  Co.,  San  Francisco,  industrial 
chemicals  and  scientific  apparatus.  The 
campaign  starts  with  a  group  of  trade 
publications  and  direct  mail. 

WINES,  LIQUORS  CAMPAIGN 

The  FL  G.  Lvons  &  Raas  Co.,  San 
Francisco  manuiacturer  of  glace  fruits, 
syrups  and  liquors,  has  released  a  new 
advertising  campaign,  using  newspapers 
exclusively,  which  features  their  line 
of  wines,  cordials  and  liquors  in  a  dis¬ 
tinctive  new  dress,  designed  by  George 
Switzer,  internationally  known  designer. 
The  campaign,  which  will  continue  for 
an  indefinite  period,  calls  for  half-pages 
in  two  colors  supported  by  black-and- 
white  insertions,  and  uses  leading  news¬ 
papers  in  six  Pacific  Coast  states.  The 
advertising  is  planned  and  directed  by 
San  Francisco  office  of  Emil  Brisacher 
&  Staff. 

DAICHES  TRIAL  STARTS 

Irving  W’eitzman,  Chicago  bakery 
owner,  went  on  trial  this  week  for 
murder  of  Eli  Daiches,  former  presi¬ 
dent  of  the  Thomas  M.  Bowers  Adver¬ 
tising  .Agency,  Chicago.  Daiches  was 
shot  and  killed  in  Chicago  last  March 
3.  The  state  charges  that  ,Weitzman 
hired  killers  to  put  the  advertising  ex¬ 
ecutive  out  of  the  way.  Daiches  was 
insured  for  $300,000  for  the  benefit  of 
his  agency,  in  which  he  was  associated 
with  the  defendant’s  brother,  Louis 
Weitzmaii  of  New  York. 


WESTERN  CO.  TO  EXPAND 

Advertising  expenditures  of  the  West¬ 
ern  Company,  Chicago  manufacturer  of 
Dr.  West’s  toothbrush  and  toothpaste, 
will  lie  approximately  doubled  this  year 
over  last,  it  was  learned  this  week  at 
the  concern’s  annual  sales  conference. 
The  1935  advertising  program  has  not, 
however,  been  fully  developed,  but  it’s 
understood  that  magazines  will  receive 
the  bulk  of  the  increase,  with  some  in¬ 
crease  in  newspaper  advertising.  The 
radio  appropriation  is  indefinite  as  yet. 
The  account  is  placed  by  the  Chicago 
office  of  J.  Walter  Thompson  Company. 


NEW  WASHINGTON  AGENCY 

iStccial  to  Editor  &  Publisher) 

Washington,  D.  C..  Feb.  19 — Ralph 
Spangler,  formerly  of  the  lyasliington 
'I'ivics  advertising  staff,  and  Howard 
W.  Berry,  former  advertising  manager 
of  Lansburgh  &  Brothers  department 
store,  have  opened  an  advertising  agency 
here,  to  be  known  as  Spangler  &  Berry. 
Berry  was  former  president  of  the 
Washington  .Advertising  Club  for  two 
terms. 


MEAT  CAMPAIGN  LAUNCHED 

The  "Meat  for  Your  Good  Health” 
newspaper  advertising  campaign,  devel¬ 
oped  by  the  National  Live  Stock  and 
Meat  Board  and  successfully  staged  by 
the  Boston  Post  and  Philadelphia  In~ 
guirer  during  the  past  year,  has  been 
launched  by  the  Pittsburgh  Sun-Tele¬ 
graph  for  a  period  of  one  year.  The 
campaign,  which  includes  a  recipe  con¬ 
test  in  which  meat  dishes  are  feature^ 
is  sponsored  by  1,0(X)  Pittsburgh  meat 
dealers.  The  opening  announcement 
featured  a  double-spread  ad  on  Sunday, 
Feb.  3.  Smaller  ads,  from  one-half  to 
one-third  pages  will  appear  in  subse¬ 
quent  Sunday  issues  of  the  Sun-Tele¬ 
graph.  Both  color  and  black  and  white 
copy  will  be  used. 


S.  A.  STEPHENS  PROMOTED 

Announcement  has  been  made  of  ap¬ 
pointment  of  Sam  A.  Stephens  as 
director  of  sales  and  advertising  of  Nu- 
Enamel  Corporation,  Chicago,  and  se¬ 
lection  of  Charles  E.  Steffey  to  head  the 
house-paint  division  of  the  same  firm. 
Nu-Enamel  is  planning  an  aggressive 
expansion  this  year  into  the  house¬ 
painting  field.  "The  objective  in  1935 
includes  expansion  to  475  retail  stores, 
all  independently  owned,  and  8,000 
dealer  outlets. 


WON  TYPO  AWARDS 

Lester  Beall,  Chicago,  was  awarded 
first  prize  in  the  exhibit  of  Society  of 
Typographic  .Arts  held  recently  in 
Chicago,  Faber  Birren,  president  of  the 
society,  announced  this  week.  James 
Mangan,  Mills  Novelty  Company,  Chi¬ 
cago,  was  given  second  award,  Harry 
H.  Farrell,  Chicago  designer  of  pack¬ 
ages,  third  award,  and  Dale  Nichols, 
commercial  artist,  honorable  mention. 
The  exhibit  has  lieen  extended  to  March 
1  at  .Marshall  Field  &  Co. 


FABER  OPENS  AGENCY 

.Anthony  Thomas  F'aber  has  opened 
an  advertising  agency  at  75  E.  Wacker 
Drive,  Chicago,  bearing  his  name.  The 
firm,  a  general  agency  with  national 
accounts,  is  headed  by  Mr.  Faber,  for¬ 
merly  production  and  sales  manager  of 
the  Lumber  Buyer’s  Publishing  Com¬ 
pany  and  production  manager  for  the 
National  Merchandising  Service  of 
Chicago. 


PLANNING  JOINT  DISPLAYS 

De  Long  Hook  &  Eye  Company, 
Kleinert  Rubber  Company,  Spool  Cot¬ 
ton  Company,  and  J.  Wiss  &  Sons  have 
appointed  Modern  .Art  Studios,  Inc., 
New  A'ork  office,  to  design  and  handle 
the  operation  of  an  itinerant  display 
program  to  lie  offered  to  200  leading 
department  stores.  The  displays  dram¬ 
atize  the  merchandise  manufactured  by 
the  four  companies. 


TO  MEET  IN  ATLANTIC  CITY 

ITie  Financial  .Advertisers  Associa¬ 
tion  will  hold  its  annual  convention 
Sept.  9  to  11  inclusive  at  .Atlantic  City, 
Preston  E.  Reed,  executive  secretary, 
announced  this  week,  following  a  mid- 
vear  conference  of  the  board  of  direc¬ 
tors  in  New  A’ork. 

JOINS  SCHWIMMER  &  SCOTT 


OPENS  NEW  YORK  OFFICES 

The  Louisville  (Ky.)  Spokeswan.  na¬ 
tional  Jewish  weekly,  has  announced  the 
opening  of  advertising  and  circulation 
offices  in  New  York,  located  at  1182 
Broadway.  B.  B.  Rowe,  advertising 
manager  of  the  Spokesman  for  the  past 
year  and  a  half,  will  have  charge  of 
the  New  A’ork  offices.  G.  M.  Cohen, 
editor  and  publisher,  announced  that  the 
etlitorirJ  and  publication  offices  will  re¬ 
main  in  Louisville. 

SET  A.F.A.  DATES 

The  annual  convention  of  the  Ad¬ 
vertising  Federation  of  America  will 
t>e  held  in  Chicago  June  9-12,  inclu¬ 
sive,  according  to  Earle  Person,  man¬ 
aging  director,  who  has  been  in  Chi¬ 
cago  conferring  with  local  directors 
and  committee  chairmen  regarding  ar¬ 
rangements.  The  hotel  is  yet  to  be 
selected. 


Frank  Shriver,  formerly  of  Mont¬ 
gomery  Ward  &  Co.  advertising  de¬ 
partment,  has  joined  the  copy  staff  of 
Sehwimmer  &  Scott,  Chicago  advertis¬ 
ing  department. 


TEXAS 

Properly  to  eover  thie  treat  State  tod  boi( 
ate  the  leaden; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI- WEEKLY 
FARM  NEWS 

Pobiiahad  bv  the  oldeat  boataen  Inatltattot 
la  Taxaa 

JOHN  B.  WOODWARD.  Inc. 

AfoNaaai  R*pr*$*ntatiti 
Naw  York  Chiaaco  Datroit  Baa  Viaaetaee 
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ABOUT  HOLDING  COMPANIES: 

The  followins  messase  from  18  public  utility  executives,  representins  the  sr^Ater  part  of  the  electric  industry  and  a  larse 
part  of  the  sas  industry  of  the  United  States,  was  sent  on  February  13,  1935,  to  Honorable  Sam  Rayburn,  Chairman  of  the 
Committee  on  Interstate  and  Foreisn  Commerce  of  the  House  of  Representatives.  A  similar  message  was  sent  to  Honorable 
Burton  K.  Wheeler,  Chairman  of  the  Senate  Committee  on  Interstate  Commerce. 


Dear  Sir: 

We  have  just  l)een  advised  that  the  bill  (H.  R.  5423)  proposing 
among  other  things  to  abolish  public  utility  holding  companies  and 
federally  regulate  operating  companies  has  been  set  for  hearings  before 
your  committee  beginning  at  ten  o’clock  next  Tuesday  morning. 

In  the  printed  form  in  which  w’e  have  just  received  this  bill  it  com¬ 
prises  178  pages.  Since  its  receipt,  there  has  not  been  sufficient  time 
fully  to  study  this  measure  which  is  one  of  the  most  drastic  and  far- 
reaching  legislative  proposals  which  Congress  has  ever  been  called 
upon  to  consider. 

This  bill  affects  the  entire  business  of  supplying  service  to  electric 
power  and  light  and  gas  consumers  in  the  United  States. 

It  affects  both  holding  companies  and  operating  companies  engaged 
in  these  vital  services. 

It  affects  millions  of  individuals  who  have  made  honest  investment 
of  their  savings  in  these  companies. 

It  affects  the  future  of  plants  and  equipment  in  which  billions  of 
dollars  have  l)een  invested  in  order  that  the  benefits  of  electric  and  gas 
services  may  be  widelj'^  spread  among  the  people. 

It  affects  hundreds  of  thousands  of  employes  engaged  in  th(‘S(‘ 
services. 

It  affects  investments  of  insurance  companies,  savings  banks  and 
other  fiduciaries  and  charitable,  religious  and  educational  institutions 
whose  funds  have  l)een  invested  in  this  industry,  in  many  instances 
with  the  approval  of  governmental  bodies,  and  in  all  instances  under 
existing  laws. 

It  affects  other  industries,  particularly  the  so-called  heavy  indus¬ 
tries,  in  which  the  public  utility  companies  have  spent  over  a  billion 
dollars  a  year  in  the  purchase  of  new  equipment  and  employment 
of  labor. 

It  affects  the  w'hole  industrial,  financial  and  social  fabric  of  the 
country. 

In  its  implications,  it  affects  every  sizable  business  organization  in 
the  United  States. 

Those  of  us  who  have  devoted  our  lives  to  the  development  of 
electric  power  and  light  and  gas  service  in  the  United  States  recognize 


that,  as  in  other  industries,  certain  practices,  which  obtained  in  some 
instances  in  the  pjist  and  in  many  cases  have  been  abandoned  or 
corrected,  have  no  place  in  the  present  conduct  of  this  business  and 
that  if  any  further  action  may  be  necessary  to  prevent  their  recur¬ 
rence,  it  should  be  taken. 

We  do  not  believe  that  it  is  necessary  or  d(*sirable  or  in  any  sense 
Ijeneficial  to  the  people  of  the  United  States  to  destroy  holding  com¬ 
panies,  or  to  cripple  the  dependent  operating  companies  or  to  drive 
some  of  them  into  receivership  or  to  hamper  their  service  to  con¬ 
sumers  in  order  to  prevent  isolated  practices  of  the  past,  many  of 
which  under  existing  legislation  could  not  occur  again. 

We  have  not  yet  had  time  to  analyze  this  bill  as  it  should  Ik; 
analyz(;d  in  order  to  cooperate  wdth  your  committet'  as  we  desire 
wholeheartedly  to  flo. 

We  respectfully  submit  that  the  whole  power  and  light  and  giis 
industry  should  not  be  imperiled  by  hasty  legislative  action  which, 
in  order  to  correct  or  prevent  practices  that  fair  regulation  and  avail¬ 
able  remedies  can  effectively  control,  wdll  destro}’  what  should  be 
preserved. 

Some  of  the  provisions  of  this  bill  apiK;ar  to  be  sueh  as  would 
seriously  cripple  the  service  and  operation  of  operating  companies 
regardless  of  whether  or  not  they  are  controlled  by  holding  companies. 

We  are  confident  that  it  is  not  the  desire  of  your  committee  or  of 
Congress  to  lx;  rushed  into  enactment  of  legislation  of  this  drsustic 
character. 

Accordingly,  on  liehalf  of  the  companies  we  represent  and  the 
security  holders  and  employes  for  whom  we  occupy  a  position  of 
trust,  as  well  as  the  operating  companies  in  which  we  are  interested 
and  their  service  to  their  customers,  the  undersignetl  respectfully 
request  that  your  committee  grant  sufficient  time  to  enable  us  to 
prepare  and  make  proper  presentation  to  you  and  your  associates  as 
to  the  facts  of  the  situation.  We  believe  that  simple  justice  to  the 
investing  public  and  the  best  interests  of  the  consumers  alike  demand 
this. 

Respectfully  yours, 


AMERICAN  GAS  AND  ELECTRIC 
COMPANY 

By  George  N.  Tidd,  President 

AMERICAN  WATER  WORKS  & 
ELECTRIC  CO.,  INC. 

By  H.  Hobart  Porter,  President 

COLUMBIA  GAS  &  ELECTRIC 
CORPORATION 

By  Philip  G.  Gassier,  President 

COMMONWEALTH  &  SOUTHERN 
CORPORATION 

By  Wendell  L.  Willkie,  President 

CONSOLIDATED  GAS,  ELECTRIC 
LIGHT  &  POWER  CO.  OF 
BALTIMORE 

By  Herbert  A.  Wagner,  President 

THE  DETROIT  EDISON  COMPANY 

By  Alex  Dow,  President 


ELECTRIC  BOND  AND  SHARE 
COMPANY 

By  C.  E.  Groesbeck,  Chairman 

ILLINOIS  POWER  &  LIGHT 
CORPORATION 

By  J.  D.  Mortimer,  President 

UNITED  LIGHT  &  POWER  COMPANY 

By  C.  S.  McCain,  President 

NEW  ENGLAND  POWER 
ASSOCIATION 

By  F.  D.  Comerford,  Presiderd 

NIAGARA  HUDSON  POWER 
CORPORATION 

By  Alfred  //.  Schoelikopf,  President 

THE  NORTH  AMERICAN  COMPANY 

By  J.  F.  Fogarty,  President 


PACIFIC  GAS  &  ELECTRIC  COMPANY 

By  A.  F.  Hockenbeamer,  President 

PACIFIC  LIGHTING  CORPORATION 

By  C.  O.  G.  Miller,  Presiderd 

PUBLIC  SERVICE  ELECTRIC  &  GAS 
COMPANY 

By  Thos.  N.  McCarter,  President 

STANDARD  GAS  &  ELECTRIC 
COMPANY 

By  John  J.  O’Brien,  Presiderd 

STONE  &  WEBSTER,  INCORPORATED 

By  George  0.  Muhlfeld,  President 

UNITED  GAS  IMPROVEMENT 
COMPANY 

By  John  E.  Zimmermann,  President 
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AGENCY  ANNOUNCES 
3  NEW  CAMPAIGNS 

San  FrnncUco  Office  of  J.  Walter 

Thompson  Will  Place  Copy  in 
West  for  Leslie  Salt,  Sliceil 
Bread  and  Bottled  Milk 

The  Leslie-California  Salt  Compaiiy, 
San  F rancisco,  has  released  its  19d5 
advertising  drive,  using  a  large  list  of 
newspapers  in  California,  Oregon  and 
Washington,  outdoor  posters.  Sunset 
Magazine  and  trade  papers.  Practically 
the  same  markets  are  being  covered  as 
during  last  year’s  campaign. 

The  campaign  will  feature  a  series  of 
humorous  drawings  by  William  Steig, 
famed  for  his  humorous  characteriza¬ 
tions  in  Sew  Yorker  and  Vanity  Fair. 
The  copy  theme  will  be  built  around 
"weight  and  advantages’’  of  Leslie 

The  advertising  is  planned  and  di¬ 
rected  by  San  Francisco  office  of  the 
J.  Walter  Thompson  Company. 

The  agency’s  San  Francisco  office  is 
also  releasing  a  new  advertising  drive 
for  Langendorf’s  improved  sliced  white 
bread  in  a  new  wrapper,  for  Langen- 
dorf  United  Bakeries,  Inc.,  San  Fran¬ 
cisco.  Newspapers  and  posters  are 
lieing  used  in  Puget  Sound  territory, 
Washington,  Saa  Francisco  Bay  Dis¬ 
trict  and  Los  Angeles  metropolitan  area. 
The  newspaper  schedule  includes  half 
pages  in  two  colors  and  black  and  white 
insertions  appearing  regularly  on  food 
pages.  The  copy  theme  is  “White 
Bread  Takes  on  Vital  Health  yualities.’’ 

In  order  to  handle  this  year's  increased 
advertising  activities,  J.  G.  Campbell, 
formerly  with  the  Foster  &  Kleiser  Co., 
Screen  Art  Poster  Co.  and  Sunset  Press, 
has  joined  the  baking  organization  as 
advertising  contact  man. 

The  J.  Walter  Thompson  Company’s 
San  Francisco  office  is  also  releasing  a 
new  Spring  campaign  for  Safeway 
Stores  in  the  interests  of  Lucerne 
l>ottled  milk,  which  is  appearing  on  food 
pages  with  re^lar  insertions  of  prac¬ 
tically  all  leading  daily  newspai^rs  in 
California,  Oregon  and  Washington. 
Illustrations  and  copy  are  built  around 
the  theme  of  “Country  Fresh  Every 
Day.’’ 

The  agency  will  also  release  a  further 
series  of  newspaper  ads  for  Safeway 
Stores  opposing  California  legislation 
proposing  a  state  milk  control  board, 
whicn  will  appear  when  the  California 
legislature  meets  for  its  second  session 
after  a  recess  of  six  weeks. 


HILLS  BROS.’  CAMPAIGN 

Hills  Bros.,  coffee  manufacturer,  San 
Francisco,  has  released  its  spring  adver¬ 
tising  campaign,  using  newspapers  exclu¬ 
sively.  Copy  is  built  around  the  theme 
of  "Coffee  Floating,’’  which  is  a  con¬ 
tinuation  of  last  fall’s  campaign.  The 
schedule  calls  for  large  list  of  important 
dailies  blanketing  the  territory  from  the 
Pacific  Coast  as  far  East  as  Chicago. 
Regular  insertions  will  appear  on  the 
food  pages.  The  advertising  is  directed 
by  San  Francisco  office  of  N.  W.  Ayer 
&  Son. 


NEW  REINHARDT  ACCOUNTS 

Emil  Reinhardt  Advertising  Agency, 
Oakland,  Cal.,  has  been  named  to  con¬ 
duct  campai^s  for  Presto  Logs,  product 
of  Wood  Brickcts,  Inc.,  Lewiston,  Idaho, 
and  for  Anfo  Chemical  Co.,  Oakland. 
The  latter  will  use  garden  pages  in 
newspapers.  That  agency  has  also  been 
named  to  handle  advertising  of  Apex 
Rotarex  Mfg.  Co.,  Oakland,  for  Apex 
washing  machines,  ironers,  cleaners  and 
refrigerators.  Newspapers,  outdoor, 
radio  and  direct  mail  are  to  be  used. 
La  Due  Technical  Service  and  Amer¬ 
ican  Tractor  Equipment  Corporation 
have  also  named  the  Reinhardt  Agency 
to  conduct  campaigns. 


PLUMB  JOINS  YOSEMITE  CO. 

Stanley  Plumb,  formerly  assistant 
sales  manager,  Comfort  Paper  Corpora¬ 
tion,  subsidiary  of  Crown-Zellerbach 
Corporation,  San  Francisco,  and  later 
with  the  Sail  Francisco  office  of  Lord 
&  Thomas  in  charge  of  the  research 
department,  has  b^n  named  traffic 
manager  in  charge  of  advertising  and 
sales  promotion  of  the  Yosemite  Park 
&  Curry  Co.,  according  to  announce¬ 
ment  of  Dr.  Don  Tressidor,  president. 
Plumb  succeeds  Fred  Black,  who  has 
joined  the  advertising  staff  of  the  San 
Francisco  Examiner. 


NEW  AUTOMO'nVE  SERVICE 

Announcement  has  been  made  by 
Athel  F.  Denham,  for  the  past  eight 
years  Detroit  editor  of  the  Chilton  Com¬ 
pany,  publishers  of  Automobile  Trade 
Journal,  Automotive  Industries,  and 
Commercial  Car  Journal,  of  the  forma 


F.  C.  HANKS  TO  DETOOIT 

Frederick  C.  Hanks,  New  York  ad¬ 
vertising  man,  has  joined  the  creative 
staff  of  Brooke,  Smith  &  French,  Inc., 
Detroit  agency,  according  to  Willard 
S.  French,  president  of  the  agency.  Mr. 
Hanks  was  formerly  with  the  New 
York  office  of  the  Blackman  Company. 
Previously  he  had  been  assistant  adver¬ 
tising  manager  of  Lit  Brothers’  depart¬ 
ment  store  in  Philadelphia  and  at  one 
time  a  member  of  the  advertising  staff 
of  the  J.  L.  Hudson  Company,  Detroit 
department  store.  He  served  at  one 
time  as  associate  editor  of  National 
IVatcrways. 


NEWSPAPERS  GIVEN  CREDIT 

Newspaper  advertising  effectively  as¬ 
sisted  the  Pet  Milk  Sales  Corporation, 
St.  Louis,  in  making  1934  the  greatest 
in  its  49  years  of  operation,  J.  P.  Miller, 
vice-president,  told  sales  officials  of 
seven  southern  states  at  a  conference 
Feb.  14  at  Memphis,  Tenn.  Other 
officials  attending  the  conference  in¬ 
cluded  R.  C.  Black,  general  sales  man¬ 
ager,  C.  J.  Hibbard,  advertising  man¬ 
ager,  and  Q.  J.  Capineau,  research  di¬ 
rector.  The  sales  conference  was  for 
company  representatives  in  Arkansas, 
Louisiana,  Mississippi,  Tennessee,  Ken¬ 
tucky,  Alabama  and  Indiana. 

TWO  JOIN  DOOUTTLE  COMPANY 

Don  Kielty  of  Minneapolis,  and  Rod¬ 
ney  M.  Ruth  of  Chicago,  were  named 
the  winners  of  an  art  competition  in¬ 
stituted  by  Doolittle  &  Co.,  Inc.,  Chi¬ 
cago,  to  fill  two  positions  in  its  art 
department,  according  to  Douglass  Doo¬ 
little,  president.  More  than  200  artists 
competed  for  the  positions.  Mr.  Kielty 
is  a  graduate  of  the  Commercial  Art 
Academy,  Minneapolis,  and  was  form¬ 
erly  with  the  Buzza  Art  Publishers  and 
also  a  cartoonist  with  Fawcett  Publi¬ 
cations.  Mr.  Ruth  who  was  graduated 
from  the  Chicago  Academy  of  Fine 
.\rts  formerly  drew  men’s  fashions  for 
Capper  &  Capper  of  Chicago. 

NEW  NUCOA  CAMPAIGN 

Best  Foods,  Inc.,  is  releasing  a  sales 
and  advertising  drive  in  California  for 
its  improved  product.  New  Nucoa,  made 
from  all-American  materials.  Leading 
newspapers  are  being  used  in  San  Fran¬ 
cisco,  Oakland,  San  Josie,  Stockton, 
Sacramento  and  Fresno.  The  advertis¬ 
ing  copy  features  an  offer  of  a  cook 
book  written  by  Ida  Bailey  Allen,  which 
can  be  obtained  for  10  cents  at  time  of 
purchase  of  a  pound  of  Nucoa  or  by 
sending  in  a  carton  top.  The  advertis¬ 
ing  is  under  direction  of  Benton  &  Bow¬ 
les,  New  York. 

"SPECIAL”  NAMED 

Verree  &  Conklin,  Inc.,  newspaper 
advertising  representatives,  have  been 
named  to  represent  the  San  Jose  (Cal.) 
News,  effective  March  1.  That  news¬ 
paper  also  announces  its  national  ad¬ 
vertising  rate  has  been  raised  from  five 
to  six  cents  per  line. 

CATLIN  JOINS  AGENCY 
Harry  Catlin,  formerly  with  Fibre- 
board  Products,  Inc.,  San  F'rancisco, 
has  joined  the  San  Francisco  staff  of 
Bowman,  Deute,  Cummings,  Inc. 


Batten.  Barton.  Dnretlne  *  Oebom, 
Inc.,  3S3  Madison  avenue.  New  York.  .Now 
handling  account  for  the  Northwest  Air¬ 
ways,  Inc.,  Mlnneapolla. 

Campbell-Ewald  Conapany.  General  Mo¬ 
tors  Building,  Detroit.  Now  handling  ac 
count  for  the  Chicago,  Duluth  and  Geor¬ 
gian  Bay  Tranalt  Company.  Detroit. 

Geyer-Cornell.  Ine.,  MO  Fifth  avenue. 
New  York.  Now  handling  account  for 
the  Casein  Mfg.  Company.  Casco  Glue, 
New  York. 

Hazard  Advertising  Corporation,  290 
Madison  avenue.  New  York.  Placing  ac 
count  for  the  Nason  Mfg.  Company.  New 
York. 

John  P.  Kane.  16  Park  avenue.  New 
York.  Placing  orders  with  some  New 
York  newspapers  for  Edmund  Melhado  A 
Company,  Dagger  Rnm,  New  York. 

I.aaesen  St  Halomon,  520  N.  Michigan 
avenue.  Chicago.  I'slng  a  few  newspaMrs 
on  A-D-8  Cough  Remedy,  product  of  T.  J. 
Connelly  &  Company.  Chicago. 

Lord  ft  Thomas.  910  N.  Michigan  ave¬ 
nue,  Chicago.  Now  placing  the  account 
of  American  Automobile  Insurance  Com¬ 
pany,  St.  Louis. 

Peck  Advertising  Agency,  444  Madison 
avenue.  New  York.  Placing  account  for 
the  Wise  Shoe  Company,  New  York. 

Thomas  H.  Reese  ft  Co..  444  Madison 
avenue.  New  York.  Placing  account  for 
Davis  Collamore  &  Company,  glassware. 
New  York. 

Rogers-Gano  Company,  75  E.  Wacker 
Drive,  Chicago.  Now  handling  the  ac¬ 
count  of  Sid’s  Remedy  Company,  Chicago. 

Root-.Mandabach  Adv.  Agency,  ‘JO  N. 
Wacker  Drive.  Chicago.  Using  a  few 
newspapers  on  McCann's  Tooth  Powder, 
made  by  Dr.  George  C.  McCann,  Danville, 
III. 

Scheck  Advertising  Agency,  0  Clinton 
street,  Newark,  N.  J.  Handling  account 
for  Gane  &  Ingram,  Inc.,  Jeldrein  Rem¬ 
edy,  New  York. 

S.  Walter  Thompson  Company.  420  Lei- 
iugton  avenue.  New  York.  Placing  orders 
with  newspapers  in  metropolitan  cities 
for  Kiistinan  Kodak  Company,  Rochester, 
N.  Y. 


JEFFREY  PROMOTED 

Walter  L.  Jeffrey,  for  the  past  five 
years  a  member  of  the  sales  promotion 
department  of  Kelvinator  Corporation, 
J  .  has  been  named  manager  of  the  newly 
tion  of  an  automotive  techmtal  advisory  fomied  operations  division  of  the  com- 
service  on  advertising  and  publicity,  with  advertising  and  sales  promotion 

hudq^rt^s  at  1235  L^ayette  Bldg.,  department,  according  to  announcement 
Detroit.  The  object  of  the  service,  ac-  Vance  C.  Woodcox,  director.  The 


FENGER-HALL  NAMED 

Fenger-Hall  Company,  Ltd.,  has  re¬ 
signed  as  national  advertising  represen¬ 
tatives  for  the  Yuma  (Ariz.)  Sun  and 
has  been  named  to  represent  the  Yuma 
(.\riz.)  Sentinel. 


FRASER  UGHTENS  TASKS 
J.  K.  Fraser,  partner  in  the  Black¬ 
man  Company,  New  York,  has  an- 

«>  .  ww  t.  1-  »  *'  V  aiivc:  w.  vv  uv/ucLrjv.  uiicvicii.  x  iic  nounced  his  retirement  from  “all  active 

division  will  assume  full  responsi-  current  responsibilities.”  He  continues 
tion  from  the  Oiilton  Company  became  bju^y  all  sales  promotion  creative  to  maintain  lis  office  with,  the  agency 

work,  publicity  and  sales  education  and  to  spend  considerable  time  there, 
activities  and  promotional  details.  r 


effective  Feb.  15th,  is  to  interpret  tech¬ 
nical  developments  in  the  light  of  mar¬ 
keting  needs,  functioning  as  a  liaison  of¬ 
fice  betw^  engineering  and  advertising 
and  publicity  divisions. 


GUARDIAN  LIFE  CAMPAIGN 

The  Guardian  Life  Insurance  Com¬ 
pany  of  America,  50  Union  Square, 
New  York  City,  which  is  this  year 
celebrating  its  7Sth  anniversary,  has  an¬ 
nounced  approval  of  a  national  adver¬ 
tising  program  in  the  Saturday  Evening 
Post,  Collier’s,  Time,  Parents’  Maga¬ 
zine,  the  New  York  Times  Magazine, 
and  the  American  Weekly  (West  Coast 
Edition).  Test  advertisements  have  al¬ 
ready  appeared  in  the  New  York  Times 
Magazine.  Hanff-Metzger,  Inc.,  New 
York,  is  the  advertising  agency. 

ATHERTON  JOINS  MARTIN,  INC. 

Frank  W.  Atherton,  Detroit  adver¬ 
tising  man,  has  joined  the  Martin,  Inc., 
agency,  Detroit,  as  a  vice-president.  He 
will  act  as  account  executive,  and  con¬ 
sultant.  Atherton  is  a  former  director 
of  the  Detroit  Adcraft  club. 


PLANS  VODKA  CAMPAIGN 

Ste.  Pierre  Smirnoff  Fils,  Inc.,  232 
Madison  Avenue,  New  York,  has  placed 
its  advertising  with  Craven  &  Hedrick, 
New  York.  This  company,  which  has 
been  making  Vodka,  Zubrovka  and 
other  products  in  Europe  for  120  years, 
established  a  plant  at  Bethel,  Conn.,  a 
few  months  ago.  Rudolph  Kunett,  New 
York,  is  president;  Arthur  Harris,  ac¬ 
count  executive. 


HUTCHINS  AGENCY  NAMED 

Hutchins  Advertising  Company,  Inc., 
Rochester,  N.  Y.,  has  lieen  appointed 
to  handle  the  advertising  of  Stylograph 
Corp.,  Rochester,  N.  Y.,  and  Ferry 
Specialties,  Inc.,  Evanston,  Ill. 

MACDONALD  OPERATED  ON 

S.  T.  MacDonald  of  Whitlock  &  Co. 
has  returned  to  work  following  a 
recent  operation  for  appendicitis  in 
Chicago. 


Ooodrick 

. .  Keep  clean  at  all 
times  —  no  -washups 
necessary.” 

Write  for  lia  of 
prominent  users. 

NILES  &  NELSON,  INC. 

Exetmuve  Diarihmton 
75  WEST  STREET.  NEW  YORK 
400  W.  MADISON  ST..  CHICAGO 


A  Society  Section 
That  Carries 
Distinction 


O' 


^LD  families  that  would  have 
been  horrified  a  few  years  ago 
at  the  thought  of  having  their 
pictures  in  the  paper  now  see  things 
80  differently. 

They  take  pride  when  a  debutante 
daughter’s  face  appears  in  their 
favorite  society  section. 

It  is  a  section  that'gives  its  paper 
entree  into  the  most  exclusive  and 
wealthiest  circles.  Incidentally,  its 
beautiful  photography  is  reproduced 
with  the  aid  of  Certified  Mats. 

For  dependable  stereotyping,  rely 
on  Certified  Dry  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  City 
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PENNSYLVANIA 

MOTOR  VEHICLE  REGISTRATIONS 
INCREASED  BY  MORE  THAN 
60,000  LAST  YEAR 


PRELIMINARY  SURVEY  made 
I  A.  I  by  Automotufe  Industries,  Inc., 
Wiiiibmjml  shows  1,696,299  motor  vehicle 
registrations  in  Pennsylvania  for  1934, 
indicating  a  gain  of  nearly  4  per  cent 
and  more  than  60,000  new  cars  over 
1933. 

These  figures  make  the  Keystone  State 
the  3rd  largest  regional  market  for 
automobiles  in  the  country.  Its  1935 
sales  markedly  support  late  news  dis¬ 
patches  indicating  doubled  national 
sales  for  the  trade  during  January, 
1935,  as  compared  to  a  year  ago. 

The  great  in tra -state  group  market 
offered  here,  ably  contributes  to  Penn¬ 
sylvania's  huge  automotive  and  acces¬ 
sories  sales  record. 

This  sales  field  within  the  Common¬ 
wealth,  combines  12  large  trade  areas. 


13  Important  trade  centers  and  com¬ 
prises  a  **3,000,000  Market"  containing 
more  than  one-fourth  of  the  Keystone 
State's  population. 

Here  is  a  market  totalling  approxi¬ 
mately  450,000  registrations  and 
presenting  more  than  1,000  automotive 
retail  sales  outlets.  Its  ability  to  absorb 
its  sales  quotas  in  such  a  high-class 
commodity,  long  has  been  proven  to 
automotive  and  accessories  advertisers. 

It  largely  has  been  so  profitably  devel¬ 
oped  .  .  .  through  linage  appearing  in 
the  13  leading  papers  here  listed.  “Ask 
any  National  Advertising  Representa¬ 
tive  why"  ...  or  write  these  papers 
for  “profit  facts"  about  this  major 
group-market.  Make  linage  plans  for 
Spring — now. 


City  ! 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

*  Allen  town  Call . 

.(M)  39,126 

.12 

.12 

fBeaver  Falls  News  Tribune. . 

.  (E)  8,375 

.04 

.04 

'Chester  Times . 

..(E)  21,180 

.09 

.08 

'Connellsville  Courier . 

..(E)  6,306 

.05 

.05 

1  fGreensburg  Review-Tribune  (ME)  11,447 

.06 

.06 

fHazleton  Plain  Speaker . 

fHazleton  Standard-Sentinel 

■J(E)  22,302 

.08 

.07 

fLebanon  News-Times . 

..(E)  11,062 

.05 

.05 

'Scranton  Times . 

..(E)  50,817 

.15 

.14 

'Sharon  Herald . 

'Washinfton  Observer  and 

..(E)  7,124 

.04 

.04 

Reporter . 

(ME)  15,782 

.06 

.06 

'Westchester  Local  News. . . . 

..(E)  10,092 

.05 

.05 

'Wilkes-Barre  Times  Leader. 

..(E)  28,753 

.08 

.08 

fYork  Dispatch . 

..(E)  20,759 

.07 

.07 

1  *A.  B.  Ce  Publishers*  Statement,  Oct.  1,  1934* 

fPublishers’  Affidavit,  Oct.  1,  1934. 
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CHICAGO  DAILY  NEWS 
PUSHES  NEW  PAPER 

Enlargeil  Satur<lay  Edition,  Innova¬ 
tion  for  Chicago  Daily,  Get* 
Ready  Acceptance  from 
Advertiaers 

(Special  to  Editok  &  Publisher) 


“GALS”  CONTEST  SPIRITED 

Oklahoma  City  News  Plana  to  Make 
Annual  Stunt  of  Recent  Drive 

R.  H.  McCoy,  circulation  manager  of 
the  Uklatwnta  Ltly  (Okia.)  Aeivs,  plans 
to  make  an  aimual  event  oi  tne  recent 
circulation  contest  which  nacl  as  the  pen¬ 
alty  lor  tlie  losing  team  an  appearance 
at  a  skating  party  in  "tlie  tluttiest,  pret¬ 
tiest,  darlmgest  girls'  ciotlies  anu  tne 
winners  dressed  regular’.  ’  That  was 


Chicago,  Feb.  18 — The  Chicago  Daily  l>art  of  the  wording  ol  the  cliallenge 
Sews  has  launched  plans  for  extensive  winch  resulted  m  tne  calling  ot  tne 
promotion  ot  its  new  Saturday  edition  contest  Jan.  14. 

to  be  introduced  with  an  extensive  cam-  A  total  of  2,098  ^  subscriptions  was 
paign  of  advertising  and  publicity.  The  gained  at  a  cost  ol  $150.  As  a  climax 
enlarged  Saturday  News  will  appear  on  both  teams  met  recently  and,  l-ehind  a 
Feb.  23,  selli.ig  for  five  cents.  40-piece  band,  marched  through  down- 

The  promotion  campaign  will  include  town  Oklahoma  City  with  the  "gals”  in 
radio  spot  announcements;  billboards;  front,  carrying  banners  representing 
newspaper  advertising  in  the  Daily  their  stations. 

News  and  other  Chicago  newspapers;  a  Stories  and  pictures  were  carried  in 
million  celluloid  buttons  for  youngsters,  the  News  editorial  sections  so  the  en- 
featuring  comic  characters  to  appear  in  tire  town  participated  in  tlie  fun,  with 
the  new  eight-page  color  comic  section;  tliousands  watenmg  the  parade  of  the 
hundreds  of  thousands  of  colored  cards  victors  and  the  vanquished.  The  team 


STREET  SAFETY  CONTEST 

A  street  safety  contest  in  “which 
more  than  100  cash  prizes  are  offered 
has  been  launched  by  the  Spartanburg 
(S.  C.J  Journal.  School  teachers  and 
pupils  throughout  the  county  are  lieing 
organized  in  the  movement  which  has 
been  endorsed  by  state  and  city  of- 
ticials.  The  daily  is  also  publishing  a 
j  series  of  articles  on  public  safety,  traf¬ 
fic  regulations  and  suggestions. 

TELLS  PUBLISHING  STORY 

series  oi  articles  in  the  Lincoln 
(111.)  Evening  Courier,  giving  the  in¬ 
side  story  of  how  a  newspaper  is  pub¬ 
lished,  with  each  article  devoted  to  the 
duties  of  one  employe,  has  attracted 
much  favorable  attention,  according  to 
Publisher  Allyne  Carpenter  Nugent,  and 
has  corrected  the  impression  that  the 
publishing  of  a  daily  in  a  13,000  city  is 
a  one-man  job. 

DROPS  ‘HONOR  SYSTEM’  RACKS 

Originally  intended  as  a  public  ser¬ 
vice,  the  “honor”  system  vending  racks. 


with  the  same  comic  characters ;  posters,  commanded  by  Station  Manager  \  er-  declare  lFaj/iiH(7/0H  Pojf  officials,  are  a 

simis  and  stickers.  non  S.mms  the  challeiiLrers  lieat  Sta-  ..  Hirmingnam  burden  rather  than  a  blessine  to  Wash- 


signs  and  stickers.  nun  Simms,  tlie  challengers,  beat  Sta 

“A  decisive  step  is  being  taken  to  tion  Manager  Frank  Fairs  group. 


(Ala.)  Post  bloomed  forth  as  young 
Napoleons  as  they  spread  the  word  that 


meet  the  demands  and  requirement  City  Circulation  Manager  C.  E.  ,|,e  Post  had  begun  publication  of  “The 

our  readers,  declared  Donald  J.  Walsh,  Hodgson  kept  interest  at  a  ix-ak  with  i  ,^^„^rs  of  Napoleon.”  Gilbert 


Daily  News  circulation  manager. 

As  previously  reported,  the  Saturday  arouse  the  boys’  interest. 

Daily  News  will  include  four  new  fea-  - 

ture  features.  These  features  are  This 
H'eek,  the  new  colorgravure  magazine; 


is  seen  posing  in  the  headgear 
worn  for  several  days  by  all  the  carriers 


burden  rather  than  a  blessing  to  Wash¬ 
ington’s  newspaper  readers.  The  Post 
will  discontinue  use  of  the  racks  Feb. 
18.  The  regular  carrier  delivery  ser¬ 
vice,  news  dealers  and  boys  will  con¬ 
tinue  to  handle  the  Post. 


COOKING  SCHOOLS 

The  Toronto  Daily  Star  will  hold  its 
eight  pages  of  color  comics,  printed  for  fifth  annual  cooking  and  home-making 


the  Daily  News  by  the  Buffalo  Times  school  March  12-15  under  the  direction 
color  printing  plant;  a  larger  photo-  of  Miss  Jessie  Mane  DeBotli.  The 


and  like  Napideon  he  is  saying:  “I 
believe  in  getting  there  fustest  with  the 
■nosiest  papers.’’ 

ADDS  WEEKLY  CHARTS 


PLANNING  CHILDREN’S  PARTY 

Playing  “funny  page  detective”  is  an 
innovation  offered  juvenile  readers  of 
the  Thiladelphia  Evening  Ledger, 
Supiileinenting  its  daily  financial  and  which  is  issuing  free  invitations  to  a 
gravure  section ;  and  four  full  pages  of  tenth  annual  cooking  school  of  the  Iron-  business  information  with  a  full  iiage  of  comics  party  Feb.  22  to  all  children 

leood  fMicli.)  Dady  Globe  was  held  charts  and  graphs  on  Saturday,  the  who  sencl  three  clues  broadcast  on  con- 


movie,  radio  and  amusement  news.  A 

larger  main  news  section  is  also  being  Feb.  19-22.  The  following  newspapers  Chicago  Journal  of  Commerce  has  in-  secutive  nights  over  a  local  radio  sta- 
planned.  recently  conducted  cooking  schools:  augnrated  a  new  tyiie  of  reader  service  tion.  The  party  will  be  held  at  the 

Advertisers  already  recognize  the  Lock  port  (N.  V.)  Union  Sun  &  Jour-  designed  to  tell  business  conditions  at  Gimbel  Brothers  department  store. 

value  of  the  new  Saturday  i>aper,  ac-  nal,  three  days  under  Mrs.  Dorothy  a  glance.  The  graphs,  which  total  17,  - 

cording  to  George  Hartford,  advertising  Ayers  Loudon;  Taunton  (Mass.)  Daily  each  Saturday  will  enable  readers  to  POPE  HEADS  NEWS  GARAGE 

director,  who  reports  30,000  lines  of  Gazette,  with  Mrs.  Edna  Riggs  Crab-  obtain  a  quick  composite  reference  as  George  Pope,  formerly  assistant  sec- 

black  and  while  advertising  sold  to  date  tree  as  lecturer.  The  fourth  annual  to  the  trend  in  industry  and  finance  retary  to  the  Chicago  Daily  Ne^vs  pub- 
and  a  heavy  increase  in  photogravure  Jersey  City  (N.  J.)  Jersey  Journal  from  week  to  week,  for  a  comparative  Usher,  has  been  appointed  superintendent 
copy.  The  first  issue  of  the  enlarged  school  was  held  Feb.  b-9  with  Miss  iieriotl  of  two  to  five  years,  according  of  the  Daily  News  garage,  succeeding 
roto  section  will  be  12  pages,  he  said,  Ruth  i£.  Chambers  of  the  National  to  John  .Ames,  publisher.  Joe  Tontelli,  who  has  been  made  divi- 

with  a  substantial  increase  in  advertis-  Livestock  and  Meat  Board  in  charge.  HAS  CARRIFR  SAIFS  nilR  sion  manager  in  the  Daily  News  circii- 

ing  linage  scheduled  for  March.  Mr.  Fifteen  thousand  attended.  The  Utica  4^  „  n  ,Vi  n  t  \  iV  lation  denartment  Mr  Poik-  has 

Ha,, ford  expre,^  ,l,e  talirf  ,ha.,  U«  (N  Y.)  Daily  Prass  s,hoal  will  be  ;,,I  o'  nSSa,ncc  of  llle 'L,  of 

Daily  News  will  have  at  least  five  times  held  for  a  week,  starting  Feb.  19,  with  I  .  organized  a  Garner  bales  j  ■:  trucks 

as  much  black  and  white  advertising  in  the  Home  Economic  Service  Corpora-  ***  promote  ffie  personaj  interest  -  — - 

its  first  enlarged  Saturday  edition  as  on  tion  conducting  it.  The  Springfield  newspaper  boys  m  their  routes, 

previous  Saturdays.  (().)  A’ra’J  and  Sun  conducted  a  school  ^^nowlcdge  of  busi- 

The  order  for  magazine  sections,  Feb.  12-15  with  Mrs.  George  Thurn  *'iisincss  conduct.  Activities 

colored  comics  and  photogravure  sec-  in  charge.  A  loud  speaker  system  was 
tions  is  being  limited  to  6W,000  for  the  installed  in  order  that  the  lectures 
first  week,  Mr.  Walsh  said.  With  an  could  be  heard  clearly, 
increase  from  three  to  five  cents,  the  _  _  - . 

CIVICS  SCRAP-BOOK  CONTEST 


HAS  MAIL  FEATURE 

A  new’  flaily  feature  captioned  “Mail 


rate  to  corner  stands  and  stores  for  the 
new  Saturday  paper  will  be  four  cents. 

SAFETY  RECORD  HONORED 

Oregon  Journal  Drivera  Win  Watches 
For  Accidentlea*  Year 


include  contests  for  which  merit  badges  Deadlines  was  stated  Jan.  21  by  the 

and  cash  prizes  will  be  given.  Winners  1  hoentx  ( Anz.)  Re  public,  giving  the 

of  liadges,  upon  leaving  the  daily’s  car-  when  mail  for  dispatch  from 

rier  force,  will  receive  a  “Master  De-  received  at  the  post- 

_ _  gree”  diploma,  signed  by  the  publisher  pff'ce.  The  feature  is  one  column  set 

More  than  200  high  school  students  circulation  inanager,  recording  their  agate, 
participated  in  a  civics  scrap-book  con-  outstandiiiR  achievements.  FLORIDA  DAILY  NOW  1  CENT 

ducted  jointly  by  the  Jackson  (Mich.)  JUMBLE  CONTEST  ON  Believed  to  be  the  only  metropolitan 

Citizen-Patriot  and  school  authorities  The  Los  Angeles  Examiner  is  con-  daily  in  the  United  States  to  sell  for 

for  students  in  the  9A  Civics  class  to  ducting  a  “National  Air  Force”  circu-  one  cent,  the  Miami  Beach  (Fla.)  Trib- 

„  ,  ,  .  cun  r  ascertain  which  of  the  students  could  lation  contest,  involving  the  correct  une  reduced  its  price  Feb.  12.  Since 

truck  drivers  ot  the  Oregon  Jour-  assemble  the  best  collection  of  news-  addition  of  several  hundred  numerals  resuming  publication  Nov.  15,  the  Trib- 

~7  U()U  miles  m  paper  clippings  dealing  with  American  jumbled  together  in  a  drawing.  All  per-  une  has  been  selling  daily  and  Sunday 

1934  with  only  nine  accidents,  in  four  government,  both  local  and  national,  sons  who  have  placed  fifth  or  better  in  editions  at  five  cents. 

of  which  they  were  absolved  of  blame.  The  contest  which  was  under  the  direc-  an  Examiner  contest  in  the  last  two  - 

It  was  announced  at  a  banquet  of  Jour-  tion  of  Miss  Ethel  G.  Fowler,  instruc-  years  are  barred  from  entering.  The  ROBERT  DUNBAR  RESIGNS 
nal  garaj^  employes  last  week.  tor  in  civics  and  English,  started  at  size  of  the  prizes  depends  upon  the  Roliert  Dunbar  has  resigned  as  cir- 

umm  er,  .  Gates  and  F.  the  beginning  of  the  term  which  ended  number  of  new  subscription  orders  ac-  dilation  manager  of  the  Elmira  (N. 

homas,  drivers,  received  watches  from  24.  TThe  newspaper  offered  cash  coinnanving  the  winning  entries.  Y.)  Advertiser  and  Star-Gazette. 

P.  L.  Jackson,  publisher,  for  a  year’s  prices.  The  two  prize-winning  scrap-  -  «  « 

perfect  record,  and  others  who  had  pre-  books  are  on  display  in  the  lobby  of  the 

<rcL:z  sSiLrii.  1  . 

represented  the  National  Safety  council  BIRD  HOUSE  CONTEST 

as  co-sponsor  of  the  banquet.  jbe  Detroit  News  is  again  sponsor- 

IMPROVE  TABLOID  COMICS  ^  Contest,  open  to 

T,  .  .  .  .  those  under  17  years  rt  age.  Cash 

Two  new  tabloid  pages  of  comics  in  p^zes  will  be  awarded  April  26. 
lull  color,  now  added  by  the  Des  .Momes 
Register-Tribune  Syndicate,  are  espe¬ 
cially  drawn  so  that  the  characters  and 
“balloons”  are  as  large  as  those  in  a 
standard  size  page  comics,  thereby  secur¬ 
ing  greater  legibility  that  is  common  in 
the  tabloid  comics.  The  two  added  fea¬ 
tures  are  “Jane  Arden”  by  Monte  Bar¬ 
rett  and  Russell  FL  Ross  and  “Ned 
Brant”  by  Bob  Zupjike  and  B.  W. 

Depew. 

CIRCULATORS  MEET  IN  MARCH 

.Annual  meeting  of  the  Central  States 
Circulation  Managers  Association  will 
convene  in  Oiicago,  March  12  and  13, 
at  the  Congress  Hotel,  Jesse  Birks, 

Decatur  (Ill.)  Herald  &  Review,  presi¬ 
dent  of  the  group,  announced  this  week. 


EVENTUALLY.^ 

you'll  Want 
"A  One  Man” 

Engraving  Plant 

- - 

NEWSPAPER  EQUIPMENT 

COMPANY 

208  No.Wclls  Strebt 
Chicago.  Illinois 


I  M7  H  ICeiTi£«n*  PubUthwr, 

:^;^Tooansport  <‘no.ana^pr^ 

r'karlM  Partlowe  Co*np*ny  h**  J  .  PrMs  luf*  ev#r 

reaBon  to  expect,  considennf  co  p,rtlowe  CotnpMtV 

,.^v.  the  ri-ht  to tlSwL.." 

promotion  the  Logeneport  PreeB  may  _ _ 


®he  ®harl  es  Pari  loute  0o. 

Circulation-Building  Experts 

Stxzn  Floor,  Occidental  Building  Indianapolis. Indiana . 
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The  LUDLOW  and  ELROD 

contribute  to  PROFITABLE  operation  of  these 
newspapers  of  the  Inland  Daily  Press  Association 


explosion  narrowly  averted 

As  Robert  L.  Longworth,  circulation 
manager  ot  the  Bluejield  (.W.  Va.  Daily 
leleyrafh  and  tsluefield  Sunset  News 
was  returning  to  his  home  early  one 
morning  last  week  he  noticed  gasoline 
fumes.  A  search  of  the  house  and  garage 
disclosed  nothing.  Longworth,  continuing 
his  investigation,  approached  the  plant 
of  the  Shell  Oil  t.ompany  and  was  at¬ 
tracted  by  what  he  thought  was  gushing 
water.  This  sound  led  him  to  a  reserve 
tank  which  had  been  tampered  with.  Be¬ 
tween  4,tX)0  and  5,000  gallons  of  gasoline 
had  been  released  and  were  flowing  into 
Bluestone  River.  Longworth  shut  off 
the  flow  with  an  emergency  valve. 
Matches  found  nearby  led  to  the  belief 
that  someone  intended  to  set  the  liquid 
atire.  Had  this  been  done,  or  had  a 
smoker  tl^^own  a  cigarette  butt  into  the 
river  the  immediate  neighborhood  would 
have  been  destroyed. 


500  ATTEND  STAFF  PARTY 

Five  hundred  staff  members  of  the 
Westchester  County,  X.  V.,  Publishers' 
newsfiapers  attended  their  first  annual 
entertainment  and  dance  Feb.  11  at  the 
Waverly  Terrace  Auditorium,  Yonkers.  I 
J.  X'oel  Macy,  president  of  the  New 
York  Publishers’  Association,  is  presi¬ 
dent  of  the  group  which  includes  the 
Yonkers  Herald  Statesman,  Mt.  Vernon 
Daily  Argus,  Neio  Koclulle  Standard- 
Star,  Tarrytoum  Daily  News,  Mamaro- 
neck  Daily  Times,  Tort  Chester  Daily 
Item,  Ossining  Citizen-Register,  Tleas- 
antville  Journal,  Harrison  Citizen-Ob- 
sen-er,  Larchmunt  Times,  North  IVcst- 
chester  Ttm.es  a.ia  the  Nezv  Castle 
Tril'iine. 


CARRIER  CHEVRONS  AWARDED 

Eighty -eight  Birmingham  Age-Herald 
and  News  junior  carrier  salesmen  were 
awarded  honor  chevrons  last  week. 
Walter  C.  Dreyfus,  assistant  circulation 
manager,  stated  that  the  honor  chevron 
was  awarded  to  boys  who  had  become 
junior,  super  and  master  salesmen,  earn¬ 
ing  each  degree  on  route  service  and 
school  record,  and  who  had  after  be¬ 
coming  a  member  of  the  master  sales 
club,  earned  the  master  salesman’s  cer¬ 
tificate.  Winners  will  later  participate 
in  the  News- Age-Herald  annual  schol¬ 
arship  contest,  three  awards  being  made 
each  year. 

FORMS  YOUNG  MEN’S  CLUB 

Leo  McPherson  was  elected  president 
of  the  Young  Men's  Newspaper  Club 
which  has  been  organized  by  the  car¬ 
riers  and  helpers  of  the  Hornell  (N. 
't.)  Ex'eninq  Tribune.  Other  officers 
named  were :  Reed  Bardeen,  vice-presi¬ 
dent;  Roy  Greenfield,  secretary-trea¬ 
surer,  and  LeRoy  Stryker,  advisor.  A 
study  of  the  various  branches  of  news¬ 
paper  work  will  be  a  iiortion  of  the 
program. 

COMPILED  PARCEL  POST  MAPS 

The  Philadelphia  livening  Bulletin  is 
issuing  a  parcel  post  map  giving  rates 
from  Philadelphia  to  all  points  in  the 
United  States  parcel  post  zones,  regu¬ 
lations  and  <)ther  related  data.  It  is 
printed  in  colors,  12  by  19  inches,  wire 
tipiied  and  ready  for  hanging,  an<l  is 
made  available  to  readers  at  18  cents. 


PLANS  BUILDING  EXPOSITION 

The  Ashci’ille  (N.  C.)  Citizen  and 
Times  will  sixmsor  a  Hfune  Moderni¬ 
zation  and  Building  Fixposition  in  .Ashe¬ 
ville  from  Feb.  27  to  March  2.  T-.  Roy 
Philips.  is  advertising  director  of  the 
newspapers. 


PRINTED  ON  SOUTHERN  KRAFT 

.\  special  edition  of  the  Moss  Point 
(Miss.)  Advertiser  was  recently  printed 
on  kraft  paper  made  from  Southern 
dash  pine,  manufactured  in  Moss  Point. 
The  edition  ran  64  pages. 

has  32.PAGE  COMIC  SECTION 

Introducing  its  new  32-page  tabloid 
color  comic  section,  containing  50 
comics,  which  started  Sunday,  Feb.  3, 
the  Detroit  Times  sponsored  a  specially 
"  ritten  minstrel  show  over  the  radio. 


LUDLOW  AND  ELROD  USERS 

Colorado  Springs  (Colo.)  Gazette 
&  Telegraph 

Sterling  (Colo.)  Advocate 
Alton  (Ill.)  Telegraph 
Champaign,  (111.)  lllini 
Chicago  (Ill.)  Tribune 
Danville  (Ill.)  Commercial-News 
Decatur  (Ill.)  Herald-Review 
Dixon  (Ill.)  Telegraph 
Edwardsville  (Ill.)  Intelligencer 
Elgin  (Ill.)  Courier-News 
Evanston  (Ill.)  News-Index 
Peoria  (Ill.)  Star 
Rockford  (Ill.)  Rcgistcr- 
Republic-Star 

Springfield  (111.)  State  Journal 
Gary  (Ind.)  Post-Tribune 
Logansport  (Ind.)  Pharos-Tribune 
Creston  (Iowa)  News-Advertiser 
Davenport  (Iowa)  Democrat 
&  Leader 

Dubuque  (Iowa)  Telegraph- 
Herald  &  Times-Journal 
Mason  City  (Iowa)  Globe-Gazette 
Ottumwa  (Iowa)  Courier 
Paducah  (Ky.)  Sun-Democrat 
Battle  Creek  (Mich.)  Enquirer- 
News 

Holland  (Mich.)  Sentinel 
Monroe  (Mich.)  News 
Owosso  (Mich.)  Argus-Press 
Ypsilanti  (Mich.)  Press 
St.  Paul  (Minn.)  Dispatch; 

Pioneer  Press 

Cape  Girardeau  (Mo.)  Southeast 
Missourian 

Hastings  (Nebr.)  Tribune 
Norfolk  (Nebr.)  News 
Grand  Forks  (N.  D.)  Herald 
Elyria  (Ohio)  Chronicle-Telegram 


Findlay  (Ohio)  Republican- 
Courier 

Hamilton  (Ohio)  Journal-News 
Salt  Lake  City  (Utah)  Tribune; 
Telegram 

Janesville  (Wis.)  Gazette 
Madison  (Wis.)  Wis.  State 
Journal 

St.  Catharines  (Out.)  Standard 

LUDLOW  USERS 

Grand  Junction  (Colo.)  Daily 
Sentinel 

Idaho  Falls  (Idaho)  Post-Register 
Aurora  (Ill.)  Beacon-News 
Bloomington  (111.)  Pantagrapli 
Cairo  (Ill.)  Citizen 
Centralia  (HI.)  Sentinel 
Champaign  (III.)  News-Gazette 
Chicago  (Ill.)  Journal  of 
Commerce 
Chicago  (Ill.)  News 
Galesburg  (Ill.)  Register-Mail 
Harrisburg  (Ill.)  Register 
Kewanee  (Ill.)  Star-Courier 
La  Salle  (Ill.)  Post-Tribune 
Lincoln  (HI.)  Courier 
Litchfield  (HI.)  News-Herald 
Mattoon  (HI.)  Journal-C.azette 
Ottawa  (Ill.)  Republican-Times 
Waukegan  (HI.)  News-Sun 
Anderson  (Ind.)  Bulletin 
Bloomington  (Ind.)  World 
Hartford  City  (Ind.)  News 
Marion  (Ind.)  Chronicle 
Centerville  (Iowa)  lowegian  & 
Citizen 

Davenport  (Iowa)  Times 
Muscatine  (Iowa)  Journal 
Fort  Scott  (Kansas)  Tribune- 
Monitor 


Arkansas  City  (Kansas)  Traveler 
Alpena  (Mich.)  News 
Hillsdale  (Mich.)  News 
Ironwood  (Mich.)  Globe 
Lansing  (Mich.)  State  Journal 
Ludington  (Mich.)  News 
Menominee  (Mich.)  Herald- 
Leader 

Royal  Oak  (Mich.)  Tribune 
South  Haven  (Mich.)  Tribune 
Sturgis  (Mich.)  Journal 
Three  Rivers  (Mich.)  Commercial 
St.  Cloud  (Minn.)  Times-Journal 
Hannibal  (Mo.)  Courier-Post 
Lincoln  (Nebr.)  Star 
Geneva  (N.  Y.)  Times 
Fargo  (N.  D.)  Forum 
Jamestown  (N.  D.)  Sun 
Athens  (Ohio)  Messenger 
Dover  (Ohio)  Reporter 
Warren  (Ohio)  Tribune-Chronicle 
Zanesville  (Ohio)  Signal 
Ashland  (Wis.)  Press 
La  Crosse  (Wis.)  Tribune 
Marinette  (Wis.)  Eagle-Star 
Marslifield  (Wis.)  News-Herald 
Merrill  (Wis.)  Herald 
Wisconsin  Rapids  (Wis.)  Tribune 

ELROD  USERS 

East  St.  Louis  (Ill.)  Journal 
Cedar  Rapids  (Iowa)  Gazette 
Council  Bluffs  (Iowa)  Nonpareil 
Des  Moines  (Iowa)  Register- 
Tribune 

Benton  Harbor  (Mich.)  News- 
Palladium 

Austin  (Minn.)  Herald 
Piqua  (Ohio)  Call 
Mitchell  (S.  D.)  Republic 
Manitowoc  (Wis.)  Herald-Times 
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Full  Page  Copy  Used  to  Tell  Progress 
of  Chicago’s  Low  Cost  Medical  Clinic 


(.special  to  Editor  &  Pdbushu) 
HICAGO,  Feb.  18— After  two  years 
of  successful  operation,  United 
Medical  Service,  low-cost  medical 
clinic,  reviewed  its  accomplishments  to 
date  in  a  large  display  advertisement  in 
local  newspapers  recently,  marking  its 
second  anniverury.  The  experiment  in 
organized  medical  practice,  despite  the 
active  opposition  of  such  orthodox 
groups  as  the  American  Medical  Asso¬ 
ciation  and  the  Chicago  Medical  So¬ 
ciety,  has  proven  that  medical  and  den¬ 
tal  care  can  be  provided  at  fixed  fees 
considerably  below  those  charged  by 
most  individual  doctors  and  dentists. 

At  the  head  of  this  clinic  is  Dr.  Jo¬ 
seph  G.  Berkowitz,  former  head  of  the 
Public  Health  Institute,  who  has  dem¬ 
onstrated  that  just  as  industry  can  pro¬ 
duce  better  pr^ucts  when  organized  on 
a  volume  basis,  so  can  medicine  pro¬ 
vide  adequate  care  at  decreasing  costs, 
once  the  public  knows  about  such  a  ser¬ 
vice  and  is  convinced  that  the  clinic  is 
a  responsible  institution.  United  Medi¬ 
cal  service  has  used  newspaper  adver¬ 
tising  to  the  extent  of  $55,000  to  intro¬ 
duce  this_  new  idea  in  low-cost  medical 
care  during  the  past  two  years.  Car 
card  advertising  has  also  bwn  used  to 
some  extent,  but  at  present  the  clinic  is 
relying  solely  upon  local  newspaper  ad¬ 
vertising  to  tell  its  story  to  the  public. 
Alwut  $85,000  has  been  spent  for  adver¬ 
tising  in  two  years. 

In  Jan^ry,  1933,  Dr.  Berkowitz  and 
300  physicians  signed  a  protocol,  sup¬ 
porting  United  Medical  Service,  and 
throwing  down  the  gauntlet  to  the  Chi¬ 
cago  Medical  Society  and  the  state  and 
national  organizations.  There  have 
been  sharp  slarmishes  between  the  clinic 
and  leaders  of  local  and  state  medical 
associations  ever  since.  Local  hospitals 
have  refused  to  take  patients  sent  by 
the  clinic,  and  through  the  courts  local 
and  state  medical  groups  have  under¬ 


taken  to  prohibit  corporate  practice  of 
medicine. 

Looking  back  over  the  past  two  years 
and  recalling  his  earlier  experience  in 
organizing  and  building  up  the  Public 
Health  Insistute  for  the  care  of  men 
and  women  inflicted  with  venereal  dis¬ 
eases,  Dr.  Berkowitz  envisioned  to 
Editor  &  Publisher  the  possibilities  of 
establishing  similar  low-cost  clinics 
throughout  the  country  for  every  30,000 
population.  He  suggested  this  form  of 
m^ical  care  as  opposed  to  government 
subsidized  medicine  as  a  means  of  pro¬ 
viding  adequate  service  to  all  who  need 
such  care. 

Beginning  with  an  original  fund  of 
$35,000,  approximately  $700,000  has  been 
spent  in  providing  this  low  cost  medical 
service  to  the  public  at  an  estimated  sav¬ 
ing  of  $2,000,000  over  average  charges 
for  similar  services  elsewhere.  In  two 
years  the  clinic  has  examined  nearly 
50,000  persons  and  given  270,000  treat¬ 
ments.  More  than  3,000  physicians  and 
dentists  in  private  practice  have  referred 
approximately  10,000  patients  for  X-ray, 
medical  laboratory  tests  and  other  diag¬ 
nostic  services. 

Through  arrangements  with  one  local 
hospital,  the  clinic  has  sent  more  than 
2,000  patients  for  hospitalization  and 
surgical  care  and  more  than  500 
mothers  have  been  delivered  and  babies 
cared  for  in  the  obstetrical  department. 
Surgical  care  was  given  to  more  than 
1,300  patients. 

Further  evidence  of  the  continued 
growth  of  this  new  experiment  is  in¬ 
crease  of  the  medical  and  dental  staff 
from  20  to  40  members  and  the  non¬ 
medical  personnel  from  15  to  57.  Floor 
space  and  other  facilities  have  also  been 
increased  at  23  East  Jackson  Blvd., 
where  United  Medical  Service  occu¬ 
pies  five  complete  floors.  An  entire 
new  floor  was  added  last  fall  for  the 


dental,  eye  and  optical  departments. 
The  clinic  also  operates  its  own  drug 
department,  which  provides  the  institu¬ 
tion  with  a  tidy  net  profit  annually. 
Members  of  the  medical  staff  are  paid 
salaries,  va^ing  from  $1,800  to  $20,000 
annually,  with  the  average  yearly  salary 
about  $5,000. 

Dr.  Berkowitz  is  a  firm  believer  in 
newspaper  advertising  and  told  Editor 
&  Publisher  that  his  one  regret  is  that 
during  the  past  two  years  United  Medi¬ 
cal  Service  has  only  been  able  to  spend 
about  $40,000  a  year  in  advertising.  He 
hopes  to  be  able  materially  to  increase 
his  advertising  budget  during  the  com¬ 
ing  year. 

The  clinic’s  newspaper  display  adver¬ 
tisements,  usually  full  page  in  size,  are 
prepared  under  the  direction  of  W.  A. 
Stringfellow,  who  was  formerly  asso¬ 
ciated  with  Dr.  Berkowitz  at  the  Pub¬ 
lic  Health  Institute.  It  was  largely 
through  Mr.  Stringfellow’s  efforts  that 
an  entirely  acceptable  type  of  institute 
advertising  was  develop^  that  would 
not  offend  the  sensibilities  of  newspaper 
readers,  despite  the  difficult  subject  to 
be  handled.  United  Medical  Service  ad¬ 
vertisements  are  dignified,  detailed  as  to 
services  available,  with  exact  fees  pub¬ 
lished  for  each  type  of  medical  care 
offered. 

In  discussing  the  clinic  and  its  chal¬ 
lenge  to  general  medical  ethics  and  costs. 
Dr.  Berkowitz  emphasized  that  its  suc¬ 
cess  is  dependent  upon  two  major  fac¬ 
tors,  control  of  the  character  of  re¬ 
sponsible  medical  care  offered  to  the 
public,  and  control  over  all  cost  factors 
entering  into  this  “mass  production"  of 
services  rendered.  He  pointed  out  that 
quality  of  medical  service  was  not  sac¬ 
rificed  in  the  interest  of  volume,  but 
that  the  greater  the  volume  the  larger 
the  reduction  in  costs,  as  provided 
through  a  staff  of  specialists,  supplied 
with  necessary  modern  scientific  equip¬ 
ment  to  diagnose  and  treat  disease  of 
all  descriptions  and  character. 

Dr.  Berkowitz  praised  newspapers  for 
their  contribution  to  public  health  by 
the  free  publicity  given  to  the  subject 


through  daily  health  columns  in  the  in¬ 
terest  of  preventing  disuse.  He  re¬ 
marked,  however,  that  with  the  estab¬ 
lishment  of  other  low-cost  medical  units, 
which  would  be  operated  like  any  other 
business,  newspapers  would  st^nd  to 
receive  advertising  patronage  from  such 
clinics,  which  would  pass  from  the 
charitable  and  philanthropic  class,  de¬ 
pendent  also  upon  taxpayers’  money,  to 
that  of  profitable  private  enterprises, 
paying  their  own  way,  and  providing 
adequate  care  for  the  vast  majority  of 
people. 


TRANSFERRED  TO  CHICAGO 

Fred  H.  Lamb,  formerly  of  the  De¬ 
troit  office  of  John  B.  Woodward,  Inc., 
publishers’  representatives,  has  been 
transferred  to  the  Chicago  office  of  that 
organization,  succeeding  P.  O.  E.  John¬ 
son,  who  has  joined  the  automotive  ad¬ 
vertising  department  of  the  N'eiv  York 
Times. 


PAPER  HRM  SUED 

A  claim  of  $898,313  in  back  taxes  is 
made  by  the  city  of  Three  Rivers,  Que., 
from  the  Canadian  International  Paper 
Company,  Limited,  in  an  action  taken 
in  Superior  Court  there.  The  taxes 
are  claimed  for  the  six  years,  1929-34 
inclusive,  and  include  municipal  school 
levies. 


HANKINS  SUCCEEDS  FREE 

Earl  C.  Hankins,  city  editor  of  the 
Ashtabula  (O.)  Star-Beacon,  has  been 
named  managing  editor  of  the  Co«- 
neaut  (O.)  News-Herald,  succeeding 
Victor  Free  who  has  joined  the  Akron 
Times-Press  copy  desk.  Hankins,  at 
29,  is  one  of  the  youngest  managing 
editors  in  Ohio. 


SEVERS  CBS  CONNECTIONS 

The  Milwaukee  Wisconsin  News  sta¬ 
tion  WISN  on  Feb.  17  severed  its  con¬ 
nection  with  the  Columbia  Broadcasting 
System  and  adopted  programs  of  Mil¬ 
waukee  talent. 


A  MESSAGE 

We  express  our  appreciation  to  the  many  customers  in  all  parts  of  the 
United  States  who  by  their  loyalty  to  our  product  made  the  year  1934  the 
best  since  1929* 

Your  approval  of  Morrills  Ink  and  Morrills  Service  made  possible  the 
expenditure  of  large  sums  of  money  for  an  addition  to  our  San  Francisco  factory  and 
the  acquisition  of  The  L.  Martin  Company  lnl<  plant  at  Philadelphia,  Pa. 

Your  support  was  also  responsible  for  additional  payroll  in  the  amount  of 
$57,194.00.  This  is  by  far  the  most  important  part  of  the  progress  made  during  the 
year  1934. 

We  have  entered  the  year  1935  with  confidence  in  the  belief  that  success  depends 
on  intelligent  service  founded  on  many  years  of  research  and  experience. 

Our  reward  will  depend  on  how  well  we  perform  this  duty  to  our  customers. 

Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

ff  orld's  Standard  News  Black  and  Colors — Sole  Makers  of  Dullset  Ink 

100  Sixth  Avenue,  New  York  City,  N.  Y. 

Factories — Norwood,  Mass.  Tacony,  Phila.,  Pa.  Chicago,  III.  San  Francisco,  Cal. 

Brmnche»:-“Bo8ton  York  PhiUtdelphio  Chicago  St,  leoui»  Ft.  Worth  MinnoapoUa  San  Francisco  Vob  AngelcB  Seattle 
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Plus  $4,284,369,000 


BIG  Fi9urcs  even  in  This 
New  Deal  Era  oF  Billions  I 


The  above  figures  show  in  billions,  just  what  “New  Eng¬ 
land-!  hrift”  really  means!  They  are  the  1934  aggregate  of 

NEW  EN©LANE 

savings  and — as  usual — the  largest  regional  savings  de¬ 
posits  total  in  the  country.  It  is  19.9  per  cent  of  U.  S. 
savings,  according  to  latest  government  figures,  covering 
fiscal  year  ending  June  30th.  During  the  same  period 
New  England  building  and  loan  associations  accumulated 
assets  of  $650,000,000,  amounting  to  about  8  per  cent 
of  the  nation’s  totals. 

These  six  states,  as  a  group,  head  the  “plus  side”  of 
many  of  the  most  important  national  economic  statistics 
for  1935.  They  have  led  through  good  times  and  bad, 
as  for  example: — 

In  the  decade  of  1923-33,  which  included  the  depression 
New  England  savings  accounts  increased  24.6  per  cent 


while  national  savings  dropped  4.5  per  cent.  New  England 
building  and  loan  figures  also  increased  in  comparison 
to  many  other  sections.  During  the  four  depression 
years  this  thrifty  region’s  fundamental  economic  sound¬ 
ness  gained  it  the  record  as  “America’s  most  stable 
market.” 

That  record  remains  undimmed  in  1935.  Thanks  to  re¬ 
markably  variegated  industries,  trade,  and  its  business 
volume  this  region  is  enabled  to  employ  more  than 
3,500,000  total  workers.  These  represent  an  8,500,000 
market  buying  power. 

National  advertisers  most  effectively  keep  on  the  “plus 
side”  in  New  England — through  linage  contracts  with 
the  59  key  papers  listed  here.  Their  combined  circulation 
of  more  than  2H  millions  offers  1935’s  best  opportunity 
to  thoroughly  cover  New  England.  This  linage  truly 
offers  merchandisers  that  rare  combination — of  lowere<l 
costs  and  consistent  profits. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— PopuUtlon  797,433 

Ad  Ratet 


Clrcu-  3,5M  19,m 

latlon  llnea  lines 

**PortUnd  Press-Herald  Eipress,. 

Sunday  Telegram . (ME)  41,489  .3«  .14 

NEW  HAMPSHIRE— Population  445.393 
**Concord  Monitor-Patriot.  (E)  4.873  .85  .83 

Keene  Sentinel . (E)  3,998  .834  .835 

**MancheBterUnlon-Lcader.(ME)  34,341  .15  .13 


VERMONT— Population  359,411 

**Barre  Times . (E)  4,594  .84 

ttlBrattleboro  Reformer . (E)  3,473  .84 

tttBurllndton  Free  Press . (M)  14,353  .845 

**Rutland  Herald . (M)  13,393  .84 

MASSACHUSETTS— Population  4,349,414 

**Attleboro  Sun . (E)  5,884  .84 

**Boston  Eve.  American . (E)  343,345  .58 

**Boston  Sunday  Advertiser..  .(S)  478,374  .75 

••Boston  Globe . (MRE)  344,348  .58 

tttBoston  Transcript . (E)  33,987  .35 

••Boston  Post . (M)  343,793  .48 

••Boston  Post . (S)  380,588  .55 

••Brockton  Enterprise-Times  (E)  31,347  .18 

••Fitchburg  Sentinel . (E)  11,345  .055 

••Greenfield  Recorder-Gasette(E) ;  4,154  .  845 

••Haverhill  Gasette . (E)  15,773  .87 


.83 

.835 

.845 

.84 


.84 

.58 

.75 

.58 

.35 

.48 

.55 

.18 

.845 

.845 

.84 


Circu¬ 

lation 

tttHolyoke  Transcript  8c  Tele¬ 
gram . (E)  14,548 

••Lawrence  Eagle-Tribune. .  (ME)  38,349 

••Lynn  Item . (E)  14,837 

••Lowell  Courler-Cltlsen  and 

Evening  Leader . (M8cE)  31,388 

••The  Lowell  Sun . (E)  13,498 

••New  Bedford  Standard  Times 

and  Mercury . (M8tE)  48,144 

••New  Bedford  Sunday  Standard 

Times . (S)  35,474 

•North  Adams  Transcript. . . .  (E)  10,433 

••Pittsfield  Eagle . (E)  19,114 

••Salem  News . (E)  30,304 

tttTaunton  Gasette . (E)  8,915 

••Worcester  Telegram  and 

Evening  Gaaette . (M8cE)  105,743 

••Worcester  Sunday  Telegram. (S)  51,873 


Ad  Rates 
3,580  18,088 
lines  lines 

.88  .045 

.10  .09 

.845  .85 

.87  .87 

.89  .87 

.14  .14 

.10  .10 

.05  .04 

.07  .87 

.09  .07 

.85  .835 

.38  .35 

.31  .18 


RHODE  ISLAND— Population  487,497 

••Pawtucket  Times . (E)  39,777  .09 

••Providence  Bulletin . (E)  90.833  .30 

••Providence  Journal . (M)  43,908  .13 

••Providence  Journal . (S)  91.703  .30 

ttProvidence  News-Tribune. . .  (E)  39,558  .10 

1  ttWesterly  Sun . (E8cS)  5.349  .04 

••Woonsocket  Gall . (E)  14,887  .84 


.89 

.37  (B) 

.37  (B) 

.38 

.10 

.04 

.04 


CONNECTICUT— Population  1,484.903 

Ad  Rates 

Clrcu-  3.500  10,008 


latlon 

••Bridgeport  Post  Telegram  (MOcE)  44,443 


••Bridgeport  Post . (S)  31,381 

ttDanbury  News-Times . (E)  9,383 

••Hartford  Courant . (M)  37,913 

••Hartford  Courant . (S)  59,345 

••Hartford  Times . (E)  54,744 

••Middletown  Press . (E)  9,114 

••New  Britain  Herald . (E)  14,743 

tttNew  Haven  Register . (E8cS)  40,533 

••New  London  Day . (E)  14,477 

••Norwalk  Hour . (E)  7,507 

tttNorwlchBullctla4tRocord(M8cE)  18,337 

••Stamford  Advocate . (E)  11,133 

••Waterbury  Republican  8t 

American . (M8cE)  39,414 

••Waterbury  Republican  8c 

American . (E8cS)  33,391 


lines  lines 
.135  .135 

.08  .08 

.84  .05 

.10  .18 

.15  .15 

.15  .15 

.055  .035 

.09  .08 

.14  .15 

.84  .04 

.045  .045 

.09  .07 

.845  .055 

.18  .18 

.10  .18 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
ttPubllshers*  Affidavit,  Apr.  1,  1934. 

••A.  B.  C.  Publishers'  Statement.  Oct.  1.  1934. 
tttPubllshers*  Affidavit.  Oct.  1.  1934. 
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Selling  The  Classified  Pages 


W 


By  LAWRENCE  P.  UKELY 

HAT’S  Goi^  On  in  Classified  For  this  and  other  employment  oppor- 
Promotion”  is  the  title  of  a  new  tunities,  see  today’s  Help  Wanted  Men 


Oklahoma  Daily  Evolves  Classified 
Promotion  Stunt  That  Will  Repeat 


r 


idea  service  just  released  to  members 
of  the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  from  the 
office  of  association  president  C.  M. 
Carroll.  The  first  issue  consists  of 
four  letter-size  pages.  Sixteen  classi- 
lied  promotion  ideas  are  reproduced 
thereon  by  means  of  the  photo-offset 
process. 

These  ideas  are  assembled  from  news¬ 
papers  throughout  the  country  which 
have  used  them  successfully  and  A.  N. 
C.  A.  M.  is  sponsoring  the  movement 
to  facilitate  the  interchange  of  worth¬ 
while  methods  of  further  building  class¬ 
ified  linage. 

p.  F.  Beckham  of  the  New  York 
Times  classified  staff  is  handling  the 
preparation  of  the  bulletin  under  direc¬ 
tion  of  Mr.  Carroll.  Plans  have  been 
formulated  to  issue  the  bulletin  about 
the  middle  of  each  month. 


Employment  Agency  ads  in  the  Classi¬ 
fied  Section.” 


Marshall  p.  trippe,  classi¬ 
fied  manager  of  the  Des  Moines 
HcRxster  and  Tribune,  has  started  a  new 
classification  which  he  named  "Fine 
.\rts  Directory.” 

One  of  the  promotion  ads  announc¬ 
ing  that  the  directory  was  appearing  in 
the  want  ads  stated,  “The  Fine  Arts 
Exalt  Life  and  Make  It  More  Inter¬ 
esting.”  This  same  piece  of  promotion 
copy  referred  to  instruction  in  voice, 
piano,  cornet,  cello,  organ,  flute,  vio¬ 
lin,  woodwind,  drama,  music  schools, 
orchestration,  plastic  and  ceramic  arts, 
and  dancing.  This  new  classification 
started  with  49  separate  ads  from  in¬ 
dividual  instructors  and  schools. 


NEWS 

WANT  AOa 

mMf  OKLAHOMAN  AND  TIMES  u 

Want  ad  weekly 

PW*  A9  Y«w 

WANT  ADS 

M2II 

VaL  1  OUdhmsm  C^t  Okim..  Ummdof.  Untmmkm  Ih.  1914.  N*  M 

PROMOTION  material  for  use  dur¬ 
ing  National  Want  Ad  Week,  March 
.11  to  .^pril  7.  is  being  prepared  under 
the  supervision  of  Henry  Manz,  class¬ 
ified  manager  of  the  Cincinnati  Post. 
The  copy  will  consist  only  of  text  mat¬ 
ter  extolling  the  advantages  to  be  de¬ 
rived  from  classified  advertising,  with 
the  question  of  illustrations  and  other 
art  work  left  to  the  discretion  of  the 
various  newspapers. 

A  Cleveland  advertising  agency  is  as¬ 
sisting  Mr.  Manz  with  the  copy  writing. 
Proofs  will  be  distributed  to  newspa¬ 
pers  next  month. 


JOHN  A.  (JACK)  FINNERAN, 
classified  manager  of  the  New  York 
.ImrriaiH,  has  In-en  featuring  the  "Mer¬ 
chandise  Mart”  in  the  want  ad  columns 
of  his  paper.  The  numerous  merchan¬ 
dise  classification  headings  have  been 
boxed  with  tiny  illustrations  of  the 
go(Kls  advertised  in  each.  The  entire 
major  classification  is  headed  by  a  Ben 
Day  cut  one-half  inch  deep,  denoting 
“Mkrciianuisk  M.\kt.’’ 


«1^0RWARDI  Des  Moines’  91 
r  Years  of  Progress.  Des  Moines, 
in  its  steady  progress  from  an  army 
post  .  .  .  has  nurtured  many  firms 
that  have  also  stood  the  test  of  time. 
Therefore,  the  following  firms  con¬ 
gratulate  Des  Moines  uixni  her  91  years 
of  forward  marching,  and  dedicate 
themselves  to  a  profound  belief  in  the 
future  of  this  great  city.” 

The  preceding  paragraph,  the  first 
two  phrases  of  which  were  hand-let¬ 
tered,  was  part  of  a  four-column  head¬ 
ing  lyi  inches  deep,  which  Mr.  Trippe 
used  to  secure  additional  classified  busi¬ 
ness  for  the  Register  and  Tribune. 

Line  drawings  in  the  heading  told  a 
graphic  story  of  progress  with  illustra¬ 
tions  of  a  log  cabin,  prairie  schooner, 
early  railroad  train,  horseless  carriage, 
airplane  and  the  skyscraiH'r. 

Beneath  the  heading  in  the  two  cen¬ 
ter  columns  to  a  depth  of  four  inches, 
was  printc<l  a  serial  resume  of  the  city’s 
business  history.  Only  public  and  civic 
bodies  were  mentioned  in  this  space, 
however. 

Des  Moines  business  firms  bought 
2.2,s<)  lines  of  space  in  the  feature. 


SEVERAL  WANT  BOYS^  BUnrCLES 


I  l/^UT  I^ADC  lAf  AMTFn  ^‘*V*‘“** 

Llwll  I  ww  #%I^  I  Bringf  Increasinf  Demandi 


HOOT  MON!  GTE  US  A  HAN!  a.  —  (or  -k  u  okw 

■  1^1  ST  — t  City  Tn«  followmf  OUanoman  aad  Tim« 

~  lull  /wore  ,  A<lcrfl»T«ittob»r*u»«lboy'.kicyclel»ou.l« 

■  iMlLJv  (jOWO  |tmw.  -mm  m  twtt  iwp,  1  from  four  rrr  five  ownor*  the  odwrtiaer  m 


ARE  WANTED  ST’.'::  in 


"  I  Of  coutM  hr  fot  the  kiad  of  wkral  kc  wanted 

'  HEATVrs  are  I  i 

i'l  IN  DEMAND  “ 


ELEVEN  WANT  POULTRY 

HOUSEKEEPERS  -^  i.  21  ITlI  WANTED 


.,...;r"rTv--  MANY  DOGS 

_  .  „  -.  .  •  lAywtw  W  •  \ ,,  mmm.  me  .  nem  m  ull  iJLJ***  * 

TW  «Mla  Mi  fM»  MwtaM  ^  0>l»M— B  MM  M  »U  ■ 

5  '  Soveiml  Wurt  : 

Good  StOVM 


GREYHOUND  FOUND 


**■  .'is' 'grs^t*mj*  I 

AD  SELLS  FENCE 


>  ExperiencedCooin 
Wanted 


— --I  AND  POSTS 

mui,  r-i  Mr  rw  rn  rr  ■m,|tmrrrm,cu  IM  rUMmm  ■«  U-:  ■  ■  M*  ^  muinirr  rru  iv£I 

^ar~MM  I.mirli-r.  iMlg^  Ad  Fmdt  Lout  I «•  .«  i-»  r~  «M  .1*“. - - 


‘ -  - .  I  Ad  Findi  Lout 

M  ^oinlor  Dot 


-»»»-»-» I -!snsr-g!LarE=^- 


_  .  _  14  WANT  TO 
r-— I  RENT  FARMS' 
'.‘m.  iS.1  _ _ 


“! TEN  famojes 
i  WANT  ROOMS 


Origmsl  Order,  end  Hundred,  nf  Other  Tr.timnninlf  Are  cn  Fite  nt  the  OhUhnmmn  end 
Timet  Office  ...  Prnitng  the  Seintt  —  Pnuer  nf  Ohinhnmnn  nnj  Timet  Vent  Adi 


Copy  of  a  recent  page  one  promo¬ 
tion  ad : 

“PIANOS  is  ju.st  one  of  the  many 
‘deifartnients'  in  the  big  ‘Xewspaiier 
Store’  which  has  lieen  named  ‘The 
-Merchandise  Mart.'  Today  it  con¬ 
tains  many  excellent  piano  values  rep¬ 
resenting  many  styles  and  makes.” 
a  e  * 

CH.  BAYER,  classified  advertis- 
•  ing^  manager  of  the  Cincinnati 
Tinies-Star,  has  assumed  another  ex¬ 
ecutive  responsibilty  as  a  result  of  his 
appointmmt  as  circulation  manager  of 
the  Classified  Journal,  monthly  publica¬ 
tion  of  the  Classified  Managers  Asso¬ 
ciation. 

Journal  Editor  Pickett  is  already 
casting  about  for  faster  press  facilities 
to  handle  increasing  circulation  prom¬ 
ised  by  Mr.  Bayer. 

*  4  A 

Membership  in  a.  n.  c.  a.  m. 

continues  to  increase  beyond  all 
previous  records.  The  roster  now  in¬ 
cludes  319  new>.paiKTs  in  the  U.  S.  and 
foreign  countries. 

Frank  A.  Becker,  classified  manager 
of  the  Flint  (Mich.)  Daily  Journal, 
and  chairman  of  his  district,  leads  in 

the  .Association  Membership  Contest 

which  has  been  under  way  since  the  na¬ 
tional  convention  last  summer.  He  has 
obtained  18  new  members. 

♦  ♦  * 

LL.  HEATON.  New  York  Herald 
•  Tribune  classified  manager,  has 
Ifeen  consistently  promoting  the  Help 
\\’’anted  ads. 

One  method  employed  by  him  is  to 
spot  several  one-  or  two-inch  ads  on 
different  pages  of  the  same  issue  of  the 
paper.  A  typical  caption  is  “Electrical 
Engineer”  set  in  bold  displav  type  on 
two  lines.  This  copy,  in  8-point  light 
face,  completes  the  n;essage; 

“Experienced  with  company  manu¬ 
facturing  acid  storage  batteries  for  re¬ 
search  and  development.  Salary  high. 


spread  over  a  run  of  three  days. 

The  display  promotion  used  in  con¬ 
junction  was  ICiO  lines  by  two  columns. 
These  ads  contained  old-time  scenes  of 
the  city’s  site,  each  of  historical  inter¬ 
est,  and  were  captioned  "How  Well  Do 
You  Know  Your  Des  Moines?”  Fol¬ 
lowing  a  paragraph  of  explanation,  they 
ended : 

“Turn  to  the  Interesting  Historical 
Articles  and  to  the  date  and  stcirv  of 
the  founding  of  E.ST.ABI.ISHED 
I'TRMS  now  appearing  in  the  Want 
Ads.” 


WORD  RATE  ADOPTED 

The  Dayton  (O.)  Herald  and  Journal 
have  announced  new  classified  advertis¬ 
ing  rates.  A  ten-day  advertisement  is 
now  a  cent  and  a  half  a  word ;  seven 
(lays,  two  cents  a  word:  five  days,  two 
:tnd  a  half  cents;  three  days,  three  cents, 
and  one  day,  four  cents  a  word.  At 
least  five  words  must  be  used  in  each 
advertisement.  In  order  to  advertise 
in  both  papers  on  a  combination  rate, 
one  cent  a  word  is  added  to  the  above 
rates. 


TRAPPED  BY  WANT  AD 

■An  ex-convict,  wanted  as  a  suspect 
in  a  score  of  confidence  games,  was 
trapped  and  arrested  last  week  through 
a  want  ad  in  the  Chicaqo  Herald  & 
Examiner,  One  of  the  man’s  swindles 
was  to  reply  to  “positions  wanted"  ads. 
offering  the  person  seeking  a  job  work 
as  a  truck  driver.  With  his  contact 
established,  he  would  arrange  a  meet¬ 
ing  and  demand  $8  with  which  to  buy 
a  chauffeur’s  license  for  the  applicant, 
subsequently  disappearing  with  the 
money. 


NEW  SUN  REPRESENTATIVE 

The  New  York  Sun  has  apiiointed 
W’illiams,  Lawrence  &  Cresmer  to  rep¬ 
resent  it  on  the  Pacific  Coast. 


The  basic  unit  of  the  three-fold  classified  promotion  plan  employed  by  the 
Oklahoma  City  Oklahoman  and  Times  which  brought  a  250,000  line  gain  in 
1934.  This  “Want-Ad  Weekly”  is  explained  in  the  story  below. 


By  Frederic  Schofield 
OW  unusual  gains  in  net  paid 
classified  advertising  were  secured 
during  1934  for  the  Oklahoman  and 
Times,  Oklahoma  City,  was  explained 
to  Editor  &  Puulisher  this  week  by 
.\.  H.  \’an  Duyn,  classified  manager. 

The  increases  in  classified  linage 
were  brought  about  by  stimulation  of 
a  greater  use  of  non-professional  sub¬ 
scriber  ads,  inauguration  of  strict  cen¬ 
sorship  of  classified  and  standardiza¬ 
tion  of  abbreviation. 

Not  a  single  special  page  has  been 
printed  and  not  one  piece  of  dealer 
promotion  has  been  published.  By 
catering  vigorously  to  the  small  tran¬ 
sient  advertiser  the  Oklahoman  and 
Times  have  brought  about  a  balanced 
classified  service. 

Many  newspapers  during  the  period 
of  dull  business  fell  into  the  habit  of 
having  greater  respect  for  the  profes¬ 
sional  advertiser,  Mr.  Van  Duyn  said, 
or  rather,  not  enough  respect  for  the 
individual  who  had  a  proposition  which 
could  be  advertised  in  two,  three  or  four 
lines. 

Innumerable  result  stories  have  been 
used,  not  testimonials,  in  an  attempt  to 
prove  to  the  reading  public  that  they 
could  make  money  on  a  two  or  three- 
line  ad  if  it  were  only  run  a  few  times. 

These  result  stories  have  appeared 
regularly  in  the  “Want-Ad  Weekly” 
which  is  illustrated  in  the  accompanying 
cut.  This  weekly  has  appeared  every 
Monday  in  the  morning  and  evening 
paper  since  last  .April. 

That  the  weekly  has  been  effective  in 
stimulating  interest  in  non-professional 
advertising  by  subscribers  is  attested  by 
the  fact  that  since  its  first  appearance 
voluntary  advertisements  have  resulted 
from  every  classification  mentioned 
in  it. 


Here  is  an  illustration  of  the  way  it 
works :  A  woman  advertises  in  the 
classified  columns  that  she  has  a  baby 
carriage  to  sell.  When  the  carriage  is 
sold  the  office  checks  up  on  the  number 
of  calls  received  by  the  woman.  A 
story  appears  in  the  next  issue  of  the 
weekly  telling  how  many  calls  this 
woman  received  and  urging  subscribers 
with  baby  carriages  to  sell  to  advertise 
them  in  the  classified  columns. 

Of  course,  it  is  obvious  that  if  the 
woman  has  received  12  calls  and  has 
sold  the  baby  carriage  to  one  of  the 
prospective  buyers  that  there  are  II 
woman  in  the  city  interested  in  buying 
a  baby  carriage. 

These  stories  arc  written  by  a  girl  in 
the  classified  department.  She  is  re¬ 
porter  and  editor  for  the  weekly.  She 
iiutton  holes  each  member  of  the  classi¬ 
fied  staff  for  result  stories. 

When  an  advertiser  calls  in  to  kill 
his  or  her  ad  he  is  asked  how  many  re-  , 
plies  were  received  from  his  classified 
ad.  Solicitors  returning  from  their 
daily  rounds  are  queried  by  the  editor 
for  result  stories. 

The  Want  Ad  Weekly  invariably  ap¬ 
pears  well  to  the  front  of  the  paper  on 
a  news  page.  .Appearing  in  the  lower 
right  hand  corner  of  an  odd  numbered 
page  the  weekly  dominates  that  page 
because  of  the  bold-face  headlines  and 
also  because  of  its  size  which  varies 
from  five  to  eight  columns  in  width. 

Another  device  us^  by  Mr.  Van 
Duyn  to  direct  attention  to  the  classi¬ 
fied  page  is  a  three-column  form  con¬ 
taining  blank  spaces  for  filling  in  words 
for  an  ad.  This  blank  form  is  sjwtted  ' 
on  the  news  pages.  The  reader  is  in-  i 
vited  to  write  his  ad  on  the  blank  and  I 
mail  it  to  the  newspaper  office.  The  j 
cost  of  the  ad  submitted  is  estimated 
and  is  sent  back  by  return  mail.  | 
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20  Cents  of  Every  U.  S.  1934  "lax  Dollar^^^ 

Was  Contributed  by 

NEW  YORK  STATE 

New  York  State  paid  Uncle  Sam  $586,032,129  total  for  all 
classes  of  internal  revenue  during  the  calendar  year  of  1934. 

This  approximately  is  about  20  per  cent  of  all  U.  S.  collec¬ 
tions  and  double  the  amount  collected  from  the  second  state. 

It  is  also  highly  indicative  of  why  the  Empire  States 
13,000,000  population,  including  6,000,000  workers,  is  the 
“nation’s  richest  tenth” 

This  more  than  half-billion  contribution  to  the  U.  S.  trea¬ 
sury  also  furnishes  one  explanation  for  New  York  State 
being  the  First  Market. 


Such  taxation  statistics  reflect  the  greatest  regional  wealth 
and  aggregate  spendable  income.  Its  buying  power  creates 
the  First  Market. 


With  Spring’s  near  approach,  this  buying  power  steadily 
pursues  the  up-curve  maintained  through  1934  in  prac¬ 
tically  all  lines. 

Most  of  this  buying  power  is  directed,  as  far  as  nationally 
sold  goods  are  concerned — through  consistent  linage  in  these 
24  dominant  papers. 

The  16  New  York  State  trade  centers  in  which  they  are 
issued,  are  so  located  as  to  ensure  greatest  coverage  at  mod¬ 
erate  comparative  costs. 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 

Houghton  &  dutton,  inx.,  and  Hibbing. 

of  Boston,  through  H.  H.  Ullman, 
gaieral  manager,  write  to  News  and 
Notes  the  “results  of  the  first  month’s 
oiieration  after  our  change-over  from  a 
combined  cash,  charge,  and  installment 
business  to  a  strictly  cash  basis.  Our 


The  choice  of  cities 
sounds  a  little  predominatingly  Min¬ 
nesota.  Before  codes  slight  changes; 
after  codes  many  and  large  changes, 
and  changes  up — is  the  quick  low-down 
of  the  results. 

From  the  Bureau  of  the  Census  come 


actual  increase  in  volume  over  our  total  two  new  reports  of  the  1933  Census  of 
sales  from  the  same  period  a  year  ago  American  Business,  Retail  Distribution, 
approached  30%,  but  sales  of  furniture  Only  a  limited  number  of  copies  of 
for  cash  were  nearly  50%  more  than  these  two  reports  have  been  printed, 
our  sales  in  January  1934  on  a  cash,  Fart  of  the  cost  was  borne  by  non¬ 
charge,  and  budget  plan  combined;  and  government  organizations.  The  first 
our  floor  covering  department  very  gives  'statistics  on  stores  and  sales 


nearly  doubled  its  business.  We  attrib¬ 
ute  this  increase  to  lower  prices  and  to 
an  aggressive  campaign  carried  on  in 
llie  newspapers,  over  the  radio,  by  use 
of  billboards,  street  car  advertising,  and 
direct  mail.  Our  business  from  mail 
orders  and  telei^one  orders  has  in¬ 
creased  tremendously ;  and  it  appears 


(.1933,  with  some  comparisons  with 
1929)  for  states,  counties  and  cities 
by  business  groups  under  11  “kind-of- 
business”  classifications,  namely ;  food 
stores,  eating  places,  farmers’  supplies 
and  country  general  stores,  general  mer¬ 
chandise  group,  apparel  stores,  automo¬ 
tive  group,  filling  stations,  furniture  and 


that  there  is  a  large  number  of  people  household  group,  lumber  and  building 
who  prefer  to  make  the  savings  offer^  materials  and  hardware  group,  drug 
under  our  cash  policy  rather  than  have  stores,  and  other  stores.  The  second 
the  convenience  of  a  charge  or  budget  report  is  by  type  of  operation — chain, 
account  at  an  iiKreased  cost.’’  The  in-  independent  and  other  types— -and  it 
crease  of  mail  and  telephone  orders  on  gives  state  summaries  by  18  kinds  of 
a  cash  only  basis  is  a  surprising  phen-  business ;  department  stores,  variety 
omenon,  one  of  those  awkward  things  stores,  men’s  clothing  and  furnishings. 


in  237  cities,  and  so  are  by  no  means 
complete.  In  the  Cleveland  area  the 
gain  was  14%;  in  San  Francisco,  11%; 
in  Chicago  and  in  Dallas,  9%  each; 
Richmond  and  Atlanta,  both  6%;  Kan¬ 
sas  City,  5%;  St.  Louis  and  Philadel¬ 
phia,  both  2%.  Both  New  York  and 
Minneapolis  had  practically  the  same 
totals  as  in  1933.  Boston  was  the  only 
district  to  show  a  loss — about  4%.  From 
December  to  January  the  decrease  was 
more  than  the  seasonal  average :  the 
Board’s  index  was  73  in  November,  76 
in  December  and  72  in  January. 

The  New  York  Herald  Tribune’s 
report  on  leading  department  stores  in 
the  metropolitan  area  showed  a  decline 
from  last  January  of  between  1  and  2%. 
Specialty  shops  did  better  relatively  than 
department  stores  in  this  area — 3  prom¬ 
inent  concerns  reporting  gains  over  last 
January  of  3,  6  and  10%  respectively. 
Department  store  collections  for  Janu¬ 
ary  were  the  best  in  4  years  according 
to  the  Retail  Credit  Bureau  of  Greater 
New  York,  Inc. 

The  Federal  Department  of  Com¬ 
merce  reports  variety  store  sales  this 
January  4%  lower  than  in  January  1933 
but  10%  higher  than  in  January  1932. 
The  decrease  from  December  to  January 
was  a  trifle  less  than  the  seasonal  aver¬ 


age. 


that  upset  the  definite  notions  of  the 
old-timer.  Only,  the  old-timer  never 
makes  an  experiment  that  results  in 
facts  that  upset  these  moss-bound  fal¬ 
lacies. 


family  clothing,  women’s  apparel,  shoe 
stores,  furniture,  household  appliances, 
radio,  groceries  (without  meat),  com¬ 
bination  groceries  and  meats,  restau¬ 
rants,  cigar  stores,  motor  vehicle  dealers, 

T  filling  stations,  drug  stores,  hardware, 

HL  prejudice  against  the  trade-in  and  jewelry.  A  great  deal  of  valuable 
IS  being  overcome  by  the  same  information  for  the  newspaper  student 
method  of  intelligent  test  and  experi-  of  markets — but  unfortunately  in  far 
inent.  In  St.  Louis,  Scruggs,  Vander-  from  the  most  legible  form:  type- 
\’oort  &  Barney  have  had  for  a  whole  written  tables  have  been  reproduced 
year  a  furniture  and  house  furnishings  with  considerable  reduction, 
trade-in  store.  It  has  been  so  successful  Rotoprinted  are  the  useful  and  val- 


Grocery  chain  store  sales  this  January 
were  454%  higher  in  dollar  volume 
than  in  January  1934  and  10}4%  higher 
than  January  1933.  The  change  from 
December  was  considerably  less  than  the 
seasonal  average.  (Dept.  Commerce). 

For  the  fiscal  year  ending  January 


31st,  1935,  10  big  department  stores  in 
New  York  and  Brooklyn  reported  to 
the  New  York  Herald  Tribune  sales 
ranging  from  as  good  as  the  preceding 
year  (in  2  stores,  one  over  20  millions  a 
year,  and  one  under  10  millions)  up 
through  3%,  5%  (2  stores),  6,  7,  10 
(2  stores)  to  \1%  better  than  for  the 
year  ending  Jan.  31,  1934. 

F'or  the  fiscal  year  ending  Jan.  31, 
1935,  Montgomery  Ward  &  Co.  had 
sales  of  $261,412,543,  which  was  32.42% 
more  than  for  the  preceding  fiscal  year 
($197,411,103).  F'or  the  month  of  Jan¬ 
uary  sales  this  year  were  17.86%  better 
than  a  year  ago,  but  his  January’s  sales 
were  off  49.7%  from  December.  De¬ 
cember  sales  had  been  39.5%  better  than 
in  December  1933. 

January  1935  sales  of  Lerner  Stores 
Corporation  were  13.2%  above  January 

1934.  In  December  the  increase  over 
the  previous  year  had  been  23.8%. 

American  Stores  Company  sales  this 
January  were  only  0.2%  better  than 
a  year  ago.  For  December  the  gam 
had  been  6.3%. 

F'or  4  weeks  ending  January  26th 
Jewel  Tea  Co.  Inc.,  had  sales  14.9% 
better  than  a  year  ago.  The  number 
of  units  in  operation  had  increased  from 
1474  a  year  ago  to  1550  this  January. 

For  5  weeks  ending  February  2nd, 

1935,  H.  C.  Bohack  &  Co.  sales  were 
1.7%  greater  this  year  than  last.  For 
53  weeks  ending  the  same  date  total 
sales  increased  from  $30,103,359  to 
$30,766,189— a  gain  of  a  little  more 
than  2.1%. 


Store  Held  Sale  Without  Newspaper 
Copy;  Reports  of  Success  Vary 


that  now  it  is  going  into  larger  quarters 
—35,000  square  feet  instead  of  the  pre¬ 
sent  17,000.  The  new  trade-in  store 
will  handle  all  merchandise  taken  in 
j>art  payment  for  new  goods  at  the 
main  store.  It  is  the  five-story  and 


uable  reports  of  the  Real  Property  In¬ 
ventory,  another  Bureau  of  Commerce 
publication,  for  64  selected  cities.  In¬ 
dividual  city  reports,  10c.  each.  Gen¬ 
eral  summary,  10c.  Set  of  64  cities 
and  general  summary,  $5.00.  “Statis- 


building  formerly  occupied  by  tical  evidence  concerning  residential 


the  Mulvihill  F'urniture  Co.  at  112-114 
North  Boulevard  Avenue. 

1  he  importance  of  good  sales  psy¬ 
chology  in  trade-in  transactions  is 
stressed  in  the  F'ebruary  issue  of  the 
Retail  Ledger  by  W.  L.  McAllister, 
manager  of  the  radio  and  refrigerator 


structures,  family  units,  and  many  fig¬ 
ures  concerning  household  equipment 
such  as  heating  and  plumbing  facilities, 
fuels,  and  mechanical  refrigeration. 
Much  of  these  data  are  broken  down 
hy  owner-occupied  and  tenant-occupied 
units.”  Of  great  importance  for  busi- 


department  of  the  Loveman,  Joseph  &  ness  managers  and  space  salesmen  who 
Lt)eb  store  in  Birmingham,  Alabama,  want  market  data. 


He  says:  “There  is  a  sales  psychology 
in  having  a  man  try  out  a  set  before 
making  him  a  proposition  on  his  old 
one.  We  point  out  to  him  that  he  can¬ 
not  really  be  sold  on  our  product  until 
he  has  heard  it  and  that  furthermore  we 
can  not  have  a  true  estimate  of  his 
radio  until  we  see  it.  An  automobile 
dealer  first  gets  the  prospect  behind  the 
wheel  of  the  new  model  before  quoting 
a  figure  on  the  old  vehicle.  When  we 
finally  come  to  placing  an  allowance 
figure  on  the  old  set,  we  find  it  a  good 
plan  to  ask  the  customer  what  he  would 
give  for  it.”  And  he  urges  the  advis¬ 
ability  of  selling  a  first-class  modern  all- 
wave  set  with  a  properly  installed 
aerial.  Then  the  selling  joh  is  easy, 
and  there  is  no  difficulty  about  install¬ 
ment  terms  or  allowance  for  the  trade- 
in.  * 


W  H.'\T  sort  of  retailing  is  there 


Soviet  Russia  today?  The 
Retail  Ledger  is  running  a  series  on 
this  topic.  The  February  installment 
describes  the  one  big  department  store 
in  the  country,  the  Mostorg  in  Moscow, 
which  for  first  half  of  1934  did  117% 
more  business  than  in  the  first  half  of 
1933,  and  in  July  and  August  1934  was 
250%  above  the  same  months  in  1933. 
This  store  is  visited  by  90,000  customers 
a  day,  and  by  140,000  on  the  sixth  day 
of  the  Soviet  week,  which  is  a  workers’ 
holiday. 


i  T  the  middle  of  the  month  of  Febru- 


SF.LLING  outside  the  store  has  many 
variations.  In  Buffalo  five  big  stores 
(.\dam.Meldrum  &  Anderson;  J.  N. 
Adam  Co.;  William  Hengerer  Co.;  E. 
W.  FIdwards  &  Co. ;  and  Flint  &  Kent) 
have  united  in  furni.shing  a  Modern 
Electric  6-rooin  Home  and  Store  on 
the  main  floor  of  the  Buffalo  General 
F.lectric  Building.  And  the  giKKls  thus 
displayed  outside  these  stores  are  sell¬ 
ing  faster  inside  the  stores  than  goods 
not  thus  shown. 


J\.  ary  retail  sales  had  benefited  by 
gcH)d  sales  on  Lincoln's  Birthday,  there 
were  weekly  and  half-month  gains  over 
last  year  in  many  stores,  but  there  was 
no  definite  and  widespread  gain.  Dun 
8:  Bradstreet  estimate  retail  sales  for 
the  second  week  in  February  from  4 
to  18%  above  the  same  week  last  year, 
but  set  the  increase  for  the  whole  month 
at  alxmt  8  to  10%.  In  New  England 
the  second  week  of  this  February  was 
not  as  far  off  last  year  as  the  first 
week  had  been,  and  perhaps  the  second 
week  was  a  little  better  than  a  year 
ago.  In  the  Southwest  sales  for  the 


(Stecial  to  Editok  &  Publishbk) 

CHICAGO,  Feb.  18— An  unusual  ex¬ 
periment  of  a  large  State  street  de¬ 
partment  store  conducting  a  6%  dis¬ 
count  sale  without  use  of  newspaper 
advertising  for  one  entire  week,  was 
conducted  here  last  week  by  Mandel 
Brothers.  Varying  reports  as  to  its 
success  were  obtained  by  Editor  &  Pub¬ 
lisher.  The  store  distributed  more 
than  725,000  free  circulars  to  announce 
the  event. 

While  Leon  Mandel,  president  of  the 
store,  announced  the  sale  was  “generally 
successful,”  it  was  learned  from  other 
observers  the  store  was  not  particularly 
crowded  with  shoppers. 

In  announcing  the  6%  discount  sale, 
Mandels  used  an  eight-page  black  and 
white  broadside,  distributed  to  approxi¬ 
mately  three  quarters  of  a  million  homes 
in  Chicago  and  suburbs  on  the  previous 
Saturday.  The  store  gave  as  its  pri¬ 
mary  reason  for  offering  a  price  reduc¬ 
tion  the  fact  that  there  would  be  no 
newspaper  advertising  for  one  week. 
The  announcement  stated: 

“How,  you  ask,  can  Mandel's  afford 
to  allow  6%  discount  off  their  al¬ 
ready  low  prices  on  everything  they  sell 
this  week?  Here  is  the  reason:  We 
spend  a  great  deal  of  money  every  week 
for  newspaper  advertising  in  order  that 
you  may  know  of  the  outstanding 
fashions  and  values  we  offer.  This 
week,  however,  we  will  do  no  news¬ 
paper  advertising.  All  our  advertising 
will  be  confined  to  house-to-house  dis¬ 
tribution  such  as  this. 

“Through  the  co-operation  of  the 
printing  and  distributing  companies  we 
are  able  to  make  a  decided  saving  in 


it  could  be  done  as  a  regular  thing  be¬ 
cause  it  was  the  uniqueness  that  made 
it  a  success.  VVe  used  it  as  artificial 
stimulation  during  an  ordinarily  dull 
month.” 

Six  per  cent  discount  was  allowed  on 
all  purchases,  except  on  apparel  altera¬ 
tions,  restaurant  service,  Mandel 
Brothers’  playing  cards,  soaps  and 
cleaning  powders.  Hoover  vacuum 
sweepers,  items  on  which  NRA  code 
restrictions  would  not  permit,  it  was 
explained,  or  where  manufacturers’ 
fixed  price  policy  prohibited  a  discount. 

Mandel  Brothers  returned  to  news¬ 
papers  yesterday  and  today  with  their 
regular  advertising  schedules. 


STARTS  "IDEA  EXCHANGE” 


our  advertising  cost.  This  saving  we  quarters  in  the  Railway  Exchange 
are  passing  on  to  our  customers  m  the  building,  E.  Wisconsin  avenue,  at  N 


second  week  of  February  were  actually 
less  than  for  the  first  week  this  year, 
LGfiF^STKD  reading  for  students  of  though  still  better  than  a  year  ago.  The 
retailing  includes  a  new  publication  largest  gains  over  1933  were  in  the 


of  the  University  of  Chicago  Press, 
"Retail  Price  Behai’ior,  by  Professor 
John  H.  Cover,  who  directed  the  study, 
summed  u|)  in  this  volume,  of  retail 
price  movements  during  1933  and  1934 
in  "New  York,  Washington,  Atlanta, 
Minneapolis,  St.  Paul,  Mankato,  VV^inona 


Mid-W'^est  industrial  centres  and  on  the 
Pacific  Coast. 

This  January’s  sales  in  department 
stores  were  4%  better  than  in  January 
’33,  according  to  Federal  Reserve  Bank 
figures,  which  (it  should  be  remem¬ 
bered)  are  based  on  reports  of  503  stores 


form  of  this  sensational  money-saving 
6%  discount  sale. 

“Of  course  it  would  be  impossible  for 
us  to  do  this  regularly,  as  we  must  be 
tepresented  in  the  daily  newspapers 
throughout  the  year.  Therefore,  for 
this  week  only,  you  may  choose  from 
the  millions  of  dollars’  worth  of  fine, 
fashion-right  merchandise  at  Mandel 
Brothers,  taking  6%  discount  off  the 
already  low  prices.” 

Asked  as  to  how  successful  the  sale 
had  been,  Mr.  Mandel  stated: 

“The  sale  was  generally  successful. 
We  believe  that  business  was  achieved 
that  would  not  otherwise  have  been 
done.  However,  we  do  not  think  that 


i. 


Fitzgibbon*  Milwaukee  Agency  to 
Serve  Advertisers 

Milwaukee,  Wis.,  Feb.  18 — Estab¬ 
lishment  of  the  Associates  of  John  £. 
F'itzgibbons,  an  advertising  and  mer¬ 
chandising  “idea”  exchange,  has  been 
announced  by  John  E.  Fitzgibbons, 
prominent  Milwaukee  industrial  leader. 
The  new  firm  differs  from  the  usujd 
advertising  agency  idea  in  that  it  will 
place  no  business  and  will  deal  with 
both  the  advertiser  and  the  agency. 
Its  chief  purpose  will  be  the  buying 
and  selling  of  advertising,  merchandis¬ 
ing  and  selling  ideas  or  product  im¬ 
provements.  The  exchange  will  func¬ 
tion  as  a  clearing  house  for  persons 
wishing  to  get  their  “ideas”  across.  If 
adopted  by  the  merchandising  company, 
the  exchange  will  get  a  certain  per¬ 
centage  of  the  profits  and  the  originator 
of  the  “idea”  the  rest. 

The  new  organization  has  its  bead- 


Broadway.  Branch  offices  will  be 
opened  in  Chicago  and  New  York. 


152  PAPERS  BAN  LIQUOR 

According  to  the  results  of  a  survey 
published  in  The  Presbyterian,  denom¬ 
inational  weekly  of  Philadelphia,  152 
newspajK-rs  with  an  aggregate  daily  cir¬ 
culation  of  2,951,262,  bar  from  its  col¬ 
umns  liquor  advertising  of  any  kind. 
Two-thirds  of  these  papers  are  located 
outside  of  legally  dry  states,  which  the 
Presbyterian  commented  editorially  was 
“a  wholesome  sign”  and  commended 
“these  hardy  editorial  managers”  for 
their  stand.  A  total  of  423  dailies  were 
covered  in  the  survev. 


sTH'.srn 
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•UR  OVN  VORLT) 

^or  Lettei^s 


Dreams  of  ten  thousand  news-  and  a  foreword  by  Walter  B.  Pitkin 
papermen  anchored  to  desks  or  — W.  G.  B. 
rutted  on  long- familiar  routine  have  ♦  ♦  * 

been  realized  by  Vincent  (Jimmy  to  ICHARD  H.  WALDO,  head  of  the 
his  friends)  Sheean,  aged  34,  and  put  l\.  McClure  Newspaper  Syndicate, 
between  covers  as  his  "Personal  His-  tells  of  Calvin  Coolidge  as  a  newspaper 
tory.”  IJoubleday-Doran  is  his  pub-  columnist  in  the  February  Good  House- 
lisher.  keeping.  Mr.  Waldo  hired  the  former 

It  is  no  one-night  romance  that  President,  after  he  had  left  the  White 
gleams  through  400  pages  of  legible  House.  The  article  reveals  that  Mr. 
12-point  solid.  Wherever  on  the  face  Coolidge  received  $203,045  for  his  year’s 
of  the  world  big  news  was  breaking,  contributions — $3.25  a  word. 

Jimmy  Sheean  arrived  in  time  to  be  ♦  *  ♦ 

in  the  middle  of  it  and  to  get  his  a  DIRECTORY  of  Washington  and 
cables  through  censors,  spies,  bombs  Lee  University  men  in  journalism, 
and  machine  guns  for  stay-at-home  containing  the  names  of  exactly  100  per- 
.Americans.  Aiiy  newsi«perman  can  sons  associated  with  the  University,  has 
find  enough  to  justify  this  book  in  its  just  come  from  the  press  at  Lexington, 
incidental  exposition  of  the  news  pro-  Va.  It  will  be  distributed  to  editors, 
cesses  of  political  and  war  correspon-  publishers  and  educators  throughout  the 
dence.  They  will  also  appreciate  the  country.  O.  W.  Riegel,  acting  director 
gentle  irony  of  the  profession  which  of  journalism  at  Washington  and  Lee, 
understood  and  rewarded  Sheean^s  said  that  a  supplement  would  be  issued 
three  weeks’  disappearance  into  the  Rif  within  a  few  months, 
battle  area — and  fired  him  for  taking  *  ♦  ♦ 

an  extra  half  hour  for  luncheon  a  few  ^  E.  THOMASON,  Chicago  Daily 
weeks  latw.  ...  Timej  publisher,  has  written  the  lead 

But.  while  there  is  genuine  history  in  article  in  the  February  issue  of  North- 
‘•Personal  History” — much  of  it  never  western  University  Alumni  News  on 
before  in  print — the  "personal”  reac-  “As  the  Press  Looks  at  University 
tions  of  this  intrepid  young  man  are  Life.”  Mr.  Thomason  points  out  that 
more  appealing.  Nothing  of  the  Broad-  newspapers  are  the  best  available  inter¬ 
way  columnist  technique  is  employed,  preters  of  what  universities  are  doing 
and  one  hunts  in  vain  for  scandal,  to  solve  social  and  scientific  problems 
Politicians  of  western  Europe  are  of  society.  He  shows  the  job  of  inter- 
treated  with  the  scorn  of  an  honest  preting  university  life  is  a  complicated 
mind  for  reasoning  which  seeks  to  one  which  needs  the  assistance  of  uni- 
cliange  effects  without  disturbing  their  versity  faculty,  students  and  alumni  in 
courses.  He  has  deep  appreciation  for  order  that  the  public  may  understand  the 
.\bd-el-Krim  and  his  futile  dream  of  aims  and  purposes  of  “higher  educa- 
an  independent  Morocco,  and  for  the  tion.” 

Chinese  patriots  who  bore  unspeakable  _ 

tortures  and  death  for  the  truth  as  they  OBTAINED  RADIO  APOLOGY 
•  believed  it.  Sheean  lightly  refers  to 
his  many  silk  suits,  Scotch  whiskey  and  station  “Ate  Crow”  for  Announcer’s 


him  on  the  carpet  late  last  week  to 
reveal  the  source  of  his  accurate  poll 
of  the  senate’s  vote  in  executive  session 
on  confirming  Rep.  Sarah  T.  Hughes 
as  the  first  Texas  woman  judge. 

Vaughan  read  a  prepared  statement 
which  said  that  the  senate  rules  did 
not  prevent  a  member  from  disclosing 
the  vote,  nor  attempt  to  circumvent 
newspapers  from  printing  it.  The  sen¬ 
ate  agreed  with  him.  Three  of  the  31 
senators  gave  notice  they  would  fight 
any  attempt  to  provide  penalties,  but 
the  senate  sent  to  its  rules  committee  a 
resolution  asking  that  a  rule  be  drafted 
with  adequate  penalties. 

\auglian  was  questioned  for  two 
hours  by  senators,  freely  answering 
their  questions.  He  was  asked,  one  by 


OBTAINED  RADIO  APOLOGY 


Egyptian  cigarettes,  as  displeasing  to 
his  Liberal  friends  in  China,  and  does 
not  think  back  as  most  of  us  would — 
to  his  last  three  weeks  in  the  Rif, 


could  have  adequately  put  on  paper. 
Combined  with  an  abundance  of  de- 


one,  if  each  senator  had  told  him  what 
the  vote  was.  His  answer  was  "no” 
each  time.  He  also  testified  he  hadn’t 
found  a  roll-call  in  a  wastebasket,  or 
any  thing  like  that. 

P.  N.  P.  A.  AIDING  WEEKLIES 

To  provide  weekly  newspaper  mem- 
bers  with  homemakers’  schools  com¬ 
parable  in  quality  to  similar  promo¬ 
tions  by  dailies  the  Pennsylvania  News¬ 
paper  Publishers’  Association  is  hold¬ 
ing  a  series  of  low-cost  test  schools  in 
five  communities  of  the  state.  Follow¬ 
ing  the  test  schools  the  association  will 
survey  results  and  should  the  program 
established  proven  merit,  schools  will 
be  made  available  to  all  weekly  inem- 
l»ers  throughout  the  state. 


Attack  on  Washington  Herald 

(.Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Feb.  18. — Radio 


S,:  .»  and "  orn  Sa  cJllito  of  Station  WJSV,  >5, 'h'  -"ij  »;  “.“j 
.Ws,  hiding  in  a  cornfield  from  a  S' 

■Sg’to^,?'’.’“ctisSi'thS  t.: 

to  his  Lmic-opera  arrest  and  incarcera-  ‘he  IVashington  J  ^y 
tion  in  Spain.  Probably  the  most  poig-  '"k'  "‘’‘ch  he  managemen 

nant  episode  in  the  b^k  is  Sheen’s  co'jceded  were  misleading,  spiteful 

friendship  with  the  brilliant  Rayna  atm  '‘'correct.  a  n 

Prohme  in  China  and  later  in  Moscow,  vv'i  h  ®  ^  if  sw^eni^p 

ending  in  a  tragedy  that  only  youth  Dillard,  Butcher  ojered  a  sweeping 

havp  not  on  icLr  aiiology  to  the  Herald  during  the  morn¬ 


ing  broadcast  in  which  Godfrey  acts 


circulations,  he  suggests  prize  athletic 
contests. 


The  books  advertised  below  (or  ANY  other  book,  new  or  old)  ar©  available  to 
EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list  price,  or  less  when  we 
are  able  to  buy  direct  from  publishers  at  bargain  prices. 

Remit  the  stated  amount  by  check.  P.  O.  money  order  or  postage  stamps. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return 
the  proper  change. 

'The  EDI'TOR  8f  PUBLISHER  Book  Mart  specializes  in  journalistic, 
advertising,  technical  and  circulation  premium  books  (discounts  on 
quantities),  offering  bargains  when  obtamable. 

(Quoted  prices  include  cost  of  wrapping  and  mailing.  Address:  Book  Mart. 
EDITOR  &  PUBLISHER.  1700  Times  Bldg..  New  York.  Add  10%  (Canadian 
orders. 


Stkg  '"Cl  comments  which  Jused  thi 

.rShith  f« caSgt  r,sr''AT,u^„'''»'ecdTTs: 

■  *  „  *  papers  carrying  the  incorrect  story. 

idS:  ‘o.  Pof -y  s  morning  audience,  which 

court  proceedings”  ..j  ^  statement  by 

f21,  t  n  If  ’  f  t  ‘he  manager  of  the  station.  Arthur 

mX inf  ^  ^  t  ^  ‘  ^  Godfrey  has  made  misleading,  spiteful 

ci  T  ^  ^  ^  '“‘d  incorrect  statements  in  broadcasts 

S  "  wii  f  ^  Hauptmann  case,  he  referring  to  the  Washington  Herald 
What.possible  social  good  is  over  this  station.  Mr.  Godfrey  has  ad- 
R  not  .  operation?  Surely  it  ^^e  management  of  the  sta¬ 
sh  if  tg  ‘ion  that  lie  has  had  a  grudge  against 

•Tof  I.  ‘he  Herald  and  unfortunately  he  made 

“nbnwr  ^  f  ft  u  of  the  station  to  get  even, 

if  f ^  H  ‘‘His  statements  were  not  only  in  bad 

«.Hs  ““Hrooms.’  He  ,3,,^  definitely  untrue.  tL  man- 

£si,^  ®  f  newspapers  em-  ^  of  Station  WTSV  wishes  to 

Phasize  .scientific  and  political  events,  announce  that  Mr.  Godfrey  will  not  be 
rPct-i  .y  newspai^rs  hunting  big  ,0  „,ake  anv  further  untruth- 


JOURNALISM 

Timberline,  by  Gene  Fowler.  Story  based  on 

Denver  Post  legends.  Cloth . $3.00 

My  Own  Sto^,  by  Fremont  Older.  Expjeri- 
ences  of  San  Francisco  Crusader.  Ooth.$2.50 
City  Editor,  by  Stanley  Walker.  Just  out; 
brilliant  story  of  the  workings  of  big  time 
journalism.  1  he  hit  of  the  day.  Cloth.. $3.00 
Behind  the  Front  Page,  by  Wilbur  Forrest. 
New.  Reviewed  as  season's  best  story  of 

reportorial  romance.  Qoth . $2.50 

Newspaper  Make-up  and  Headlines,  by 
Norman  J.  Radder.  The  principles  and 
practice  of  newspaper  copy  heading  and 
make-up . $3.00 

SPECIAL 

Brewer  Dictionary  of  Phrase  and  Fable 
(frequently  referred  to  as  the  Editor's  hand¬ 
book)  standard  at  the  $7.50  price,  offered 
here  at  $3  50.  Half-morocco,  1.440  pages, 
over  14.000  references.  Frank  H.  Vizetelly. 
Litt.  D..  says;  "Full  of  meat  as  an  egg"  A 
gift-book  not  to  be  overlooked. 

LAW  OF  THE  PRESS 
Newspaper  Law,  by  W.  W.  Loomis 

Cloth . $2.50 

The  Law  of  Newspapers,  by  Arthur  &  Gros¬ 
man.  Complete  exposition  of  libel,  slander, 
contempt.  Cloth . $3.50 

ADVENTURE 

Bob  Davis  at  Large,  by  Robert  H.  Davis 

(new) . $2.50 

Jake  Lingle,  John  Boettinger . $2.50 

Covering  Washington,  J .  F.  Essary ....  ^.00 
Adventures  in  Interviewing,  1.  F.  Marcos- 

son . ^.00 

I  Cover  the  Waterfront,  Max  Miller. .  .$2.00 
With  My  Own  Eyes,  Frederick  Palmer.  .$3.50 

ADVERTISING 

Making  Millions  Read  and  Buy,  by  William 
A.  Thomson.  New.  Expert  analysis  of 
marketing  through  newspaper  advertising 
Cloth . $3.00 


2222  Retailing  Ideas,  compiled  by  Emanue  / 
Lyons  Successful  methods  u,sed  in  nearly 
every  retailing  activity.  Can  be  used  in  the 
advertising  promotion  department  as  well  as 
by  local  space  salesmen  and  users  of  space. 

flloth . $3.00 

History  and  Development  of  Advertising, 
by  Frank  Presbrey.  Handsome  volume.  600 

pa^es.  Qoth . $7.50 

Making  Advertisements,  by  R.  S.  Durstine. 
Able  exposition  of  general  advertising  tech¬ 
nique.  Cloth . $3.00 

Advertising,  lilcments  and  Principles,  by 
George  1 1  Sheldon.  Published  in  1925  but 
the  text  matter  is  still  excellent  for  beginners 
in  advertising.  Specially  priced  at... $1.89 
Advertising,  Its  Economics.  Philosophy  and 

technique,  by  Herbert  W.  Hess . $5.00 

Creative  Salesmanship,  by  Hess . $3.50 

Practical  Advertising,  by  King . $2.50 

NEW  BOOKS 

Breaking  into  Print,  by  F.  F.  Bond. . .  .$2.00 
Newspaper  Desk  Work,  by  R.  M.  Neal. ^.00 
Some  Newspapers  and  Newspapermen,  by 

O.  G  Villard . $3.00 

Practical  Exercises  in  Newswriting,  by 

D  W.  Miller . $0.88 

Practical  Exercises  in  Newswriting  and 

Editing,  by  D  W.  Miller . $2.24 

The  Advance  in  Science,  by  Watson  Davis. 

$3.50 

The  Seven  Keys  to  Retail  Profits,  by  Clyde 
O  Bedell . $3.50 


Success,  S.  H.  Adams . $2.50 

Buchanan  of  the  Press,  Silas  Bent. . .  .$2.50 
Galleger  and  Other  Stories,  R.  H.  Davis. 

$1.75 

Hot  News,  Emile  Gauvreau . $0.75 

Not  for  Publication,  C  H.  Hough . $2.00 

Deadlines,  Justin  Smith . $2.00 

Caliban,  W  L.  George . $1.00 

Young  Phillips,  Reporter,  H.  J.  Smith. $1.75 
Splendor,  B.  A  Williams . $2.05 


History  of  The  (London)  Times,  Vol  1.  The  first  book  of  a  trilogy  on  the  eventful  history 
of  "  I  he  Inunderer  " . '. . $5.00 


fill  statements,  and  its  public  and  the 
Herald  hope  that  the  incident  is  closed.” 


p.\RNEST  ELMO  CALKINS,  well  cpm x iFttTmNQ  u/pitfr 
known  advertising  executive,  has  SENATE  QUESTIONS  WRITER 

written  a  pamphlet  on  “Care  and  Feed-  _  „  ,  -  ”  »  •••  ,  „ 

"ig  of  Hobby  Horses,”  for  the  Leisure  Texas  Body  Sought  Source  of  Leak 


SPECIAL  BARGAIN  OFFER 

Thousands  of  questions  are  answered  in 
“The  Law  on  Advertising."  a  SOO-page  book 
by  dowry  Chapman,  of  the  New  York  bar. 
with  introduction  endorsement  by  Ernest 
Elmo  Calkins.  The  book  hears  the  date 
1929  and  was  made  to  sell  at  $7.50  Through 
special  arrangement.  The  Book  Mart  offers 
a  limited  number  while  they  last  at  $2.95. 
Add  25c.  to  cover  postage. 

'  /iusiness  the  Civilizer.  '  by  liarnest  Elmo 
Calkins.  "It  is  unnecessary  to  write  any 
more  hixiks  about  advertising.  I  le  has  said 
it  all — Ray  S  Durstine  in  N.  Y.  Herald 
Iribune  Illustrated. 

SPECIAL  AT .  $1.29 


WORKING  NEWSPAPERMAN’S 
SHELF 

Recommended;  History:  Main  Cur¬ 
rents,  by  W  G  Bleyer,  $3.00  Editorial 
Technique:  Newspaper  Reporting  of 
Public  Affairs,  by  Bush.  $3.00.  News¬ 
paper  Writing  and  Editing,  by  Bleyer. 
$2.25.  Rights  and  Privileges  of  the 
Press,  by  Siebert.  $3.00.  The  Working 
Press,  by  Sorrells.  $2.00.  The  Law  of 
the  Newspapers,  bv  Arthur  til  Crosman. 
$3.50.  Newspaper  Reference  Methods, 
by  Desmond,  $2.50.  News  Photogra- 

ghy,  by  Brice.  $2.00.  For  inspiration: 
ehind  the  Front  Page,  Forrest,  $2.50. 
Reference:  March’s  Thesaurus  Dic¬ 
tionary,  $9.00. 


I-cague  of  America.  In  it  he  points  on  Secret  Roll  Call 

out  that  the  man  with  a  hobby  is  more  (Special  to  Editor  &  Publisher) 

interesting  to  himself  and  others.  Many  Austin,  Feb.  18 — The  Texas  senate 
unusual  hobbies  are  told  about,  such  as  learned  about  its  own  rules  from  Dick 
the  collection  of  eye  cups.  The  book  Vaughan,  legislative  correspondent  of 
Contains  a  comprehensive  bibliography,  the  Houston  Press,  when  it  summoned 


Address :  Book  Mart,  EDITOR  &  PUBLlSHm 

1700  TIMES  BUILDING  NEW  YORK,  N.  Y. 
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ADMISSION  CHARGE  AT 
COOKING  SCHOOL 

Joliet  Hereld-New*  Sold  Ticket*  At 
10c  Each  and  Turned  Money 
Over  to  Its  Free  Milk 
Fund 

Cumbining  charity  with  cooking 
scliool  promotion,  the  Joliet  (111.)  Her¬ 
ald-News  has  introduced  an  innovation 
in  cooking  schools  operated  under  news¬ 
paper  sponsorship.  The  Herald-News 
charged  10  cents  admission  to  its  scliool 
and  the  proceeds  went  into  the  paper’s 
h'ree  Milk  Fund,  which  furnishes  a  pint 
of  milk  every  day  to  1,700  children  in 
Joliet  public  schools. 

The  Herald-News  conducted  its  third 
annual  cooking  school  in  the  Rialto 
theater  in  Joliet  during  a  four-day 
period  last  week.  Admission  was 
charged  at  each  session  for  the  first 
time.  Public  interest  in  the  Free  Milk 
Fund,  which  has  been  in  operation  for 
three  years,  plus  the  popularity  of  the 
cooking  school  itself  made  it  possible  to 
sell  4,500  tickets  a  week  in  advance  of 
the  sessions.  The  day  before  the  last 
session  it  was  impossible  to  get  a  ticket, 
all  having  been  sold  several  days  ahead. 

“Both  the  Herald-News  and  the  ad¬ 
vertisers  who  were  concerned  with  this 
school  were  very  much  pleased  with  its 
operation  under  the  plan  of  charging  ad¬ 
mission,  because  it  assured  a  highclass 
audience,”  John  F.  Lux,  publisher,  told 
Editor  &  Publisher.  “People  who 
will  buy  a  ticket  for  a  cooking  school 
will  pay  more  attention  to  the  lecturer 
than  the  idle  person  who  just  drifts  in 
to  get  out  of  the  cold  or  who  wants  to 
get  a  free  basket  pf  food  or  a  chance 
at  some  of  the  major  prizes.” 

The  Free  Milk  Fund  was  started 
three  years  ago  by  Mr.  Lux  and  it  is 
supported  by  voluntary  contributions. 
The  cooking  school  was  conducted  by 
Mrs.  Ruth  Campbell  of  the  Home  Eco¬ 
nomics  Company. 

NEW-STYLE  RETRACTION 

*is  Our  Face  Read?”  Philadelphia 
Bulletin  A*k*  Correcting  Photo 

An  innovation  in  retractions  appeared 
recently  in  the  Philadelphia  Evening 
Bulletin,  which  had  published  a  photo 
of  a  local  co-ed  under  an  erroneous 
caption. 

“Is  our  face  read?”  the  correction 
under  the  right  girl’s  photo  asked.  “A 
picture  supposedly  of  Miss  Edna  Mae 
Diehl  published  on  this  page  (woman’s) 
Saturday  to  show  the  world  there’s  no 
truth  at  all  in  that  phrase  ‘beautiful  but 
dumb’  turns  out  to  be  not  of  Miss 
Diehl  but  of  her  very  good  friend,  Miss 
Grace  Miller,  of  Cynwyd. 

“Miss  Miller,  like  Miss  Diehl,  is  a 
senior  at  the  University  of  Pennsylvania 
and  also  an  honor  student.  So  after  all, 
that’s  just  one  more  proof  of  the  con¬ 
tention  by  educators  all  over  the  country 
that  some  of  their  most  beautiful  co-eds 
are  their  most  brilliant  students.  Miss 
Diehl  has  garnered  an  A  (the  highest 
grade  given)  in  every  subject.  And  is 
she  easy  on  the  eyes?  Well,  there  she  is, 
right  above." 


PAPER  REJECTS  SHOW  COPY 

Will  Donate  It*  AdvertUing  Payment* 


ADDITIONS  AND  CORRECTIONS  TO  DATA  IN 
1935  INTERNATIONAL  YEAR  BOOK 


Page  16 

LOS  ANGELES  TIMES— Editor- 
Change  name  to  Ralph  W.  Trueblood. 
Managing  Editor — Change  name  to 
L.  D.  Hotchkiss. 


SANTA  BARB.\RA  NEWS-PRESS 
— Insert  Managing  Editor  (evening) 
— George  W.  Lynn. 


Page  18 

SAN  BERNARDINO  SUN  &  TEL¬ 
EGRAM — Change  rate  to  .075. 

SAN  DIEGO  UNION-TRIBUNE 
— National  Advertising  Manager — 

Take  out  name  of  Vernon  P.  Benawa 
and  substitute  John  T.  Mulkey. 

Page  24 

KEY  WEST  OVERSEA  SUNDAY  STAR  (S),  2,055  .035  .035  (I)(UP)(t) 
Publisher — T,  E.  Brooks ;  Editor — T.  E.  Brooks :  City  Editor — L.  Sawyer ; 
General  Manager — T.  E.  Brooks;  Advertising  Manager — A.  11.  McGinnis. 

Page  32  Page  68 

ROCKFORD  STAR  and  REPUB-  HUDSON  REGISTER— Insert  Cir- 


Page  22 

WASHINGTON  TIMES- Insert 
National  .Advertising  Manager — A. 
R.  R.  Onyun  (n). 


LIC-GAZETTE — Insert  Local  Dis¬ 
play  Manager — C.  E.  Phillips. 


culation  Manager — L.  C.  Dearborn. 


Page  40 

WICHITA  EAGLE— .Assistant  to 
Publisher — Change  name  to  Clyde  W. 
Speer. 


Page  87 

ASHLAND  TIDINGS— Change  rate 
to  .03. 

PORTL.AND  (Ore.)  JOURNAL— 
Giange  iwlitics  to  Independent  (I). 


Page  44 

MONROE  NEWS-STAR-WORLD— 
Insert  Editor  and  Managing  Editor, 
IVorld — Fred  Williamson;  City  Edi¬ 
tor,  Neivs-Star — Harold  A.  Breard; 
City  Editor,  IVorld — DeWitt  Henry ; 
Sports  Editors,  both  papers — George 
\’.  Lofton ;  Social  Editor,  both  papers 
— Eve  Bradford.  Page  210.) 

NEW  ORLEANS  STATES— Insert 
b'ditor  and  Managing  Editor — (3apt. 
J.  Walker  Ross;  City  Editor — Major 
Janies  E.  Crown;  Sixirts  Editor — 
Harry  Martinez. 


Page  88 

BETHLEHEM  GLOBE— Insert  Edi¬ 
tor — H.  B.  Farquhar;  General  Mana¬ 
ger — Rolland  L.  .Adams;  Circulation 
Manager — John  G.  Williams;  .Adver¬ 
tising  Manager — L.  C.  Atwoixi;  Na¬ 
tional  .Advertising  Manager — W.  C. 
Wannemacher;  Classified  Manager — 
L.  C.  Horn;  Mechanical  Superinten¬ 
dent — Joseph  Breslin. 


BANGOR  (Me.)  COM.MERCI.AL— 
Change  circulation  figures  to  light- 
face  type — 16,971. 


Page  96 

COLUMBIA  RECORD  —  Take  out 
Managing  Editor — Burroughs  Prince, 
and  Sports  Editor — Allen  Rollins;  in¬ 
sert  Managing  Editor — John  O.  Nel¬ 
son  ;  insert  Sjiorts  E'ditor  —  Banjo 
Smith. 


P*Ke  56  Page  102 

BILOXI  HERALD— Change  circula-  OOOSE  CREEK  SUN— Change  cir- 
tion  figures  to  boldface  type— 5,265.  culation  figures  to  2,827. 


NEW  BILL  WOULD  BAN  * 
STRAW  VOTE  RESULTS 


Rep.  Pierce,  of  Oregon,  Would  Close 
Mail*  to  Publication*  Carrying  Pre¬ 
election  Poll* — $1,000,  One 
Year  in  Pri*on  Prorided 


By  James  J.  Butlee 

{Washington  Correspondent, 

Editok  &  Publisher) 

Washington,  D.  C.,  Feb.  19 — News¬ 
papers  and  other  publications  dealing 
with  straw  votes  would  be  barred  from 
the  mails  and  publishers,  as  well  as 
jiarticipants  using  United  States  mails 
in  such  votes,  would  be  subjected  to 
E'ederal  prosecution  by  the  terms  of  a 
bill  which  has  been  introduced  in  the 
House  by  Representative  Walter  M. 
Pierce,  of  Oregon.  A  maximum  fine 
of  $1,000  and  imprisonment  for  not 
more  than  one  year  are  provided. 

The  bill  reads  as  follows : 

“Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the  United 
States  of  America  in  Congress  assem¬ 
bled  :  That  every  letter,  writing,  cir¬ 
cular,  postal  card,  picture,  print,  en¬ 
graving,  photograph,  newspaper,  pam¬ 
phlet,  book,  or  other  publication,  matter 
or  thing,  of  every  kind,  containing  any 
imtter  relating  to  the  conduct  or  opera¬ 
tion  of  straw  polls  where  candidates 
and  issues  are  different,  or  employing 
sampling  methods  for  general  referen¬ 
dum  purposes  and  for  measuring  the 
voting  intention  of  the  people  on  candi¬ 
dates  for  public  office  and  issues,  is 
hereby  declared  to  be  non-mailable  mat¬ 
ter  _  and  shall  not  be  conveyed  in  the 
mail  or  delivered  from  any  post  office 
or  by  any  letter  carrier.  Whoever  shall 
knowingly  deposit  or  cause  to  be  de¬ 
posited  for  mailing  or  delivery,  any¬ 
thing  declared  by  this  section  to  be  non¬ 
mailable  matter,  or  shall  knowingly 
take  the  same  or  cause  the  same  to  be 
taken  from  the  mails  for  the  purpose 
of  circulating  or  depositing  or  of  aiding 
in  the  circulation  of  the  same,  shall  be 
fined  not  more  than  $1,000  or  imprisoned 
not  more  than  one  year,  or  both.” 


Page  60 

TRENTON,  Mo. — Change  ixipulation 
to  6,992. 

Page  64 

LONG  BRANCH  RECORD— Change 
circulation  figures  to  lightface  type — 
10,925. 

Page  186 

ST.  LOUIS  WESTLICHE  POST- 
Published  by  the  Superior  Press,  Inc. 
Circulation — 15,050.  Editor — Dr.  Otto 
Sendler;  Manager — .A.  E.  Seib;  Ad¬ 
vertising  Manager — John  H.  Walz. 

Page  115 

LOS  ANGELES  NEWSPAPER 

SERVICE  BUREAU . 

C22— R.ATHBONE,  J.  B . 

Page  1 64 

MacMANUS,  JOHN,  &  ADAMS. 
INC,  a-d  . 


Page*  172-178 

ASSOCIATED  FEATURES  SYN¬ 
DICATE  . 


PAUL  THOMPSON  PHOTOS 


Page  103 

HENDERSON  NEWS — Change  cir- 
cuD.*'™’  fieures  to  3,505  ;  3.508 

LONGVIEW  NEWS— 1934  Estimated 
Population — 20.000.  Sunday  NEWS- 
JOURN.AL  circulation  figures,  6,077. 

Page  198 

TULSA  TRIBUNE— The  Retailer’s 
T  ribune. 

Page  199 

TULSA  TRIBUNE. 

Page  205 

CLEVELAND  NEWS— Insert  Car¬ 
toonists — William  H.  Summers. 

Los  Angeles,  Calif.. 213  Klinker  Bldg. 

Toronto . 110  Church  St. 

Montreal . Cement  Bldg. 

1200-1400  Fisher  Bldg.*. Detroit.  Mich. 
940  One  Eleven  Sut¬ 
ter  Bldg .  San  Francisco, 

Calif. 

Editor  ManaRcr 

Woolworth  Bldg., 

New  York  City.  Paul  Robert  W. 

Warburg  Farrell 

353  Fifth  Ave., 

New  York  City.  Max  Haas  Max  Haas 


SIX  WIN  MAKE-UP  AWARDS 

Ma**achu*ett*  Pre**  A**ociation  Givei 
Certificate*  in  Late*t  Conte*t 

At  the  meeting  of  the  Massachusetts 
Press  .Association  in  Boston  recently 
six  member  papers  among  the  33  en¬ 
tered  in  the  association's  “better  news¬ 
paper  contest”  were  presented  with  cer¬ 
tificates  of  award. 

The  presentations  were  made  by  John 
E.  Allen,  editor  of  the  Linotype  News, 
who  conducted  a  discussion  of  news- 
Iiaper  makeup. 

The  Southbridge  Evening  News  won 
a  double  award — a  certificate  for  the 
l>est-looking  editorial  page,  and  the  best 
front-page  makeup  among  the  dailies 
entered.  Others  honored  were:  Need¬ 
ham  Times,  Brooklin  Chronicle,  Lex¬ 
ington  Minute-Man,  Dedham  Tran¬ 
script,  Wellesley  Townsman. 

The  jury  of  award  consisted  of 
Marlen  E.  Pew,  editor  of  Editor  & 
Publisher;  Laurance  B.  Siegfried, 
editor  of  the  American  Printer,  and 
Mr.  Allen. 

The  certificates,  printed  in  two  colors 
on  vellum,  were  contributed  to  the  as¬ 
sociation  by  the  Mergenthaler  Linotype 
Company. 


to  Welfare  Fund 

For  the  second  time  in  three  months, 
the  IVaterbury  (Conn.)  American  and 
Republican  announced  Feb.  11  that  it 
had  barred  the  advertising  of  a  bur¬ 
lesque  show  running  at  Jacques  The¬ 
ater  in  Waterbury.  Police  orders  to 
close  the  show  on  the  grounds  of  ob¬ 
scenity  followed  the  .American-Re¬ 
publican  advertising  ban  several  weeks 
ago.  The  American-Republican  sent 
its  representatives  to  the  theater  from 
time  to  time  to  check  on  the  produc¬ 
tions. 

The  announcement  said  that  "the 
tainted  money”  paid  by  the  burlesque 
show  for  advertising  since  the  date  of 
its  reopening  would  be  turned  over  by 
the  newspapers  to  the  municiiial  Baby 
Welfare  Fund.  The  amount  was 
$96.88. 


UBEL  SUIT  IS  DEAD 

.A  suit  alleging  libel  brought  against 
the  South  Betid  (Ind.)  Tribune  early  in 
1933,  by  former  Clity  (Controller  Rudolph 
Ackermann,  has  finally  been  removed 
from  the  docket  of  the  St.  Joseph  coun¬ 
ty  circuit  court.  The  suit  was  the  result 
of  a  number  of  news  stories  and  editorial 
articles  published  by  the  Tribune.  The 
plaintiff  demanded  damages  of  $125,000. 
On  Feb.  10.  1933,  Judge  Dan  Pyle  sus¬ 
tained  the  Tribune’s  demurrer  in  all  five 
counts.  The  plaintiff  was  given  per¬ 
mission  to  again  plead  within  10  days. 
On  March  27,  1933,  the  plaintiff  led  an 
amended  complaint  in  three  paragraphs 
demanding  $75,000  damages.  No  fur¬ 
ther  entries  were  made.  .As  the  plaintiff 
did  not  have  the  case  reinstated  it  is 
legally  dead. 


KROGER  SALES  UP 

Sales  of  the  Kroger  Grocery  and 
Baking  Company  leaped  ahead  12  per 
cent  for  the  first  four  weeks  of  1935, 
over  the  same  period  of  1934,  according 
to  figures  announced  by  the  company  in 
Cincinnati. 

ROSS’S  HAVE  DAUGHTER 

Russell  E.  Ross,  who  draws  the 
“Jane  .Arden”  comic  strip  for  the_  Des 
Moitu’s  Register  and  Tribune  Syndicate, 
and  Mrs.  Ross  are  parents  of  a  daugh¬ 
ter,  Margot,  born  Feb.  7. 

GETS  JACK  FROST  ACCOUNT 

The  National  Sugar  Refining  Com¬ 
pany,  New  York,  has  appointed  Young 
&  Rubicam,  Inc.,  New  York,  to  direct 
the  advertising  of  Jack  Frost  sugar. 


VALLEJO  PROMOTIONS 

Luther  Ei.  Gibson,  publisher,  Vallejo 
(Cal.)  Times-Herald  and  Chronicle, 
announces  the  following  staff  promo¬ 
tions  of  ten  men  who  have  been  asso¬ 
ciated  with  the  two  papers  for  a  num¬ 
ber  of  years:  Orvin  B.  Gaston,  assist¬ 
ant  to  the  publisher;  James  T.  Ritch, 
to  be  managing  editor  of  both  the 
Times-Herald  and  Chronicle;  James  P. 
Gardner,  to  be  city  editor,  Times- 
Herald;  William  B.  Barnes,  business 
manager;  Leonard  Laing,  plant  super¬ 
intendent  ;  Don  Stevens,  director  of  ad¬ 
vertising;  Elmer  L.  Gibson,  manager 
of  job  printing  department;  Robert 
Burton,  city  circulation  manager; 
Arthur  Anderson,  country  circulation 
manager;  Arthur  Childers,  plant  fore¬ 
man. 
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fifty  years  of  inland 
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albo  1  Automobile  advertising  rates  were 
taken  up,  and  crime  news  values  and 
advertising  bargain  days  were  sources 
ot  oratory.  Charles  S.  Walling  of  tlie 
Uskaloosa  Herald  created  a  sensation 
with  his  report  on  his  “Big  Wednesday’’ 
promotions. 

In  1911  Frank  Burgess  told  Inlanders 
how  to  "Hold  Them' — discussing  suu- 
bcribers.  He  said — issue  a  good  news 
paper,  keep  up  collections,  ana  keep  your 
circulation  man  on  the  streets,  .vaver- 
tising  agents  were  demanding  unusual 
breaKdown  in  circulation  tigures,  some 
reported,  while  Carl  Zaiser  of  the  Mo¬ 
line  Mail  discussed  income  percentages 
tor  the  first  time. 

Food  advertising  discussion  came  up 
strongly  in  1912,  and  Inland  resolved 
fervently  that  if  the  proposed  Richard¬ 
son  pure  food  bill  was  passed  by  Con¬ 
gress,  it  would  virtually  put  an  end  to 
lood,  drug  and  similar  advertising.  This 
"braintruster’’  was  severely  condemned. 

Advertising  position  was  discussed,  to¬ 
gether  with  the  practice  of  undignified 
appellations  being  hurled  by  competitors 
at  each  other.  Stuart  Perry  of  Adrian, 
told  of  his  success  in  farm  sale  adver¬ 
tising  in  his  newspaper.  Washington 
was  proposing  to  double  the  second  class 
postage  rates  and  cutting  the  letter  rate, 
and  Inland  strongly  demjunced  this. 
President  Taft  was  aplnjaled  to  for  re¬ 
lief  from  the  paper  trust,  and  Inland 
urged  a  tariff  on  importations  of  pulp 
and  paper  when  prcxluced  from  non- 
restricted  wood. 

Varying  opinions  were  heard  whether 
the  new  federal  regulation  of  placing  the 
word  “advertisement’’  after  £aid  readers 
would  prove  beneficial,  while  the  new 
statement  of  ownership  and  circulation. 
Inlanders  thought  would  prove  help¬ 
ful. 

The  1913  meetings  heard  liability  and 
compensation  subjects  discussed,  while 
VV.  F.  Parrett  of  the  IVaterloo  Reporter 
told  of  the  cost  system  he  had  devised 
for  his  jiaper.  Magazine  and  comic  sec¬ 
tions  came  in  for  an  analysis. 

.■\.  B.  C.  created  a  lively  discussion  at 
the  1914  meeting,  and  E.  P.  Adler  and 
Stuart  Perry  debated  the  question 
whether  an  Inland  newspaper  could  be¬ 
come  too  modern  in  its  etiuipment,  labor 
and  general  expense  accounts.  A  stan¬ 
dardized  accounting  system  for  Inland 
papers  was  thought  to  be  possible  and 
helpful. 

Confidential  reports  on  linotype  ef¬ 
ficiency  showed  $19  the  average  pay  for 
an  operator,  for  six  days  of  a  little  over 
8  hours  each.  Deadlines  of  from  1400 
to  1800  lines  were  maintained  in  some 
shops,  while  others  insisted  on  3200  to 
4000  ems  an  hour  production. 

H.  H.  Bliss  featured  the  1916  session 
with  an  exhibit  of  how  he  checked  his 
advertising  from  the  newspaper  onto  the 
ledger.  Unnecessary  waste  in  news¬ 
paper  offices  were  pointed  out. 

Rumblings  of  higher  prices  for  print 
paper  aroused  Inlanders.  War  taxes, 
preparedness  and  a  general  unrest  in  the 
newspaper  field  were  characteristics 
displayed  in  the  1917  meetings. 

•  Reorganization  was  definitely  decreed 
in  1918.  when  Inland  with  only  91 
mcml*ers  started  on  a  program  of  ex¬ 
panding  the  association.  Thomas  Rees 
of  Springfield  headed  the  committee. 
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War  print  pai>er  prices  were  foreseen 
with  $3.1U  the  prevailing  quotation. 

No  dues  were  collected  from  Inland 
memtjers  in  1918,  it  was  reiKirted  at  the 
1919  annual  session.  Directors  allowed 
the  secretary’s  salary  of  $25,  and  grant¬ 
ed  a  $100  ho.norarium,  leaving  $92.68  on 
hand.  Twenty-six  new  members  were 
rei)orted  during  the  year.  C.  K.  Butler 
of  Mankato  offered  a  standard  form  for 
newspaper  accounting.  International 
print  paper  prices  for  1920  were  pub¬ 
lished  at  $4.50.  Prices  up  to  13  cents 
were  reported. 

So  with  the  advent  of  1920,  the  third 
Ijeriod  of  Inland  history  was  ushered  in. 
F'ollowing  a  canvass  of  the  middle  west, 
coupled  with  the  shortage  of  newsprint 
which  Inland  forces  recognized  early, 
applications  for  membership  began  roll¬ 
ing  in.  Eleven  new  members  were 
taken  in,  in  February,  while  49  members 
were  inducted  at  the  May  meeting,  and 
55  at  the  October  session.  The  Inland 
print  paper  committee  was  functioning 
with  Willard  E.  Carpenter,  E.  P.  Adler, 
George  Lindsay,  Roscoe  Chapman,  and 
A.  W.  Peterson  in  charge.  New 
membership  rates  were  scheduled. 

The  Southern  Newspaper  Publishers 
.Association  was  reiKjrted  ready  to  build 
a  paper  mill,  while  158  Inlanders  were 
said  to  be  without  1921  contracts. 
Papers  were  going  to  the  12-em 
column  measure  to  conserve  tonnage, 
and  the  “teletype"  was  explained  as  a 
means  of  revolutionizing  press  service, 
replacing  a  telegraph  operator.  Inland 
resolved  that  A.  P.,  U.  P.,  and  I.  N.  S., 
should  adopt  the  “teletype.” 

The  annual  meeting  of  b'ebruary  saw 
$5.50  as  the  prevailing  print  pai)er  price. 
\  total  of  115  members  joined  Inland 
the  year  before,  and  26  more  were  apply¬ 
ing  at  this  meeting.  Two  of  these  were 
from  Canada,  and  the  by-laws  were  re¬ 
vised  to  permit  this.  Mayor  Hale 
Thompson  spoke  of  the  Pageant  of 
Progress  which  Qiicago  was  planning 
for.  A  Chicago  office  for  Inland  was 
discus.sed. 

Second-class  iwstal  matters,  with 
Inland  resolving  that  these  rates  should 
revert  to  the  1919  levels,  featured  the 
opening  of  the  1923  meetings.  A  mar¬ 
velous  radio  demonstration  startled 
Inlanders. 

“What  the  membership  thought,  as 
they  saw  this  invisible  thing  is  not 
known,”  wrote  Secretary  Tufford,  “for 
it  is  presumed  no  one  dared  think, 
for  fear  their  thoughts  would  come  back 
to  them  in  future  days.”  No  instruments 
can  b«  bought  for  immediate  delivery. 

This  year  saw  the  drive  of  Inland 
against  free  publicity  inaugurated.  The 
pros  and  cons  of  baking  powder  occu¬ 
pied  much  valuable  time,  while  two  of 
the  “young  and  active  members  of 
Inland”  were  called  upon  to  presiac, 
Linwood  Noyes  of  Ironwood  and  Tom 
Huckle  of  Ypsilanti.  Shopping  News 
jjroclivities,  and  utility  advertising  pos¬ 
sibilities  were  reported  to  Inland’s  255 
members. 

Cost  percentages  were  reviewed  in 
1924.  J.  K.  Groom  reported  “The 
milline  talk  is  all  hocus  pocus,  and 
means  little.” 
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LARGEST 
CIRCULATION 
IN  NEW  JERSEY 

Excluding  the 
City  of  Newark 
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70,259 

Last  Quarter 

1934 

Courier-Post 

Camden,  N.  J.  ^ 


"Free  Publicity — the  monster  is  dead,’’ 
flashed  Secretary  Tufford.  “Inland  has 
killed  it,  after  two  years  of  battling.” 
The  sensational  "cost  plus’’  advertising 
rate  formulas  were  discussed  by  W.  K. 
Ronald,  and  Jason  Rogers  told  us  how 
to  double  our  national  advertising  lin¬ 
age. 

Newsprint  troubles  over,  17  lajiers 
dropped  out  of  Inland  and  three  more 
resignations  were  pending.  Newspaper 
ethics  was  discussed  by  William  South¬ 
ern,  Jr.,  of  Independence,  Mo.,  while 
Inland  golfed  at  West  Baden  in  the 
sununer  and  turned  down  a  free  Cana¬ 
dian  trip — all  in  1925. 

E.  P.  -Adler  was  congratulated  on 
completing  his  25th  year  at  Davenport 
at  the  192(1  meeting,  while  Harvey  J. 
Kelly  was  intrcKluced  as  A.N.P..A.’s 
newl>  elected  labor  committee  chair¬ 
man.  Secretary  Tufford  announced 
that  Inland's  total  circulation  was 
4,t)78,7()l.  Mrs.  Lucile  Brian  Gilmore 
of  Editor  &  Pi  bi.isher  presided  and 
told  Inlanders  how  good  looking  they 
were,  and  Louis  Wiley  of  the  New 
York  Times  discussed  “Waste  in  News¬ 
paper  Offices,”  while  the  extent  of  mer¬ 
chandising  Cooperation  with  national  ad¬ 
vertisers  came  up  for  an  initial  tete-a- 
tete. 

The  fortieth  anniversary  of  the  in- 
corixiration  of  Inland  featured  the  an¬ 
nual  meeting  of  1927.  Sam  (iohlthwaite 
told  of  cooperative  tonnage  and  ink  pur¬ 
chases  back  in  the  early  1900’s.  Tom 
-Adams  confessed  to  operating  a  patent 
medicine  concern  he  had  to  take  over  in 
payment  for  advertising  he  contracted 
for  while  Inland’s  first  agent,  and  J-  K- 
(iroom  engaged  his  seat  for  the  Golden 
Jubilee,  and  hoped  the  rest  of  the  old- 
timers  would  be  there. 

Chain  store  vs.  Retail  advertising 
was  discussed  this  year,  while  photo-en¬ 
graving  plants  for  smaller  newspapers 
were  declared  a  possibility.  Col.  R.  R. 
-Mct'orniick  was  concerned  about  the 
freedom  of  the  press,  and  mergers  in 
Inland  territory  were  reported  preva¬ 
lent. 

Teletipe  matters  were  announced  to 
Inlanders  in  1929,  while  radio  control 
was  ventured,  and  its  grave  competition 
discussed  by  LJon  Bridge  of  the  Imiiaii- 
apnlis  Neu’s. 

The  year  1931  saw  Inlanders  direct¬ 
ing  their  attention  to  problems  of 
greater  reader  interest  in  their  papers. 

Trained  and 
Experienced  Men 
in  Journalism 

The  Pcreoiincl  Bureau  hat  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  lor  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dkectw 
136  ExdMat*  Avmm  Ckk*t« 


NO  CHARGE  TO  EMPLOYERS 


Newspaper  community  service,  and  the 
newspaper  boys’  welfare  work  were 
topics  of  discussion.  Color  printing  de¬ 
mands  were  also  voiced.  Inland  chron¬ 
icled  of  the  death  of  the  venerable  J. 
K.  Groom,  the  last  of  the  original  In¬ 
landers. 

-An  extensive  reader  survey  manual 
was  presented  by  a  special  committee 
in  1932,  while  depression  trends  for  rate 
reductions  were  reported  prevalent. 
Wil  V’.  Tufford,  secretary  of  Inland  for 
30  years,  died  and  John  L.  Meyer  was 
selected  from  a  field  of  16  applicants  as 
his  successor. 

Program  features  in  1933  included 
di-scussion  of  the  five-day  week,  the 
radio  broadcast  of  news,  an  exhaustive 
chain  store  advertising  report,  beer  lin¬ 
age,  with  collections  and  other  econo¬ 
mies  of  the  publishing  business  upper¬ 
most.  The  government  in  business, 
syndicate  feature  costs,  and  the  birth 
of  the  Blue  Eagle,  and  the  general  at¬ 
titude  of  Inland  toward  the  NRA  were 
headliners  of  the  fall  session. 

(Continued  on  page  62) 


ACCURACY 


United  Press 


SPEED 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  ol 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asao- 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 


Address:  Clarence  E.  Byster, 
Secretary-Treasurer,  Tbs 
Peoria  Star,  Peoria,  Illinois 


Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Altoona  Mirror 

Altoona,  Pa. 

Atk  thum  about  it 
CUNE  ELEC.  MFC.  CO. 
Chicaaoi  ai  Wsrt  Wacto  Drtvs 

New  York:  Dailjr  Nows  Bldg., 
m  East  42^  Street 

San  Franciaco:  First  National 
Bank  BuiUlnc 
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FIFTY  YEARS  OF  INLAND 
HISTORY 

{Continued  from  page  61) 


The  Code,  with  all  of  its  ramifications, 
the  Tug  well  bill,  Donald  Richberg,  and 
Henry  Allen,  press  relations  with  the 
radio  and  the  fight  for  the  newsboy— 
these  were  all  inclusive  subjects  which 
permeated  the  meetings  of  1934. 

To  cover  thus  in  a  brief  outline,  fifty 
fruitful  years  of  Inland  has  been  my 
feeble  effort.  Only  the  high  spots  of  a 
very  interesting  subject  were  possible. 
Needless  to  say,  there  is  evident  reason 
f  r  much  research  work  to  ascertain, 
correlate  and  preserve  the  facts  of  the 
early  years  of  this  historic  organization, 
not  now  available  from  association  re¬ 
cords. 

As  new  members  grow  older  in  In¬ 
land,  the  value  of  this  record  becomes 
more  and  more  apparent — the  same  de¬ 
gree  that  this  record  to  the  older  mem¬ 
bers  bears  an  intense  interest  in  unfold¬ 
ing  memories  of  their  efforts  in  the 
years  gone  by. 

From  the  group  of  fourteen  who  met 
in  the  old  Tremont  House  here  in  Chi¬ 
cago  on  that  spring  noon  day  and 
feasted  on  frog  legs  fifty  years  ago. 
Inland  has  come  to  be  look^  upon  as 
the  largest,  most  active,  and  effective 
regional  press  association  in  America. 

Its  founders,  were  they  here  this  even¬ 
ing,  would  scarcely  realize  what  fruit 
their  original  effort  has  borne.  Mr. 
Groom  wanted  to  be  present  tonight  to 
review  it.  The  visions  of  the  Star- 
bucks,  the  Adams,  Nattingers,  and  the 
Grooms  were  not  in  vain.  To  them 
we  owe  a  debt  of  eternal  gratitude. 
They  builded  for  the  future. 

And  in  closing,  Mr.  President,  may 
I  suggest  that  Inlands’  growing  history 
of  the  past  half  century  justifies  a  text 
from  the  Bible  as  a  proverb,  prophetic 
in  its  wisdom,  proven  in  its  application, 
and  creates  a  hope  that  our  work  today 
will  render  equally  as  true  and  faithful 
interpretation  fifty  years  from  now  to 
our  successors  who  will  carry  on! 

“Through  wisdom  is  a  house 
builded : 

And  by  understanding  it  is 
established.” 


$41  ALASKAN  NEWSPRINT 
POSSIBLE 


(Continued  from  page  13) 


Wood  Usage:  Alaskan  wood  is  about 
10  per  cent  heavier  per  cubic  foot  than 
eastern  Canadian  wood,  hence  in  a  cord 
or  thousand  feet  there  will  be  about 
10  per  cent  more  paper-making  mate¬ 
rial.  Many  eastern  mills  discard  or 
bum  chipper  room  sawdust,  sliver  screen 
tailings,  and  rejections  of  coarse  or 
dirty  stock  at  other  points  in  their 
screening  systems.  This  is  partly  due 
to  using  wood  which  has  rott^  to  some 
extent  in  storage,  or  between  the  time 
it  was  cut  and  the  time  it  arrives  at 
the  mill,  which  may  be  a  considerable 
interval.  An  Alaskan  mill,  operating 
practically  without  storage,  and  on  con¬ 
tinual  supplies  of  fresh  wood  should 
find  it  possible  to  cook  sawdust,  regrind 
sliver  screen  tailings,  and  in  other  ways 
suffer  less  loss  from  rejc..-tions.  Losses 
from  wood  rotting  in  storage  are  some¬ 
times  a  serious  matter  with  eastern 
mills. 

Cooking  Sulpfute:  The  quantity  of 
sulphite  made  may  vary  from  less  than 
40  per  cent  to  more  than  50  per  cent 
of  the  original  weight  of  the  wood 
used,  being  greatly  affected  by  cooking 
temperatures  and  other  conditions. 
There  are  several  systems  of  forced 
acid  circulation,  which  maintain  even 
temperature  and  acid  conditions  through¬ 
out  the  digester,  and  increase  yield  by 
permitting  lower  maximum  tempera¬ 
ture  and  reduced  screenings.  Some  also 
avoid  the  necessity  for  cooking  relief 
acid,  thereby  saving  steam  as  well. 
Comparatively  few  mills  are  equipped 
with  such  systems. 

Percentage  of  Sulphite  Used:  It  has 
b^  found  possible  in  certain  Canadian 
mills  which  have  specialized  on  ground- 


wood  stock  control,  to  make  paper  on 
machines  running  at  reasonable  speeds 
with  less  than  10  per  cent  sulphite. 
There  is  no  reason  why  the  same  re¬ 
sults  cannot  be  obtained  in  Alaska, 
especially  if  paper  machines  are  de¬ 
signed  with  this  end  in  vievv,  a  type 
of  grinders  installed  which  will  permit 
the  best  control,  and  reasonable  skill 
exercised  in  grinding  wood.  The  use 
of  continuous  supplies  of  fresh  wood 
should  help  this  objective.  Fifteen  per 
cent  sulphite  has  been  assumed  in  the 
estimate  to  be  on  the  safe  side. 

Electric  Boilers:  As  the  mill  would 
be  in  complete  control  of  its  hydro¬ 
electric  power  supply,  with  no  limita¬ 
tions  on  load  factor  or  use  to  which 
power  might  be  put,  it  would  probably 
cheapen  steam  costs  to  make  the  fullest 
possible  use  of  the  power  by  installing 
an  auxiliary  electric  boiler.  No  account 
of  possible  benefits  from  this  source  is 
included  in  the  estimate. 

Moisture  Content  of  Eimshed  Paper: 
If  paper  machines  were  designed  for 
real  economy  of  operation,  it  would 
probably  be  possible  to  make  paper  with 
a  higher  average  moisture  content  than 
is  usual  on  excessively  wide  or  fast  ma¬ 
chines.  This  would  save  stock  and 
make  a  better  quality  of  paper. 

Fuel  Oil:  Consumption  is  based  on 
steam  plant  efficiency  of  75  per  cent 
and  price  of  $1.10  per  barrel.  Both 
etticiency  and  price  might  be  improved. 

Continuous  Full  Operation:  Few  Ca¬ 
nadian  mills  run  continuously  or  at  full 
capacity.  The  Newsprint  Manufactur¬ 
ers’  Association  of  Canada  was  formed 
partly  for  the  purpose  of  pooling  busi¬ 
ness  among  the  mills,  so  that  all  would 
have  some,  but  none  would  run  full. 
The  effect  of  this  is  very  detrimental 
to  low  costs.  Fixed  charges,  such  as 
administration,  taxes,  power  contracts, 
etc.,  must  all  be  borne  by  a  smaller 
tonnage  than  the  mill’s  capacity.  If 
an  Alaskan  project  had  sufficient  back¬ 
ing  from  publishers  to  assure  continu¬ 
ous  full  operation,  it  would  have  a 
great  advantage  over  many  Canadian 
mills  for  this  reason  alone. 


States  Seek  Paper  Plants 

(Special  to  Editor  &  Publisher) 

Birmingham,  Ala.,  Feb.  18 — With 
the  rise  of  a  paper  pulp  mill  industry 
m  the  South  generally  expected,  states 
are  bidding  high  for  the  honor  of  hav¬ 
ing  the  first  mill.  Free  tax  exemption 
for  a  period  up  to  15  years  is  being 
offered  by  Alabama  and  Georgia,  if  not 
other  states. 

Alabama  started  with  an  offer  of  five 
years  tax  exemption  and  then  amended 
a  legislative  bill  to  make  it  10  years. 
Ihen  Georgia  passed  a  bill  through  the 
senate  making  the  exemption  fifteen 
years. 

Now  Gov.  Bibb  Graves  of  Alabama  is 
determined  to  match  this  offer. 

Since  Jesse  Jones,  head  of  the  Recon¬ 
struction  Finance  Corporation,  has  an¬ 
nounced  loans  would  be  made  on  pulp 
mills,  applications  are  reported  under 
preparation  in  Georgia,  Florida,  Ala¬ 
bama  and  Arkansas.  Mr.  Jones  took 
the  position,  however,  that  in  loans  for 
the  establishment  of  new  industries, 
local  interests  should  raise  half  of  the 
capital  before  applying  to  RFC  for  the 

rest.  - 

MARKS  25  YEARS’  SERVICE 

Hugh  H.  Trotti,  business  manager 
and  director,  the  Atlanta  (Ga.)  Consti¬ 
tution,  was  presented  with  a  gold 
watch  by  Clark  Howell,  publisher,  Feb. 
14,  signalizing  the  completion  of  Mr. 
Trotti’s  25  years  of  service  to  the 
paper.  He  took  over  the  business 
managership  Jan.  24,  1934,  after  serv¬ 
ing  as  assistant  cashier  and  then 
cashier. 


BRUSH  TO  MANCHESTER 

Arthur  T.  Brush,  formerly  of  the 
Boston  Daily  Record,  and  before  that 
with  the  Washington  (D.  C.)  Times, 
has  been  appoint^  general  advertising 
director  of  the  Manchester  (N.  H.) 
Union  and  Leader.  Park  F.  Stone,  local 
advertising  manager,  remains  in  that 
position. 


SHOP  TALK 


(Continued  from  page  64) 


IT  seems  ridiculous  that  an  organiza¬ 
tion  as  good  as  this  one,  if  not  much 
better,  cannot  be  devised  through  the 
intelligence  of  the  40,000  or  50,000  men 
and  women  engaged  in  editorial  pursuits 
on  the  newspapers  of  the  U.  S.  I  am 
not  one  who  believes  that  the  minority 
of  newsmen  in  the  Guild  as  now  con¬ 
stituted  and  officered  can  achieve  a  rep¬ 
resentative  organization  by  the  trade 
union,  political  methods  now  employed. 
The  Guild  has  been  on  its  way  out  for 
some  months. 

A  certain  number  of  men  unquestion¬ 
ably  believe  they  can  only  better  their 
economic  condition  by  ruthless  antagon¬ 
ism  and  violent  compulsion.  They  seem 
to  get  a  kick  out  of  abusing  their  editors 
and  publishers  from  the  supposed  safe 
barricade  of  NRA.  This  type  will  al¬ 
ways  prefer  a  trade  union.  They  are 
natural  malcontents  and  could  never  see 
the  higher  principle  involved  in  a  truly 
professional  organization.  They  scoff 
at  moral  suasion  as  “sissy  stuff.’’  They 
(all  themselves  “realists,”  yet  their  real¬ 
ism  in  practice  boils  down  to  such  futile 
gestures  as  the  recent  Cleveland  News 
Guild  contract  which  gave  the  editorial 
employes  of  that  paper  wage  average 
increases  of  two  or  three  dollars  a  week, 
but  put  them  on  time-clock  regimenta¬ 
tion,  _  followed,  in  a  few  weeks,  by  the 
dismissal  of  a  dozen  of  them  like  so 
many  union  printers  let  out  because  of 
the  intrcxluction  of  some  labor-saving 
machinery. 

I  certainly  do  not  resist  the  Guild 
bemuse  it  seeks  economic  advantage  for 
editors  and  reporters,  of  whom  I  am 
one.  When  that  object  seemed  to  be 


the  single  purpose  of  the  Guild,  Editor 
&  PuBUSHER  supported  the  movement 
with  the  full  force  of  its  influence. 
Furthermore,  a  year  ago,  most  of  the 
editors  and  publishers  known  to  us  were 
similarly  disposed  toward  the  Guild. 
When  Heywixxl  Broun  showed  his 
hand,  declaring  that  the  only  way  for 
newsmen  to  gain  economic  justice  was 
bv  the  ruthless  (and  generally  futile) 
operations  of  the  politically-minded 
trade  unions,  and  demonstrated  that 
boycott  and  strike  were  the  only 
weapons  available  in  the  imagination  of 
the  Guild  leaders,  publishers’  support 
naturally  fell  away. 

The  natural  sequence  to  these  events 
is  the  formation  in  the  U.  S.  of  a  pro¬ 
fessional  association  to  take  up  the  job 
that  Broun  and  his  associates  have  fliv- 
vered.  One  wonders  what  man  will 
arise  out  of  editorial  ranks  to  lead  in 
the  formation  of  a  truly  representative 
association  of  American  newsmen.  He 
will  believe  in  the  free  newspaper.  He 
will  have  faith  in  democracy.  He  will 
1^  intellectually  honest.  His  name  will 
live  in  press  history. 


WILL  MANAGE  ORCHESTRA 

(Special  to  Editor  &  Publisher) 
Philadelphia,  Feb.  19. — Alfred 

Reginald  Allen,  New  York  and  Phila¬ 
delphia  advertising  man,  has  been  ap¬ 
pointed  business  manager  of  the  Phila¬ 
delphia  Orchestra,  it  was  announced 
yesterday.  He  is  resigning  from  the 
J.  M.  Mathes  Company,  New  York 
agency.  He  was  formerly  associated 
with  N.  W.  Ayer  &  Son,  Inc.,  and 
the  Victor-RCA  Company,  where  he 
was  in  charge  of  Victor  records  adver¬ 
tising.  Until  June  1,  when  the  present 
manager,  Arthur  Judson,  retires,  Mr. 
-Allen  will  work  closely  with  Judson  on 
next  season’s  plans. 


Supplies  and  Equipment 


Rebuilt  Presses 

SCOTT  24  and  32-pacc  PrcBNR,  alse  Modern 
Multi-Unit  nnd  Stmigbt  Unit  rriBRn  in 
▼nriout  cnpndticR. 

GOSS  32-iingc  with  color  deck,  upper  (oraer, 
good  far  hinck  nnd  color  work. 

HOB  32-pngc  4-deck.  40-pnge  Simplex,  Z-type 
Unit  Super-epeed  Octuple  with  Kohler  Reeia. 

COLOR  PRESSES 

HOB  12  Couple  “Univeranl  Unit”  Color  Prea, 
an  cauplea  reveraible.  Priau  from  H'  thick 
etmaatypa  or  electrotype  plataa  againit  hard 
pachfag.  Alao  t  Couple  Hoe  Color  Preaa  with 
faw  form  rollor  ink  diatribntion.  Both  premca 
handle  full  tixo  or  tabloid  product!.  Both 
equipped  with  wire  itltchen. 

AvailabU  for  early  delivery 

WALTER  soon  t  COMPANY 

Main  OHca  A  Faclary . PUoMd,  N.  J. 

Kao  TaA  OCca . 23*  HaW  4lil  Swaal 

CMmga  Ofica . llSt  Mmadnack  Black 


Hoe  Rotaiy  Press  For  Sale 

Hoe  Magazine  Rotary  with  or  without 
itereotsrpe  equipment.  Size  of  roll  up  to 
34  inches.  Prints  and  folds  8  pages.  17x23. 
16-page  tabloid  IIHxl7  or  32  pages  mag¬ 
azine  size,  83^113$.  With  D.  C.  motor 
and  controller.  Press  is  arranged  for  make- 
ready  and  for  use  of  either  stereotype  or 
electrotype  plates.  Bargain. 

Cottrell  Rotaiy  Press 

Size  of  roll  37  inches.  Prints  and  folds 
high  quality  magazine  work.  16  or  32 
pages.  93fxl2H  or  8  or  16  pages  l2Hzl83^. 
Arranged  with  D.  C.  motor  and  controller. 
Press  in  first  class  running  order. 

STEINBERG  PRESS,  INC. 

409  PEARL  STREET 
New  York  City 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl.  AddTM.  NENSCO— WoroMtor 
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JUDGE  SENTENCES  TWO 
FOR  CONTEMPT 

Editor  and  Reporter  on  Miami  Beach 

Tribune  Given  $50  Fine  or  5  Days 
in  Jail — Released  on  Ha> 
beas  Corpus  Writ 

(By  telegraph  to  Editor  &  Publisher) 

Miami,  Fla.,  Feb.  20— Two  members 
of  the  staff  of  the  Miami  Beach  Tribune 
were  sentenced  for  contempt  of  court 
and  a  third  was  exonerated  by  Judge 
Jefferson  B.  Browne  today  for  state¬ 
ments  concerning  the  judge  made  in  a 
news  story.  The  men  were  Paul  G. 
Jeans,  editor  and  Shannon  Cormack,  re¬ 
porter,  who  were  given  fines  of  $50  each 
or  five  days  in  jail,  and  city  editor  El- 
win  Thompson,  exonerated  because  the 
offending  story  was  cojiy  read  by  Editor 
Jeans  instead  of  himself. 

Jeans  and  Cormack  were  remanded 
to  the  custody  of  the  sheriff  when  they 
refused  to  pay  their  fines  and  spent  two 
hours  in  jail.  They  were  released  on  a 
writ  of  habeus  corpus  signed  by  Circuit 
Court  Judge  Uby  O.  Thompson.  Each 
made  $100  bond.  The  writ  will  be  ar¬ 
gued  at  10  a.  m.  Saturday.  If  it  is 
denied  they  will  appeal  to  the  tate 
supreme  court,  they  declared. 

For  the  last  month  tfie  paper  lias  been 
uncovering  alleged  corruption  among 
public  officials,  vice  protection,  gambling 
protection  and  general  misconduct  of 
police  administration. 

The  article  complained  of  by  Judge 
Browne  mentioned  a  case  now  before 
him  and  indicated  he  had  exonerated 
the  same  man  in  a  previous  case.  This 
was  erroneous,  the  paper  learned,  al¬ 
though  the  judge  handling  the  former 
case  also  was  named  Browne. 

This  morning  the  Tribune  carried  a 
page-one  retraction. 

The  three  men  were  cited  yesterday, 
and  the  case  was  heard  this  afternoon. 

Walter  Annenberg  is  publisher  of 
the  Tribune. 


CHANGES  MADE  IN  ALBANY 


Bowen  Succeeds  Littlejohn  a*  Manag¬ 
ing  Editor  of  Knickerbocker  Press 

(Special  to  Editor  &  Publisher) 
Albany,  N.  Y.,  F'eb.  20 — The  resigna¬ 
tion  of  A.  J.  Littlejohn  as  managing 
editor  of  the  Knickerbocker  Press  has 
resulted  in  changes  in  the  editorial  de¬ 
partment  of  the  Press  and  the  Albany 
Evening  News.  John  W.  Bowen  has 
been  promoted  from  the  news  editorship 
of  the  News  and  made  managing  editor 
of  the  Knickerbocker  Press. 

Mr.  Bowen  came  to  Albany  in  1923 
at  the  founding  of  the  News.  He  began 
his  newspaper  career  on  the  Buffalo 
Times,  then  published  by  the  late  Nor¬ 
man  E.  Mack  and  received  his  first 
training  under  the  editorship  of  his 
father,  the  late  John  S.  V.  Bowen,  who 
for  SO  years  was  editor  of  the  Times. 

Austin  Scannell,  city  editor  of  the 
News,  has  been  promoted  to  news  editor- 
city  editor  of  that  paper.  Henry  B. 
Kraft  has  been  transferred  from  the 
Knickerbocker  Press  slot  to  the  same 
position  on  the  News.  Lionel  Ester- 
man  has  been  transferred  from  the  News 
to  the  Knickerbocker  Press  copy  desk 
and  John  La  Cerda,  heretofore  on  the 
News  federal  run,  is  now  on  the  copy 
desk. 

Mr.  Littlejohn  resigned  to  accept  a 
position  with  a  trade  publication  in 
Albany. 


COL.  PEYSER  AWARDED  $89,000 

Wins  Suit  Against  McLean  Estate  for 
Sale  Commission 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  20— A 
judgment  of  $89,000  has  been  entered 
against  the  estate  of  Edward  B.  Mc¬ 
Lean,  former  publisher  of  the  Wash¬ 
ington  Post,  in  favor  of  Col.  Julius  I. 
Peyser,  in  a  suit  arising  out  of  sale  of 
the  newspaper. 

Peyser,  an  attorney,  produced  evi¬ 
dence  to  show  that  he  had  entered  into 
an  agreement  with  McLean  to  dispose 
of  the  Post,  and  that  in  pursuance  of 
their  contract  had  offered  $3,000,000  for 
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the  paper  in  behalf  of  David  Lawrence, 
then  publisher  of  the  United  States 
Daily.  McLean  refused  to  sell  and  the 
publication  later  went  under  the  auc¬ 
tioneer’s  hammer  for  about  one-third 
the  amount  offered  by  Lawrence. 

Mr.  McLean  is  now  in  a  Maryland 
hospital.  The  verdict  was  for  the  full 
amount  of  commission  and  service 
charge  asked. 


HAS  CRAFTSMEN  SHOP  CLASS 

The  Detroit  News  has  organized  a 
Craftsmen  Shop  Class,  open  to  boys  be¬ 
tween  the  ages  of  14  and  18. 


HOLD  CASE  COVERAGE  WAS 
COMPLICATED 

(Continued  from  page  12) 


that  line  was  kept  open.  Inside  the 
crowded  courtroom,  William  S.  Neal, 
veteran  Supreme  Court  reporter,  had 
his  post.  Just  inside  the  door  of  the 
court  was  William  K.  Hutchinson,  chief 
of  the  Capitol  staff.  Inside  the  booth 
was  Kingsbury  Smith.  At  the  other 
end  of  the  open  wire  was  George  R. 
Holmes,  Washington  bureau  head,  to 
take  the  flashes  and  write  the  bul¬ 
letins  and  leads.  The  copy  had,  thus, 
to  pass  through  the  hands  of  four  men. 

The  I.N.S.  filed  6,000  words  on  the 
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Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  OrdUr) 

I  Tim*  —  .$•  par  lina 

3  Timea  —  .4#  par  lina 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

1  Tima  —  .75  par  line 

4  Timas  —  .M  par  line 
Count  aix  words  to  the  line 

White  apaca  charged  at  same  rata  par  Una 
par  insi^ion  as  earned  by  frequency  of 
insertion.  Minimum  space,  tbraa  lines. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 


Brokara 


Opportunities — One  evening,  one  morning 
paper  In  South.  One  weekly,  one  semi¬ 
weekly,  Pennsylvania.  All  exclusive  fields, 
all  earning  dividends.  J.  B.  Shale,  Times 
Building,  New  York. 


Buying  Selling,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W.  Mapoles,  Murphy's 
Hotel,  Richmond,  Va. 


For  Paciflo  Coast  Dally  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. _ 

Special  Feature 


Park  Bench  Philosophy,  a  national  edi¬ 
torial  feature.  12  releases  31.  Griswold. 
Publisher,  Columbiana,  Ohio. 


Help  Wanted 


Advertising-Business  Manager  for  old 
established  California  semi-weekly.  Want 
aggressive  young  man  with  proven  selling 
record.  B-603,  Editor  &  Publisher. 


Advertising— A  large  newspaper  located  In 
Middle  Sts. IS  wants  an  experienced  adver¬ 
tising  salesman  for  local  display  staff; 
must  have  knowledge  of  merchandising  as 
well  as  advertising,  be  able  to  make  at¬ 
tractive  layouts  and  write  copy.  In  an¬ 
swering,  give  age,  reference  and  salary  ex¬ 
pected.  B-610,  Editor  &  Publisher. 


Editor — I  offer  330  a  week  and  a  career 
for  editor  for  small  town  New  England 
dally,  and  get  practically  no  replies  from 
Indigenous  persons  qualified  by  experience 
and  ability.  Box  B-602,  Editor  &  Pub¬ 
lisher. 


I  am  looking  tor  a  young  man  between  30 
and  40,  who  has  had  newspaper  experience 
In  both  the  editorial  and  business  side, 
who  might  become  my  assistant  and  work 
Into  a  good  job.  I  need  a  man  of  unques¬ 
tioned  character  and  outstanding  ability — 
one  who  might  travel  with  me  when  I  go 
places,  take  care  of  correspondence,  ap¬ 
pointments,  etc.  Please  answer  on  one 
sheet  of  paper,  attaching  recent  photo¬ 
graph,  giving  background  of  experience, 
salary  expected,  record  of  accomplish¬ 
ments,  references,  etc.  B-609.  Editor  A 
Publisher. 


Wanted,  Top  Salesman  with  executive 
ability,  for  local  advertising  department,  by 
newspaper  In  large  city.  Must  have  fine 
record  of  sales  achievement  and  leadership 
qualifications.  Submit  complete  record  of 
employment,  references  and  Income  ex¬ 
pected.  B-601,  Editor  A  Publisher. 


Metropolitan  Dally,  mid-west,  wants  young, 
capable,  educated,  speedy,  experienced 
copy  reader.  Must  be  sober.  Industrious, 
sensible.  Good  job  right  man.  No  experl, 
ments.  Tell  all  In  first  letter.  Box  A-lOO, 
Editor  A  Publisher. 


decision,  including  the  text.  The  past 
history  of  the  Court  and  famous  de¬ 
cision,  together  with  comments  and 
color  stories,  made  up  their  day’s  quota. 

Universal  Service:  Kenneth  Qark, 
Washington  manager  of  the  Universal 
Service,  stated  that  the  favorable  de¬ 
cision  “vastly  simplified  the  coverage’’ 
for  his  service.  He  had  assigned  four 
men  to  cover  the  story,  with  one  in 
the  court  and  three  outside.  “Our 
regular  Supreme  Court  man  antici¬ 
pated  the  decision  in  all  its  parts,” 
Clark  said. 

The  feat  of  Henry  M.  Hyde,  Wash¬ 
ington  correspondent  for  the  Balti¬ 
more  Sun,  was  typical  of  the  indepen¬ 
dent  enterprise  of  the  correspondents 
of  individual  papers.  Eight  minutes 
after  the  first  flash  from  the  Asso¬ 
ciated  Press  and  United  Press  was  re¬ 
ceived  in  the  Sun  office,  Hyde  had  laid 
down  a  130-word  lead  which  com¬ 
pletely  covered  the  entire  case. 


Circulation  Promotion 


Promotion,  to  bring  "bettor  tlmeB."  Hud- 
■on  Do  Prleat  A  AssoclateB,  world’s  record 
circulation  builders.  243  Bth  Ave.,  N.T.C. 


Newspaperdom’sLeadlngCIrcuIatlonBulIdere 
Morrison  Plan 

"The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 


Clrenlatlon  Campaigns  for  newspapers  by 
competent  men.  Fred  L.  Deese  Organisa¬ 
tion.  483  Fifth  Avenue,  New  York. 


Better  Dally  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulatlon-bulld. 
Ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease,  regardless  of  business  conditions  In 
your  Held,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Balldlng, 
Indianapolis. 


Situations  Wanted 


Advertising  Woman,  experienced,  33,  wants 
combination  job,  selling  and  reporting. 
References,  ad  samples.  Box  B-60S,  Edi¬ 
tor  &  Publisher. 


Advertising  Manager-Salesman — Go-getter, 
16  years’  successful  experience,  college  grad¬ 
uate,  excellent  references.  Now  em¬ 
ployed,  seeks  real  opportunity.  Editor  A 
Publisher,  B-694. 


Assistant  to  Business  Manager,  Newspaper 
or  Magazine,  Intensive  Managerial,  Edi¬ 
torial  and  Circulation  experience.  Now  on 
staff  University.  Parker  Kent  James,  c/o 
Editor  A  Publisher. 


Cartoonist — 19  years  Now  York.  Chicago 
and  Philadelphia  dallies.  Editorials, 
sports,  caricature,  layouts,  retouching. 
Samples  on  request.  Go  anywhere.  B-676. 
Editor  &  Publisher. 


Circulation  Manager — Young,  aggressive, 
ambitious,  wants  to  connect  with  news¬ 
paper  that  offers  opportunity  and  perma¬ 
nency  to  man  who  proves  his  worth.  B- 
669,  Editor  A  Publisher. 


Circulation  Manager  or  Assistant,  7  years’ 
experience  all  departments,  including 
home-delivery,  boy-sales  and  promotion. 
A-1  Reference.  B-687.  Editor  A  Publisher. 

Circulation  Manager,  metropolitan  experi¬ 
ence,  expert  promotion  man.  Have  never 
failed  to  break  down  resistance,  reduce 
operating  expense  and  Increase  revenue. 
Now  employed.  Confidential.  B-699.  Edi¬ 
tor  &  Publisher. 


CIRCULATION 

If  your  circulation  is  not  paying  maybe 
you  need  a  new  Circulation  Manager.  1 
will  make  It  pay.  Will  work  on  commis¬ 
sion  basis.  You  will  be  under  no  obliga¬ 
tion  If  you  allow  mo  to  tell  about  myself 
and  furnish  references.  Write  B-660.  Edi¬ 
tor  A  Publisher. 


Desk,  reportorial,  advertising,  circulation 
experience.  Record  shows  definite  results; 
38.  Prefer  small  western  dally,  but  go 
anywhere.  B-608,  Editor  A  Publisher. 


Editorial-Young  man,  8  years’  experi¬ 
ence,  can  flu  any  job,  desk,  special  as¬ 
signments,  feaiurea  managing  editorship. 
References.  B-688,  Editor  A  Publisher. 


Situations  Wanted 


Editor  or  Manager — 12  years  dally,  weekly 
experience,  never  unemployed.  Honest* 
sober,  energetic.  Want  place  with  ^por* 
tunity  for  advancement.  Age  36.  P^fer 
South  or  East,  but  will  go  anywher^e.  Only 
Interested  in  connecting  with  good  paper. 
Available  two  weeks.  References,  A-68®, 
Editor  &  Publisher.  _ _ 


Editorial  Writer  in  his  early  forties,  now 
employed,  seeks  position  with  Democratic 
or  Independent  newspaper.  Fifteen  years 
managing  editor  and  editorial  writer  in 
cities  of  100,000.  File  of  clippings  avail¬ 
able  for  your  examination;  or  editorial 
samples  on  assignments  you  suggest.  Ad¬ 
dress  B-611.  Editor  &  Publisher. 


Executive — Thirty  years'  experience  all 
angles  newspaper  production.  Highest 
successes  In  metropolitan  fields.  Will  ge 
anywhere.  General,  business  or  advertls- 
Ing  manager,  publlaher's  aBslstant  or  te 
conduct  survey.  References  on  request. 
B-679,  Editor  A  Publisher. 


Foreman,  newspaper,  union,  seeks  position. 
Increased  production  and  efficiency  assured. 
"Where  there’s  a  will,  there’s  a  way.’' 
26  years’  experience,  16  executive,  18-ma- 
chlne  plant.  Two  publishers’  references. 
Go  anywhere.  B-606,  Editor  A  Publisher, 


Linotype  Machinist,  expert,  factory  trained, 
desires  change;  12  years  present  position 
In  charge  40  machine  plant;  day  shift, 
south  or  west,  B-681,  Editor  A  Publisher. 

Newspaper  Man  with  country  and  city  ex¬ 
perience,  mechanically  and  editorially. 
Managing  Editor  metropolitan  paper; 
Washington  correspondent  same.  Best 
references  from  former  publishers.  Avail¬ 
able  Immediately.  B-607,  Editor  A  Pub¬ 
lisher. 


Keporter-Artist.  27.  single,  five  years’  ex¬ 
perience  on  two  papers  of  80.000  and  26.- 
000  circulation.  Straight  reporting,  rewrite 
and  art  work.  Now  employed.  Will  go 
anywhere.  References.  B-686,  Editor  A 
Publisher. 

Reporter,  Feature  Writer,  3  years’  metro- 
polltan  experience,  wants  to  join  small 
town  dally.  References  as  to  character 
and  ability.  B-612,  Editor  A  Publisher. 
Technical  Advisor  on  Printing — Young 
woman,  experienced,  paper,  type,  lay-out, 
proofreading,  etc.,  wants  opportunity  to 
demonstrate  ability.  Dorothy  Hagen,  63 
Delano  Ave.,  Yonkers,  N.  Y. _ 


Mechanical  Equipmant  For  Sala 


EngravlnK  Department  Equipment,  all 
standard  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co.. 

116  John  Street.  New  York  City. _ 

Linotype  Machines — Models  1,  6,  8,  14,  18, 
K.;  also  intertypes.  All  rebuilt.  Bargains. 
Terms.  Hoffmann,  112  E.  13th  St.,  N.  Y. 


Mechanical  Equipment  Wanted 


Wanted  to  Buy — Press,  modern  unit  type 
sextuple,  not  over  39  feet  long  or  10% 
feet  high.  Give  complete  specifications  and 
price  first  letter.  Indicating  age,  condition, 
Inclusion  of  rubber  rollers,  drive,  auto- 
matlc  tensions.  B-604.  Editor  A  Publisher. 
Wanted  to  bay  Margach  Metal  Feeders 
for  linotype  machines.  Orlando  Sentinel- 
Star,  Orlando,  Florida. _ 


Newspaper  Supplies 


Stereotype  and  Pressroom  Snpplle*— Elec¬ 
tric  Matrix  Scorching  Machines.  Ameri¬ 
can  Publishers  Supply,  Box  131,  West 
Lynn,  Mass. 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  AppraUad 
A//  ntiotiatioHS  confidtHtial 

Palmer,  Suter  &  Palmer 

BusIhms  Established  In  1899 

360  Madison  Ava.  Naw  York 


Constantiy  Increasing 

Newspaper  circulation  means  a  constant  demand 
for  equipment  and  supplies,  to  maintain  pro¬ 
duction.  The  buyers  in  this  great  market  read 
Editor  &  Publisher  and  seek  in  its  pages  informa¬ 
tion  as  to  where  to  buy. 

List  your  product  on  the  Classified  Page — the 
newspaper  market-place. 

CLASSIFIED  SERVICE 

Edlitor  &  Publisher 
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Br  MARLEN  PEW 

IT  was  news  that  Bruno  Richard  some  material,  but  it  only  describes  the 
Hauptmann  was  declaring  himsell  a  nature  of  the  case.  The  reporter  must 
pauper  and  that  he  proix)sed,  through  his  get  his  flash  announcement  by  listening  principle  would  be  to  advance,  not  de 


in  American  democracy.  1,  for  one,  do 
not  believe  such  an  organization,  thus 
led,  suits  the  picture  either  of  journalism 
or  Americanism,  both  of  which  deserve 
supi)ort  as  the  best  government  and 
press  the  world  can  boast. 

The  professional  organization  which  I 
envision  would  not  be  the  creation  of  one 
man,  certainly  not  this  writer.  Many 
minds,  the  best  in  the  business,  should 
contribute  to  its  formation.  1  conceive 
it  would  be  national  in  scope,  but  made 
up  of  many  community  or  regional 
liodies,  a  la  American  Bar  Association  or 
.American  Medical  Association.  Its  high 


lawyers,  to  raise  a  fund  for  an  apiK-al 
from  his  conviction,  but  the  maiipci  in 
which  many  newsjiapers  published  the 
matter  suggested  that  they  had  enlisted 
in  a  crusade  to  save  a  man  from  the 
electric  chair.  The  fact  was  printed  and 
reprinted,  the  public  w’as  told  where 
donations  might  be  sent  (though  the 
bank  in  question  later  repudiated  its 
designation  as  treasurer  of  the  fund)  and 
both  Hauptmann  and  his  lawyer  were 
given  space  to  ballyhoo  the  enterprise. 
Unwarranted  emphasis  of  this  queer 
money-raising  scheme  must  have  been 
resented  by  many  readers.  Plenty  of 
worthy  objects  present  themselves  to 
newspapers  desiring  to  bestow  their  pub¬ 
licity  favors.  It  comes  with  singular  ill 
grace  for  the  press  to  lavish  such  helpful 
attention  on  a  man  who  has  been  con¬ 
demned  of  the  vilest  crime  in  modern 
history,  after  a  trial  which  gave  him 
full  opportunity  to  demonstrate  his  inno¬ 
cence,  if  his  hands  were  not  red  with  the 
blood  of  an  innocent  child. 


Good  old 

tors  say  stands 


P.,  which  many  edi¬ 
tor  accuracy  and 
pronqjtness,  is  taking  a  beating  for  the 
slip-up  on  the  Hauptmann  verdict, 
closely  followed  by  a  bad  bull  on  a 
feature  of  the  gold  decision. 

Well,  that’s  press  association  fate.  In 
the  merciless  newspaper  rivalry,  where¬ 
in  competition  often  crusts  into  acid 
hatred  of  persons  and  institutions,  it  is 
quite  all  right  for  victors  to  leap  on 
the  prostrate  form  of  a  fallen  hero  and 
dig  heel  spikes  into  his  facial  features, 
with  an  occasional  good-measure  kick 
in  the  ribs. 

It  is  pretty  dreadful  for  A.  P.,  with 
all  its  marvelous  resources,  to  go  wrong 
on  peak  news,  and  naturally  its  rivals 
in  the  race  for  dominance  of  the  press 
association  field  are  bound  to  make  the 
most  of  the  woeful  circumstance,  but  in 
a  quiet  aside  they  would  admit  that  no 
press  association  has  a  clear  record. 
All  have  killed  Popes  or  Queen  Vic¬ 
torias,  or  gone  wrong  on  an  armistice 
declaration.  All  have  squirmed  in  dis¬ 
comfiture  over  false  alarm  flashes. 
m  *  * 

AS  regards  the  A.  P’s.  error  on  the 
.  gold  decision,  this  week,  I  confess 
lively  sympathy.  That  court  is  the 
toughest  assignment  in  the  newspaper 
business.  Every  newspaperman  who 
has  ever  covered  it  has  at  some  time 
been  forced  to  make  corrections  on  his 
wires.  It  has  long  been  the  custom  of 
the  court  to  offer  no  special  accommo¬ 
dations  to  the  reporters.  They  come  and 
sit  as  spectators  and  do  their  writing  on 
their  knees.  Sometimes  an  aged  jurist 
will  mumble  an  opinion,  of  highly  com¬ 
plicated  import,  and  when  he  has  con¬ 
cluded  the  recital  litigating  attorneys 
themselves  will  wonder  who  has  won. 
In  such  circumstances  it  should  be  ex¬ 
pected  that  reporters  will  make  mistakes. 
However,  under  the  conditions,  some 
wonderful  newspaper  work  is  done  in  the 
U.  S.  Supreme  Court.  In  my  press 
association  days  I  frequently  marveled 
at  the  ability  of  reporters  to  grasp  the 
meaning  of  intricate  decisions,  and  come 
through  promptly  on  the  wires  with  a 
decisive  flash.  Certain  of  the  press  as¬ 
sociations,  in  the  past,  have  employed 
lawyers  to  act  as  reporters,  especially 
when  important  decisions  were  due. 
Even  they  have  been  known  to  misinter¬ 
pret  opinions. 

*  *  * 

The  U.  S.  Supreme  Court  does  not 
supply  advance  “handouts,”  cover¬ 
ing  majority  and  minority  opinions. 
The  clerk  of  the  court  may  hand  out 


to  the  reading  from  the  bench.  The 
1.  N.  S.  slogan,  “Ciet  it  first,  but  first 
get  it  right,”  was  coined  years  ago  when 
a  rejHjrter  for  the  service  got  a  Supreme 
Court  decision  right  and  lirst,  whereas 
the  hated  opposition  happened  to  be 
wrong.  This  I.  N  S.  boast  helped  us 
to  forget  that  just  a  few  months  earlier 
we  had  announced  the  death  of  a  Pope 
several  hours  in  advance  of  his  actual 
demise.  The  U.  P.  at  the  time  made 
much  of  I.  N.  S.  “reckless  reporting,” 
oblivious  to  the  fact  that  U.  P.  men  had 
in  years  agone  prematurely  announced 
the  death  of  an  earlier  Pope. 

I’ll  say  this  for  all  of  the  press  asso¬ 
ciations — nobody  rushes  blithely  into 
these  errors.  All  strive  to  avoid  them. 
They  are  considered  the  most  deadly, 
horrible,  damnable  misadventures  in 
press  association  experience.  When 
they  occur  the  office  goes  into  mourn¬ 
ing  and  executives  stew  in  sweat,  tears 
and  blood. 

The  true  explanation  of  flash  errors 
lies  in  super-speed.  We  demand  re¬ 
sults  of  such  news  breaks  as  the  Haupt¬ 
mann  conviction,  not  in  minutes,  but  in 
split  seconds.  These  flashes  are  trig¬ 
gers  which  set  off  pressroom  guns. 
Newsiiapers  dress  presses  with  plates 
made  in  advance,  covering  possibilities. 
If  the  flash  is  “guilty,”  No.  1  press 
starts  to  spurt  copies.  If  the  flash  is 
“not  guilty,”  No.  2  press  grinds.  Some 
newspajiers,  keen  for  lx;ats,  print  up 
alternate  advance  dummy  editions,  scat¬ 
ter  them  around  town  and  release  them 
by  telephone  when  the  news  breaks.  A 
false  flash  thus  opens  flood  gates  which 
cannot  be  closed  by  any  subsequent 
correction. 

’I'he  press  association  that  hangs 
hack,  a  minute  or  two,  on  all  impor¬ 
tant  news  flashes,  in  deliberate  con- 
.servati.sm,  runs  the  risk  of  lieing 
lieaten — oldoquy  second  only  to  that  of 
tieing  wrong.  Perhaps  the  best  in¬ 
surance  against  major  error  lies,  not 
so  much  in  rules,  as  in  the  selection  of 
staff  material.  Experienced,  skilled, 
intelligent,  sober,  common-sense  re¬ 
porters,  knowing  that  it  is  well  to  look 
lieforc  leaping,  rarely  have  to  apologize 
for  major  blunders. 
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HE  most  humorous  results  of  the 


grade,  journalism  and  journalists.  It 
would  cooperate  with,  not  deliberately 
resist,  publishers.  Being  of,  for  and  by 
newspapers,  jealous  of  the  high  privilege 
and  responsibility  of  the  Fourth  Estate, 
it  would  command  respect.  It  would 
prescribe  patterns  of  ethics,  fair  prac¬ 
tices,  eligibility,  welfare  and  it  would 
fix  an  economic  program.  It  would  en¬ 
force  its  rules  upon  its  membership  in 
the  same  manner  that  other  professional 
organizations  achieve,  and  would  induce 
publishers  to  accept  its  terms  by  force  of 
moral  suasion,  by  far  more  potent  (when 
the  element  of  mutual  respect  is  present ) 
than  any  system  of  boycott,  strike  or 
other  form  of  compulsion.  It  would  re¬ 
gard  newspaper  editorial  work  as  in  part 
professional  and  in  part  creative  art,  not 
merely  as  a  business  or  industry.  In 
fair  and  democratic  fashion,  it  would 
protect  its  membership,  advance  the  call¬ 
ing,  stimulate  proficiency,  generate  the 
spirit  of  cooperation  and  federation, 
encourage  go(xl  work  and  honorable 
achievement,  and  it  would  subscribe  to 
the  principle  that  news  writing,  to  lie 
useful  in  a  democracy,  must  be  impartial, 
unprejudiced,  disinterested  and  as  truth¬ 
ful  as  men  are  given  to  write.  This 
would  call  for  no  entangling  alliances. 
The  association  of  newsmen  I  foresee  as 
a  substitute  for  the  Guild  will  not 
affiliate  with  any  class-conscious  move¬ 
ment.  political,  economic,  religious, 
social  or  otherwise. 

*  *  * 

Frequently,  in  tins  column,  i 

have  ptiinted  to  the  British  Institute 
of  Journalists  as  a  working  model  for 
a  similar  organization  in  this  country. 
In  some  respects  the  journalism  of  the 
United  States  and  Canada  is  essentially 
different  from  that  of  England,  and  I 
am  convinced  that  America  must  con¬ 
ceive  and  execute  her  own  individual 
form  of  newsmen’s  society  or  associa¬ 
tion,  but  in  the  main  the  principles  gov¬ 
erning  the  British  Institute  seem  appli¬ 
cable.  ITie  British  Institute  is  now 
more  than  40  years  old.  It  is  a  power¬ 
ful  factor.  Said  Ralph  Blumenfeld.  until 
recently  editor  of  London  Express: 
“When  a  man  comes  to  me  bearing  the 
card  of  the  British  Institute  of  Journal¬ 
ists,  I  know  that  he  is  qualified  to  work 
on  a  newspaper.  The  Institute  com¬ 
mands  prestige.  It  is  an  honor  to  be 


Hauptmann  and  gold  decision  false  qualified  and  registered  as  a  member.” 


flashes  were  seen  in  certain  newspapers 
that  have  arrived  in  Editor  &  Pub- 
LiSHKR  office,  containing  both  the  in¬ 
correct  and  the  correct  news.  This 
was  surely  giving  the  reader  his 
money’s  worth — ^he  could  take  his  choice 
of  “death  in  the  chair”  or  “life  im¬ 
prisonment,”  and  he  could  be  on  both 
sides  of  the  gold  question.  It  is  im¬ 
possible  to  explain  how  a  telegraph 
editor,  taking  two  or  more  services, 
could  permit  his  first  page  to  present 
such  curious  contradictions.  Both  could 
not  be  right.  No  service  to  the  reader 
was  yielded  by  presenting  two  opposite 
announcements.  I  can  only  think  the 
stuff  was  jammed  into  first  page  extras 
without  a  reading. 

*  *  * 

This  writer  has  been  frequently 
asked,  during  the  past  year,  to  de¬ 
scribe  an  ideal  professional  organization 
of  newsmen  to  supplant  the  American 
Newspaper  Guild  which  started  out  with 
fair  promises,  but  has  deteriorated  into 
a  cynical,  radical,  highly  political  trades- 
union  movement  led  by  a  coterie  of 
newspapermen  who  express  little  faith 
in  our  journalistic  institution  and,  in 
respect  to  some,  only  small  confidence 


In  England  both  the  publishers^  and 
workers  are  eligible  to  membership  in 
the  Institute.  This  has  been  pointed 
out  as  objectionable  by  those  who  think 
that  every  advantage  in  life  must  be 
gained  by  warfare,  instead  of  coopera¬ 
tion,  but  it  does  not  seem  important. 
The  main  fact  is  that  for  more  than 
two  score  years  British  journalists 
have  sustained  a  professional  status  and 
have  perfected  an  organization  which 
regulates  their  conduct,  work  and 
minimum  pay.  Publishers  have  accepted 
the  Institute  as  a  helpful  and  admirable 
auxiliary.  The  members  receive  many 
benefits. 

*  *  « 

PERCY  S.  BULLEN.  for  many 
years  American  correspondent  of  the 
London  Daily  Telegraph,  in  1929  de¬ 
scribed  the  operations  of  the  British 
Institute  quite  simply:  “We  in  England 
asked  ourselves  if  doctors,  with  their 
medical  associations,  if  druggists  with 
their  pharmaceutical  associations  and  if 
lawyers  with  their  bar  associations,  were 
able  to  do  so  much  for  the  individual 
welfare  of  the  various  practitioners  of 
those  bodies  and  promote  the  prestige 
of  those  professions,  why  should  not 


English  newspapermen,  who  are  not 
less  educated  or  ambitious,  act  for 
themselves?  This  led  to  the  establish¬ 
ment  of  the  Institute  of  Journalists,  of 
which  I  have  been  a  member  for  the 
past  35  years. 

“The  briefest  way  in  which  to  deal 
with  the  work  of  the  Institute  is  to  sum¬ 
marize  its  objects  and  purposes  as  fol¬ 
lows  : 

“(a)  Devising  measures  for  testing 
the  qualifications  of  candidates  for  ad¬ 
mission  to  professional  membership  ot 
the  Institute  by  examination  in  theory 
and  in  practice  or  by  any  other  actual 
and  practical  tests. 

“(b)  The  promotion  of  whatever  may 
lend  to  the  elevation  of  the  status  and 
the  improvement  of  the  qualifications  of 
all  members  of  the  journalistic  profes¬ 
sion. 

“(c)  The  ascertainment  of  the  law 
and  practice  relating  to  all  things  con¬ 
nect^  with  the  journalistic  profession 
and  the  exercise  of  supervision  over  its 
members  when  engag^  in  professional 
duties. 

“(d)  The  collection,  collation  and 
publication  of  information  of  service  or 
interest  to  members  of  the  Journalistic 
profession. 

■‘(e)  Watching  any  legislation  affect¬ 
ing  the  discharge  by  journalists  of  their 
jirofessional  duties  and  endeavoring  to 
obtain  amendments  of  the  law  affecting 
journalists,  their  duties  or  intere.sts. 

“(f)  Acting  as  a  means  of  com¬ 
munication  between  members  or  others 
seeking  professional  engagements  and 
employers  desirous  of  employing  them. 

“(g)  Promoting  personal  and  friendly 
intercourse  between  members  of  the  In¬ 
stitute;  holding  conferences  and  meet¬ 
ings  for  the  discussion  of  professional 
affairs,  interests  and  duties;  the  com¬ 
pilation,  constant  revision  and  publica¬ 
tion  of  lists  and  registers  of  journal¬ 
ists  and  of  records  of  events  and  pro¬ 
ceedings  of  interest  to  journalists. 

“(h)  The  formation  of  a  library  for 
the  use  of  members  of  the  Institute. 

“(i)  The  encouragement,  establish¬ 
ment  or  development  of  a  professional 
journal  for  journalists. 

“(j)  The  promotion,  encouragement 
or  assistance  of  means  for  providing 
against  the  exigencies  of  age,  sickness, 
death  and  misfortune. 

"(k)  The  acquisition  by  the  Institute 
of  a  hall  and  other  permanent  place  ot 
meeting. 

“(1)  Securing  the  advancement  of 
journalism  in  all  its  branches  and  ob¬ 
taining  for  journalists  as  such  formal 
and  definite  professional  standing. 

“(m)  The  promotion  by  all  reason¬ 
able  means  of  the  interests  of  journal¬ 
ism  and  journalists. 

*  *  * 

The  British  Institute  succeeded  in 
establishing  minimum  wages  for  re¬ 
porters — $45  a  week  in  cities  and  $30  in 
smaller  towns.  It  was  found  that  these 
minimums  did  not  become  maximums, 
liecause  employers  have  treated  their 
men  on  the  basis  of  ability  as  the  only 
limitation  of  earning  power. 

Such  welfare  agencies  as  sick  benefits, 
insurance,  job  security,  regulation  of 
apprentices,  local  clubs,  protective  legis¬ 
lation,  etc.,  have  lx?en  gained  for  British 
newspaper  workers.  There  are,  of  course, 
no  contracts  with  employers,  no  force, 
violence  or  threats.  Membership  in  the 
Institute  costs  $10  a  year,  supplemented 
by  voluntary  levies  for  sick  benefits. 
.Annual  vacations  of  two  weeks  are 
given  to  Institute  members,  as  a  matter 
of  course.  Reporters  must  be  given  a 
month’s  notice  of  dismissal,  copy  editors 
get  three  months,  sub-editors  six  months 
and  editors  a  year.  This  works  bofli 
ways  and  employes,  before  resigning, 
must  give  similar  notice.  Mr.  Blumen¬ 
feld  says  that,  considering  the  relative 
cost  of  living,  British  newsmen  are 
better  paid  than  are  American  news¬ 
men.  They  regard  their  work  as  pro¬ 
fessional  and  do  not  suffer  from  in¬ 
feriority  complex.  To  be  a  member  of 
the  British  Institute  one  must  qualify 
educationally,  morally  and  responsibly, 
which  keeps  out  the  riff-raff.  Members 
must  possess  aptitude  and  skill. 
{Continued  on  page  62) 
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